
LEIF D. NELSON 
 

Department of Marketing New York University
e-mail: leifnelson@stern.nyu.edu Stern School of Business
 New York, New York 10012
 
EMPLOYMENT 
 
• 2003 – present: Assistant Professor of Marketing, New York University, Stern School of Business 
 
EDUCATION 
 
• Ph.D. Psychology, Princeton University, June 2003. Thesis title: “Seeing choices in the rejections of 

others: Biases in the attention to, and inferences about, the motives of decision makers.” 
 
• MA Psychology, Princeton University, November 2000. Thesis title: “Misperceiving motivation: 

Seeing approach in avoidant behavior.” 
 
• BA Psychology, with honors, Stanford University, June 1998. Thesis Title: “Neutralizing defensive 

processing through the application of self-affirmation.” 
 
HONORS AND AWARDS 
 
• Institute on Emotion and Decision-Making, Center for the Advanced Study of Behavioral Sciences, 

Stanford, CA, July 2004 
 
• Woodrow Wilson Society of Scholars Dissertation Fellowship, Princeton University, 2001–2003. 
 
• Summer Travel Award, Association of Princeton Graduate Alumni, 2002. 
 
• Firestone Award for Excellence in Undergraduate Research, Stanford University, 1998. 
 
• Undergraduate Research Opportunity Fellowship, for undergraduate honors research, Stanford 

University, 1997. 
 
PUBLICATIONS 

 
Simmons, J. P. & Nelson, L. D. (2006).* Intuitive confidence: Choosing between intuitive and 

nonnintuitive alternatives, Journal of Experimental Psychology: General, 135, 409-428. 
 
Nelson, L. D., & Norton, M. I. (2005). From student to superhero: Situational primes shape helping 

behavior, Journal of Experimental Social Psychology, 41, 423-430. 
 
Nelson, L. D., & Morrison, E. L. (2005). The symptoms of resource scarcity: Judgments of food and 

finances impact preferences for potential partners, Psychological Science, 16, 167-173.  
 
Sherman, D. K., Nelson, L. D., & Ross, L. (2003). Naïve realism and affirmative action: Adversaries are 

more similar than they think. Basic and Applied Social Psychology, 25, 275-289. 
 



Miller, D. T., & Nelson, L. D. (2002). Seeing approach motivation in the avoidance behavior of others: 
Implications for an understanding of pluralistic ignorance. Journal of Personality and Social 
Psychology, 83, 1066-1075. 

 
Sherman, D. A. K., Nelson, L. D., & Steele, C. M. (2001). Do messages about health risks threaten the 

self? Increasing the acceptance of threatening health messages via self-affirmation. Personality and 
Social Psychology Bulletin, 26, 1046-1058. 

 
*Denotes papers with equal author contribution. 
 
MANUSCRIPTS UNDER REVIEW 
 
Nelson, L. D. & Meyvis, T. (2007).* Interrupted Consumption: Adaptation and the Disruption of Hedonic 

Experience. Manuscript invited for resubmission at the Journal of Marketing Research. 
 
Simmons, J. P. & Nelson, L. D. (2007).* Intuitive Confidence and the Prominence Effect: When 

Consumer Choices are Sensitive to Matching Prices. Manuscript invited for resubmission at the 
Journal of Marketing Research.  

 
Johnson, C. S., Norton, M. I., Nelson, L. D., Stapel, D., & Chartrand, T. L.(2007). Translating role 

models into personal success. Manuscript invited for resubmission at Self and Identity.  
 
Nelson, L. D. & Simmons, J. P. (2007).* Moniker maladies: When names sabotage success. Manuscript 

under review at Psychological Science. 
 
MANUSCRIPTS IN PREPARATION (IN ORDER OF COMPLETENESS)  

 
Nelson, L. D. & Simmons, J. P. (2007). Literal Consequences of the Metaphoric Link between Vertical 

Position and Cardinal Direction. Manuscript in preparation, New York University.  
 
Simmons, J. P., LeBoeuf, R. A., & Nelson, L. D. (2007). When Incentives Increase Adjustment from 

Traditional Anchors: Implications for How Anchoring Works. Manuscript in preparation, Yale 
University. 

 
Nelson, L. D., Meyvis, T., & Galak, J. (2007). Mispredicting Adaptation and the Consequences of 

Unwanted Disruptions: When Advertisements Improve Television. Manuscript in preparation, New 
York University. 

 
Nelson, L. D., & Miller, D. T. (2007). Remembered choices and forgotten rejections: Inferential and 

inductive failings in the interpretation of decisions. Manuscript in preparation, New York University.  
 
Nelson, L. D., Galak, J., & Vosgerau, J. (2007). The Unexpected Enjoyment of Expected Events: The ill-

fated Pursuit of Excitement in the Consumption of Televised Sporting Events. Manuscript in 
preparation, New York University. 

 
Sherman, D. K., Cohen, G. L., Nelson, L. D., Bastardi, A. Nussbaum, D., & Ross, L. (2007). Affirmed yet 

unaware: Exploring the role of awareness in the process of self-affirmation. Manuscript in 
preparation, University of California, Santa Barbara. 

 



Meyvis, T. & Nelson, L. D. (2007). Contrast in Anticipation: When Dread Enhances Pleasure and 
Savoring Aggravates Pain. Manuscript in preparation, New York University. 

 
Nelson, L. D., & LeBoeuf, R. A. (2007). The mechanisms of “evolved” processes: False consensus and 

the male overperception of sexual intent. Manuscript in preparation, New York University.  
 
Nelson, L. D. & Morrison, E. (2007). Expressive empathy: Facial mimicry and feedback underscore the 

universality of recognition of emotion in facial expression. Manuscript in preparation, New York 
University. 

 
Norton, M. I., & Nelson, L. D. (2007). Improbable estimates of probable groups. Manuscript in 

preparation, Harvard University.  
 
Frederick, S. & Nelson, L. D. (2007). Attribute substitution in the estimation of volumetric relationships: 

Psychophysical phenomena underscore judgmental heuristics. Manuscript in preparation, 
Massachusetts Institute of Technology.  

 
CONFERENCES ORGANIZED 
 
Judgment and Decision Making at the Society of Personality and Social Psychology. First annual 

preconference sponsored by the National Science Foundation and the Society for Judgment and 
Decision Making. (co-organized with Dan Ariely, Jennifer Lerner, and Leaf Van Boven). 

 
CONFERENCE PAPERS AND INVITED PRESENTATIONS (PRESENTING AUTHOR NOTED WITH *) 

 
Nelson, L. D. (2007). Interrupted Consumption: Adaptation and the Disruption of Hedonic Experience. 

Invited talk for the Harvard Business School. 
 
Nelson, L. D. (2007). Interrupted Consumption: Adaptation and the Disruption of Hedonic Experience. 

Invited talk for the Marshall School of Business, University of Southern California. 
 
Nelson, L. D., Galak, J*., & Vosgerau, J. (2007). The unexpected enjoyment of expected events: The ill-

fated pursuit of excitement in the watching of televised sporting events. Paper presented at the Society 
for Consumer Psychology, Las Vegas, Nevada. 

 
Nelson, L. D.*, Galak, J., & Vosgerau, J. (2006). The unexpected enjoyment of expected events: The ill-

fated pursuit of excitement in the watching of televised sporting events. Paper presented at the Society 
for Judgment and Decision Making, Houston, Texas. 

 
Meyvis, T.* and Nelson, L. D. (2006). Contrasting against the future: The Unexpected Effects of 

Expectation, Paper presented at the Society for Judgment and Decision Making, Houston, Texas. 
 
Simmons, J. P.*, LeBoeuf, R. A., & Nelson, L. D. (2006). When Incentives Increase Adjustment from 

Experimenter-Provided Anchors. Paper presented at the Society for Judgment and Decision Making, 
Houston, Texas. 

 



Nelson, L. D. (2006). When Breaks Breakdown: Adaptation and the Rationing of Hedonic Disruption. 
Invited talk for the Rady School of Business, University of California, San Diego. 

 
Meyvis, T.* and Nelson, L. D. (2006). Contrasting against the future: The Unexpected Effects of 

Expectation, Paper presented at the Association for Consumer Research, Orlando, Florida. 
 
Simmons, J. P.* and Nelson, L. D. (2006). Choosing between equated alternatives: The effect of intuitive 

confidence on consumers’ sensitivity to equating prices. Paper presented at the Association for 
Consumer Research, Orlando, Florida. 

 
Simmons, J. P.* and Nelson, L. D. (2006). Choosing between equated alternatives: The effect of intuitive 

confidence on consumers’ sensitivity to equating prices. Paper presented at the Behavioral Decision 
Research in Management, Santa Monica, California. 

 
Nelson, L. D. (2006). When Breaks Breakdown: Adaptation and the Rationing of Hedonic Disruption. 

Invited talk for the Department of Marketing, Carnegie Mellon University. 
 
Nelson, L. D.* and Simmons, J. P. (2005). Up north and down south: Effort-based inferences deriving 

from gravitational intuitions. Paper presented at the Society for Judgment and Decision Making, 
Toronto, Ontario. 

 
Simmons, J. P.*, Shafir, E., Nelson, L. D., and Frederick, S. (2005). Biases in choice versus matching: 

Implications for the presumed wisdom of crowds. Paper presented at the Society for Judgment and 
Decision Making, Toronto, Ontario.  

 
Nelson, L. D. (2005). Intuitive Confidence and Confident Corrections. Invited talk for the Department of 

Psychology, Yale University. 
 
Nelson, L. D.* & Meyvis, T. (2005). When breaks breakdown: The irrational rationing of remedies. 

Paper presented at the Association for Consumer Research, San Antonio, Texas. 
 
Nelson, L. D. (2005). Intuitive Confidence and Confident Corrections. Invited talk for the Department of 

Psychology, Temple University. 
 
Nelson, L. D. (2005). Intuitive Confidence and Confident Corrections. Invited talk for the Department of 

Marketing, Yale University School of Management. 
 
Nelson, L. D. (2005). Intuitive Confidence and Confident Corrections. Invited talk for the Department of 

Psychology, University of California, Santa Barbara. 
 
Nelson, L. D.* & Meyvis, T. (2005). When breaks breakdown: The irrational rationing of remedies. 

Paper presented at the Society for Consumer Psychology, Tampa, Florida. 
 
Nelson, L. D. (2005). Intuitive Confidence and Confident Corrections. Invited talk for the Seminar in 

Decision Processes, University of Pennsylvania, Philadelphia, Pennsylvania. 
 
Nelson, L. D. (2004). Favored Favorites: Inequalities in Equivalent Outcomes. Invited talk for the 

Department of Marketing, University of California at Berkeley, Haas School of Business. 
 



Simmons, J. P.* and Nelson, L. D. (2004) Favoring the Favorite: A Bias in Predicting Between 
Equivalent Outcomes, Paper presented at Behavioral Decision Research in Management, Durham, 
North Carolina.  

 
Nelson, L. D.* and LeBoeuf, R. A. (2004) Projecting personal desire: Consensus estimation and the 

overperception of sexual intent. Paper presented at the Society for Judgment and Decision Making, 
Minneapolis, Minnesota. 

 
Nelson, L. D.* and Simmons, J. P. (2004). Favored Favorites: Inequalities in Equivalent Outcomes. 

Paper presented at the Association for Consumer Research, Portland, Oregon 
 
Nelson, L. D. and Ülkümen, M. G.* (2004). Forgotten rejections and the rebuilding of personal 

preferences. Paper presented at the Association for Consumer Research, Portland, Oregon. 
 
Nelson, L. D.* and Simmons, J. P. (2004). There’s danger in the name Dan: First initial effects on 

performance. Paper presented at the Society for Personality and Social Psychology, Austin, Texas. 
 
Nelson, L. D.* & Morrison, E. (2003). The Symptoms of Resource Scarcity: Judgments of Food and 

Finances impact Partner Preferences. Paper presented at the Society for Judgment and Decision 
Making, Vancouver, British Columbia. 

 
Nelson, L.D.* & Miller, D. T. (2003). Seeing Choices in the Rejections of Others: Inferring Approach 

Motivation in Avoidance Motivated Decisions. Paper presented at the Association for Consumer 
Research, Toronto, Ontario. 

 
Nelson, L.D. (2002). Seeing Choices in the Rejections of Others. Invited talk for the Seminar in Decision 

Processes, University of Pennsylvania, Philadelphia, Pennsylvania. 
 
Nelson, L. D.*, & Miller, D. T. (2002). Motive misperception and inferential asymmetry: When rejections 

are interpreted as choices. Paper presented at the biannual meeting of Behavioral Decision Research 
in Management at University of Chicago, Chicago, Illinois 

 
Nelson, L. D.*, & Morrison, E. L. (2002). Mate ideals and the symptoms of resource scarcity. Paper 

presented at the annual meeting of the Human Behavior and Evolution Society, New Brunswick, New 
Jersey. 

 
Nelson, L. D.*, & Norton, M. I. (1999). “Look! Up in the sky!” Priming Superman leads to automatic 

behavior. Paper presented at the Graduate Student Conference at New York University, New York, 
New York. 

 
Nelson, L. D.*, & Miller, D. T. (1999). Choosing without liking: Preferences lead to biased inferences. 

Paper presented at the Annual Meeting of the New Jersey Psychological Association, Iselin, New 
Jersey. 

 
POSTER PRESENTATIONS 
 



Galak, J. and Nelson, L. D. (2006). Complexity is Good: When Disfluent Communication Signals Author 
Erudition”. Poster presented at the Society for Judgment and Decision Making, Houston, Texas. (the 
first author won the Student Poster Award for this presentation). 

 
Nelson, L. D., & Morrison, E. L. (2002). Mortality salience and the moderation of mate-choice copying 

in humans. Poster presented at the annual meeting of the Human Behavior and Evolution Society in 
New Brunswick, New Jersey. 

 
Nelson, L. D., & LeBoeuf, R. A. (2002). Why do men overperceive women’s sexual intent? False 

consensus vs. evolutionary explanations. Poster presented at the 3rd Annual Meeting of the Society for 
Personality and Social Psychology, Savannah, Georgia. 

 
Nelson, L. D., & Miller, D. T. (2001). Seeing approach in avoidant behavior: The personal decision to 

reject is interpreted as a decision to choose in others. Poster presented at the Annual Meeting of the 
Society for Judgment and Decision Making, Orlando, Florida. 

 
Nelson, L. D., & Morrison, E. L. (2001). The evolution of internal cues in mate selection: Hungry men 

prefer plumper women and hungry women prefer taller men. Poster presented at the 2nd annual 
meeting of the Society for Personality and Social Psychology, San Antonio, Texas. 

 
Johnson, C., Norton, M. I., Nelson, L. D., & Chartrand, T. (2001). Effects of attainability and category 

versus exemplar primes on inspiration and performance. Poster presented at the 2nd annual meeting of 
the Society for Personality and Social Psychology, San Antonio, Texas. 

 
Norton, M. I., & Nelson, L. D. (2001). Eradicating the ineradicable: False consensus and false 

uniqueness as malleable biases. Poster presented at the 2nd annual meeting of the Society for 
Personality and Social Psychology, San Antonio, Texas. 

 
Nelson, L. D., & Norton, M. I. (2000). Look! Up in the Sky! Priming Superman leads to automatic 

helping behavior. Poster presented at the 1st Annual Meeting of the Society for Personality and Social 
Psychology, Nashville, Tennessee.  

 
Nelson, L. D., & Miller, D. T. (2000). Seeing approach in avoidance: Misunderstanding motivation in 

actor-observer situations. Poster presented at the 1st Annual Meeting of the Society for Personality 
and Social Psychology, Nashville, Tennessee. 

 
Nelson, L. D., & Miller, D. T. (1999). Do people like what they choose? Ignoring avoidance in inferences 

about others. Poster presented at the 11th annual meeting of the American Psychological Society, 
Denver, Colorado. 

 
Nelson, L. D., Sherman, D. A., & Ross, L. (1999). Framing effects on the approval of affirmative action. 

Poster presented at the Annual Meeting of the Eastern Psychological Association, Providence, Rhode 
Island. 

 



Nelson, L. D., Sherman, D. A., & Steele, C. M. (1998). Self-affirmation and the defensive processing of 
threatening health information. Poster presented at the joint meeting of the Western Psychological 
Association and the Rocky Mountain Psychological Association, Albuquerque, New Mexico. 

 
Sherman, D. A., Steele, C. M., & Nelson, L. D. (1997). Self-affirmation and defensive processing of AIDS 

educational messages. Poster presented at the annual meeting of the Western Psychological 
Association, Seattle, Washington. 

 


