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Course Description: 

Companies that engage in E-Commerce face a unique set financial reporting, managerial control and valuation issues. The purpose of the course is to examine these issues in the context of the economic and financial characteristics of E-commerce operations. 

While stock prices of pure E-Commerce companies suffered greatly since late 1999, and many start-up E-Commerce companies have terminated their operations, E-Commerce is not dead. Many companies that currently do not have strong online presence will conduct a substantial portion of their operations online in the future. This course will examine which businesses and companies are likely to succeed online. To do so, we develop a framework to evaluate Internet strategies and various E-Commerce business models of companies.

Financial reporting issues affecting firms in the digital economy include revenue & expense recognition, accounting for the granting and exercising of employee and director stock options, and the treatment of expenditures required to build important assets such as software and brand recognition. 

Valuation of E-commerce companies has been likened to “trying to hug air”.  The problems inherent in E-commerce valuation and possible approaches are examined.

Prerequisite: 

The core course in Financial Accounting or equivalent. 

Classroom Procedures:
The basic approach to class sessions will be a combination of discussions and lectures.  A wide variety of examples will be used to discuss the different topics addressed.  Another important objective is to foster a debate with and among students.  Current events, reported in the Wall Street Journal and other financial periodicals, will be discussed. 

Prometheus:


The course uses Prometheus for delivery of materials, transmission of assignments, and correspondence. To log into it, you need to use your Stern E-mail ID and password. Access is provided through:

http://courses.stern.nyu.edu/
Grade:
Assignments





              30%

Final examination

         


      
  30%

Participation






  10%

Quizzes (3 short quizzes) 
    
                                      30%
Total





    

 100%
Course Schedule

	
	Date
	Subject

	1
	8/19
	Introduction,

New Economy and Old Economics

E-Commerce Business Models - Overview

ISP Model



	2
	8/21
	Portal Model

Online Content provider model



	3
	
	Online Market Making model

Networked Utility Model

Online Broker

(To be self-studied)

	4
	8/22
	Financial Characteristics of E-Commerce firms

Introduction to Valuation and Accounting framework

Unique accounting issues

E-Tailer



	5
	8/25
	Additional Financial Analysis Issues

Approaches to Valuation



	6
	8/25
	Valuation – other approaches



	7
	8/25
	E-Commerce and Brick & Mortars

Net banking




