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Subject to Completion, dated November 16, 2020

The information in this preliminary prospectus is not complete and may be changed. We and the selling stockholders may not sell
these securities until the registration statement filed with the Securities and Exchange Commission is effective. This preliminary
prospectus is not an offer to sell these securities and we are not soliciting offers to buy these securities in any jurisdiction where
the offer or sale is not permitted.

@ airbnb

Class A Common Stock Shares

This is an initial public offering of shares of Class A common stock of Airbnb, Inc. We are offering shares of our Class A common
stock. The selling stockholders identified in this prospectus are offering shares of Class A common stock. We will not receive any
of the proceeds from the sale of shares by the selling stockholders. Prior to this offering, there has been no public market for our Class A
common stock. It is currently estimated that the initial public offering price will be between $ and $ per share. We have applied
to list our Class A common stock on the Nasdaq Global Select Market under the symbol “ABNB.”

We have four series of common stock, Class A, Class B, Class C, and Class H common stock (collectively, our “common stock”). The rights of
holders of Class A, Class B, Class C, and Class H common stock are identical, except voting and conversion rights, and with respect to our
Class H common stock, redemption rights. Each share of Class A common stock is entitled to one vote, each share of Class B common stock
is entitled to 20 votes and is convertible at any time into one share of Class A common stock, each share of Class C common stock is entitled
to no votes, and each share of Class H common stock is entitled to no votes and will convert into a share of Class A common stock on a
share-for-share basis upon the sale of such share of Class H common stock to any person or entity that is not our subsidiary. Outstanding
shares of Class B common stock will represent approximately % of the voting power of our outstanding capital stock immediately following
this offering, with our directors, executive officers, and 5% stockholders and their respective affiliates representing approximately % of the
voting power. See the section titled “Description of Capital Stock.”

Invest2ir71g in our Class A common stock involves risks. See the section titled “Risk Factors” beginning on
page 27.

Per
Share Total

Initial public offering price $ $
Underwriting discounts and commissions(1) $ $
Proceeds to us, before expenses $ $
Proceeds to selling stockholders, before expenses $ $

(1) See the section titled “Underwriting” for a description of the compensation payable to the underwriters.

At our request, the underwriters have reserved up to shares of Class A common stock, or upto % of the shares offered by this

prospectus, for sale at the initial public offering price through a directed share program to eligible hosts on our platform and certain individuals
identified by our officers and directors. See the section titled “Underwriting — Directed Share Program.”

We have granted to the underwriters the option for a period of 30 days to purchase up to an additional shares of Class A common
stock from us on the same terms as set forth above.

Neither the Securities and Exchange Commission nor any state securities commission has approved or disapproved these
securities, or determined if this prospectus is truthful or complete. Any representation to the contrary is a criminal offense.

The underwriters expect to deliver the shares of Class A common stock to purchasers on , 2020.
Morgan Stanley Goldman Sachs & Co. LLC

Allen & Company LLC BofA Securities Barclays Citigroup

BNP PARIBAS Mizuho Securities Credit Suisse Deutsche Bank Securities Jefferies Wells Fargo Securities

Baird Canaccord Genuity Cowen D.A. Davidson & Co. JMP Securities KeyBanc Capital Markets Needham & Company
Oppenheimer & Co. Piper Sandler Raymond James Stifel Wedbush Securities William Blair

Academy Securities Blaylock Van, LLC CastleOak Securities, L.P. C.L. King & Associates
Guzman & Company Loop Capital Markets MFR Securities, Inc. Mischler Financial Group, Inc. Ramirez & Co., Inc.
Siebert Williams Shank Telsey Advisory Group Tigress Financial Partners
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In the beginning,
two friends opened
their door.
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Brian and Joe, our first hosts.
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Thirteen years later,
four million Airbnb hosts

have opened theirs.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 11 of 489



S-1 11/16/20, 3:09 PM

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 12 of 489



Table of Contents

Table of Contents

Prospectus Summary

Risk Factors
Special Note Regarding_Forward-Looking_Statements

Market and Industry Data

Use of Proceeds

Dividend Policy

Capitalization

Dilution

Selected Consolidated Financial and Other Data

Glossary of Terms

Management’s Discussion and Analysis of Financial Condition and Results of Operations
Business

Management

Compensation Discussion and Analysis
Certain Relationships and Related Party Transactions
Principal and Selling Stockholders

Description of Capital Stock

Description of Certain Indebtedness

Shares Eligible for Future Sale

Material U.S. Federal Income Tax Consequences to Non-U.S. Holders

Underwriting

Legal Matters

Experts

Where You Can Find Additional Information

Index to Consolidated Financial Statements

11/16/20, 3:09 PM

Page

27
101
104
105
106
107
111
116
126
127
189
250
261
296
301
306
318
323
328
333
349
349
349
F-1

You should rely only on the information contained in this prospectus or contained in any free writing prospectus filed with the Securities and Exchange Commission (the
“SEC”). Neither we, the selling stockholders, nor any of the underwriters have authorized anyone to provide any information or make any representations other than
those contained in this prospectus or in any free writing prospectus we have prepared. Neither we, the selling stockholders, nor the underwriters take responsibility for,
and can provide no assurance as to the reliability of, any other information that others may give you. This prospectus is an offer to sell only the shares of Class A
common stock offered by this prospectus, but only under circumstances and in jurisdictions where it is lawful to do so. The information contained in this prospectus is
accurate only as of the date of this prospectus, regardless of the time of delivery of this prospectus or of any sale of the Class A common stock. Our business, results of

operations, financial condition, and prospects may have changed since such date.

For investors outside of the United States: Neither we, the selling stockholders, nor any of the underwriters have done anything that would permit this offering or
possession or distribution of this prospectus or any free writing prospectus we may provide to you in connection with this offering in any jurisdiction where action for that
purpose is required, other than in the United States. Persons outside of the United States who come into possession of this prospectus and any free writing prospectus

must inform themselves about and observe any restrictions relating to this offering and the distribution of this prospectus outside of the United States.
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Prospectus Summary

This summary highlights selected information that is presented in greater detail elsewhere in this prospectus. This summary does not contain all of the information
you should consider before investing in our Class A common stock. You should read this entire prospectus carefully, including the sections titled “Risk Factors,”
“Special Note Regarding Forward-Looking Statements,” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations,” and our
consolidated financial statements and related notes included elsewhere in this prospectus, before making an investment decision. Unless the context otherwise
requires, the terms “Airbnb,” the “company,” “we,” “us,” and “our” in this prospectus refer to Airbnb, Inc. and its consolidated subsidiaries.

Airbnb, Inc.

We are eager to tell you the story of Airbnb. Before we start, we want to acknowledge the serious impact of the COVID-19 pandemic on people’s health, safety,
and economic well-being. Given this backdrop, we feel incredibly fortunate to be able to tell our story. In it, we will explain how we are addressing today’s
challenges, as well as how we are focusing on the opportunities ahead. Our goal is to build an enduring business, and we want to tell you about it, starting at the
beginning.

The Beginning

Airbnb started with two designers trying to solve a problem: how to pay their rent.

The year was 2007. Brian and Joe — two of our founders and friends from design school — were looking for a way to cover the cost of their San Francisco
apartment. That week, they saw an opportunity. An international design conference was coming to town, and every hotel was sold out. They quickly created a
website, AirBedandBreakfast.com, with the hope of renting airbeds in their apartment to attendees of the conference. Three designers, Michael, Kat, and Amol,
took them up on their offer and became the first guests of Brian and Joe, our first hosts.

When Brian and Joe told people what they were doing, they thought the idea sounded crazy. “Strangers will never stay in each other’'s homes,” they said. But
something unexpected happened that first weekend. Brian and Joe treated their guests like old friends from out of town, connecting them to a unique slice of San
Francisco that they could never have experienced on their own. Michael, Kat, and Amol came as outsiders, but left feeling like locals. The experience left Brian
and Joe feeling something special too — the excitement of sharing the city they loved and seeing their guests form a deep connection to it.

Brian and Joe started thinking: maybe there were more people like Michael, Kat, and Amol who would like to travel this way and more people who would like to
host this way. These are the ideas that Airbnb was founded on.

In 2008, Nate, a software engineer, joined Brian and Joe, and together the three founders took on a bigger design problem: how do you make strangers feel
comfortable enough to stay in each other’s
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homes? The key was trust. The solution they designed combined host and guest profiles, integrated messaging, two-way reviews, and secure payments built on a
technology platform that unlocked trust, and eventually led to hosting at a global scale that was unimaginable at the time.

13 Years Later

Today, the idea does not seem so crazy after all. Our more than 4 million hosts now offer everything from a private room in their home to luxury villas, from one
night to several months at a time. Hosting has expanded from homes to now include experiences that can be taken in cities all over the world, or even online. In
more than 220 countries and regions around the world, our hosts have welcomed over 825 million guest arrivals and have cumulatively earned over $110 billion.
“Airbnb” has become synonymous with one-of-a-kind travel on a global scale.

Looking back over the past 13 years, we have done something we hope is even more meaningful: we have helped millions of people satisfy a fundamental human
need for connection. And it is through this connection that people can experience a greater sense of belonging. This is at the root of what brought people to Airbnb
and is what continues to bring people back.

A New Category

Travel is one of the world’s largest industries, and its approach has become commoditized. The travel industry has scaled by offering standardized
accommodations in crowded hotel districts and frequently-visited landmarks and attractions. This one-size-fits-all approach has limited how much of the world a
person can access, and as a result, guests are often left feeling like outsiders in the places they visit.

Airbnb has enabled home sharing at a global scale and created a new category of travel. Instead of traveling like tourists and feeling like outsiders, guests on
Airbnb can stay in neighborhoods where people live, have authentic experiences, live like locals, and spend time with locals in approximately 100,000 cities
around the world. In our early days, we described this new type of travel with the tagline “Travel like a human.” Today, people simply refer to it with a single word:
“Airbnb.”

Hosting is at the Center

Hosting is the foundation of the Airbnb experience. Airbnb enables hosts to provide guests access to a vast world of unique homes and experiences that were
previously inaccessible, or even undiscovered. The role of the host is about more than opening their door. A great host enables guests to find a deeper connection
to the places they visit and the people who live there.

What began with our hosts sharing their spare bedrooms on Airbnb in a few large cities has grown into hosts listing spaces of all kinds, in communities of all sizes,
in nearly every corner of the world. Today, hosts even share their interests and talents through Airbnb Experiences.

We believe that we have just scratched the surface of the opportunities that hosting provides. There are many more ways people will want to connect with each
other and the world around them, and so we will continue to design and enable new ways to host. No matter what form it takes, hosting will be at the center of
Airbnb.
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Guests are Members of Our Community

Our hosts have welcomed hundreds of millions of guest arrivals through Airbnb. Our guests are not transactions — they are engaged, contributing members of our
community. Once they become a part of Airbnb, guests actively participate in our community, return regularly to our platform to book again, and recommend
Airbnb to others who then join themselves. This demand encourages new hosts to join, which in turn attracts even more guests. It is a virtuous cycle — guests
attract hosts, and hosts attract guests.

A Resilient Model

In early 2020, as COVID-19 disrupted travel across the world, Airbnb’s business declined significantly. But within two months, our business model started to
rebound even with limited international travel, demonstrating its resilience. People wanted to get out of their homes and yearned to travel, but they did not want to
go far or to be in crowded hotel lobbies. Domestic travel quickly rebounded on Airbnb around the world as millions of guests took trips closer to home. Stays of
longer than a few days started increasing as work-from-home became work-from-any-home on Airbnb. We believe that the lines between travel and living are
blurring, and the global pandemic has accelerated the ability to live anywhere. Our platform has proven adaptable to serve these new ways of traveling.

And just as when Airbnb started during the Great Recession of 2008, we believe that people will continue to turn to hosting to earn extra income. In light of the
evolving nature of COVID-19 and the uncertainty it has produced around the world, we do not believe it is possible to predict COVID-19’s cumulative and ultimate
impact on our future business, results of operations, and financial condition. COVID-19 has materially adversely affected our recent operating and financial results
and is continuing to materially adversely impact our long-term operating and financial results. However, we believe that as the world recovers from this pandemic,
Airbnb will be a vital source of economic empowerment for millions of people.

We have experienced rapid growth since our founding. In 2019, we generated Gross Booking Value (“GBV”) of $38.0 billion, representing growth of 29% from
$29.4 billion in 2018, and revenue of $4.8 billion, representing growth of 32% from $3.7 billion in 2018. During the nine months ended September 30, 2020, our
business was materially impacted by the global COVID-19 pandemic, with GBV of $18.0 billion, down 39% year over year and revenue of $2.5 billion, down 32%
year over year.

We generated $1.0 billion of net cash provided by operating activities and incurred $507.0 million of purchases of property and equipment cumulatively from
January 1, 2011 through December 31, 2019, resulting in cumulative positive Free Cash Flow of $520.1 million during the same period. We believe that we are still
early in the global shift in consumer preferences toward one-of-a-kind stays and experiences, which provides an opportunity to further grow our community and
business. As a result, we have consistently reinvested the Free Cash Flow that we have generated to meet our business needs and expand our operations.
During 2019, net cash provided by operating activities was $222.7 million and Free Cash Flow was $97.3 million, compared to net cash provided by operating
activities of $595.6 million and Free Cash Flow of $504.9 million in 2018. In addition, during 2019, we had a net loss of $674.3 million and Adjusted EBITDA of
$(253.3) million, compared to a net loss of $16.9 million and Adjusted EBITDA of $170.6 million in 2018. During the nine months ended
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September 30, 2020, our business was materially impacted by COVID-19, with net cash used in operating activities of $490.6 million, a decrease of $909.7 million
year over year; Free Cash Flow of $(520.1) million, a decrease of $839.9 million year over year; net loss of $696.9 million, a decrease of $374.1 million year over
year; and Adjusted EBITDA of $(230.2) million, a decrease of $253.3 million year over year. See the section titled “Selected Consolidated Financial and Other
Data—Non-GAAP Financial Measures” for a reconciliation of Adjusted EBITDA and Free Cash Flow to net loss and net cash provided by operating activities,
respectively, the most directly comparable financial measures calculated in accordance with U.S. generally accepted accounting principles (“GAAP”).

Serving Our Stakeholders

Airbnb has five stakeholders and is designed with all of them in mind. Along with employees and shareholders, we serve hosts, guests, and the communities in
which they live. We intend to make long-term decisions considering all of our stakeholders because their collective success is key for our business to thrive.
Below, we will share more about our hosts, our guests, our communities, and how we serve them.

Our Hosts

Who are our hosts?

Airbnb’s hosts are the foundation of our community and business. It is their individuality that makes Airbnb unique. From schoolteachers to artists, our hosts span
more than 220 countries and regions and approximately 100,000 cities, and 55% of our hosts are women. As of September 30, 2020, we had over 4 million hosts
around the world, with 86% of hosts located outside of the United States.

Our hosts had 7.4 million available listings of homes and experiences as of September 30, 2020, of which 5.6 million were active listings. We consider a listing of
a home or an experience to be an “active listing” if it is viewable on Airbnb and has been previously booked at least once on Airbnb. In 2019, 84% of our revenue
resulted from stays with existing hosts who had completed at least one guest check-in event (a “check-in”) on or before December 31, 2018. Our hosts largely
come to us organically with 79% of our hosts coming directly to our platform to sign up to host in 2019. In 2019, we added more hosts than any year in our history
with 23% of our new hosts first starting out as guests on Airbnb.

Why do they host?

Our hosts have multiple motivations for hosting on Airbnb:

* Hosts can earn extra income. In a 2019 survey of hosts that we conducted, half of our hosts told us that the supplemental income they generated helped
them afford to stay in their homes.

* Hosts can connect guests to their communities. In the same survey, of the hosts who made recommendations, 87% said that they recommend local
restaurants and cafes to their guests, and 82% said they recommend businesses that are locally owned.
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* Hosts can share their skills and passions. Airbnb Experiences allow our hosts to not only share their homes with guests, but also their skills and
passions by offering authentic activities in over 1,000 cities around the world.

What do we provide our hosts?

Airbnb is more than just a distribution channel — we are an enablement platform for our more than 4 million hosts. We have designed our platform to empower
anyone to become a host and give them what they need to be successful and deliver a high quality experience.

* Global demand. Because of strong demand from guests around the world, for active listings in 2019 that were new to our platform, 50% received a
booking within 4 days of becoming available, and 75% received a booking within 16 days of becoming available.

» Activation and merchandising. Our product makes it easy for a new host to create, activate, and merchandise their new listing, and we also provide
recommendations and tools for hosts to attract incremental demand.

» Pricing. While hosts set their own prices, we provide hosts with Smart Pricing tools that suggest prices for their listings, and we also provide data insights
that include how host occupancy rates compare to other listings on our platform.

* Scheduling. Hosts can easily manage their calendars and accept, track, and manage their upcoming reservations on our website and mobile apps.

* Payments. We facilitate all payments on our platform: collecting payments from guests and processing payments to hosts. We also provide tools to hosts to
manage and track their earnings.

* Community support. We have a global community support team to help with issues that arise before, during, or after a stay or experience.

* Host protections. Our host protections include property damage protection and liability coverage. In addition, our trust and safety initiatives include risk
scoring, watchlist and background checks, fraud and scam prevention, secure messaging, secure payments, and minimum age requirements.

* Reviews and feedback. Our platform builds trust by enabling hosts and guests to learn from each other through the reviews they leave following each stay
or experience.

* Superhost program. Our Superhost program recognizes our most active and high-quality hosts. Superhosts typically enjoy higher occupancy rates
because guests value the hospitality, quality, and reliability they offer.

Our Guests

Who are our guests?

From young people to retirees, our guests come from a range of cultures and places. They seek everything from budget stays to luxury accommodations in large
cities to remote villages. What they often have in common is a curiosity about the world and open-mindedness to other people and cultures.
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In 2019, 54 million active bookers worldwide booked 327 million nights and experiences on our platform, and since our founding, there have been over 825 million
guest arrivals on Airbnb.

Most of our guests discover Airbnb organically, with approximately 91% of all traffic to Airbnb coming through direct or unpaid channels during the nine months
ended September 30, 2020. Guests are highly engaged and contribute value for hosts and other guests: over 68% of guests left reviews of their stays in 2019,
and collectively, hosts and guests have written more than 430 million cumulative reviews as of September 30, 2020. Many of these guests return to our platform;
during 2019, 69% of our revenue was generated by stays from repeat guests.

Why do guests choose Airbnb?

Guests can be hosted. Whether guests stay with a host or have a home all to themselves, they can experience the cities they visit the same way locals
do.

Guests can visit real neighborhoods. From visiting local neighborhood coffeehouses, shops, grocers, restaurants, bakeries, parks, hikes, and bike paths,
guests can feel like part of a local community and discover a world right outside their door.

Guests can stay in unique spaces. We believe we offer more unique homes than any other platform and that the majority of our listings, from igloos to
treehouses, and castles to boats, are only available on Airbnb.

Guests can feel at home. Spaces on Airbnb have all the amenities of a place you can call home, such as living rooms, kitchens, and backyards.

Guests can find superior value. Based on our survey data, a majority of guests tell us they choose Airbnb to save money while traveling, as listings on
Airbnb often provide greater value through more space and amenities than options like chain hotels that typically provide only single rooms.

Guests can take any type of trip. From nearby stays to international vacations, family gatherings to corporate meetings, and weekend getaways to multi-
month stays, Airbnb offers a wide range of accommodations for all types of trips.

Guests can stay anywhere. Our hosts offer listings for guests in approximately 100,000 cities, many of which are not served by hotels, and according to a
report that we commissioned in 2018, even in popular destinations, at least two-thirds of our guest arrivals take place outside of traditional tourist districts.

Guests can have authentic experiences. From making handmade pasta in Rome to studying music history in Havana, Airbnb Experiences offer tens of
thousands of experiences in communities around the world.

Guests can rely on a trusted platform. Guests can rely on reviews to give them confidence about what they are booking, community support to help with
issues arising before, during, or after a stay or experience, as well as our guest refund policy that Airbnb will rebook or refund a guest if a listing does not
meet our hosting standards.
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Our Communities

In 2007, we began with a single listing on Rausch Street in San Francisco’s SOMA district. Today, Airbnb operates in approximately 100,000 cities, ranging from
large cities to small towns and rural communities, in more than 220 countries and regions around the world. Our business is intertwined with these communities,
and we are focused on seeing them thrive.

How do we serve the communities in which we operate?

* We create economic stimulus. Between host income and guest discretionary spending, we believe the majority of the economic activity on Airbnb remains
in the neighborhoods where guests stay.

* We are committed to being good partners. We have invested in creating tools to help cities to more effectively enforce their regulations, and we have
worked with thousands of local regulators, policymakers, and other local leaders to engage with the communities in which we operate.

» We offer support in times of crisis. We have created a program through which hosts offer their spaces to people in need and, to date, hosts in 99
countries have housed more than 75,000 people recovering from natural disasters, international refugees, or more recently, frontline responders during

COVID-19.

Our System of Trust

One of our core innovations has been the design of a system that allows millions of strangers to trust one another. The system for trust that we have designed
includes: reviews, secure messaging and account protection, risk scoring, secure payments, watchlist and background checks, cleanliness standards, fraud and
scam prevention, insurance and protections, age restrictions, an urgent safety line, a 24/7 neighborhood support line, and our guest refund policy. We deploy
some of these features such as reviews and secure payments globally, and others such as background checks in specific countries and regions.

Our Market Opportunity

We have a substantial market opportunity in the growing travel market and experience economy. We estimate our serviceable addressable market (“SAM”) today
to be $1.5 trillion, including $1.2 trillion for short-term stays and $239 billion for experiences. We estimate our total addressable market (“TAM”) to be $3.4 trillion,
including $1.8 trillion for short-term stays, $210 billion for long-term stays, and $1.4 trillion for experiences.

We have estimated key components of our SAM and TAM using 2019 actual figures and believe our market opportunity can grow over the long term at the rate of
travel spending. While the current travel market remains unpredictable, we believe estimates made prior to the COVID-19 pandemic to be the best representation
of our long-term travel opportunity.
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Our Strengths

We have six core strengths that helped Airbnb create a new category and give us a competitive advantage:

* Unique host community. The more than 4 million hosts in our community are as unique as the homes and experiences they share, with the majority of our
5.6 million active listings only available on Airbnb.

» Engaged guest community. Our hosts have welcomed hundreds of millions of guest arrivals through Airbnb. Our guests come directly to our platform,
actively participate in our community, and return regularly to book again.

» Globally recognized brand. Our brand is recognized globally, and “Airbnb” is used as a noun and a verb in countries all over the world.
» Global network. Hosts and guests attract each other to Airbnb, creating a global network across more than 220 countries and regions.

» Custom-built platform. Our technology platform was built for the unique needs of our hosts and guests; it allows us to quickly adapt to what our hosts and
guests around the world require and delivers deep business intelligence insights to help us manage our marketplace.

» Design-driven approach. Since the beginning, design has been at the core of everything we do, and it has enabled us to create a new category.

Our Long-Term Growth Strategy

Our strategy is to continue to invest in our key strengths:

» Unlock more hosting. In order to have enough selection for guests booking on our platform, we will continue to invest in growing the size and quality of our
host community. We believe that we have just scratched the surface of the opportunities that hosting can provide.

* Grow and engage our guest community. We intend to attract new guests to Airbnb and convert more of them into brand advocates. We will continue to
focus on engaging our existing guests to return to book and to use Airbnb with more frequency.

» Invest in our brand. We intend to invest more deeply in our brand to educate new hosts and guests on the benefits of Airbnb and the uniqueness of our
offering.

» Expand our global network. \We plan to expand our global network in the countries in which we already have a deep presence, as well as to expand into
markets where our penetration is lower, such as India, China, Latin America, Southeast Asia, and tens of thousands of smaller markets and remote areas
around the world.

» Innovate on our platform. We will innovate to improve our host and guest experience, making Airbnb more accessible and appealing for new hosts and
guests and driving increased engagement and loyalty with our existing community.
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» Design new products and offerings. We will design new opportunities for connection. As the world continues to change, we will continue to bring together
new technologies with our design expertise to expand possibilities for our hosts and offer new experiences for our guests.

Recent Developments

COVID-19 Has Had a Disproportionately Negative Effect on the Travel Industry

The COVID-19 pandemic has resulted in global travel restrictions and a corresponding significant reduction in travel. While many industries have been adversely
impacted, travel has been disproportionately affected, as governments have implemented travel restrictions and as people have become reluctant to travel
irrespective of such restrictions.

Prior to the outbreak, we had seen strong year-over-year growth in Nights and Experiences Booked in the first three weeks of 2020. Nights and Experiences
Booked represents the sum of the total number of nights booked for stays and the total number of seats booked for experiences, net of cancellations and
alterations that occurred in that period. We first saw the impact of COVID-19 in China in the last week of January, which when contained to China, had a minor
impact on the entire business. The outbreak spread throughout Asia, and then through Europe, North America, and the rest of the world by the end of the first
quarter of 2020. In order to protect our business from these near-term market disruptions and the prospect of a prolonged business impact, we raised $2.0 billion
in the form of term loans in April 2020 and took action to dramatically reduce our operating expenses as described below. We believe these incremental funds and
our rapid management of expenses, in addition to our existing cash position, will help us to prudently manage our business through the effects of the COVID-19
pandemic.

During the fourth quarter of 2020, another wave of COVID-19 infections emerged. As a result, countries imposed strict lockdowns, in particular in Europe. Similar
to the impact of the initial COVID-19 wave in March 2020, we are seeing a decrease in bookings in the most affected regions. As a result, we expect greater year-
over-year decline in Nights and Experiences Booked and GBV in the fourth quarter of 2020 than in the third quarter of 2020 and greater year-over-year increases
in cancellations and alterations in the fourth quarter of 2020 than in the third quarter of 2020.
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COVID-19 Impact on our Business

To provide additional information on the impact of the COVID-19 pandemic on our business, we have included below the year-over-year comparisons of monthly
booking and cancellation trends in the fourth quarter of 2019 and the first nine months of 2020.

Monthly Nights and Experiences Booked Trends

2019 2020

Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept

(in millions, except percentages)

Gross nights and experiences

booked 30.5 28.3 28.4 38.3 32.8 19.0 8.7 16.4 26.0 28.3 26.0 23.9
% YoY Change 31% 30% 35% 25% 17% (42)% (72)% (50)% (21)% (19)% (21)% (23)%
(-) Cancellations and alterations 3.9 3.6 3.9 5.0 4.9 231 9.4 7.2 6.5 6.6 5.4 4.4

Cancellations and alterations
as a % of gross nights and

experiences booked 13% 13% 14% 13% 15% 122% 108% 44% 25% 23% 21% 18%

Nights and Experiences
Booked* 26.6 24.7 245 33.3 27.9 (4.1) (0.7) 9.2 19.5 21.7 20.6 19.5
% YoY Change 31% 30% 35% 22% 12% (114)% (103)% (68)% (31)% (28)% (28)% (28)%

* We define Nights and Experiences Booked as net of cancellations and alterations.

* Gross nights and experiences booked materially contracted on a year-over-year basis, with a low in April 2020, down 72% year over year. From April
through June 2020, we saw a steady rebound in gross nights and experiences booked before cancellations and alterations, which were down 21% in June
relative to the same period in the prior year. From July through September 2020, gross nights and experiences booked have been stable, down
approximately 20% relative to the same period in the prior year.

» Cancellations and alterations of previously booked trips increased dramatically after the COVID-19 outbreak, as guests were either unable to travel or
uncomfortable doing so. While the number of nights and experiences canceled in January 2020 was 13% of the gross nights and experiences booked that
month, the number of nights and experiences canceled in March and April 2020 exceeded the number of gross nights and experiences booked during those
months. From April to September 2020, cancellations and alterations as a percentage of gross nights and experiences booked initially declined significantly
and then have remained relatively stable for the past several months.
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* Nights and Experiences Booked was negative in March and April 2020. By May 2020, gross nights and experiences booked had begun to recover, while
cancellations and alterations began to fall, resulting in a return to positive Nights and Experiences Booked from May to September 2020. From July through
September 2020, Nights and Experiences Booked have been stable, down 28% relative to the same period in the prior year.

Monthly Gross Booking Value Trends

2019 2020

Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept

($ in billions, except percentages and gross daily rate)

Gross daily rate $110.20 $110.23 $110.36 $12251 $122.63 §$ 10435 $ 91.69 $13573 $ 14572 $133.84 §132.24 $127.84
% YoY Change (1)% (1)% 0% 0% 1% (12)% (21)% 18% 27% 19% 21% 18%

Gross Booking Value before cancellations and
alterations 3.4 3.1 3.1 4.7 4.0 2.0 0.8 22 3.8 3.8 3.4 3.1
% YoY Change 29% 28% 35% 26% 19% (49)% (78)% (41)% 1% (4)% (4)% (9)%
Gross Booking Value* 3.0 2.8 2.8 4.2 3.5 (0.9) (0.6) 1.1 2.7 2.8 2.7 25
% YoY Change 30% 29% 35% 24% 15% (127)% (119)% (69)% (17)% (19)% (149)%  (17)%

* We define Gross Booking Value as net of cancellations and alterations.

» Gross daily rate represents GBV per Night and Experiences Booked, all before cancellations and alterations. This measure is a useful proxy for the
average daily rate (“ADR”) trend over this period; because the net metrics reflect elevated cancellations and were negative in March and April 2020, the net
daily rate was not meaningful for those periods. The year-over-year increase in gross daily rate from May to September 2020 was driven by faster recovery
in North America and Europe, the Middle East, and Africa (‘EMEA”) during this period, which have historically higher daily rates than Latin America and
Asia Pacific. The gross daily rate was also impacted by a mix shift toward entire home listings in non-urban destinations, which have higher daily rates.

* Gross Booking Value before cancellations and alterations followed a similar trend to gross nights and experiences booked, materially declining on a
year-over-year basis between March and May 2020. GBV before cancellations and alterations recovered in June 2020, growing 1% year-over-year driven
by the increase in gross daily rate. From July through September 2020, GBV before cancellations and alterations has been stable, down less than 10%
compared to the same periods in the prior year.

* Gross Booking Value declined and rebounded as a result of the trends described above. In September 2020, GBV was down 17% on a year-over-year
basis, less than the 28% decline in Nights and Experiences Booked due to the growth in gross daily rate. GBV reflects bookings made in a period for future
nights or experiences and is a leading indicator for revenue, which is recognized during the period that stays and experiences occur.

We expect continued volatility in these trends and fluctuations from month to month as the continued impact from COVID-19 is not linear across geographies, as
some countries and cities have recently enacted new lockdowns and prohibitions on travel, and as COVID-19 is continuing to materially adversely affect our
business and financial results.
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Multiple Resilient Categories Were Less Impacted and Showed Strong Recovery

We believe that the COVID-19 pandemic reinforced that travel is an enduring human desire, even in the face of challenges. People have increasingly sought
travel options closer to home during COVID-19, and Airbnb’s offerings are well suited to adapt to this changing dynamic. We offer all types of accommodations,
allowing guests to find spaces suited to their individual needs under these circumstances. We have worked closely with our hosts, guests, and communities to
prioritize and support safe and responsible travel during these challenging times and have adapted our offerings for changing trends in travel and experiences.
The U.S. Centers for Disease Control and Prevention guidelines have listed homes shared with members of the same household as safer than hotels during the
pandemic, which supports the way guests travel on our platform.

We believe that the recovery in the second and third quarters of 2020 is attributable to the renewed ability and willingness for guests to travel, the resilience of our
hosts, and relative strength of our business model. From December 31, 2019 through September 30, 2020, active listings remained stable at approximately

5.6 million despite the decline in booking activity on our platform due to COVID-19. Against an otherwise highly negative travel backdrop, there are several areas
of our business that have shown resilience, notably, domestic travel, short-distance travel, travel outside of our top 20 cities, and long-term stays. While we believe
that travel will change as a result of COVID-19, the adaptability of our business suggests that we are well-positioned to serve this dynamic market in several ways:

» Domestic travel represents travel within the same country, when the guest’s origin country is the same as the destination country. While air and cross-
border international travel has been significantly impacted by COVID-19, domestic travel around the world has been extremely resilient.

» Short-distance travel within 50 miles of guest origin has been highly resilient, even at the peak of the business interruption in April. We have also seen
stays between 50 miles and 500 miles from guest origin recover.

* Travel outside of our top 20 cities (based on 2019 GBV) has been more resilient than those booked in our top 20 cities.

* Long-term stays are stays on our platform of at least 28 nights. Long-term stays were one of our fastest growing categories in 2019 as guests increasingly
chose Airbnb listings to meet their need for stays of greater length.

COVID-19 Cost Reductions Position Our Business for Improved Financial Performance

In response to the spread of COVID-19 and the resulting material decrease in GBV, we undertook an internal review of our cost structure, ultimately making
changes to improve the strength of our business in the long term. We rapidly made changes to manage our expenses in a period of material business interruption,
which included the following, among others:

» Suspending substantially all discretionary marketing program spend;

* Reducing full-time employee headcount by approximately 25%;
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» Setting expectation for the potential of no employee bonuses for 2020 and reducing executive team member salaries for six months;
+ Significantly reducing all discretionary spend;
» Suspending all facilities build-outs and significantly reducing capital expenditures; and

» Significantly reducing our contingent workforce.

These headcount reductions and other restructuring actions are expected to result in charges for 2020 ranging between $135 million and $150 million. We believe
these changes should allow us to more effectively manage our business and improve our financial operating results.

Risk Factors Summary

Our business is subject to a number of risks and uncertainties of which you should be aware before making a decision to invest in our Class A common stock.
These risks are more fully described in the section titled “Risk Factors” immediately following this prospectus summary. These risks include, among others, the
following:

» The COVID-19 pandemic and the impact of actions to mitigate the COVID-19 pandemic have materially adversely impacted and will continue to materially
adversely impact our business, results of operations, and financial condition.

»  We have incurred net losses in each year since inception, and we may not be able to achieve profitability. We incurred net losses of $70.0 million, $16.9
million, $674.3 million, and $696.9 million for the years ended December 31, 2017, 2018, and 2019, and nine months ended September 30, 2020,
respectively. Our accumulated deficit was $1.4 billion and $2.1 billion as of December 31, 2019 and September 30, 2020, respectively.

* Our Adjusted EBITDA and Free Cash Flow have been declining, and this trend could continue.

» Our revenue growth rate has slowed, and we expect it to continue to slow in the future.

» If we fail to retain existing hosts or add new hosts, or if hosts fail to provide high-quality stays and experiences, our business, results of operations, and
financial condition would be materially adversely affected.

» If we fail to retain existing guests or add new guests, our business, results of operations, and financial condition would be materially adversely affected.

* Any further and continued decline or disruption in the travel and hospitality industries or economic downturn would materially adversely affect our business,
results of operations, and financial condition.

+ The business and industry in which we participate are highly competitive, and we may be unable to compete successfully with our current or future
competitors.
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» Laws, regulations, and rules that affect the short-term rental and home sharing business may limit the ability or willingness of hosts to share their spaces
over our platform and expose our hosts or us to significant penalties, which could have a material adverse effect on our business, results of operations, and
financial condition.

» We are subject to a wide variety of complex, evolving, and sometimes inconsistent and ambiguous laws and regulations that may adversely impact our
operations and discourage hosts and guests from using our platform, and that could cause us to incur significant liabilities including fines and criminal
penalties, which could have a material adverse effect on our business, results of operations, and financial condition.

» Our substantial level of indebtedness could materially adversely affect our financial condition. We had outstanding indebtedness with a principal amount of
$1,997.5 million as of September 30, 2020.

» At the time of the offering, we expect to recognize stock-based compensation expense of approximately $ for which the service-based vesting
condition was satisfied or partially satisfied as of and for which we expect the liquidity-based vesting condition to be satisfied in connection with
this offering.

* We may have exposure to greater than anticipated income tax liabilities. In September 2020, we received a Draft Notice of Proposed Adjustment from the
IRS for the 2013 tax year proposing an increase to our U.S. taxable income that could result in additional income tax expense and cash tax liability of $1.35
billion, plus penalties and interest, which exceeds our current reserve recorded in our consolidated financial statements by more than $1.0 billion.

Corporate Information

We were incorporated on June 27, 2008 as AirBed & Breakfast, Inc., a Delaware corporation. On November 15, 2010, we changed our name to Airbnb, Inc. Our
principal executive offices are located at 888 Brannan Street, San Francisco, California 94103, and our telephone number is (855) 424-7262. Our website address
is www.airbnb.com. Information contained on, or that can be accessed through, our website does not constitute part of this prospectus, and the inclusion of our
website address in this prospectus is an inactive textual reference only. Investors should not rely on any such information in deciding whether to purchase our
Class A common stock.

The Airbnb design logo, “Airbnb,” and our other registered or common law trademarks, service marks, or trade names appearing in this prospectus are the
property of Airbnb, Inc. Solely for convenience, our trademarks, tradenames, and service marks referred to in this prospectus appear without the ®, TM, and SM
symbols, but those references are not intended to indicate, in any way, that we will not assert, to the fullest extent under applicable law, our rights to these
trademarks, tradenames, and service marks. This prospectus contains additional trademarks, tradenames, and service marks of other companies that are the
property of their respective owners.
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The Offering

Class A common stock offered by us shares

Option to purchase additional shares of Class A common shares
stock offered by us

Class A common stock offered by the selling stockholders shares

Class A common stock to be outstanding after this offering shares (or shares if the underwriters exercise their option to purchase additional
shares of Class A common stock in full)
Class B common stock to be outstanding after this offering shares

Class C common stock to be outstanding after this offering None

Class H common stock to be outstanding after this offering 9,200,000 shares

Total Class A, Class B, Class C, and Class H common stock shares (or shares if the underwriters exercise their option to purchase additional
to be outstanding after this offering shares of Class A common stock in full)
Voting rights We have four series of common stock, Class A, Class B, Class C, and Class H common stock. The

rights of holders of Class A, Class B, Class C, and Class H common stock are identical, except
voting and conversion rights, and with respect to our Class H common stock, redemption rights.
Each share of Class A common stock is entitled to one vote. Each share of Class B common stock is
entitled to 20 votes and is convertible at any time into one share of Class A common stock. Each
share of Class C common stock is entitled to no votes. Each share of Class H common stock is
entitled to no votes and will convert into a share of Class A common stock on a share-for-share

basis upon the sale of such share of Class H common stock to any person or entity that is not our
subsidiary.

The holders of our outstanding Class B common stock will hold % of the voting power of our
outstanding capital stock following this offering, with our directors, executive officers, and 5%
stockholders and their
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respective affiliates holding approximately % of the voting power. These holders will have the
ability to control the outcome of matters submitted to our stockholders for approval, including the
election of our directors and the approval of any change of control transaction. See the section titled
“Description of Capital Stock” for additional information.

Use of proceeds We estimate that that we will receive net proceeds from this offering of approximately $ million
(or$ million if the underwriters exercise their option to purchase additional shares of Class A
common stock in full), based upon an assumed initial public offering price of $ per share,
which is the midpoint of the price range set forth on the cover page of this prospectus, and after
deducting estimated underwriting discounts and commissions and estimated offering expenses
payable by us. We will not receive any proceeds from the sale of Class A common stock in this
offering by the selling stockholders.

Each $1.00 increase or decrease in the assumed initial public offering price per share of $ ,
which is the midpoint of the price range set forth on the cover page of this prospectus, would
increase or decrease the net proceeds to us from this offering by approximately $ million,
assuming the number of shares of Class A common stock offered by us, as set forth on the cover
page of this prospectus, remains the same and after deducting estimated underwriting discounts and
commissions and estimated offering expenses payable by us. Similarly, each 1.0 million share
increase or decrease in the number of shares of Class A common stock offered in this offering would
increase or decrease the net proceeds to us from this offering by approximately $ million,
assuming that the initial public offering price per share remains at $ , which is the midpoint of
the price range set forth on the cover page of this prospectus, and after deducting estimated
underwriting discounts and commissions and estimated offering expenses payable by us.

We currently intend to use the net proceeds from this offering for general corporate purposes,
including working capital, operating expenses, and capital expenditures. We intend to use $ of
the net proceeds to satisfy a portion of the anticipated tax withholding and remittance obligations
related to the
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RSU Settlement (as defined below). We will have broad discretion in the way that we use the net
proceeds of this offering. See the section titled “Use of Proceeds” for additional information.
Directed share program At our request, the underwriters have reserved up to shares of Class A common stock, or

% of the shares offered by this prospectus, for sale at the initial public offering price through a
directed share program to:

« eligible U.S. hosts who hosted on our platform in 2019 or 2020; and
« certain individuals identified by our officers and directors.

Hosts who reside in the United States and had, by November 1, 2020, accepted a reservation that
began, or was scheduled to begin, in 2019 or 2020 are potentially eligible for the program. Airbnb
employees are not eligible. If demand for the program exceeds capacity, we may invite hosts to
participate based on tenure, as determined by the year they first hosted on Airbnb.

The number of shares of Class A common stock available for sale to the general public will be reduced to the extent that such persons purchase such reserved
shares. Any reserved shares not so purchased will be offered by the underwriters to the general public on the same basis as the other shares offered by this
prospectus. Morgan Stanley & Co. LLC will administer our directed share program.

See the sections titled “Certain Relationships and Related Party Transactions,” “Shares Eligible for

Future Sale,” and “Underwriting — Directed Share Program.”

Risk factors See the section titled “Risk Factors” and the other information included in this prospectus for a
discussion of factors you should carefully consider before deciding to invest in shares of our Class A
common stock.

Proposed Nasdaq Global Select Market symbol “ABNB”

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 32 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

The number of shares of our common stock to be outstanding after this offering is based on shares of Class A common stock and shares of
Class B common stock (after giving effect to the Preferred Stock Conversion (as defined below) and the RSU Settlement) outstanding as of September 30, 2020,
no shares of Class C common stock outstanding, and 9,200,000 shares of Class H common stock issued to our wholly-owned Host Endowment Fund subsidiary
in November 2020 (as described in the section titled “Description of Capital Stock”), and excludes:

* 24,460,092 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were
outstanding as of September 30, 2020, with a weighted-average exercise price of $5.96 per share, pursuant to our 2008 Equity Incentive Plan (“2008
Plan”);

» 13,788,876 shares of our Class B common stock issuable upon the exercise of options to purchase shares of our Class B common stock that were
outstanding as of September 30, 2020, with a weighted-average exercise price of $3.18 per share, pursuant to our 2008 Plan;

* 6,408,714 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were
outstanding as of September 30, 2020, with a weighted-average exercise price of $49.77 per share, pursuant to our 2018 Equity Incentive Plan (2018
Plan”);

» 181,782 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding
as of September 30, 2020, with a weighted-average exercise price of $22.65 per share, pursuant to our Hotel Tonight, Inc. 2011 Equity Incentive Plan
(“Hotel Tonight Plan”);

» 1,265,344 restricted stock units (“RSUs”) covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-
based vesting conditions outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020,

pursuant to our 2008 Plan (we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of
our Class A common stock in connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income
tax obligations (based on the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page

of this prospectus, and an assumed % tax withholding rate));

» 30,762,460 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan
(we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an
assumed % tax withholding rate));
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» 16,344 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our Hotel Tonight
Plan (we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common
stock in connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations
(based on the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this
prospectus, and an assumed % tax withholding rate));

» 5,465,264 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition outstanding as of
September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan (we expect that

vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock, after withholding
shares of Class A common stock to satisfy associated estimated income tax obligations (based on the assumed initial public offering price of
$ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate));

. shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were granted after
September 30, 2020, with a weighted-average exercise price of $ per share, pursuant to our 2018 Plan;

. RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition that were granted after
September 30, 2020, pursuant to our 2018 Plan (we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance
of shares of our Class A common stock, after withholding shares of Class A common stock to satisfy associated estimated income tax
obligations (based on the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of

this prospectus, and an assumed % tax withholding rate));

* 7,934,794 shares of Class A common stock issuable upon the exercise of warrants to purchase shares of Class A common stock outstanding as of
September 30, 2020, with a weighted-average exercise price of $28.355 per share;

. shares of our Class A common stock reserved for future issuance under our 2020 Incentive Award Plan (“2020 Plan”), which will become effective
on the date immediately prior to the date our registration statement of which this prospectus forms a part becomes effective;

* 4,000,000 shares of our Class A common stock reserved for future issuance under our Employee Stock Purchase Plan (“ESPP”), which will become
effective on the date immediately prior to the date our registration statement of which this prospectus forms a part becomes effective; and

* 400,000 shares of our Class A common stock that we plan to donate to a charitable foundation after the completion of this offering.
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Our 2020 Plan and ESPP each provides for annual automatic increases in the number of shares reserved thereunder, and our 2020 Plan also provides for
increases to the number of shares of Class A common stock that may be granted thereunder based on shares underlying any awards under our 2008 Plan and
2018 Plan that expire, are forfeited or are otherwise terminated, as more fully described in the section titled “Compensation Discussion and Analysis—Executive
Compensation Tables—Equity Plans—2020 Incentive Award Plan.”

Except as otherwise indicated, all information in this prospectus assumes or gives effect to:

» the amendment of our equity awards under our 2008 Plan and our 2018 Plan for all awards to settle into Class A common stock instead of Class B common
stock in connection with and after this offering, excluding the stock options held by individuals holding at least 1% of our outstanding capital stock. See the
section titled “Description of Capital Stock — Equity Award Amendment” for additional information;

» atwo-for-one stock split of our outstanding common stock and redeemable convertible preferred stock effected on October 26, 2020;

» the filing and effectiveness of our restated certificate of incorporation in Delaware and the effectiveness of our amended and restated bylaws, each of which
will occur immediately prior to the completion of this offering;

» the conversion of all outstanding shares of our redeemable convertible preferred stock, of which 239,623,894 shares are outstanding as of September 30,
2020, into an aggregate of 240,910,588 shares of our Class B common stock, including 1,286,694 shares of common stock issuable pursuant to the anti-
dilution adjustment provisions relating to our Series C redeemable convertible preferred stock, the conversion of which will occur immediately prior to the
completion of this offering (the “Preferred Stock Conversion”);

» the netissuance of shares of our Class A common stock upon the vesting and settlement of RSUs, for which the service-based vesting condition
was satisfied as of September 30, 2020 and for which we expect the liquidity-based vesting condition to be satisfied in connection with this offering, after
withholding an aggregate of shares to satisfy associated estimated income tax obligations (based on the assumed initial public offering price of
$ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate) (the
“RSU Settlement”);

* no exercise of the outstanding options or settlement of outstanding RSUs except as described above;
* no exercise of the outstanding warrants described above; and

* no exercise by the underwriters of their option to purchase up to additional shares of our Class A common stock.
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Summary Consolidated Financial and Other Data

The following tables summarize our consolidated financial and other data. The summary consolidated statements of operations data for the years ended
December 31, 2017, 2018, and 2019 have been derived from our audited consolidated financial statements included elsewhere in this prospectus. The summary
consolidated statements of operations data for the nine months ended September 30, 2019 and 2020 and the consolidated balance sheet data as of September
30, 2020 have been derived from our unaudited interim consolidated financial statements included elsewhere in this prospectus. The unaudited consolidated
financial data set forth below have been prepared on the same basis as our audited consolidated financial statements and, in the opinion of management, reflect
all adjustments, consisting only of normal recurring adjustments, that are necessary for the fair statement of such data. Our historical results are not necessarily
indicative of the results that may be expected in the future. You should read the following summary consolidated financial and other data below in conjunction with
the section titled “Management’s Discussion and Analysis of Financial Condition and Results of Operations” and our consolidated financial statements and related
notes included elsewhere in this prospectus.

Nine Months Ended
Year Ended December 31, September 30,

2017 2018 2019 2019 2020

(in thousands, except per share amounts)

Consolidated Statements of Operations Data:

Revenue $ 2,561,721 $ 3,651,985 $ 4,805,239 $ 3,698,443 § 2,518,935
Costs and expenses:
Cost of revenue 647,690 864,032 1,196,313 902,695 666,295
Operations and support(1) 395,739 609,202 815,074 600,788 548,369
Product development(1) 400,749 579,193 976,695 693,796 690,677
Sales and marketing(1) 871,749 1,101,327 1,621,519 1,184,506 545,510
General and administrative(1) 327,156 479,487 697,181 490,262 421,082
Restructuring charges(1) - — — — 136,969
Total costs and expenses 2,643,083 3,633,241 5,306,782 3,872,047 3,008,902
Income (loss) from operations (81,362) 18,744 (501,543) (173,604) (489,967)
Interest income 32,102 66,793 85,902 68,661 23,830
Interest expense (16,403) (26,143) (9,968) (6,801) (107,548)
Other income (expense), net 6,564 (12,361) 13,906 42,130 (115,751)
Income (loss) before income taxes (59,099) 47,033 (411,703) (69,614) (689,436)
Provision for income taxes 10,947 63,893 262,636 253,187 7,429
Net loss $ (70,046) $ (16,860) $ (674,339) $ (322,801) $ (696,865)
Net loss per share attributable to Class A and Class B common stockholders, basic and diluted(2) $ 0.27) $ 0.07) $ (2.59) $ (1.24) $ (2.64)
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Nine Months Ended
Year Ended December 31, September 30,

2017 2018 2019 2019 2020

(in thousands, except per share amounts)

Weighted-average shares used in computing net loss per share attributable to Class A and Class B common stockholders, basic and
diluted(2) 255,006 256,326 260,556 259,946 263,726

Pro forma net loss per share attributable to Class A and Class B common stockholders, basic and diluted (unaudited)(2) $ $

Weighted-average shares used in computing pro forma net loss per share attributable to Class A and Class B common stockholders,
basic and diluted (unaudited)(2)

(1) Includes stock-based compensation expense as follows:

Nine Months Ended

Year Ended December 31, September 30,
2017 2018 2019 2019 2020
(in thousands)
Operations and support $ 1,841 $ 1,968 $ 817 $ 283 $ 2,869
Product development 20,309 33,895 56,632 44,991 64,088
Sales and marketing 5,997 12,465 23,919 17,074 11,979
General and administrative 10,210 5,565 16,179 9,962 31,689
Restructuring charges — — — — (1,849)
Total stock-based compensation expense $ 38,357 $ 53,893 § 97,547 $ 72,310 $ 108,776

(2) See Notes 2 and 15 to our consolidated financial statements included elsewhere in this prospectus for an explanation of the method used to calculate basic and diluted net loss per share
attributable to common stockholders for 2017, 2018, 2019, and the nine months ended September 30, 2019 and 2020 and pro forma basic and diluted net loss per share attributable to common

stockholders and the weighted-average number of shares used in the computation of the per share amounts.
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As of September 30, 2020

Pro Forma As
Adjusted(2)(3)
Actual Pro Forma(1)

(in thousands)

Consolidated Balance Sheet Data:

Cash, cash equivalents, and marketable securities $ 4,495,211
Restricted cash 55,628
Funds receivable and amounts held on behalf of customers 2,354,450
Working capital(4) 2,828,152
Total assets 8,728,479
Funds payable and amounts payable to customers 2,354,450
Total liabilities 6,873,261
Redeemable convertible preferred stock 3,231,502
Additional paid-in capital 744,413
Accumulated deficit (2,117,856)
Total stockholders’ equity (deficit) (1,376,284)

(1) The pro forma column in the consolidated balance sheet data table above reflects (i) the conversion of all outstanding shares of our redeemable convertible preferred stock, of which 239,623,894

shares are outstanding as of September 30, 2020, into an aggregate of 240,910,588 shares of Class B common stock, including 1,286,694 shares of common stock issuable pursuant to the anti-
dilution adjustment provisions relating to our Series C redeemable convertible preferred stock, as if such conversion had occurred on September 30, 2020; (ii) the net issuance of shares
of our Class A common stock upon the vesting and settlement of RSUs, for which the service-based vesting condition was satisfied as of September 30, 2020 and for which we expect the
liquidity-based vesting condition to be satisfied in connection with this offering, after withholding an aggregate of shares to satisfy associated estimated income tax obligations (based on
the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate); (iii)
the related increase in liabilities and corresponding decrease in additional paid-in capital for the associated tax liabilities related to the net settlement of the RSUs; (iv) stock-based compensation
expense of $ related to RSUs for which the service-based vesting condition was satisfied or partially satisfied as of September 30, 2020 for which we expect the liquidity-based vesting
condition to be satisfied in connection with this offering, reflected as an increase to additional paid-in capital and accumulated deficit; and (v) the filing and effectiveness of our restated certificate

of incorporation in Delaware, which will occur immediately prior to the completion of this offering.

The pro forma as adjusted column reflects: (i) the pro forma adjustments set forth in footnote (1) above; (ii) the sale of shares of our Class A common stock in this offering at an assumed
initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of this prospectus, after deducting estimated underwriting discounts and
commissions and estimated offering expenses payable by us; and (iii) the issuance of 400,000 shares of our Class A common stock that we plan to donate to a charitable foundation after the
completion of this offering and an associated non-cash expense of approximately $ million, estimated based on an assumed initial public offering price of $ per share, which is the
midpoint of the price range set forth on the cover page of this prospectus.

The pro forma as adjusted information discussed above is illustrative only and will depend on the actual initial public offering price and other terms of this offering determined at pricing. Each
$1.00 increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of this prospectus, would
increase or decrease, as applicable, each of our pro forma as adjusted cash, cash equivalents and marketable securities, working capital, total assets, additional paid-in capital, and total
stockholders’ equity by approximately $ million, assuming the number of shares of Class A common stock offered by us, as set forth on the cover page of this prospectus, remains the same
and after deducting estimated underwriting discounts and commissions and estimated offering expenses payable by us. Similarly, each 1.0 million share increase or decrease in the number of
shares of Class A common stock offered in this offering would increase or decrease, as applicable, each of our pro forma as adjusted cash, cash equivalents and marketable securities, working
capital, total assets, additional paid-in capital, and total stockholders’ equity by approximately $ million, assuming that the initial public offering price per share remains at $ , Which is
the midpoint of the price range set forth on the cover page of this prospectus, and after deducting estimated underwriting discounts and commissions and estimated offering expenses payable by

us.

We define working capital as current assets less current liabilities. See our consolidated financial statements and related notes included elsewhere in this prospectus for further details regarding

our current assets and current liabilities.
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Key Business Metrics

We review the following key business metrics to measure our performance, identify trends, formulate financial projections, and make strategic decisions. We are
not aware of any uniform standards for calculating these key metrics, which may hinder comparability with other companies that may calculate similarly titled
metrics in a different way.

Nine Months Ended

Year Ended December 31, September 30,
2017 2018 2019 2019 2020
(in millions)
Nights and Experiences Booked(1) 185.8 250.3 326.9 251.1 146.9
Gross Booking Value(2) $ 20,9753 $ 29,4407 $ 37,9626 $ 29,4242 $ 17,991.2

(1) Nights and Experiences Booked on our platform in a period represents the sum of the total number of nights booked for stays and the total number of seats booked for experiences, net of

cancellations and alterations that occurred in that period.
(2) Gross Booking Value represents the dollar value of bookings on our platform in a period and is inclusive of host earnings, service fees, cleaning fees, and taxes, net of cancellations and

alterations that occurred during that period.

For additional information about our key business metrics, see the section titled “Management’s Discussion and Analysis of Financial Condition and Results of
Operations — Key Business Metrics and Non-GAAP Financial Measures.”

Non-GAAP Financial Measures

The following table summarizes certain financial measures that are not calculated and presented in accordance with GAAP (“non-GAAP financial measures”),
along with the most directly comparable GAAP measure, for each period presented below. In addition to our results determined in accordance with GAAP, we
believe the following non-GAAP financial measures are useful in evaluating our operating performance. We use the following non-GAAP financial information,
collectively, to evaluate our ongoing operations and for internal planning and forecasting purposes.

Nine Months Ended

Year Ended December 31, September 30,
2017 2018 2019 2019 2020
(in millions)
Net loss $ (700) $ (169)$  (6743) $  (3228) $  (696.9)
Adjusted EBITDA(1) $ 600 $ 1706 $  (2533) $ 231§ (230.2)
Net cash provided by (used in) operating activities $ 2512 § 5956 $ 2227 $ 4191 § (490.6)
Free Cash Flow(2) $ 1510 § 5049 $ 973 § 3198 §$ (520.1)

(1) Adjusted EBITDA is defined as net income or loss adjusted for (i) provision for income taxes; (i) interest income, interest expense, and other income (expense), net; (iii) depreciation and
amortization; (iv) stock-based compensation expense; (v) net changes to the reserves for lodging taxes for which we may be held jointly liable with hosts for collecting and remitting such taxes;

and (vi) restructuring charges.

(2) Free Cash Flow is defined as net cash provided by (used in) operating activities less purchases of property and equipment.
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For additional information about these non-GAAP financial measures and reconciliations of the non-GAAP financial measures to the most directly comparable
financial measures stated in accordance with GAAP, see the sections titled “Selected Consolidated Financial and Other Data—Non-GAAP Financial Measures”
and “Management’s Discussion and Analysis of Financial Condition and Results of Operations—Key Business Metrics and Non-GAAP Financial Measures.”
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Risk Factors

Investing in our Class A common stock involves a high degree of risk. You should carefully consider the risks and uncertainties described below, together with all of the
other information in this prospectus, before making a decision to invest in our Class A common stock. If any of the risks actually occur, our business, results of
operations, financial condition, and prospects could be harmed. In that event, the trading price of our Class A common stock could decline, and you could lose part or
all of your investment. Additional risks and uncertainties not presently known to us or that we currently deem immaterial also may impair our business operations.

Risks Related to Our Business

The COVID-19 pandemic and the impact of actions to mitigate the COVID-19 pandemic have materially adversely impacted and will continue to materially
adversely impact our business, results of operations, and financial condition.

In March 2020, the World Health Organization declared the outbreak of COVID-19 a pandemic. In an attempt to limit the spread of the virus, governments have
imposed various restrictions, including emergency declarations at the federal, state, and local levels, school and business closings, quarantines, “shelter at home”
orders, restrictions on travel, limitations on social or public gatherings, and other social distancing measures, which have had and may continue to have a material
adverse impact on our business and operations and on travel behavior and demand.

The COVID-19 pandemic, which has required and may continue to require cost reduction measures, has materially adversely affected our near-term operating and
financial results and will continue to materially adversely impact our long-term operating and financial results. During the fourth quarter of 2020, another wave of
COVID-19 infections emerged. As a result, countries imposed strict lockdowns, in particular in Europe. Similar to the impact of the initial COVID-19 wave in March
2020, we are seeing a decrease in bookings in the most affected regions. As a result, we expect greater year-over-year decline in Nights and Experiences Booked and
GBYV in the fourth quarter of 2020 than in the third quarter of 2020 and greater year-over-year increases in cancellations and alterations in the fourth quarter of 2020
than in the third quarter of 2020. In light of the evolving nature of COVID-19 and the uncertainty it has produced around the world, we do not believe it is possible to
predict the COVID-19 pandemic’s cumulative and ultimate impact on our future business, results of operations, and financial condition. The extent of the impact of the
COVID-19 pandemic on our business and financial results will depend largely on future developments, including the duration and extent of the spread of COVID-19
both globally and within the United States, the prevalence of local, national, and international travel restrictions, significantly reduced flight volume, the impact on capital
and financial markets and on the U.S. and global economies, foreign currencies exchange, and governmental or regulatory orders that impact our business, all of which
are highly uncertain and cannot be predicted. Moreover, even after shelter-in-place orders and travel advisories are lifted, demand for our offerings, particularly those
related to cross-border travel, may remain depressed for a significant length of time, and we cannot predict if and when demand will return to pre-COVID-19 levels. In
addition, we cannot predict the impact the COVID-19 pandemic has had and will have on our business partners and third-party vendors and service providers, and we
may continue to be materially adversely impacted as a result of the material adverse impact our business partners and third-party vendors suffer now and in the future.
To the extent the COVID-19 pandemic continues to materially adversely affect our business, results of operations, and financial condition, it may also have the effect of
heightening many of the other risks
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described in these “Risk Factors” or elsewhere in this prospectus. Any of the foregoing factors, or other cascading effects of the COVID-19 pandemic that are not
currently foreseeable, will materially adversely impact our business, results of operations, and financial condition.

In response to the economic challenges and uncertainty resulting from the COVID-19 pandemic and its impact on our business, in May 2020, we announced a
reduction in our workforce of approximately 1,800 employees. This reduction in workforce particularly impacted our marketing, design, customer service, transportation,
Airbnb Studios, Hotels, and Airbnb Luxe teams. This reduction in workforce also resulted in the loss of institutional knowledge, relationships, and expertise for critical
roles, which may not have been effectively transferred to continuing employees and may divert attention from operating our business, create personnel capacity
constraints, and hamper our ability to grow, develop innovative products, and compete. Any of these impacts could materially adversely impact our business and
reputation and impede our ability to operate or meet strategic objectives. This has led to increased attrition and could lead to reduced employee morale and productivity
and problems retaining existing and recruiting future employees, which could have a material adverse impact on our business, results of operations, and financial
condition. The reduction in force and other restructuring activities are expected to result in charges of $135 million to $150 million in 2020.

Most of our employees and third-party vendors and service providers are working remotely, and it is possible that widespread remote work arrangements could have a
materially negative impact on host and guest satisfaction resulting from potential delays or slower than usual response times in receiving assistance from our customer
support organization. The negative impact on our hosts’ and guests’ satisfaction could adversely impact our operations, the execution of our business plans, and
productivity and availability of key personnel and other employees necessary to conduct our business, and of third-party service providers that perform critical services
for us, or otherwise cause operational failures due to changes in our normal business practices necessitated by the COVID-19 pandemic and related governmental
actions. If a natural disaster, power outage, connectivity issue, or other event occurs that impacts our employees’ ability to work remotely, it may be difficult or, in certain
cases, impossible, for us to continue our business for a substantial period of time. The increase in remote working may also result in material consumer privacy,
information technology security, and fraud risks. The reduction in force in May 2020 and remote work arrangements resulting from the COVID-19 pandemic caused us
to recognize an impairment of certain of our real property lease arrangements, and depending on the duration and extent of the remote work arrangements, we may
incur additional impairment charges related to our real property lease agreements. The manner in which we have adjusted our business following the COVID-19
pandemic is based on our understanding of applicable legal and regulatory requirements, as well as the latest guidance from regulatory authorities, and is subject to
legal or regulatory challenge, particularly as regulatory guidance evolves in response to future developments.

We have incurred net losses in each year since inception, and we may not be able to achieve profitability.

We incurred net losses of $70.0 million, $16.9 million, $674.3 million, and $696.9 million for the years ended December 31, 2017, 2018, and 2019 and the nine months
ended September 30, 2020, respectively. As of December 31, 2019 and September 30, 2020, we had an accumulated deficit of $1.4 billion and $2.1 billion,
respectively. Historically, we have invested significantly in efforts to grow our host and guest community, introduced new or enhanced offerings and features, increased
our marketing spend, expanded our operations, hired additional employees, and enhanced our platform. Beginning in the second quarter of 2020, as a result of
COVID-19 pandemic, we have significantly reduced our fixed and variable costs including a reduction in force and a suspension of substantially all discretionary
marketing program spend. However, overall, we expect to resume making significant investments in our business and our host and guest community, including
improvements to our payments platform, trust and safety on our platform,
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technology, and infrastructure in the future. These efforts may prove more expensive than we currently anticipate, and we may not succeed in increasing our revenue
sufficiently to offset these higher expenses. In particular, we expect the ongoing economic impact from the COVID-19 pandemic to have a material adverse impact on
our revenue and financial results for 2020 and beyond. While we have enacted measures to reduce our expenses, we expect to incur a significant net loss for 2020 as
a result of the COVID-19 pandemic, and we are utilizing a significant portion of our cash to support our operations in 2020 resulting from a material decrease in
bookings and revenue as compared to 2019.

Certain of our offerings and certain regions in which we operate result in listings with lower service fees and will require significant additional investments from us, which
could have a materially negative impact on our overall operating margins as these offerings and regions increase in size over time relative to other areas in which we
operate. For example, seats for Airbnb Experiences are generally booked at lower prices than nights booked for stays. In addition, we have changed, and may in the
future reduce, our service fees for strategic or competitive reasons. Any failure to increase our revenue or any failure to manage the increase in our operating expenses
could prevent us from achieving or sustaining profitability as measured by net income, operating income, or Adjusted EBITDA.

We have granted RSUs to our employees and certain non-employees, with substantially all of such RSUs vesting upon the satisfaction of both a service-based vesting
condition and a liquidity-based vesting condition. During the quarter in which this offering is completed, we will begin recording stock-based compensation expense for
these RSUs with a liquidity-based vesting condition. If this offering had occurred on September 30, 2020, we would have recognized $2.7 billion of cumulative stock-
based compensation expense related to RSUs for which the service-based vesting condition was satisfied or partially satisfied, and the remaining unrecognized stock-
based compensation expense relating to these RSUs would have been $0.8 billion as of September 30, 2020. At the time of the offering, we expect to recognize stock-
based compensation expense of approximately $ for which the service-based vesting condition was satisfied or partially satisfied as of and for
which we expect the liquidity-based vesting condition to be satisfied in connection with this offering. Following this offering, our future operating expenses, particularly
during the quarter in which this offering is completed, will include a substantial amount of stock-based compensation expense with respect to these RSUs, as well as
any other equity awards we have granted and may grant in the future, which will have an adverse impact on our ability to achieve profitability. For additional information,
see the section titled “Management’s Discussion and Analysis of Financial Condition and Results of Operations — Critical Accounting Policies and Estimates — Stock-
Based Compensation — Restricted Stock Units.”

Our Adjusted EBITDA and Free Cash Flow have been declining, and this trend could continue.

We had Adjusted EBITDA of $60.0 million, $170.6 million, $(253.3) million, and $(230.2) million for the years ended December 31, 2017, 2018, and 2019 and for the
nine months ended September 30, 2020, respectively. Our Free Cash Flow was $151.0 million, $504.9 million, $97.3 million, and $(520.1) million for the years ended
December 31, 2017, 2018, and 2019 and for the nine months ended September 30, 2020, respectively. Our Adjusted EBITDA and Free Cash Flow declined in 2019, as
a result of our decision to make 2019 a year in which we made significant investments in new product and growth initiatives, including in China, and to improve our
technical infrastructure. As a result of the COVID-19 pandemic and the resulting impact on the travel industry, we have experienced further declines in 2020, and will
continue to experience declines in future periods as long as the COVID-19 pandemic continues to materially adversely impact our business. Other adverse
developments in our business, including lower than anticipated revenue, higher than anticipated operating expenses, and net unfavorable changes in working capital,
could hinder our ability to reverse the recent negative trend in our Adjusted EBITDA and Free Cash Flow. If our future Adjusted EBITDA
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or Free Cash Flow fail to meet investor or analyst expectations, it is likely to have a materially negative effect on our stock price. Adjusted EBITDA and Free Cash Flow
are supplemental metrics that are not calculated and presented in accordance with GAAP. See the section titled “Selected Consolidated Financial and Other Data —
Non-GAAP Financial Measures” for additional information.

Our revenue growth rate has slowed, and we expect it to continue to slow in the future.

We have experienced significant revenue growth in the past; however, our revenue growth has slowed in recent periods and there is no assurance that historic growth
rates will return. Our year-over-year growth rate in revenue decreased in 2019 as compared to 2018 and also decreased in 2018 as compared to 2017. In the first nine
months of 2020, as a result of the COVID-19 pandemic, our revenue decreased significantly compared to the first nine months of 2019. Our future revenue growth
depends on the growth of supply and demand for listings on our platform, and our business is affected by general economic and business conditions worldwide as well
as trends in the global travel and hospitality industries. In addition, we believe that our revenue growth depends upon a number of factors, including:

« the COVID-19 pandemic and its impact on the travel and accommodations industries;

* our ability to retain and grow the number of guests and Nights and Experiences Booked;

« our ability to retain and grow the number of hosts and the number of available listings on our platform;

» events beyond our control such as pandemics and other health concerns, increased or continuing restrictions on travel and immigration, trade disputes,
economic downturns, and the impact of climate change on travel, including fires, floods, severe weather and other natural disasters, and the impact of climate
change on seasonal destinations;

« competition;

« the legal and regulatory landscape and changes in the application of existing laws and regulations or adoption of new laws and regulations that impact our
business, hosts, and/or guests, including changes in short-term occupancy and tax laws;

» the attractiveness of home sharing to prospective hosts and guests;
» the level of consumer awareness and perception of our brand;
* our ability to build and strengthen trust and safety on our platform and among members of our community;
« the level of spending on brand and performance marketing to attract hosts and guests to our platform;
« our ability to grow new offerings and tiers, such as Airbnb Experiences, and to deepen our presence in certain geographies;
« timing, effectiveness, and costs of expansion and upgrades to our platform and infrastructure; and
« other risks described elsewhere in this prospectus.
A softening of demand, whether caused by events outside of our control, such as COVID-19, changes in host and guest preferences, any of the other factors described

above, or in this prospectus or otherwise, will result in decreased revenue. If our revenue does not improve, we may not achieve profitability and our business, results of
operations, and financial condition would be materially adversely affected.
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If we fail to retain existing hosts or add new hosts, or if hosts fail to provide high-quality stays and experiences, our business, results of operations, and
financial condition would be materially adversely affected.

Our business depends on hosts maintaining their listings on our platform and engaging in practices that encourage guests to book those listings, including increasing
the number of nights and experiences that are available to book, providing timely responses to inquiries from guests, offering a variety of desirable and differentiated
listings at competitive prices that meet the expectations of guests, and offering exceptional hospitality, services, and experiences to guests. These practices are outside
of our direct control. If hosts do not establish or maintain a sufficient number of listings and availability for listings, the number of Nights and Experiences Booked
declines for a particular period, or the price charged by hosts declines, our revenue would decline and our business, results of operations, and financial condition would
be materially adversely affected.

Hosts manage and control their spaces and experiences and typically market them on our platform with no obligation to make them available to guests for specified
dates and with no obligation to accept bookings from prospective guests. We have had many hosts list their properties on our platform in one period and cease to offer
these properties in subsequent periods for a variety of reasons. While we plan to continue to invest in our host community and in tools to assist hosts, these
investments may not be successful in growing our hosts and listings on our platform. In addition, hosts may not establish or maintain listings if we cannot attract
prospective guests to our platform and generate bookings from a large number of guests. If we are unable to retain existing hosts or add new hosts, or if hosts elect to
market their listings exclusively with a competitor or cross-list with a competitor, we may be unable to offer a sufficient supply and variety of properties or experiences to
attract guests to use our platform. In particular, it is critical that we continue to attract and retain individual hosts who list their spaces, including private rooms, primary
homes, or vacation homes on Airbnb. We attract individual hosts predominantly through organic channels such as word of mouth and our strong brand recognition. If
we are unable to attract and retain individual hosts in a cost-effective manner, or at all, our business, results of operations, and financial condition would be materially
adversely affected.

Professional hosts, including property management companies, serviced apartment providers, and boutique hotels, expand the types of listings available to our guests.
These professional hosts often list on our platform as well as on the platforms of our competitors. We do not control whether professional hosts provide us with a
sizable allocation of rooms and competitive pricing relative to the same properties listed with other services. If we are not able to effectively deploy professional tools,
application programming interfaces, and payment processes, work with third-party channel managers, and develop effective sales and account management teams that
address the needs of these professional hosts, we may not be able to attract and retain professional hosts. If our fee structure and payment terms are not as
competitive as those of our competitors, these professional hosts may choose to provide less inventory and availability with us. Historically, we have seen an increase
in the number of, and revenue from, professional hosts on our platform. The uniqueness of listings on our platform will be negatively impacted if the number of
individual hosts does not grow at the same rate.

In addition, the number of listings on Airbnb has declined and may continue to decline as a result of a number of other factors affecting hosts, including: the COVID-19
pandemic; enforcement or threatened enforcement of laws and regulations, including short-term occupancy and tax laws; private groups, such as homeowners,
landlords, and condominium and neighborhood associations, adopting and enforcing contracts that prohibit or restrict home sharing; leases, mortgages and other
agreements, or regulations that purport to ban or otherwise restrict home sharing; hosts opting for long-term rentals on other third-

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 47 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

party platforms as an alternative to listing on our platform; economic, social, and political factors; perceptions of trust and safety on and off our platform; negative
experiences with guests, including guests who damage host property, throw unauthorized parties, or engage in violent and unlawful acts; and our decision to remove
hosts from our platform for not adhering to our host standards or other factors we deem detrimental to our community. We believe a number of our hosts are individuals
who rely on the additional income generated from our platform to pay their living expenses or mortgages or have acquired properties specifically for listing. It is not yet
clear what financial impact the severe travel reduction occurring during the COVID-19 pandemic will have on these individuals or whether they will be able to keep their
homes or operate their businesses as travel resumes. Our business, results of operations, and financial condition could be materially adversely affected if our hosts are
unable to return to normal operations in the near to immediate term.

We believe that our host protection programs are integral to retaining and acquiring hosts. Our Host Protection Insurance and Experience Protection Insurance provide
liability coverage to our hosts, with amounts paid to claimants, for up to $1 million per occurrence in the event of a third-party claim of bodily injury or property damage
related to a stay or experience, and our Host Guarantee Program provides reimbursement of up to $1 million for loss or damages to a host property caused by guests
during a reservation. While we intend to continue these programs, if we discontinue these programs, whether because our payouts under these programs or our
insurance premiums become cost prohibitive or for any other reason, then the number of hosts who list with us may decline.

In addition to a reduction in the number of bookings, we have incurred, and expect to continue to incur, higher than normal payments via refunds and travel credit
issuance to guests who cancel for reasons related to COVID-19. Under our extenuating circumstances policy, guests who made reservations on or before March 14,
2020 and cannot travel due to the pandemic have been eligible to cancel their reservations for a full cash refund or in some cases travel credit. Similarly, hosts with
reservations confirmed on or before March 14, 2020 who cannot host due to the pandemic have been eligible to cancel under this policy without adverse
consequences. A large number of guest cancellations under the policy caused lost earnings for our hosts. To support our hosts and lessen the impact of cancellations
under our extenuating circumstances policy, we have made a $250 million commitment, the majority of which has been distributed as of September 30, 2020, which
provides hosts a portion of the amount they expected to earn from bookings that were canceled under this policy. The eligible reservations for this support program
were defined as reservations made on or before March 14, 2020 with a check-in date between March 14, 2020 and May 31, 2020. For these reservations, eligible hosts
are entitled to receive 25% of the amount they would have received from guests under the host’s cancellation policies. Because this commitment is limited in amount
and timeframe, hosts will not receive full payment related to guest cancellations, and some hosts may remove their listings from our platform if they are not satisfied
with our policies during the COVID-19 pandemic. We have not seen a material change in the number of active listings on our platform between December 2019 and
September 2020. For the nine months ended September 30, 2020, we recorded in our consolidated statement of operations $204.4 million in payments to customers
under this policy.

Hosts and guests whose reservations are canceled under our extenuating circumstances policy have had and may continue to have a negative view of such policy and
may experience negative financial impacts as a result of such cancellations. This could materially negatively impact our relationship with our hosts and guests, resulting
in hosts leaving our platform, removing their listings and/or offering less availability, or fewer repeat guests, which in turn could have a material adverse impact on our
business, results of operations, and financial condition.
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If we fail to retain existing guests or add new guests, our business, results of operations, and financial condition would be materially adversely affected.

Our success depends significantly on existing guests continuing to book and attracting new guests to book on our platform. Our ability to attract and retain guests could
be materially adversely affected by a number of factors discussed elsewhere in these “Risk Factors,” including:

» events beyond our control such as the COVID-19 pandemic, other pandemics and health concerns, increased or continuing restrictions on travel, immigration,
trade disputes, economic downturns, and the impact of climate change on travel, including fires, floods, severe weather and other natural disasters, and the
impact of climate change on seasonal destinations;

» hosts failing to meet guests’ expectations, including increased expectations for cleanliness in light of the COVID-19 pandemic;

* increased competition and use of our competitors’ platforms and services;

» hosts failing to provide differentiated, high-quality, and an adequate supply of stays or experiences at competitive prices;

* guests not receiving timely and adequate community support from us;

« our failure to provide new or enhanced offerings, tiers, or features that guests value;

« declines or inefficiencies in our marketing efforts;

* negative associations with, or reduced awareness of, our brand;

« actual or perceived racial discrimination by hosts in deciding whether to accept a requested reservation;

* negative perceptions of the trust and safety on our platform; and

* macroeconomic and other conditions outside of our control affecting travel and hospitality industries generally.
In addition, if our platform is not easy to navigate, guests have an unsatisfactory sign-up, search, booking, or payment experience on our platform, the listings and other
content provided on our platform is not displayed effectively to guests, we are not effective in engaging guests across our various offerings and tiers, or we fail to
provide an experience in a manner that meets rapidly changing demand, we could fail to convert first-time guests and fail to engage with existing guests, which would
materially adversely affect our business, results of operations, and financial condition.

Any further and continued decline or disruption in the travel and hospitality industries or economic downturn would materially adversely affect our
business, results of operations, and financial condition.

Our financial performance is dependent on the strength of the travel and hospitality industries. The outbreak of COVID-19 has caused many governments to implement
quarantines and significant restrictions on travel or to advise that people remain at home where possible and avoid crowds, which has had a particularly negative
impact on cross-border travel. In addition, most airlines have suspended or significantly reduced their flights during this period, further decreasing opportunities for
travel. This has led to a decrease in our bookings and an increase in cancellations and associated claims brought against us. We expect that COVID-19 will continue to
materially adversely impact our bookings and business in 2020 and beyond. The extent and duration of such impact over the longer term remains uncertain and is
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dependent on future developments that cannot be accurately predicted at this time, such as the severity and transmission rate of COVID-19, the timing, availability, and
effectiveness of a vaccine, the extent and effectiveness of containment actions taken, including mobility restrictions, and the impact of these and other factors on travel
behavior in general, and on our business in particular. See our risk factor titled “— The COVID-19 pandemic and the impact of actions to mitigate the COVID-19
pandemic have materially adversely impacted and will continue to materially adversely impact our business, results of operations, and financial condition.”

Other events beyond our control, such as unusual or extreme weather or natural disasters, such as earthquakes, hurricanes, fires, tsunamis, floods, severe weather,
droughts, and volcanic eruptions, and travel-related health concerns including pandemics and epidemics such as Ebola, Zika, and Middle East Respiratory Syndrome,
restrictions related to travel, trade or immigration policies, wars, terrorist attacks, sources of political uncertainty, such as the United Kingdom’s departure from the
European Union (“Brexit”), protests, foreign policy changes, regional hostilities, imposition of taxes or surcharges by regulatory authorities, changes in regulations,
policies, or conditions related to sustainability, including climate change, work stoppages, labor unrest or travel-related accidents can disrupt travel globally or otherwise
result in declines in travel demand. Because these events or concerns, and the full impact of their effects, are largely unpredictable, they can dramatically and suddenly
affect travel behavior by consumers, and therefore demand for our platform and services, which would materially adversely affect our business, results of operations,
and financial condition. Events such as sudden outbreaks of wars or regional instability have led to a large number of localized cancellations and safety concerns,
which harm our business and our relationship with our hosts and guests. In addition, increasing awareness around the impact of air travel on climate change and the
impact of over-tourism may adversely impact the travel and hospitality industries and demand for our platform and services.

Our financial performance is also subject to global economic conditions and their impact on levels of discretionary consumer spending. Some of the factors that have an
impact on discretionary consumer spending include general economic conditions, worldwide or regional recession, unemployment, consumer debt, reductions in net
worth, fluctuations in exchange rates, residential real estate and mortgage markets, taxation, energy prices, interest rates, consumer confidence, tariffs, and other
macroeconomic factors. Consumer preferences tend to shift to lower-cost alternatives during recessionary periods and other periods in which disposable income is
adversely affected, which could lead to a decline in the bookings and prices for stays and experiences on our platform and an increase in cancellations, and thus result
in lower revenue. Leisure travel in particular, which accounts for a substantial majority of our current business, is dependent on discretionary consumer spending levels.
Downturns in worldwide or regional economic conditions, such as the current downturn resulting from the COVID-19 pandemic, have led to a general decrease in
leisure travel and travel spending, and similar downturns in the future may materially adversely impact demand for our platform and services. Such a shift in consumer
behavior would materially adversely affect our business, results of operations, and financial condition.

The business and industry in which we participate are highly competitive, and we may be unable to compete successfully with our current or future
competitors.

We operate in a highly competitive environment and we face significant competition in attracting hosts and guests.
* Hosts. We compete to attract, engage, and retain hosts on our platform to list their spaces and experiences. Hosts have a range of options for listing their

spaces and experiences, both online and offline. It is also common for hosts to cross-list their offerings. We compete for hosts based on many factors, including
the volume of bookings generated by our guests; ease of use of our platform
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(including onboarding, community support, and payments); the service fees we charge; host protections such as our Host Protection Insurance, Experience
Protection Insurance and Host Guarantee Program; and our brand. Throughout the COVID-19 pandemic, we have also competed based on our cancellation and
extenuating circumstances policies.

* Guests. We compete to attract, engage, and retain guests on our platform. Guests have a range of options to find and book spaces, hotel rooms, serviced
apartments, and other accommodations and experiences, both online and offline. We compete for guests based on many factors, including unique inventory and
availability of listings, the value and all-in cost of our offerings relative to other options, our brand, ease of use of our platform, the relevance and personalization
of search results, the trust and safety of our platform, and community support. Throughout the COVID-19 pandemic, we have also competed based on the
availability of inventory close to where guests live and in non-urban markets as well as the perceived safety and cleanliness of listings on our platform.

We believe that our competitors include:

« Online travel agencies (“OTAs”), such as Booking Holdings (including the brands Booking.com, KAYAK, Priceline.com, and Agoda.com); Expedia Group
(including the brands Expedia, Vrbo, HomeAway, Hotels.com, Orbitz, and Travelocity); Trip.com Group (including the brands Ctrip.com, Trip.com, Qunar,
Tongcheng-eLong, and SkyScanner); Meituan Dianping; Fliggy (a subsidiary of Alibaba) Despegar; MakeMyTrip; and other regional OTAs;

» Internet search engines, such as Google, including its travel search products; Baidu; and other regional search engines;

« Listing and meta search websites, such as TripAdvisor, Trivago, Mafengwo, AllTheRooms.com, and Craigslist;

* Hotel chains, such as Marriott, Hilton, Accor, Wyndham, InterContinental, OYO, and Huazhu, as well as boutique hotel chains and independent hotels;
« Chinese short-term rental competitors, such as Tujia, Meituan B&B, and Xiaozhu; and

« Online platforms offering experiences, such as Viator, GetYourGuide, Klook, Traveloka, and KKDay.

Our competitors are adopting aspects of our business model, which could affect our ability to differentiate our offerings from competitors. Increased competition could
result in reduced demand for our platform from hosts and guests, slow our growth, and materially adversely affect our business, results of operations, and financial
condition.

Many of our current and potential competitors enjoy substantial competitive advantages over us, such as greater name and brand recognition, longer operating
histories, larger marketing budgets, and loyalty programs, as well as substantially greater financial, technical, and other resources. In addition, our current or potential
competitors have access to larger user bases and/or inventory for accommodations, and may provide multiple travel products, including flights. As a result, our
competitors may be able to provide consumers with a better or more complete product experience and respond more quickly and effectively than we can to new or
changing opportunities, technologies, standards, or host and guest requirements or preferences. The global travel industry has experienced significant consolidation,
and we expect this trend may continue as companies attempt to strengthen or hold their market positions in a highly competitive industry. Consolidation amongst our
competitors will give them increased scale and may enhance their capacity, abilities, and resources, and lower their cost structures. In addition, emerging start-ups may
be
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able to innovate and focus on developing a new product or service faster than we can or may foresee consumer need for new offerings or technologies before us.

There are now numerous competing companies that offer homes for booking, which can be available on our platform, on competing platforms, and through direct
booking sites. Some of these competitors also aggregate property listings obtained through various sources, including the websites of property managers. Some of our
hosts have chosen to cross-list their properties, which reduces the availability of such properties on our platform. When properties are cross-listed, the price paid by
guests on our platform may be or may appear to be less competitive for a number of reasons, including differences in fee structure and policies, which may cause
guests to book through other services, which could materially adversely affect our business, results of operations, and financial condition. Certain property managers
reach out to our hosts and guests to incentivize them to list or book directly with them and bypass our platform, and certain hosts may encourage transactions outside
of our platform, which reduces the use of our platform and services.

Some of our competitors or potential competitors have more established or varied relationships with consumers than we do, and they could use these advantages in
ways that could affect our competitive position, including by entering the travel and accommodations businesses. For example, some competitors or potential
competitors are creating “super-apps” where consumers can use many online services without leaving that company’s app, e.g., in particular regions, such as Asia,
where e-commerce transactions are conducted primarily through apps on mobile devices. If any of these platforms are successful in offering services similar to ours to
consumers, or if we are unable to offer our services to consumers within these super-apps, our customer acquisition efforts could be less effective and our customer
acquisition costs, including our brand and performance marketing expenses, could increase, any of which could materially adversely affect our business, results of
operations, and financial condition. We also face increasing competition from search engines including Google. How Google presents travel search results, and its
promotion of its own travel meta-search services, such as Google Travel and Google Vacation Rental Ads, or similar actions from other search engines, and their
practices concerning search rankings, could decrease our search traffic, increase traffic acquisition costs, and/or disintermediate our platform. These parties can also
offer their own comprehensive travel planning and booking tools, or refer leads directly to suppliers, other favored partners, or themselves, which could also
disintermediate our platform. In addition, if Google or Apple use their own mobile operating systems or app distribution channels to favor their own or other preferred
travel service offerings, or impose policies that effectively disallow us to continue our full product offerings in those channels, it could materially adversely affect our
ability to engage with hosts and guests who access our platform via mobile apps or search.

Laws, regulations, and rules that affect the short-term rental and home sharing business have limited and may continue to limit the ability or willingness of
hosts to share their spaces over our platform and expose our hosts or us to significant penalties, which have had and could continue to have a material
adverse effect on our business, results of operations, and financial condition.

Since we began our operations in 2008, there have been and continue to be legal and regulatory developments that affect the short-term rental and home sharing
business. Hotels and groups affiliated with hotels have engaged and will likely continue to engage in various lobbying and political efforts for stricter regulations
governing our business in both local and national jurisdictions. Other private groups, such as homeowners, landlords, and condominium and neighborhood
associations, have adopted contracts or regulations that purport to ban or otherwise restrict short-term rentals, and third-party lease agreements between landlords and
tenants, home insurance policies, and mortgages may prevent or restrict the ability of hosts to list their spaces. In Europe, a group of mayors representing 22 cities
(including Amsterdam, Barcelona, and London) has been meeting with the European Commission to seek increased regulatory control in relation
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to short-term rental platforms. These groups and others cite concerns around affordable housing and over-tourism in major cities, and some state and local
governments have implemented or considered implementing rules, ordinances, or regulations governing the short-term rental of properties and/or home sharing. Such
regulations include ordinances that restrict or ban hosts from short-term rentals, set annual caps on the number of days hosts can share their homes, require hosts to
register with the municipality or city, or require hosts to obtain permission before offering short-term rentals. In addition, some jurisdictions regard short-term rental or
home sharing as “hotel use” and claim that such use constitutes a conversion of a residential property to a commercial property requiring a permitting process.
Macroeconomic pressures and public policy concerns could continue to lead to new laws and regulations, or interpretations of existing laws and regulations, that limit
the ability of hosts to share their spaces. If laws, regulations, rules, or agreements significantly restrict or discourage hosts in certain jurisdictions from sharing their
properties, it would have a material adverse effect on our business, results of operations, and financial condition.

While a number of cities and countries have implemented legislation to address short-term rentals, there are many others that are not yet explicitly addressing or
enforcing short-term rental laws, and could follow suit and enact regulations. A discussion of short-term rental regulations in our top 10 cities by revenue in 2019 is
included in “Business — Regulatory Considerations in Our Largest Cities.” New laws, regulations, government policies, or changes in their interpretations in the
approximately 100,000 cities where we operate entail significant challenges and uncertainties. In the event of any such changes, pre-existing bookings may not be
honored and current and future listings and bookings could decline significantly, and our relationship with our hosts and guests could be negatively impacted, which
would have a materially adverse effect on our business, results of operations, and financial condition. For example, listings in New York City generated approximately
2% of our revenue in 2019, and when new regulations requiring us to share host data with the city are implemented, our revenue from listings there may be
substantially reduced due to the departure from our platform of hosts who do not wish to share their data with the city and related cancellations. A reduction in supply
and cancellations could make our platform less attractive to guests, and any reduction in the number of guests could further reduce the number of hosts on our
platform.

While we seek to work with governments, we have in the past, and are likely in the future to, become involved in disputes with government agencies regarding such
laws and regulations. For example, some governments have attempted to impose fines on us regarding what they contend is illegal offering of short-term
accommodations in violation of applicable laws. Certain jurisdictions have adopted laws and regulations that seek to impose lodging taxes, often known as transient or
occupancy taxes, on our guests, collection and remittance obligations on our hosts and/or us, and withholding obligations on us, as more fully described in our risk
factor titled “— Uncertainty in the application of taxes to our hosts, guests, or platform could increase our tax liabilities and may discourage hosts and guests from
conducting business on our platform.” In addition, some third parties and regulators have asserted that we, through our operations, are subject to regulations with
respect to short-term rentals, host registration, licensing, and other requirements for the listing of accommodations and experiences, such as real estate broker or agent
licenses, travel agency licenses, and insurance related licenses. We could be held liable and incur significant financial and potential criminal penalties if we are found to
have violated any of these regulations. In certain jurisdictions, we have resolved disputes concerning the application of these laws and regulations by agreeing, among
other things, to share certain data with government agencies to assist in the enforcement of limits on short-term rentals as well as the enforcement of safety regulations,
and to implement measures to confirm to the government that hosts are operating in compliance with applicable law. When a government agency seeks to apply laws
and regulations in a manner that limits or curtails hosts’ or guests’ ability or willingness to list and search for accommodations in that particular geography, we have
attempted and may continue to attempt through litigation or other means to defend against such
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application of laws and regulations, but have sometimes been and may continue to be unsuccessful in certain of those efforts. Further, if we or our hosts and guests
were required to comply with laws and regulations, government requests, or agreements with government agencies that adversely impact our relations with hosts and
guests, our business, results of operations, and financial condition would be materially adversely affected. Moreover, if we enter an agreement with a government or
governmental agency to resolve a dispute, the terms of such agreement will likely be publicly available and could create a precedent that may put us in a weaker
bargaining position in future disputes with other governments.

We are subject to a wide variety of complex, evolving, and sometimes inconsistent and ambiguous laws and regulations that may adversely impact our
operations and discourage hosts and guests from using our platform, and that could cause us to incur significant liabilities including fines and criminal
penalties, which could have a material adverse effect on our business, results of operations, and financial condition.

Hosts list, and guests search for, stays and experiences on our platform in more than 220 countries and regions, and in approximately 100,000 cities throughout the
world. There are national, state, local, and foreign laws and regulations in jurisdictions that relate to or affect our business. Moreover, the laws and regulations of each
jurisdiction in which we operate are distinct and may result in inconsistent or ambiguous interpretations among local, regional, or national laws or regulations applicable
to our business. Compliance with laws and regulations of different jurisdictions imposing varying standards and requirements is burdensome for businesses like ours,
imposes added cost and increases potential liability to our business, and makes it difficult to realize business efficiencies and economies of scale. For example, we
incur significant operational costs to comply with requirements of jurisdictions and cities that have disparate requirements around tax collection, tax reporting, host
registration, limits on lengths of stays, and other regulations, each of which require us to dedicate significant resources to provide the infrastructure and tools needed on
our platform for our hosts to meet these legal requirements and for us to fulfill any obligations we may have. The complexity of our platform and changes required to
comply with the large number of disparate requirements can lead to compliance gaps if our internal resources cannot keep up with the pace of regulatory change and
new requirements imposed on our platform, or if our platform does not work as intended or has errors or bugs.

It may be difficult or impossible for us to investigate or evaluate laws or regulations in all cities, countries, and regions. The application of existing laws and regulations
to our business and platform can be unclear and may be difficult for hosts, guests, and us to understand and apply, and are subject to change, as governments or
government agencies seek to apply legacy systems of laws or adopt new laws to new online business models in the travel and accommodations industries, including
ours. Uncertain and unclear application of such laws and regulations to host and guest activity and our platform could cause and has caused some hosts and guests to
leave or choose not to use our platform, reduce supply and demand for our platform and services, increase the costs of compliance with such laws and regulations, and
increase the threat of litigation or enforcement actions related to our platform, all of which would materially adversely affect our business, results of operations, and
financial condition. See also our risk factor titled “— We could face liability for information or content on or accessible through our platform.”

There are laws that apply to us, and there are laws that apply to our hosts and/or guests. While we require our hosts and guests to comply with their own independent
legal obligations under our terms of service, we have limited means of enforcing or ensuring the compliance of our hosts and guests with all applicable legal
requirements. Sometimes governments try to hold us responsible for laws that apply to our hosts and/or guests. Whether applicable to us, our hosts, and/or our guests,
the related consequences arising out of such laws and regulations, including penalties for violations of and costs to maintain compliance
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with such laws and regulations, have had and could continue to have a material adverse effect on our reputation, business, results of operations, and financial
condition.

We take certain measures to comply, and to help hosts comply, with laws and regulations, such as requiring registration numbers to be displayed on a listing profile for
listings in some jurisdictions where such registration is required. These measures, changes to them, and any future measures we adopt could increase friction on our
platform, and reduce the number of listings available on our platform from hosts and bookings by guests, and could reduce the activity of hosts and guests on our
platform. We may be subject to additional laws and regulations which could require significant changes to our platform that discourage hosts and guests from using our
platform. Our newer offerings, such as Airbnb Experiences, are subject to similar or other laws, regulations, and regulatory actions. In particular, if we become more
involved in hosts’ listings and conduct related to bookings, then we are more likely to draw scrutiny and additional regulations from governments and undercut various
defenses we may have to claims or attempts to regulate us, which further constrain our business and impose additional liability on us as a platform.

In addition to laws and regulations directly applicable to the short-term rental and home sharing business as discussed in our risk factor titled “— Laws, regulations, and
rules that affect the short-term rental and home sharing business have limited and may continue to limit the ability or willingness of hosts to share their spaces over our
platform and expose our hosts or us to significant penalties, which could have a material adverse effect on our business, results of operations, and financial condition,”
we are subject to laws and regulations governing our business practices, the Internet, e-commerce, and electronic devices, including those relating to taxation, privacy,
data protection, pricing, content, advertising, discrimination, consumer protection, protection of minors, copyrights, distribution, messaging, mobile communications,
electronic device certification, electronic waste, electronic contracts, communications, Internet access, competition, and unfair commercial practices. We are also
subject to laws and regulations governing the provision of online payment services, the design and operation of our platform, and the operations, characteristics, and
quality of our platform and services.

We are also subject to federal, state, local, and foreign laws regulating employment, employee working conditions, including wage and hour laws, employment dispute
and employee bargaining processes, collective and representative actions, and other employment compliance requirements.

As a result of the COVID-19 pandemic, many jurisdictions have also adopted laws, rules, regulations, and/or decrees intended to address the COVID-19 pandemic,
including implementing travel restrictions or restricting access to city centers or limiting accommodation offerings in surrounding areas. In addition, many jurisdictions
have limited social mobility and gatherings. As the COVID-19 pandemic develops, governments, corporations, and other authorities may continue to implement
restrictions or policies that could further restrict the ability of our hosts and guests to participate on our platform.

There is increased governmental interest in regulating technology companies in areas including privacy, tax, data localization and data access, algorithm-based
discrimination, and competition. In addition, climate change and greater emphasis on sustainability could lead to regulatory efforts to address the carbon impact of
housing and travel. As a result, governments may enact new laws and regulations and/or view matters or interpret laws and regulations differently than they have in the
past, and in a manner that could materially adversely affect our business, results of operations, and financial condition.

Any new or existing laws and regulations applicable to existing or future business areas, including amendments to or repeal of existing laws and regulations, or new
interpretations, applications, or
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enforcement of existing laws and regulations, could expose us to substantial liability, including significant expenses necessary to comply with such laws and
regulations, and materially adversely impact bookings on our platform, thereby materially adversely affecting our business, results of operations, and financial condition.
For example, the laws and regulations that impact our United Kingdom and European Union operations, including payment processing, privacy and data protection,
legal protection for platforms, workers’ rights, and intellectual property, may change after the end of the transitional period following the United Kingdom'’s departure
from the European Union. In addition, the European Union’s new Platform to Business Regulation, which came into effect in July 2020, required us to make updates to
the terms that apply to our business customers, introduce new dispute resolution procedures with business customers, and make changes to our community support
operations. Furthermore, some of our hosts or some of our offerings may now or in the future be subject to the European Package Travel Directive, which imposes
various obligations upon package providers and upon marketers of travel packages, such as disclosure obligations to consumers and liability to consumers. Our efforts
to influence legislative and regulatory proposals have an uncertain chance of success, could be limited by laws regulating lobbying or advocacy activity in certain
jurisdictions, and even if successful, could be expensive and time consuming, and could divert the attention of management from operations.

We are subject to regulatory inquiries, litigation, and other disputes, which have materially adversely affected and could materially adversely affect our
business, results of operations, and financial condition.

We have been, and expect to continue to be, a party to various legal and regulatory claims, litigation or pre-litigation disputes, and proceedings arising in the normal
course of business. The number and significance of these claims, disputes, and proceedings have increased as our company has grown larger, the number of bookings
on our platform has increased, there is increased brand awareness, and the scope and complexity of our business have expanded, and we expect they will continue to
increase.

We have been, and expect to continue to be, subject to various government inquiries, investigations, and proceedings related to legal and regulatory requirements such
as compliance with laws related to short-term rentals and home sharing, tax, consumer protection, pricing, advertising, discrimination, data protection, data sharing,
payment processing, privacy, and competition. In many cases, these inquiries, investigations, and proceedings can be complex, time consuming, costly to investigate,
and require significant company and also management attention. For certain matters, we are implementing recommended changes to our products, operations, and
compliance practices, including enabling tax collection, tax reporting, display of host registration numbers, and removal of noncompliant listings. We are unable to
predict the outcomes and implications of such inquiries, investigations, and proceedings on our business, and such inquiries, investigations, and proceedings could
result in large fines and penalties and require changes to our products and operations, and materially adversely affect our brand, reputation, business, results of
operations, and financial condition. In some instances, applicable laws and regulations do not yet exist or are being adapted and implemented to address certain
aspects of our business, and such adoption or change in their interpretation could further alter or impact our business and subject us to future government inquiries,
investigations, and proceedings.

We have been involved in litigation with national governments, trade associations and industry bodies, municipalities, and other government authorities, including as a
plaintiff and as a defendant, concerning laws seeking to limit or outlaw short-term rentals and to impose obligations or liability on us as a platform. In the United States,
we have been involved in various lawsuits concerning whether our platform is responsible for alleged wrongful conduct by hosts who engage in short-term rentals.
Claims in such cases have alleged illegal hotel conversions, real estate license requirements, violations of municipal law around
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short-term occupancy or rentals, unlawful evictions, or violations of lease provisions or homeowners’ association rules. For example, a property owner sued us and
other parties in Broward County for the short-term rental of units in her building in alleged violation of the building’s homeowners’ association rules. Legal claims have
been asserted for alleged discriminatory conduct undertaken by hosts against certain guests, and for our own platform policies or business practices. Changes to the
interpretation of the applicability of fair housing, civil rights or other statutes to our business or the conduct of our users could materially adversely impact our business,
results of operations, and financial condition. We may also become more vulnerable to third-party claims as U.S. laws such as the Digital Millennium Copyright Act
(“DMCA”), the Stored Communications Act, and the Communications Decency Act (‘CDA”), and non-U.S. laws such as the European E-Commerce Directive are
interpreted by the courts or otherwise modified or amended, as our platform and services to our hosts and guests continue to expand, and as we expand geographically
into jurisdictions where the underlying laws with respect to the potential liability of online intermediaries such as ourselves are either unclear or less favorable.

In addition, we face claims and litigation relating to fatalities, shootings, other violent acts, illness (including COVID-19), cancellations and refunds, personal injuries,
property damage, carbon monoxide incidents, and privacy violations that occurred at listings or experiences during a booking made on our platform. We also have
putative class action litigation and government inquiries, and could face additional litigation and government inquiries and fines relating to our business practices,
cancellations and other consequences due to natural disasters or other unforeseen events beyond our control such as wars, regional hostilities, health concerns,
including epidemics and pandemics such as COVID-19, or law enforcement demands and other regulatory actions.

Notwithstanding the decision of the Court of Justice of the European Union (“CJEU”) on December 19, 2019 ruling that Airbnb is a provider of information society
services under the E-Commerce Directive, there continue to be new laws and government initiatives within the European Union attempting to regulate Airbnb as a
platform. In several cases, national courts are evaluating whether certain local rules imposing obligations on platforms can be enforced against us. For example, we are
challenging an Italian law requiring short-term rental platforms to act as withholding tax agent for host income taxes, to collect and remit tourist taxes, and to disclose
user data. Adverse rulings in these national cases are possible and could result in changes to our business practices in significant ways, increased operating and
compliance costs, and lead to a loss of revenue for us.

In addition, in the ordinary course of business, disputes may arise because we are alleged to have infringed third parties’ intellectual property or in which we agree to
provide indemnification to third parties with respect to certain matters, including losses arising from our breach of such agreements or from intellectual property
infringement claims, or where we make other contractual commitments to third parties. We also have indemnification agreements with certain of our directors, executive
officers, and certain other employees that require us, among other things, to indemnify them against certain liabilities that may arise by reason of their status or service
as directors or officers. We may be subject to litigation stemming from these obligations.

Adverse results in any regulatory inquiry, litigation, legal proceedings, or claims may include awards of potentially significant monetary damages, including statutory
damages for certain causes of action in certain jurisdictions, penalties, fines, injunctive relief, royalty or licensing agreements, or orders preventing us from offering
certain services. Moreover, many regulatory inquiries, litigation, legal proceedings, or claims are resolved by settlements that can include both monetary and
nonmonetary components. Adverse results or settlements may result in changes in our business practices in significant ways, increased operating and compliance
costs, and a loss of revenue. In addition, any litigation or pre-litigation
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claims against us, whether or not meritorious, are time consuming, require substantial expense, and result in the diversion of significant operational resources. We use
various software platforms that in some instances have limited functionality which may impede our ability to fully retrieve records in the context of a governmental
inquiry or litigation. In addition, our insurance may not cover all potential claims to which we are exposed and may not be adequate to indemnify us for all liability that
may be imposed. As we continue to grow, regulatory inquiries, litigation, legal proceedings, and other claims will continue to consume significant company resources
and adverse results in future matters could materially adversely affect our business, results of operations, and financial condition.

We could face liability for information or content on or accessible through our platform.

We could face claims relating to information or content that is published or made available on our platform. Our platform relies upon content that is created and posted
by hosts, guests, or other third parties. Although content on our platform is typically generated by third parties, and not by us, claims of defamation, disparagement,
negligence, warranty, personal harm, intellectual property infringement, or other alleged damages could be asserted against us, in addition to our hosts and guests.
While we rely on a variety of statutory and common-law frameworks and defenses, including those provided by the DMCA, the CDA, the fair-use doctrine in the United
States and the E-Commerce Directive in the European Union, differences between statutes, limitations on immunity, requirements to maintain immunity, and moderation
efforts in the many jurisdictions in which we operate may affect our ability to rely on these frameworks and defenses, or create uncertainty regarding liability for
information or content uploaded by hosts and guests or otherwise contributed by third-parties to our platform. Moreover, regulators in the United States and in other
countries may introduce new regulatory regimes that increase potential liability for information or content available on our platform. For example, in the United States,
laws such as the CDA, which have previously been interpreted to provide substantial protection to interactive computer service providers, may change and become less
predictable or unfavorable by legislative action or juridical interpretation. There have been various federal legislative efforts to restrict the scope of the protections
available to online platforms under the CDA, in particular with regards to Section 230 of the CDA, and current protections from liability for third-party content in the
United States could decrease or change. There is proposed U.S. federal legislation seeking to hold platforms liable for user-generated content, including content related
to short-term rentals. We could incur significant costs investigating and defending such claims and, if we are found liable, significant damages. The European Union is
also reviewing the regulation of digital services, and it has been reported that the European Union plans to introduce the Digital Services Act (‘DSA”), a package of
legislation intended to update the liability and safety rules for digital platforms, products, and services, which could negatively impact the scope of the limited immunity
provided by the E-Commerce Directive. Some European jurisdictions have also proposed or intend to pass legislation that imposes new obligations and liabilities on
platforms with respect to certain types of harmful content. In parallel, the European Commission is working on a legislative proposal to introduce new ex ante regulation
of online platforms and new market investigation powers as a separate piece of legislation, the Digital Markets Act (‘“DMA”). If the DMA is enacted, it may contain
certain regulatory requirements and/or obligations that negatively impact our business. Some European jurisdictions (such as the United Kingdom and Germany) are
also reviewing their competition rules in relation to digital platforms which could lead to new regulations similar to the DMA at national level. While the scope and timing
of these proposals are currently uncertain, if enacted and applied to our platform, the new rules may adversely affect our business. In countries in Asia and Latin
America, generally there are not similar statutes as the CDA or E-Commerce Directive. The laws of countries in Asia and Latin America generally provide for direct
liability if a platform is involved in creating such content or has actual knowledge of the content without taking action to take it down. Further, laws in some Asian
countries also
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provide for primary or secondary liability, which can include criminal liability, if a platform failed to take sufficient steps to prevent such content from being uploaded.
Because liability often flows from information or content on our platform and/or services accessed through our platform, as we continue to expand our offerings, tiers,
and scope of business, both in terms of the range of offerings and services and geographical operations, we may face or become subject to additional or different laws
and regulations. Our potential liability for information or content created by third parties and posted to our platform could require us to implement additional measures to
reduce our exposure to such liability, may require us to expend significant resources, may limit the desirability of our platform to hosts and guests, may cause damage
to our brand or reputation, and may cause us to incur time and costs defending such claims in litigation, thereby materially adversely affecting our business, results of
operations, and financial condition.

In the European Union, the Consumer Rights Directive and the Unfair Commercial Practices Directive harmonized consumer rights across the EU member states. In
2018, the European Commission and a group of European consumer protection authorities (through the Consumer Protection Cooperation Network) investigated our
customer terms and price display practices, which required us to make certain changes to our terms and price display practices. If Consumer Protection Regulators find
that we are in breach of consumer protection laws, we may be fined or required to change our terms and processes, which may result in increased operational costs.
Consumers and certain Consumer Protection Associations may also bring individual claims against us if they believe that our terms and/or business practices are not in
compliance with local consumer protection laws. Currently, class actions may also be brought in certain countries in the European Union, and the Collective Redress
Directive will extend the right to collective redress across the European Union.

Home sharing may not achieve global acceptance.

While home sharing has grown in popularity, home sharing may not achieve global acceptance, particularly in regions where home sharing may not be deemed
attractive to hosts and guests due to cultural considerations. The attractiveness of our platform for hosts and guests is impacted by a number of factors, including the
willingness of individual hosts to offer their homes on our platform, the willingness of guests to book stays at homes in lieu of more traditional options, such as hotels,
our ability to continue to extend our operating model internationally and offer localized services that are desirable to our hosts and guests, and our ability to offer cost-
effective alternatives to traditional accommodations. Furthermore, both hosts and guests may be reluctant or unwilling to use our platform because of concerns
regarding their safety or the quality of their stays. Many hosts and guests are apprehensive about or not willing to share homes due to concerns surrounding the
transmission of COVID-19, and if they are willing to share homes, their ability to do so may be restricted by laws, rules, regulations, or decrees adopted in response to
the COVID-19 pandemic.

This uncertainty surrounding acceptance of home sharing is exacerbated by the legacy system of laws and regulations that govern short and long-term
accommodations, travel services, real estate brokerage services, and taxes, which generally does not directly address the online home sharing business model. If
home sharing does not achieve global acceptance, our growth could be limited, which could materially adversely affect our business, results of operations, and financial
condition.

Maintaining and enhancing our brand and reputation is critical to our growth, and negative publicity could damage our brand and thereby harm our ability
to compete effectively, and could materially adversely affect our business, results of operations, and financial condition.

Our brand and our reputation are among our most important assets. Maintaining and enhancing our brand and reputation is critical to our ability to attract hosts, guests,
and employees, to compete effectively, to
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preserve and deepen the engagement of our existing hosts, guests, and employees, to maintain and improve our standing in the communities where our hosts operate,
including our standing with community leaders and regulatory bodies, and to mitigate legislative or regulatory scrutiny, litigation, and government investigations. We are
heavily dependent on the perceptions of hosts and guests who use our platform to help make word-of-mouth recommendations that contribute to our growth.

Any incident, whether actual or rumored to have occurred, involving the safety or security of listings, hosts, guests, or other members of the public, fraudulent
transactions, or incidents that are mistakenly attributed to Airbnb, and any media coverage resulting therefrom, could create a negative public perception of our
platform, which would adversely impact our ability to attract hosts and guests. In addition, when hosts cancel reservations or if we fail to provide timely refunds to
guests in connection with cancellations, guest perception of the value of our platform is adversely impacted and may cause guests to not use our platform in the future.
The impact of these issues may be more pronounced if we are seen to have failed to provide prompt and appropriate community support or our platform policies are
perceived to be too permissive, too restrictive, or providing hosts and/or guests with unsatisfactory resolutions. We have been the subject of media reports, social
media posts, blogs, and other forums that contain allegations about our business or activity on our platform that create negative publicity. As a result of these
complaints and negative publicity, some hosts have refrained from, and may in the future refrain from, listing with us, and some guests have refrained from, and may in
the future refrain from, using our platform, which could materially adversely affect our business, results of operations, and financial condition.

In addition, our brand and reputation could be harmed if we fail to act responsibly or are perceived as not acting responsibly, or fail to comply with regulatory
requirements as interpreted by certain governments or agencies thereof, in a number of other areas, such as safety and security, data security, privacy practices,
provision of information about users and activities on our platform, sustainability, human rights, diversity, non-discrimination, and support for employees and local
communities. Media, legislative, or government scrutiny around our company, including the perceived impact on affordable housing and over-tourism, neighborhood
nuisance, privacy practices, provision of information as requested by certain governments or agencies thereof, content on our platform, business practices and strategic
plans, impact of travel on the environment, and public health policies that may cause geopolitical backlash, our business partners, private companies where we have
minority investments, and our practices relating to our platform, offerings, employees, competition, litigation, and response to regulatory activity, could adversely affect
our brand and our reputation with our hosts, guests and communities. Social media compounds the potential scope of the negative publicity that could be generated
and the speed with which such negative publicity may spread. Any resulting damage to our brand or reputation could materially adversely affect our business, results of
operations, and financial condition.

In addition, we rely on our hosts and guests to provide trustworthy reviews and ratings that our hosts or guests may rely upon to help decide whether or not to book a
particular listing or accept a particular booking and that we use to enforce quality standards. We rely on these reviews to further strengthen trust among members of our
community. Our hosts and guests may be less likely to rely on reviews and ratings if they believe that our review system does not generate trustworthy reviews and
ratings. We have procedures in place to combat fraud or abuse of our review system, but we cannot guarantee that these procedures are or will be effective. In
addition, if our hosts and guests do not leave reliable reviews and ratings, other potential hosts or guests may disregard those reviews and ratings, and our systems
that use reviews and ratings to enforce quality standards would be less effective, which could reduce trust within our community and damage our brand and reputation,
and could materially adversely affect our business, results of operations, and financial condition.
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Host, guest, or third-party actions that are criminal, violent, inappropriate, or dangerous, or fraudulent activity, may undermine the safety or the perception
of safety of our platform and our ability to attract and retain hosts and guests and materially adversely affect our reputation, business, results of
operations, and financial condition.

We have no control over or ability to predict the actions of our users and other third parties, such as neighbors or invitees, either during the guest'’s stay, experience, or
otherwise, and therefore, we cannot guarantee the safety of our hosts, guests, and third parties. The actions of hosts, guests, and other third parties have resulted and
can further result in fatalities, injuries, other bodily harm, fraud, invasion of privacy, property damage, discrimination, brand and reputational damage, which have
created and could continue to create potential legal or other substantial liabilities for us. We do not verify the identity of all of our hosts and guests nor do we verify or
screen third parties who may be present during a reservation made through our platform. Our identity verification processes rely on, among other things, information
provided by hosts and guests, and our ability to validate that information and the effectiveness of third-party service providers that support our verification processes
may be limited. In addition, we do not currently and may not in the future require users to re-verify their identity following their successful completion of the initial
verification process. Certain verification processes, including legacy verification processes on which we previously relied, may be less reliable than others. We screen
against certain regulatory, terrorist, and sanctions watch lists, conduct certain criminal background checks for U.S. hosts, U.S. guests, and hosts in India, and conduct
additional screening processes to flag and investigate suspicious activities. These processes are beneficial but not exhaustive and have limitations due to a variety of
factors, including laws and regulations that prohibit or limit our ability to conduct effective background checks in some jurisdictions, the unavailability of information, and
the inability of our systems to detect all suspicious activity. There can be no assurances that these measures will significantly reduce criminal or fraudulent activity on
our platform. The criminal background checks for U.S. hosts, U.S. guests, and hosts in India, and other screening processes rely on, among other things, information
provided by hosts and guests, our ability to validate that information, the accuracy, completeness, and availability of the underlying information relating to criminal
records, the digitization of certain records, the evolving regulatory landscape in this area such as in the data privacy space, and on the effectiveness of third-party
service providers that may fail to conduct such background checks adequately or disclose information that could be relevant to a determination of eligibility, and we do
not run criminal background checks and other screening processes on third parties who may be present during a reservation made through our platform.

In addition, we have not in the past and may not in the future undertake to independently verify the safety, suitability, location, quality, compliance with Airbnb policies or
standards, and legal compliance, such as fire code compliance or the presence of carbon monoxide detectors, of all our hosts’ listings or experiences. We have not in
the past and may not in the future undertake to independently verify the location, safety, or suitability of experiences for individual guests, the suitability, qualifications,
or credentials of experiences hosts, or the qualifications of individual experiences guests. In the limited circumstances where we have undertaken the verification or
screening of certain aspects of host qualifications, listings or experiences, the scope of such processes may be limited and rely on, among other things, information
provided by hosts and guests and the ability of our internal teams or third-party vendors to adequately conduct such verification or screening practices. In addition, we
have not in the past taken and may not in the future take steps to re-verify or re-screen host qualifications, listings, or experiences following initial review. We have in
the past relied, and may in the future, rely on hosts and guests to disclose information relating to their listings and experiences and such information may be inaccurate
or incomplete. We have created policies and standards to respond to issues reported with listings, but certain listings may pose heightened safety risks to individual
users because those issues have not been reported to us or because our customer support
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team has not taken the requisite action based on our policies. We rely, at least in part, on reports of issues from hosts and guests to investigate and enforce many of
our policies and standards. In addition, our policies may not contemplate certain safety risks posed by listings or individual hosts or guests or may not sufficiently
address those risks.

We have also faced civil litigation, regulatory investigations, and inquiries involving allegations of, among other things, unsafe or unsuitable listings, discriminatory
policies, data processing, practices or behavior on and off our platform or by hosts, guests, and third parties, general misrepresentations regarding the safety or
accuracy of offerings on our platform, and other host, guest, or third-party actions that are criminal, violent, inappropriate, dangerous, or fraudulent. While we recognize
that we need to continue to build trust and invest in innovations that will support trust when it comes to our policies, tools, and procedures to protect hosts, guests, and
the communities in which our hosts operate, we may not be successful in doing so. Similarly, listings that are inaccurate, of a lower than expected quality, or that do not
comply with our policies may harm guests and public perception of the quality and safety of listings on our platform and materially adversely affect our reputation,
business, results of operations, and financial condition.

If hosts, guests, or third parties engage in criminal activity, misconduct, fraudulent, negligent, or inappropriate conduct or use our platform as a conduit for criminal
activity, consumers may not consider our platform and the listings on our platform safe, and we may receive negative media coverage, or be subject to involvement in a
government investigation concerning such activity, which could adversely impact our brand and reputation, and lower the adoption rate of our platform. For example:

» there have been shootings, fatalities, and other criminal or violent acts on properties booked on our platform, including as a result of unsanctioned house parties;

» there have been incidents of sexual violence against hosts, guests, and third parties, and we have seen higher incident rates of such conduct associated with
private room and shared space listings;

« there have been undisclosed hidden cameras at properties; and

« there have been incidents of hosts and guests engaging in criminal, fraudulent, or unsafe behavior and other misconduct while using our platform.

The methods used by perpetrators of fraud and other misconduct are complex and constantly evolving, and our trust and security measures have been, and may
currently or in the future be, insufficient to detect and help prevent all fraudulent activity and other misconduct; for example:

« there have been incidents where hosts have misrepresented both the quality and location of their properties, in some instances to send guests to different and
inferior properties;

» there have been incidents where guests have caused substantial property damage to listings or misrepresented the purpose of their stay and used listings for
unauthorized or inappropriate conduct including parties, sex work, drug-related activities, or to perpetrate criminal activities;

« there have been instances where users with connected or duplicate accounts have circumvented or manipulated our systems, in an effort to evade account
restrictions, create false reviews, or engage in fraud or other misconduct; and

« situations have occurred where hosts or guests mistakenly or unintentionally provide malicious third parties access to their accounts, which has allowed those
third parties to take advantage of our hosts and guests.
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In addition, certain regions where we operate have higher rates of violent crime or more relaxed safety standards, which can lead to more safety and security incidents,
and may adversely impact the adoption of our platform in those regions and elsewhere.

If criminal, inappropriate, fraudulent, or other negative incidents continue to occur due to the conduct of hosts or guests or third parties, our ability to attract and retain
hosts and guests would be harmed, and our business, results of operations, and financial condition would be materially adversely affected. Such incidents have
prompted, and may in the future prompt, stricter home sharing regulations or regulatory inquiries into our platform policies and business practices. In the United States
and other countries, we have seen listings being used for parties in violation of Airbnb’s policies which have in some cases resulted in neighborhood disruption or
violence. Further, claims have been asserted against us from our hosts, guests, and third parties for compensation due to fatalities, accidents, injuries, assaults, theft,
property damage, privacy and security issues, fraudulent listings, and other incidents that are caused by other hosts, guests, or third parties while using our platform.
These claims subject us to potentially significant liability and increase our operating costs and could materially adversely affect our business, results of operations, and
financial condition. We have obtained some third-party insurance, which is subject to certain conditions and exclusions, for claims and losses incurred based on
incidents related to bookings on our platform. Even where we do have third-party insurance, such insurance may be inadequate to fully cover alleged claims of liability,
investigation costs, defense costs, and/or payouts. Even if these claims do not result in liability, we could incur significant time and cost investigating and defending
against them. As we expand our offerings and tiers, such as the addition of Airbnb Experiences, or if the quantity or severity of incidents increases, our insurance rates
and our financial exposure will grow, which would materially adversely affect our business, results of operations, and financial condition.

Measures that we are taking to improve the trust and safety of our platform may cause us to incur significant expenditures and may not be successful.

We have taken and continue to take measures to improve the trust and safety on our platform, combat fraudulent activities and other misconduct and improve
community trust, such as requiring identity and other information from hosts and guests, attempting to confirm the location of listings, removing suspected fraudulent
listings or listings repeatedly reported by guests to be significantly not as described, and removing hosts and guests who fail to comply with our policies. These
measures are long-term investments in our business and the trust and safety of our community; however, some of these measures increase friction on our platform by
increasing the number of steps required to list or book, which reduces host and guest activity on our platform, and could materially adversely affect our business, results
of operations, and financial condition. Implementing the trust and safety initiatives we have announced, which include, among other things, limited verification of hosts
and listings, restrictions on “party” houses, manual screening of high-risk reservations, restrictions on certain types of bookings, and our neighbor hotline, or other
initiatives, has caused and will continue to cause us to incur significant ongoing expenses and may result in fewer listings and bookings or reduced host and guest
retention, which could materially adversely affect our business, results of operations, and financial condition. As we operate a global platform, the timing and
implementation of these measures will vary across geographies. We have invested and plan to continue to invest significantly in the trust and safety of our platform, but
there can be no assurances that these measures will be successful, significantly reduce criminal or fraudulent activity on or off our platform, or be sufficient to protect
our reputation in the event of such activity.

Furthermore, we have established community standards, but those standards may not always be effectively enforced, communicated to, or consistently understood by
all parts of our community. For example, while we require and communicate to hosts and guests to make certain commitments with
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respect to diversity and belonging when they join Airbnb, these standards and requirements are not always well understood by all parts of our community. As a result,
hosts and guests may be surprised or disappointed when their expectations are not met.

In response to the COVID-19 pandemic, we have instituted a number of policies and measures to address the use of our platform during the COVID-19 pandemic. In
particular, we have launched cleaning programs and safety practices that are intended to help prevent transmission of COVID-19. All hosts outside of China are asked
to commit to these standards, including a uniform five-step cleaning process (hosts in China maintain a separate cleaning program). We provide substantial additional
resources and best practices to help hosts implement the cleaning process, including an enhanced cleaning protocol, checklists, and other written and visual materials.
Each host is responsible for implementing the cleaning process. We are unable to control or verify the implementation of this process by each host, and following these
programs may cause our hosts to incur significant expenditures, which may impact the attractiveness of our platform and may impact hosts’ willingness to list on our
platform. Hosts who do not agree to follow these standards may also be suspended or removed from the platform, and our hosts may choose to list on other platforms
instead of participating in our cleaning programs. If a significant number of hosts are removed or decide to list on other platforms as a result of our cleaning programs,
our business, results of operations, and financial condition could be materially adversely affected. Hosts and guests must also agree to follow COVID-19-related safety
practices, such as social distancing. If our hosts or guests do not follow the guidelines, they may suffer financial or other repercussions, which may make our platform
less appealing and may impact our business. Further, such policies may not be successful in preventing the transmission of COVID-19. Cases of suspected COVID-19
exposure or infection during Airbnb reservations have been reported to us. If guests or hosts believe that booking stays or experiences on our platform poses
heightened risks for contracting COVID-19 or other diseases, our reputation and business could be materially adversely affected, and it could give rise to legal claims
against us.

We rely on traffic to our platform to grow revenue, and if we are unable to drive traffic cost-effectively, it would materially adversely affect our business,
results of operations, and financial condition.

We believe that maintaining and strengthening our brand is an important aspect of our efforts to attract and retain hosts and guests. In particular, we rely on marketing
to drive guest traffic to our platform. We have invested considerable resources into establishing and maintaining our brand. As a result of the COVID-19 pandemic, we
realigned our organizational priorities to further increase our focus on individual hosts and brand marketing, while reducing performance marketing.

Our brand marketing efforts include a variety of online and offline marketing distribution channels. Our brand marketing efforts are expensive and may not be cost-
effective or successful. For example, in November 2019, we announced a partnership with the International Olympic Committee for nine years to cover the next five
Olympic Games. The COVID-19 pandemic has delayed the 2020 Olympics, and the continued uncertainty around COVID-19 and other geopolitical factors could
undermine our ability to realize the value of the partnership. If our competitors spend increasingly more on brand marketing efforts, we may not be able to maintain and
grow traffic to our platform.

We have used performance marketing products offered by search engines and social media platforms to distribute paid advertisements that drive traffic to our platform.
For the year ended December 31, 2019 and the nine months ended September 30, 2020, approximately 23% and approximately 9%, respectively, of the traffic to our
platform came from paid performance marketing channels. The remainder of our traffic in those periods came through direct or unpaid channels, which include brand
marketing and search engine optimization (“SEQ”). A critical factor in attracting hosts and guests to our platform is how prominently listings are displayed in response to
search queries for key search terms. The success of home
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sharing and our brand has led to increased costs for relevant keywords as our competitors competitively bid on our keywords, including our brand name. We have
suspended substantially all performance marketing efforts as we take mitigating actions in relation to the impact of the COVID-19 pandemic. Our strategy is to increase
brand marketing and use the strength of our brand to attract more guests via direct or unpaid channels and to decrease our performance marketing spend relative to
2019. However, we may not be successful at our efforts to drive traffic growth cost-effectively. If we are not able to effectively increase our traffic growth without
increases in spend on performance marketing, we may need to increase our performance marketing spend in the future, including in response to increased spend on
performance marketing from our competitors, and our business, results of operations, and financial condition could be materially adversely affected.

The technology that powers much of our performance marketing is increasingly subject to strict regulation, and regulatory or legislative changes could adversely impact
the effectiveness of our performance marketing efforts and, as a result, our business. For example, we rely on the placement and use of “cookies” — text files stored on
a host or guest’s web browser or device — to support tailored marketing to consumers. Many countries have adopted, or are in the process of adopting, regulations
governing the use of cookies and similar technologies, and individuals may be required to “opt-in” to the placement of cookies used for purposes of marketing. For
example, we are subject to evolving EU privacy laws on cookies and e-marketing. In the European Union, regulators are increasingly focusing on compliance with
requirements in the online behavioral advertising ecosystem, and current national laws that implement the ePrivacy Directive may be replaced by an EU Regulation,
known as the ePrivacy Regulation, which will significantly increase fines for non-compliance. In the European Union, informed consent may be required for the
placement of a cookie on a user’s device and for direct electronic marketing. The European General Data Protection Regulation 2016/679 (“GDPR”) also imposes
conditions on obtaining valid consent. While the text of the ePrivacy Regulation is still under development, a recent European Court of Justice decision and regulators’
recent guidance are driving increased attention to cookies and tracking technologies under existing law. If regulators start to enforce the strict approach, this could lead
to substantial costs, require significant systems changes, limit the effectiveness of our marketing activities, divert the attention of our technology personnel, adversely
affect our margins, increase costs, and subject us to additional liabilities. Widespread adoption of regulations that significantly restrict our ability to use performance
marketing technology could adversely affect our ability to market effectively to current and prospective hosts and guests, and thus materially adversely affect our
business, results of operations, and financial condition.

We focus on unpaid channels such as SEO. SEO involves developing our platform in a way that enables a search engine to rank our platform prominently for search
queries for which our platform’s content may be relevant. Changes to search engine algorithms or similar actions are not within our control, and could adversely affect
our search-engine rankings and traffic to our platform. We believe that our SEO results have been adversely affected by the launch of Google Travel and Google
Vacation Rental Ads, which reduce the prominence of our platform in organic search results for travel-related terms and placement on Google. To the extent that our
brand and platform are listed less prominently or fail to appear in search results for any reason, we would need to increase our paid marketing spend which would
increase our overall customer acquisition costs and materially adversely affect our business, results of operations, and financial condition. If Google or Apple uses its
own mobile operating systems or app distribution channels to favor its own or other preferred travel service offerings, or impose policies that effectively disallow us to
continue our full product offerings in those channels, there could be an adverse effect on our ability to engage with hosts and guests who access our platform via mobile
apps or search.

Moreover, as guests increase their booking activity across multiple travel sites or compare offerings across sites, our marketing efficiency and effectiveness is adversely
impacted, which could cause us to increase
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our sales and marketing expenditures in the future, which may not be offset by additional revenue, and could materially adversely affect our business, results of
operations, and financial condition. In addition, any negative publicity or public complaints, including those that impede our ability to maintain positive brand awareness
through our marketing and consumer communications efforts, could harm our reputation and lead to fewer hosts and guests using our platform, and attempts to replace
this traffic through other channels will require us to increase our sales and marketing expenditures.

Our debt obligations contain restrictions that impact our business and expose us to risks that could materially adversely affect our liquidity and financial
condition. If we require additional funding to support our business, this additional funding may not be available on reasonable terms, or at all.

We have outstanding long-term indebtedness with a principal amount of $1,997.5 million as of September 30, 2020. The agreements governing our indebtedness (our
“Credit Agreements”) contain various covenants that are operative so long as our Credit Agreements remain outstanding. The covenants, among other things, limit our
and our subsidiaries’ abilities to:

* incur additional indebtedness;

« create or incur additional liens;

* engage in certain fundamental changes, including mergers or consolidations;
« sell or transfer assets;

« pay dividends and distributions on our and our subsidiaries’ capital stock;

* make payments and prepayments of junior or unsecured indebtedness;

* make acquisitions, investments, loans, or advances;

* engage in certain transactions with affiliates; and

« enter into negative pledge clauses and clauses restricting subsidiary distributions.

If we experience a decline in cash flow due to any of the factors described in these “Risk Factors” or otherwise, we could have difficulty paying interest and the principal
amount of our outstanding indebtedness. If we are unable to generate sufficient cash flow or otherwise obtain the funds necessary to make required payments under
our Credit Agreements, or if we fail to comply with the various requirements of our indebtedness, we could default under our Credit Agreements. Any such default that
is not cured or waived could result in an acceleration of indebtedness then outstanding under our Credit Agreements, a requirement that we and our subsidiaries that
have guaranteed our indebtedness pay the obligations in full, and would permit the lenders to exercise remedies with respect to all of the collateral that is securing our
indebtedness, including substantially all of our and our subsidiary guarantors’ assets. We cannot be certain that our future operating results will be sufficient to ensure
compliance with the covenants in our Credit Agreements or to remedy any defaults under our Credit Agreements.

Interest rates under our Credit Agreements are based partly on LIBOR, the London interbank offered rate, which is the basic rate of interest used in lending between
banks on the London interbank market and is widely used as a reference for setting the interest rate on loans globally. LIBOR is currently expected to phase out by the
end of 2021. It is unclear if at that time LIBOR will cease to exist or if new methods of calculating LIBOR will be established such that it continues to exist after 2021.
The U.S. Federal Reserve has begun publishing a Secured Overnight Funding Rate which is currently intended to serve as an alternative
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reference rate to LIBOR. If the method for calculation of LIBOR changes, if LIBOR is no longer available, or if lenders have increased costs due to changes in LIBOR,
we may suffer from potential increases in interest rates on our borrowings. Further, we may need to renegotiate our Credit Agreements or any other borrowings that
utilize LIBOR as a factor in determining the interest rate to replace LIBOR with the new standard that is established.

Since the COVID-19 pandemic, there has been increased volatility in the financial and securities markets, which has generally made access to capital less certain and
increased the cost of obtaining new capital. As we manage through the slowdown in our business due to the COVID-19 pandemic, we cannot be sure that additional
financing will be available to us on reasonable terms, or at all. In addition, the terms of future debt agreements could include more restrictive covenants, which could
further restrict our business operations. If we cannot raise additional funds when we need them, our ability to continue to support our business and to respond to
business challenges would be significantly limited, and our business, results of operations, and financial condition would be materially adversely affected.

Our substantial level of indebtedness could materially adversely affect our financial condition.

We have significant indebtedness that could materially adversely affect our business by:
« increasing our vulnerability to general adverse economic and industry conditions;

* requiring us to dedicate a substantial portion of our cash flow from operations to payments on our indebtedness, thereby reducing the availability of our cash flow
to fund working capital, capital expenditures, acquisitions, product development efforts, and other general corporate purposes;

« limiting our flexibility in planning for, or reacting to, changes in our business and the industry in which we operate; and

« exposing us to the risk of increased interest rates as our borrowings are, and may in the future be, at variable interest rates.

The occurrence of any one of these events could have a material adverse effect on our business, results of operations, and financial condition, and ability to satisfy our
obligations under our Credit Agreements.

If we are unable to manage the risks presented by our business model internationally, our business, results of operations, and financial condition would be
materially adversely affected.

We are a global platform with hosts in more than 220 countries and regions and approximately 100,000 cities, and a global guest community. As of September 30,
2020, we had offices in 24 cities and had approximately 2,390 employees located internationally. For the year ended December 31, 2019 and the nine months ended
September 30, 2020, 63% and 53% of our revenue, respectively, was generated from listings outside of the United States. We expect to continue to make investments
to expand our international operations. Managing a global organization is difficult, time consuming, and expensive, and requires significant management attention and
careful prioritization, and any international expansion efforts that we may undertake may not be successful. In addition, conducting international operations subjects us
to risks, which include:

« operational and compliance challenges caused by distance, language, and cultural differences;

» the cost and resources required to localize our platform and services, which often requires the translation of our platform into foreign languages and adaptation
for local practices and regulatory requirements;
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* unexpected, more restrictive, differing, and conflicting laws and regulations, including those laws governing Internet activities, short-term and long-term rentals
(including those implemented in response to the COVID-19 pandemic), tourism, tenancy, taxes, licensing, payments processing, messaging, marketing activities,
registration and/or verification of guests, ownership of intellectual property, content, data collection and privacy, security, data localization, data transfer and
government access to personal information, and other activities important to our business;

« uncertainties regarding the interpretation of national and local laws and regulations, uncertainty in the enforceability of legal rights, and uneven application of
laws and regulations to businesses, in particular U.S. companies;

« competition with companies that understand local markets better than we do, or that have a local presence and pre-existing relationships with potential hosts and
guests in those markets;

« differing levels of social acceptance of home sharing, our brand, and offerings;
« legal uncertainty regarding our liability for the listings, the services, and content provided by hosts, guests, and other third parties;
« uncertain resolutions of litigation or regulatory inquiries;

« variations in payment forms for hosts and guests, increased operational complexity around payments, and inability to offer local payment forms like cash or
country specific digital forms of payment;

+ lack of familiarity and the burden of complying with a wide variety of U.S. and foreign laws, legal standards, and regulatory requirements, which are complex,
sometimes inconsistent, and subject to unexpected changes;

» potentially adverse tax consequences, including resulting from the complexities of foreign corporate income tax systems, value added tax (“VAT”) regimes, tax
withholding rules, lodging taxes, often known as transient or occupancy taxes, hotel taxes, and other indirect taxes, tax collection or remittance obligations, and
restrictions on the repatriation of earnings;

« difficulties in managing and staffing international operations, including due to differences in legal, regulatory, and collective bargaining processes;

» fluctuations in currency exchange rates, and in particular, decreases in the value of foreign currencies relative to the U.S. dollar;

» regulations governing the control of local currencies and impacting the ability to collect and remit funds to hosts in those currencies or to repatriate cash into the
United States;

« oversight by foreign government agencies whose approach to privacy or human rights may be inconsistent with that taken in other countries;

» increased financial accounting and reporting burdens, and complexities and difficulties in implementing and maintaining adequate internal controls in an
international operating environment;

« political, social, and economic instability abroad, terrorist attacks, and security concerns in general;
« operating in countries that are more prone to crime or have lower safety standards;

« operating in countries that have higher risk of corruption; and

» reduced or varied protection for our intellectual property rights in some countries.
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Increased operating expenses, decreased revenue, negative publicity, negative reaction from our hosts and guests and other stakeholders, or other adverse impacts
from any of the above factors or other risks related to our international operations could materially adversely affect our brand, reputation, business, results of
operations, and financial condition.

In addition to the factors listed above, we have invested heavily to expand our operations in China, which is an intensely competitive market, both on the consumer side
and from a talent perspective. We expect to continue to incur significant expenses to operate our business in China, and we may not achieve profitability in that market.
As we expand our operations in China, the above factors, sentiment of the workforce in China, and China’s policy towards foreign direct investment may particularly
impact our operations in China. Further, as we expand our operations in China, we expect to continue to make modifications to the way our website, mobile apps,
offerings, and features function in China as compared to other countries. In addition, we need to ensure that our business practices in China are compliant with local
laws and regulations, which may be interpreted and enforced in ways that are different from our interpretation, and/or create obligations on us that are costly to meet or
conflict with laws in other jurisdictions.

As we disclose to our hosts and guests when they create or book a listing in China, we are subject to various requirements and requests from government agencies to
share information on users who use or offer accommodation services through our platform in China. Failure to comply with such requests or other requirements as
interpreted by government agencies may lead to impairment or disruption to our business and operations, including failing to obtain or losing the necessary licenses to
operate in China, the blocking of our platform and services in China, and/or enforcement action against our host community, corporate entities or officers. Our failure to
comply with such requests or requirements, or conversely our compliance with such requests or requirements, could materially adversely affect our brand, reputation,
business, results of operations, and financial condition. Further, given that our headquarters is in the United States, any significant or prolonged deterioration in U.S.-
China bilateral relations or escalation of geo-political risk in China could adversely affect our business.

In China, the Chinese government has adopted regulations that govern the dissemination of content over the Internet, and China’s first cybersecurity law (“CSL”) took
effect in June 2017. The CSL and related regulations and implementation measures are continuing to develop, and it is uncertain what obligations will apply to us in the
future. In particular, the CSL imposes high requirements for the operational security of facilities, including data localization requirements, for operators deemed to be
part of the “critical information infrastructure.” However, the definition of “critical information infrastructure” is not precise, and there are substantial uncertainties as to its
ultimate interpretation and whether it applies to us. Chinese regulators are also considering additional regulation restricting the transfer of personal data and important
data outside of China, and we could become subject to data localization requirements in the future as a result of this regulation and/or newly-published industry-specific
rules and regulations. If we are considered as an operator of “critical information infrastructure,” or if we become subject to restrictions under other measures or data
localization requirements under other Chinese laws and regulations, we would incur substantial costs to comply or have to change our business practices in a manner
that materially adversely affects our business, results of operations, and financial condition. Actions by the U.S. government could also impair our ability to effectively
operate in China, including through the use of Executive Orders or trade blacklists to ban or limit the use of services provided by Chinese third parties.

We conduct our business in China through a variable interest entity (“VIE”) and a wholly-foreign owned entity. We do not own shares in our VIE and instead rely on
contractual arrangements with the equity holders of our VIE to operate our business in China because foreign investment is restricted or prohibited.
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Under our contractual arrangements, we must rely on the VIE and the VIE equity holders to perform their obligations in order to exercise our control over the VIE. The
VIE equity holders may have conflicts of interest with us or our stockholders, and they may not act in our best interests or may not perform their obligations under these
contracts. If our VIE or its equity holders fail to perform their respective obligations under the contractual arrangements, we may not be able to enforce our rights. In
addition, if the Chinese government deems that the contractual arrangements in relation to our VIE do not comply with Chinese governmental restrictions on foreign
investment, or if these regulations or their interpretation changes in the future, we could be subject to penalties, be forced to cease our operations in China, or be
subject to restrictions in the future, and we may incur additional compliance costs. The contractual arrangements with our VIE may also be subject to scrutiny by the
Chinese tax authorities and any adjustment of related party transaction pricing could lead to additional taxes.

We track certain operational metrics, which are subject to inherent challenges in measurement, and real or perceived inaccuracies in such metrics may
harm our reputation and materially adversely affect our stock price, business, results of operations, and financial condition.

We track certain operational metrics, including metrics such as Nights and Experiences Booked, Gross Booking Value (“GBV”), active listings, active bookers, hosts,
and guest arrivals, which may differ from estimates or similar metrics published by third parties due to differences in sources, methodologies, or the assumptions on
which we rely. Our internal systems and tools are subject to a number of limitations, and our methodologies for tracking these metrics may change over time, which
could result in unexpected changes to our metrics, including the metrics we publicly disclose. If the internal systems and tools we use to track these metrics undercount
or overcount performance or contain algorithmic or other technical errors, the data we report may not be accurate. While these numbers are based on what we believe
to be reasonable estimates of our metrics for the applicable period of measurement, there are inherent challenges in measuring how our platform is used across large
populations globally.

Our Nights and Experiences Booked and GBV metrics are adjusted for cancellations and alterations that happen in the reporting period. However, cancellations and
alterations for bookings made in the reporting period can occur beyond the current reporting period. This results in a reported amount of Nights and Experiences
Booked and GBV in the quarter of the booking for which all of the bookings may ultimately not result in check-ins, and subsequently reduces our Nights and
Experiences Booked and GBV metrics in subsequent quarters when we experience cancellations. Cancellations and alterations to previously booked trips increased
dramatically after the COVID-19 outbreak, as guests were either unable to travel or uncomfortable traveling. While the number of nights and experiences canceled in
January 2020 was 13% of the gross nights and experiences booked that month, the number of nights and experiences canceled in March and April 2020 exceeded the
number of gross nights and experiences booked during those months. If we experience high levels of cancellations in the future, our performance and related business
metrics will be materially adversely affected.

The calculation of Nights and Experiences Booked, GBV, and active listings requires the ongoing collection of data on new offerings that are added to our platform over
time. Our business is complex, and the methodology used to calculate Nights and Experiences Booked, GBV, and active listings may require future adjustments to
accurately represent the full value of new offerings.

The number of active bookers on our platform is based on activity during a certain time period. Certain individuals may have more than one guest account and therefore
may be counted more than once in our count of active bookers. We count the number of hosts on our platform based on the number of hosts with an available listing as
of a certain date. Some individuals may have more than one host account and therefore may be counted more than once as hosts.
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Our metrics, including our reported Nights and Experiences Booked, GBV, and active listings, may include fraudulent bookings, accounts, and other activities that have
not been flagged by our trust and safety teams or identified by our machine learning algorithms or not yet addressed by our operational teams, which could mean these
activities on our site are not identified or addressed in a timely manner or at all, reducing the accuracy of our metrics. Further, any such fraudulent activity, along with
associated refunds and cancellations, would reduce our metrics, in particular Nights and Experiences Booked, GBV, and active listings, in the quarter in which it is
discovered. Limitations or errors with respect to how we measure data or with respect to the data that we measure may affect our understanding of certain details of our
business, which could affect our long-term strategies. If our operational metrics are not accurate representations of our business, or if investors do not perceive these
metrics to be accurate, or if we discover material inaccuracies with respect to these figures, our reputation may be significantly harmed, our stock price could decline,
we may be subject to stockholder litigation, and our business, results of operations, and financial condition could be materially adversely affected.

Our efforts to create new offerings and initiatives are costly, and if we are unable to successfully pursue such offerings and initiatives, we may fail to grow,
and our business, results of operations, and financial condition would be materially adversely affected.

We need to continue to invest in the development of new offerings and initiatives that differentiate us from our competitors, such as Airbnb Experiences. Developing
and delivering these new offerings and initiatives increase our expenses and our organizational complexity, and we may experience difficulties in developing and
implementing these new offerings and initiatives.

Our new offerings and initiatives have a high degree of risk, as they may involve unproven businesses with which we have limited or no prior development or operating
experience. There can be no assurance that consumer demand for such offerings and initiatives will exist or be sustained at the levels that we anticipate, that we will be
able to successfully manage the development and delivery of such offerings and initiatives, or that any of these offerings or initiatives will gain sufficient market
acceptance to generate sufficient revenue to offset associated expenses or liabilities. It is also possible that offerings developed by others will render our offerings and
initiatives noncompetitive or obsolete. Further, these efforts entail investments in our systems and infrastructure, payments platform, and increased legal and regulatory
compliance expenses, could distract management from current operations, and will divert capital and other resources from our more established offerings and
geographies. Even if we are successful in developing new offerings and initiatives, regulatory authorities may subject us or our hosts and guests to new rules, taxes, or
restrictions or more aggressively enforce existing rules, taxes, or restrictions, that could increase our expenses or prevent us from successfully commercializing these
initiatives. If we do not realize the expected benefits of our investments, we may fail to grow and our business, results of operations, and financial condition would be
materially adversely affected.

If we fail to comply with federal, state, and foreign laws relating to privacy and data protection, we may face potentially significant liability, negative
publicity, an erosion of trust, and increased regulation could materially adversely affect our business, results of operations, and financial condition.

Privacy and data protection laws, rules, and regulations are complex, and their interpretation is rapidly evolving, making implementation and enforcement, and thus
compliance requirements, ambiguous, uncertain, and potentially inconsistent. Compliance with such laws may require changes to our data collection, use, transfer,

disclosure, other processing, and certain other related business practices and may thereby increase compliance costs or have other material adverse effects on our
business. As part of host and guest registration and business processes, we collect and use personal data, such as names, dates of birth, email addresses, phone

numbers, and identity verification information (for example, government
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issued identification or passport), as well as credit card or other financial information that hosts and guests provide to us. The laws of many states and countries require
businesses that maintain such personal data to implement reasonable measures to keep such information secure and otherwise restrict the ways in which such
information can be collected and used.

For example, the GDPR, which became effective on May 25, 2018, has resulted and will continue to result in significantly greater compliance burdens and costs for
companies like ours. The GDPR regulates our collection, control, processing, sharing, disclosure, and other use of data that can directly or indirectly identify a living
individual (“personal data”), and imposes stringent data protection requirements with significant penalties, and the risk of civil litigation, for noncompliance.

Failure to comply with the GDPR may result in fines of up to 20 million Euros or up to 4% of the annual global revenue of the infringer, whichever is greater. It may also
lead to civil litigation, with the risks of damages or injunctive relief, or regulatory orders adversely impacting on the ways in which our business can use personal data.
Many large geographies, which are important to our success, including Australia, Brazil, Canada, China, and India, have passed or are in the process of passing
comparable or other robust data privacy legislation or regulation, which may lead to additional costs and increase our overall risk exposure.

In addition, from the beginning of 2021 (when the transitional period following Brexit expires), we will be required to comply with the GDPR and also the UK equivalent,

with each regime having the ability to fine up to the greater of 20 million Euros (17 million British Pounds) or 4% of global turnover. The relationship between the United
Kingdom and the European Union in relation to certain aspects of data protection law remains unclear, for example, how data transfers between EU member states and
the United Kingdom will be treated and the role of the United Kingdom’s Information Commissioner’s Office with respect to the European Union following the end of the
transitional period. These changes will lead to additional costs and increase our overall risk exposure.

Additionally, we are subject to laws, rules, and regulations regarding cross-border transfers of personal data, including laws relating to transfer of personal data outside
the European Economic Area (“EEA”). Recent legal developments in Europe have created complexity and uncertainty regarding transfers of personal data from the
EEA to the United States and other jurisdictions; for example, on July 16, 2020, the CJEU invalidated the EU-US Privacy Shield Framework (“Privacy Shield”) under
which personal data could be transferred from the EEA to US entities that had self-certified under the Privacy Shield scheme. While the CJEU upheld the adequacy of
the standard contractual clauses (a standard form of contract approved by the European Commission as an adequate personal data transfer mechanism, and potential
alternative to the Privacy Shield), it noted that reliance on them alone may not necessarily be sufficient in all circumstances; this has created uncertainty and increased
the risk around our international operations.

In addition to other mechanisms (particularly standard contractual clauses), we previously relied on our own Privacy Shield certification and, in limited instances, the
Privacy Shield certifications of third parties (for example, vendors and partners) for the purposes of transferring personal data from the EEA to the United States. We
continue to rely on the standard contractual clauses to transfer personal data outside the EEA, including to the United States. Additionally, in certain circumstances, we
rely on derogations provided for by law.

These recent developments may require us to review and amend the legal mechanisms by which we make and, or, receive personal data transfers to the United States
and other jurisdictions. As our lead supervisory authorities (the Irish Data Protection Commission, the Luxembourg National Commission for Data
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Protection and, until the end of 2020, the British ICO), the European Data Protection Board, and other data protection regulators issue further guidance on personal
data export mechanisms, including circumstances where the standard contractual clauses cannot be used, and/or start taking enforcement action, we could suffer
additional costs, complaints and/or regulatory investigations or fines, and/or if we are otherwise unable to transfer personal data between and among countries and
regions in which we operate, it could affect the manner in which we provide our services, the geographical location or segregation of our relevant systems and
operations, and could adversely affect our financial results.

In the United States, federal law, such as the Gramm-Leach-Bliley Act of 1999 (“GLBA”) and its implementing regulations, restricts certain collection, processing,
storage, use, and disclosure of personal information, requires notice to individuals of privacy practices and provides individuals with certain rights to prevent the use
and disclosure of certain nonpublic or otherwise legally protected information. These rules also impose requirements for the safeguarding and proper destruction of
personal information through the issuance of data security standards or guidelines. The U.S. government, including Congress, the Federal Trade Commission and the
Department of Commerce, has announced that it is reviewing the need for greater regulation for the collection of information concerning consumer behavior on the
Internet, including regulation aimed at restricting certain targeted advertising practices. Numerous states have enacted or are in the process of enacting state level data
privacy laws and regulations governing the collection, use, and processing of state residents’ personal data. For example, the California Consumer Privacy Act
(“CCPA”) took effect on January 1, 2020. The CCPA establishes a new privacy framework for covered businesses such as ours, and may require us to modify our data
processing practices and policies and incur compliance related costs and expenses. The CCPA provides new and enhanced data privacy rights to California residents,
such as affording consumers the right to access and delete their information and to opt out of certain sharing and sales of personal information. The law also prohibits
covered businesses from discriminating against consumers (for example, charging more for services) for exercising any of their CCPA rights. The CCPA imposes
severe statutory damages as well as a private right of action for certain data breaches that result in the loss of personal information. This private right of action is
expected to increase the likelihood of, and risks associated with, data breach litigation. It remains unclear how various provisions of the CCPA will be interpreted and
enforced. In November 2020, California voters passed the California Privacy Rights and Enforcement Act of 2020 (“CPRA”). The CPRA further expands the CCPA with
additional data privacy compliance requirements that may impact our business, and establishes a regulatory agency dedicated to enforcing those requirements. The
CPRA and the CCPA may lead other states to pass comparable legislation, with potentially greater penalties, and more rigorous compliance requirements relevant to
our business. The effects of the CPRA, the CCPA, and other similar state or federal laws, are significant and may require us to modify our data processing practices
and policies and to incur substantial costs and potential liability in an effort to comply with such legislation.

Various other governments and consumer agencies around the world have also called for new regulation and changes in industry practices and many have enacted
different and often contradictory requirements for protecting personal information collected and maintained electronically. Compliance with numerous and contradictory
requirements of different jurisdictions is particularly difficult and costly for an online business such as ours, which collects personal information from hosts, guests, and
other individuals in multiple jurisdictions. If any jurisdiction in which we operate adopts news laws or changes its interpretation of its laws, rules, or regulations relating to
data residency or localization such that we are unable to comply in a timely manner or at all, we could risk losing our rights to operate in such jurisdictions. While we
have invested and continue to invest significant resources to comply with GDPR, GLBA, CCPA, and other privacy regulations around the world, many of these
regulations expose us to the possibility of material penalties, significant legal liability, changes in how we operate or offer our products, and interruptions or cessation of
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our ability to operate in key geographies, any of which could materially adversely affect our business, results of operations, and financial condition.

Furthermore, to improve the trust and safety on our platform, we conduct certain verification procedures aimed at our hosts, guests, and listings in certain jurisdictions.
Such verification procedures may include utilizing public information on the Internet, accessing public databases such as court records, utilizing third-party vendors to
analyze host or guest data, or physical inspection. These types of activities may expose us to the risk of regulatory enforcement from privacy regulators and civil
litigation.

When we are required to disclose personal data pursuant to demands from government agencies, including tax authorities, state and city regulators, law enforcement
agencies, and intelligence agencies, our hosts, guests, and privacy regulators could perceive such disclosure as a failure by us to comply with privacy and data
protection policies, notices, and laws, which could result in proceedings or actions against us in the same or other jurisdictions. Conversely, if we do not provide the
requested information to government agencies due to a disagreement on the interpretation of the law, we are likely to face enforcement action from such government,
engage in litigation, face increased regulatory scrutiny, and experience an adverse impact on our relationship with governments or our ability to offer our services within
certain jurisdictions. Any of the foregoing could materially adversely affect our brand, reputation, business, results of operations, and financial condition.

Our business also increasingly relies on artificial intelligence and automated decision making to improve our services and tailor our interactions with our customers.
However, in recent years use of these methods has come under increased regulatory scrutiny. New laws, guidance and/or decisions in this area may limit our ability to
use our artificial intelligence models, or require us to make changes to our operations that may decrease our operational efficiency, result in an increase to operating
costs and/or hinder our ability to improve our services. For example, there are specific rules on the use of automated decision making under the GDPR that require the
existence of automated decision making to be disclosed to the data subject with a meaningful explanation of the logic used in such decision making in certain
circumstances, and safeguards must be implemented to safeguard individual rights, including the right to obtain human intervention and to contest any decision.
Further, California recently introduced a law requiring disclosure of chatbot functionality.

Any failure or perceived failure by us to comply with privacy and data protection policies, notices, laws, rules, and regulations could result in proceedings or actions
against us by individuals, consumer rights groups, government agencies, or others. We could incur significant costs in investigating and defending such claims and, if
found liable, pay significant damages or fines or be required to make changes to our business. Further, these proceedings and any subsequent adverse outcomes may
subject us to significant negative publicity, and an erosion of trust. If any of these events were to occur, our business, results of operations, and financial condition could
be materially adversely affected.

If we fail to prevent data security breaches, there may be damage to our brand and reputation, material financial penalties, and legal liability, along with a
decline in use of our platform, which would materially adversely affect our business, results of operations, and financial condition.

There are risks of security breaches both on and off our systems as we increase the types of technology we use to operate our platform, including mobile apps and
third-party payment processing providers, and as we collaborate with third parties that may need to process our host or guest data or have access to our infrastructure.
The evolution of technology systems introduces ever more complex security risks that are difficult to predict and defend against. An increasing number of companies,
including those with significant online operations, have recently disclosed breaches of their security, some of which involved
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sophisticated tactics and techniques allegedly attributable to criminal enterprises or nation-state actors. While we take significant measures to guard against the type of
activity that can lead to data breaches, the techniques used by bad actors to obtain unauthorized access, disable or degrade service, or sabotage systems change
frequently and often are unknown until launched against a target. As such, we may be unable to anticipate these tactics and techniques or to implement adequate
preventative measures.

Further, with a large geographically disparate employee base, we are not immune from the possibility of a malicious insider compromising our information systems and
infrastructure. This risk has grown in light of the greater adoption of remote work as a response to the COVID-19 pandemic. We also have a distributed community
support organization including third-party providers that have access to personal information. We and other companies in our industry have dealt with incidents
involving such insiders exfiltrating the personal data of customers, stealing corporate trade secrets and key financial metrics, and illegally diverting funds. No series of
measures can fully safeguard against a sufficiently determined and skilled insider threat.

In addition, bad actors have targeted and will continue to target our hosts and guests directly with attempts to breach the security of their email accounts or
management systems, such as through phishing attacks where a third party attempts to infiltrate our systems or acquire information by posing as a legitimate inquiry or
electronic communication, which are fraudulent identity theft schemes designed to appear as legitimate emails from us or from our hosts or guests, partners, or
vendors. We have seen many instances of our hosts and guests falling prey to such schemes, which result in their accounts being taken over by fraudsters intent on
perpetrating fraud against them, other users, and our platform. Bad actors may also employ other schemes aimed at defrauding our hosts or guests in ways that we
may not anticipate or be able to adequately guard against. Even if phishing and spamming attacks and other fraud schemes are not carried out through our systems,
victims may nevertheless seek recovery from us. Because of our prominence, we believe that we are a particularly attractive target for such attacks. Though it is difficult
to determine what, if any, harm may directly result from any specific scheme or attack, any failure to maintain performance, reliability, security, and availability of our
offerings, services, and technical infrastructure to the satisfaction of our hosts and guests may harm our reputation and our ability to retain existing hosts and guests
and attract new hosts and guests. The ability of fraudsters to directly target our hosts and guests with fraudulent communications, or cause an account takeover,
exposes us to significant financial fraud risk, including costly litigation, which is difficult to fully mitigate.

Generally, our practice is to encrypt certain sensitive data when it is in transit and at rest. However, we do not know whether our current practice will be deemed
sufficient under applicable laws or whether new regulatory requirements might make our current practice insufficient. Moreover, the existence of encryption, in-and-of
itself, is not a completely perfect security solution. If there is a breach of our computer systems and we know or suspect that certain personal data has been exfiltrated,
accessed, or used inappropriately, we may need to inform the host or guest whose data was stolen, accessed, or used, and may be subject to significant fines and
penalties. Further, under certain regulatory schemes, such as the CCPA, we may be liable for statutory damages on a per breached record basis, irrespective of any
actual damages or harm to the individual. This means that in the event of a breach we could face government scrutiny or consumer class actions alleging statutory
damages amounting to hundreds of millions, and possibly billions of dollars.

Our information technology infrastructure may be vulnerable to computer viruses or physical or electronic intrusions that our security measures may not detect. We
have experienced security incidents in the past, and we may face additional attempted security intrusions in the future. Any circumvention of our security measures
could result in the misappropriation of confidential or proprietary information, interrupt our
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operations, result in financial loss, damage our computers or those of our hosts and guests, or otherwise cause damage to our reputation and business. Further, the
ability to bypass our information security controls could degrade our trust and safety programs, which could expose individuals to a risk of physical harm or violence.

We rely on third-party service providers, including financial institutions, to process some of our data and that of our hosts and guests, including payment information,
and any failure by such third parties to prevent or mitigate security breaches or improper access to, or disclosure of, such information could have adverse
consequences for us similar to an incident directly on our systems.

We have acquired and will continue to acquire companies that are vulnerable to security breaches, and we are responsible for any security breaches of these newly
acquired companies. While we conduct due diligence of these companies, we do not have access to the full operating history of the companies and cannot be certain
there have not been security breaches prior to our acquisition.

We expend, and expect to continue to expend, significant resources to protect against security related incidents and address problems caused by such incidents. Even
if we were to expend more resources, regulators and complainants may not deem our efforts sufficient, and regardless of the expenditure, the risk of security related
incidents cannot be fully mitigated. We have a heightened risk of security breaches due to some of our operations being located in certain international jurisdictions.
Any actual or alleged security breaches or alleged violations of federal, state, or foreign laws or regulations relating to privacy and data security could result in
mandated user notifications, litigation, government investigations, significant fines, and expenditures; divert management’s attention from operations; deter people from
using our platform; damage our brand and reputation; force us to cease operations for some length of time; and materially adversely affect our business, results of
operations, and financial condition. Defending against claims or litigation based on any security breach or incident, regardless of their merit, will be costly and may
cause reputation harm. The successful assertion of one or more large claims against us that exceed available insurance coverage, denial of coverage as to any specific
claim, or any change or cessation in our insurance policies and coverages, including premium increases or the imposition of large deductible requirements, could have
a material adverse effect on our business, results of operations, and financial condition.

Our platform is highly complex, and any undetected errors could materially adversely affect our business, results of operations, and financial condition.

Our platform is a complex system composed of many interoperating components and software. Our business is dependent upon our ability to prevent system
interruption on our platform. Our software, including open source software that is incorporated into our code, may now or in the future contain undetected errors, bugs,
or vulnerabilities. Some errors in our software code have not been and may not be discovered until after the code has been released. We have, from time to time, found
defects or errors in our system and software limitations that have resulted in, and may discover additional issues in the future that could result in, platform unavailability
or system disruption. For example, defects or errors have resulted in and could result in the delay in making payments to hosts or overpaying or underpaying hosts,
which would impact our cash position and may cause hosts to lose trust in our payment operations. Any errors, bugs, or vulnerabilities discovered in our code or
systems released to production or found in third-party software, including open source software, that is incorporated into our code, any misconfigurations of our
systems, or any unintended interactions between systems could result in poor system performance, an interruption in the availability of our platform, incorrect
payments, negative publicity, damage to our reputation, loss of existing and potential hosts and guests, loss of revenue, liability for damages, a failure to
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comply with certain legal or tax reporting obligations, and regulatory inquiries or other proceedings, any of which could materially adversely affect our business, results
of operations, and financial condition.

System capacity constraints, system or operational failures, or denial-of-service or other attacks could materially adversely affect our business, results of
operations, and financial condition.

Since our founding, we have experienced rapid growth in consumer traffic to our platform. If our systems and network infrastructure cannot be expanded or are not
scaled to cope with increased demand or fail to perform, we could experience unanticipated disruptions in service, slower response times, decreased customer
satisfaction, and delays in the introduction of new offerings and tiers. It may be particularly difficult for us to manage these issues during the COVID-19 pandemic and
the related governmentally mandated shelter at home orders, as a result of which few, if any, of our employees are physically present in our headquarters.

Our corporate headquarters, a significant portion of our research and development activities, and certain other critical business operations are located in San Francisco,
built on a high-risk liquefaction zone and is near major earthquake fault lines. Our systems and operations are vulnerable to damage or interruption from human error,
computer viruses, earthquakes, floods, fires, power loss, and similar events. In addition, Northern California has recently experienced, and may continue to experience
power outages during the fire season and our headquarters does not have power generator backup to maintain full business continuity. A catastrophic event that results
in the destruction or disruption of our headquarters, any third-party cloud hosting facilities, or our critical business or information technology systems could severely
affect our ability to conduct normal business operations and result in lengthy interruptions or delays of our platform and services.

Our systems and operations are also subject to break-ins, sabotage, intentional acts of vandalism, terrorism, and similar misconduct from external sources and
malicious insiders. Our existing security measures may not be successful in preventing attacks on our systems, and any such attack could cause significant
interruptions in our operations. For instance, from time to time, we have experienced denial-of-service type attacks on our systems that have made portions of our
platform slow or unavailable for periods of time. There are numerous other potential forms of attack, such as phishing, account takeovers, malicious code injections,
ransomware, and the attempted use of our platform to launch a denial-of-service attack against another party, each of which could cause significant interruptions in our
operations or involve us in legal or regulatory proceedings. Reductions in the availability and response time of our online platform could cause loss of substantial
business volumes during the occurrence of any such attack on our systems and measures we may take to divert suspect traffic in the event of such an attack could
result in the diversion of bona fide customers. These issues are likely to become more difficult to manage as we expand the number of places where we operate and
the variety of services we offer, and as the tools and techniques used in such attacks become more advanced and available. Successful attacks could result in negative
publicity and damage to our reputation, and could prevent consumers from booking or visiting our platform during the attack, any of which could materially adversely
affect our business, results of operations, and financial condition.

In the event of certain system failures, we may not be able to switch to back-up systems immediately and the time to full recovery could be prolonged. We have
experienced system failures from time to time. In addition to placing increased burdens on our engineering staff, these outages create a significant amount of consumer
questions and complaints that need to be addressed by our community support team. Any unscheduled interruption in our service could result in an immediate and
significant loss of revenue, an increase in community support costs, and harm our reputation, and could result in some consumers switching to our competitors. If we
experience frequent or persistent system failures, our brand and
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reputation could be permanently and significantly harmed, and our business, results of operations, and financial condition could be materially adversely affected. While
we have taken and continue to take steps to increase the reliability and redundancy of our systems, these steps are expensive and may not be completely effective in
reducing the frequency or duration of unscheduled downtime. We do not carry business interruption insurance sufficient to compensate us for all losses that may occur.

We use both internally developed systems and third-party systems to operate our platform, including transaction and payment processing, and financial and accounting
systems. If the number of consumers using our platform increases substantially, or if critical third-party systems stop operating as designed, we may need to
significantly upgrade, expand, or repair our transaction and payment processing systems, financial and accounting systems, and other infrastructure. We may not be
able to upgrade our systems and infrastructure to accommodate such conditions in a timely manner, and depending on the systems affected, our transaction and
payment processing, and financial and accounting systems could be impacted for a meaningful amount of time, which could materially adversely affect our business,
results of operations, and financial condition.

Our business depends on the performance and reliability of the Internet, mobile, telecommunications network operators, and other infrastructures that are not under our
control. As consumers increasingly turn to mobile devices, we also become dependent on consumers’ access to the Internet through mobile carriers and their systems.
Disruptions in Internet access, whether generally, in a specific region or otherwise, could materially adversely affect our business, results of operations, and financial
condition.

Uncertainty in the application of taxes to our hosts, guests, or platform could increase our tax liabilities and may discourage hosts and guests from
conducting business on our platform.

We are subject to a variety of taxes and tax collection obligations in the United States (federal, state, and local) and numerous foreign jurisdictions. We have received
communications from numerous foreign, federal, state, and local governments regarding the application of tax laws or regulations to our business or demanding data
about our hosts and guests to aid in threatened or actual enforcement actions against our hosts and guests. In many jurisdictions where applicable, we have agreed to
collect and remit lodging taxes, often known as transient or occupancy taxes, to local governments directly on behalf of our hosts. In other jurisdictions, hosts are
responsible for collecting and remitting lodging taxes to their local government. We have been subject to complaints by, and are involved in a number of lawsuits
brought by, certain government entities for alleged responsibility for indirect taxes, host income withholding taxes, and other duties relating to short-term occupancy
rentals and other aspects of our business. In some jurisdictions we are in the process of discussing potential agreements to resolve alleged past-due taxes, and in other
jurisdictions, the regulators have held us liable for such past and future taxes. A number of jurisdictions have proposed or implemented new tax laws or interpreted
existing laws to explicitly apply their hotel and hospitality taxes to businesses like ours. Laws and regulations relating to taxes as applied to our platform, and to our
hosts and guests, vary greatly among jurisdictions, and it is difficult or impossible to predict how such laws and regulations will be applied.

The application of indirect taxes, such as lodging taxes, hotel, sales and use tax, privilege taxes, excise taxes, VAT, goods and services tax, harmonized sales taxes,
business tax, and gross receipt taxes (together, “indirect taxes”) to e-commerce activities such as ours and to our hosts or guests is a complex and evolving issue.
Some of such tax laws or regulations hold us responsible for the reporting, collection, and payment of such taxes, and such laws could be applied to us for transactions
conducted in the past as well as transactions in the future. Many of the statutes and regulations that impose these taxes were established before the adoption and
growth of the Internet and e-commerce. New or revised foreign, federal, state, or local tax regulations may subject us or our hosts and guests to additional indirect,
income,
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and other taxes, and depending upon the jurisdiction could subject us or our hosts and guests to significant monetary penalties and fines for non-payment of taxes. An
increasing number of jurisdictions are considering adopting or have adopted laws or administrative practices that impose new tax measures, including digital platform
revenue-based taxes, targeting online sharing platforms and online marketplaces, and new obligations to collect host income taxes, sales, consumption, value added,
or other taxes on digital platforms. We may recognize additional tax expenses and be subject to additional tax liabilities, and our business, results of operations, and
financial condition could be materially adversely affected by additional taxes of this nature or additional taxes or penalties resulting from our failure to comply with any
reporting, collection, and payment obligations. We accrue a reserve for such taxes, and upon examination or audit, such reserves may be insufficient.

New or revised taxes and, in particular, the taxes described above and similar taxes would likely increase the price paid by guests, the cost of doing business for our
hosts, discourage hosts and guests from using our platform, and lead to a decline in revenue, and materially adversely affect our business, results of operations, and
financial condition. If we are required to disclose personal data pursuant to demands from government agencies for tax reporting purposes, our hosts, guests, and
regulators could perceive such disclosure as a failure by us to comply with privacy and data protection policies, notices, and laws and commence proceedings or
actions against us. If we do not provide the requested information to government agencies due to a disagreement on the interpretation of the law, we are likely to face
enforcement action, engage in litigation, face increased regulatory scrutiny, and experience an adverse impact in our relationships with governments. Our competitors
may arrive at different or novel solutions to the application of taxes to analogous businesses that could cause our hosts and guests to leave our platform in favor of
conducting business on the platforms of our competitors. This uncertainty around the application of taxes and the impact of those taxes on the actual or perceived value
of our platform may also cause guests to use OTAs, hotels, or other traditional travel services. Any of these events could materially adversely affect our brand,
reputation, business, results of operations, and financial condition.

We devote significant resources, including management time, to the application and interpretation of laws and working with various jurisdictions to clarify whether taxes
are applicable and the amount of taxes that apply. The application of indirect taxes to our hosts, guests, and our platform significantly increases our operational
expenses as we build the infrastructure and tools to capture data and to report, collect, and remit taxes. Even if we are able to build the required infrastructure and
tools, we may not be able to complete them in a timely fashion, in particular given the speed at which regulations and their interpretations can change, which could
harm our relationship with governments and our reputation, and result in enforcement actions and litigation. The lack of uniformity in the laws and regulations relating to
indirect taxes as applied to our platform and to our hosts and guests further increases the operational and financial complexity of our systems and processes, and
introduces potential for errors or incorrect tax calculations, all of which are costly to our business and results of operations. Certain regulations may be so complex as to
make it infeasible for us to be fully compliant. As our business operations expand or change, including as a result of introducing new or enhanced offerings, tiers or
features, or due to acquisitions, the application of indirect taxes to our business and to our hosts and guests will further change and evolve, and could further increase
our liability for taxes, discourage hosts and guests from using our platform, and materially adversely affect our business, results of operations, and financial condition.
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We face possible risks associated with natural disasters and the physical effects of climate change, which may include more frequent or severe storms,
hurricanes, flooding, rising sea levels, shortages of water, droughts and wildfires, any of which could have a material adverse effect on our business,
results of operations, and financial condition.

We are subject to the risks associated with natural disasters and the physical effects of climate change, which may include more frequent or severe storms, hurricanes,
flooding, rising sea levels, shortages of water, droughts, and wildfires, any of which could have a material adverse effect on our business, results of operations, and
financial condition. To the extent climate change causes changes in weather patterns, our coastal destinations could experience increases in storm intensity and rising
sea-levels causing damage to our hosts’ properties and result in a reduced number of listings in these areas. Climate change may also affect our business by
increasing the cost of, or making unavailable, property insurance on terms our hosts find acceptable in areas most vulnerable to such events, increasing operating
costs for our hosts, including the cost of water or energy, and requiring our hosts to expend funds as they seek to repair and protect their properties in connection with
such events. As a result of the foregoing and other climate-related issues, our hosts may decide to remove their listings from our platform. If we are unable to provide
listings in certain areas due to climate change, we may lose both guests and hosts, which could have a material adverse effect on our business, results of operations,
and financial condition.

We may experience significant fluctuations in our results of operations, which make it difficult to forecast our future results.

Our results of operations may vary significantly and are not necessarily an indication of future performance. We experience seasonal fluctuations in our financial results.
We experience seasonality in our GBV and Nights and Experiences Booked, and seasonality in Adjusted EBITDA that is consistent with seasonality of our revenue,
which has historically been, and is expected to continue to be, highest in the third quarter when we have the most check-ins as it is the peak travel season for North
America and EMEA. We recognize revenue upon the completion of a check-in. As our business matures, other seasonal trends may develop, or these existing
seasonal trends may become more extreme. In addition to seasonality, our results of operations may fluctuate as a result of a variety of other factors, some of which
are beyond our control, including:

» reduced travel and cancellations due to other events beyond our control such as health concerns, including the COVID-19 pandemic, other epidemics and
pandemics, natural disasters, wars, regional hostilities or law enforcement demands and other regulatory actions;

« periods with increased investments in our platform for existing offerings, new offerings and initiatives, marketing, and the accompanying growth in headcount;
« our ability to maintain growth and effectively manage that growth;

* increased competition;

* our ability to expand our operations in new and existing regions;

« changes in governmental or other regulations affecting our business;

» changes to our internal policies or strategies;

* harm to our brand or reputation; and

« other risks described elsewhere in this prospectus.
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As a result, we may not accurately forecast our results of operations. Moreover, we base our expense levels and investment plans on estimates for revenue that may
turn out to be inaccurate. A significant portion of our expenses and investments are fixed, and we may not be able to adjust our spending quickly enough if our revenue
is less than expected, resulting in losses that exceed our expectations. If our assumptions regarding the risks and uncertainties that we use to plan our business are
incorrect or change, or if we do not address these risks successfully, our results of operations could differ materially from our expectations and our business, results of
operations, and financial condition could be materially adversely affected.

We currently rely on a number of third-party service providers to host and deliver a significant portion of our platform and services, and any interruptions
or delays in services from these third parties could impair the delivery of our platform and services, and our business, results of operations, and financial
condition could be materially adversely affected.

We rely primarily on Amazon Web Services in the United States and abroad to host and deliver our platform. Third parties also provide services to key aspects of our
operations, including Internet connections and networking, data storage and processing, trust and safety, security infrastructure, source code management, and testing
and deployment. In addition, we rely on third parties for many aspects of our payments platform and a significant portion of our community support operations are
conducted by third parties at their facilities. We also rely on Google Maps and other third-party services for maps and location data that are core to the functionality of
our platform, and we integrate applications, content, and data from third parties to deliver our platform and services.

We do not control the operation, physical security, or data security of any of these third-party providers. Despite our efforts to use commercially reasonable diligence in
the selection and retention of such third-party providers, such efforts may be insufficient or inadequate to prevent or remediate such risks. Our third-party providers,
including our cloud computing providers and our payment processing partners, may be subject to intrusions, computer viruses, denial-of-service attacks, sabotage, acts
of vandalism, acts of terrorism, and other misconduct. They are vulnerable to damage or interruption from power loss, telecommunications failures, fires, floods,
earthquakes, hurricanes, tornadoes, and similar events; and they may be subject to financial, legal, regulatory, and labor issues, each of which may impose additional
costs or requirements on us or prevent these third parties from providing services to us or our customers on our behalf. In addition, these third parties may breach their
agreements with us, disagree with our interpretation of contract terms or applicable laws and regulations, refuse to continue or renew these agreements on
commercially reasonable terms or at all, fail to or refuse to process transactions or provide other services adequately, take actions that degrade the functionality of our
platform and services, increase prices, impose additional costs or requirements on us or our customers, or give preferential treatment to our competitors. If we are
unable to procure alternatives in a timely and efficient manner and on acceptable terms, or at all, we may be subject to business disruptions, losses, or costs to
remediate any of these deficiencies. Our systems currently do not provide complete redundancy of data storage or processing or payment processing. Although we are
in the process of developing a comprehensive business continuity and disaster recovery plans for all of our operations, there is no guarantee that such plans will be
effective. The occurrence of any of the above events could result in hosts and guests ceasing to use our platform, reputational damage, legal or regulatory proceedings,
or other adverse consequences, which could materially adversely affect our business, results of operations, and financial condition.
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We may raise additional capital in the future or otherwise issue equity, which could have a dilutive effect on existing stockholders and adversely affect the
market price of our common stock.

We may from time to time issue additional shares of Class A common stock. As a result, our stockholders may experience immediate dilution. We may engage in equity
or debt financings to secure additional funds. If we raise additional funds through future issuances of equity or convertible debt securities, our existing stockholders
could suffer significant dilution, and any new equity securities we issue could have rights, preferences, and privileges superior to those of holders of our Class A
common stock. In addition, our stockholders will experience additional dilution when option holders exercise their right to purchase common stock under our equity
incentive plans, when RSUs vest and settle, when we issue equity awards to our employees under our equity incentive plans, or when we otherwise issue additional
equity.

Should we require additional funding, we cannot be sure that it will be available to us on reasonable terms, or at all. If we cannot raise additional funds when we need
them, our ability to continue to support our business and to respond to business challenges would be significantly limited, and our business, results of operations, and
financial condition would be materially adversely affected.

The coverage afforded under our insurance policies may be inadequate for the needs of our business or our third-party insurers may be unable or unwilling
to meet our coverage requirements, which could materially adversely affect our business, results of operations, and financial condition.

We use a combination of third-party insurance and self-insurance, including a wholly-owned captive insurance subsidiary established in 2019, to manage the exposures
related to our business operations. We support our host community by maintaining a variety of host protection programs, including Host Protection Insurance and
Experience Protection Insurance, and our Host Guarantee Program. Our business, results of operations, and financial condition would be materially adversely affected
if (i) cost per claim, premiums or the number of claims significantly exceeds our expectations; (ii) we experience a claim in excess of our coverage limits; (iii) our
insurance providers become insolvent or otherwise fail to pay on our insurance claims; (iv) we experience a claim for which coverage is not provided; or (v) the number
of claims under our deductibles or self-insured retentions differs from historic averages. Our overall spend on insurance has increased as our business has grown and
losses from covered claims have increased. Premiums have increased as a result, and we have experienced and expect to continue to experience increased difficulty
in obtaining appropriate policy limits and levels of coverage at a reasonable cost and with reasonable terms and conditions. Our costs for obtaining these policies will
continue to increase as our business grows and continues to evolve. Furthermore, as our business continues to develop and diversify, we may experience difficulty in
obtaining insurance coverage for new and evolving offerings and tiers, which could require us to incur greater costs and materially adversely affect our business, results
of operations, and financial condition. Additionally, if we fail to comply with insurance regulatory requirements in the regions where we operate, or other regulations
governing insurance coverage, our brand, reputation, business, results of operations, and financial condition could be materially adversely affected.

Host Protection Insurance and Experience Protection Insurance

In order to offset our potential exposure related to stays and experiences and to comply with certain short-term rental regulatory requirements, we have procured Host
Protection and Experience Protection general liability insurance from third parties, which is subject to certain terms, conditions, and exclusions, for claims from guests
and third parties for bodily injury or property damage arising from bookings of stays and experiences through our platform. We and our hosts are insured parties, and
landlords, homeowners or condo-owners associations, and any other similar entities, are additional insured parties. However, these insurance programs may not
provide coverage for certain types of claims, including those relating to
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contagious diseases such as COVID-19, and may be insufficient to fully cover costs of investigation, costs of defense, and payments or judgments arising from covered
claims. In addition, extensive or costly claims could lead to premium increases or difficulty securing coverage, which may result in increased financial exposure and an
inability to meet insurance regulatory requirements.

Corporate Insurance

We procure insurance policies to cover various operations-related risks, including general business liability, workers’ compensation, cyber liability and data breaches,
crime, directors’ and officers’ liability, and property insurance. We do not have sufficient coverage for certain catastrophic events, including certain business interruption
losses, such as those resulting from the COVID-19 pandemic. Additionally, certain policies may not be available to us and the policies we have and obtain in the future
may not be sufficient to cover all of our business exposure.

Captive Insurance Company

We have a wholly-owned captive insurance subsidiary to manage the financial exposure related to our host and experiences protection insurance programs along with
certain corporate insurance programs. Our captive insurance subsidiary is a party to certain reinsurance and indemnification arrangements that transfer a portion of the
risk from our insurance providers to the captive insurance subsidiary, which could require us to pay out material amounts that may be in excess of our insurance
reserves. As our business continues to develop and diversify, we may choose to or have to transfer more risk to our captive insurance subsidiary as it may become
more difficult to obtain insurance with current retentions or deductibles and with similar terms to cover our exposure. Our insurance reserves account includes unpaid
losses, loss adjustment expenses for risks, and other associated expenses, such as defense costs retained by us through our captive insurance subsidiary. These
amounts are based on actuarial estimates, historical claim information, and industry data. While these reserves are believed to be adequate, our ultimate liability could
be in excess of our reserves, which could materially adversely affect our results of operations and financial position.

Host Guarantee Program

We maintain a Host Guarantee Program that provides reimbursement of up to $1 million for loss or damages to a host property caused by guests, subject to terms and
conditions. While the Host Guarantee Program is a commercial agreement with our hosts and for which we are primarily responsible, we maintain a contractual liability
insurance policy to provide coverage to us for claims and losses incurred by us under the Host Guarantee Program. Increased claim frequency and severity and
increased fraudulent claims could result in greater payouts, premium increases, and/or difficulty securing coverage. Further, disputes with hosts as to whether the Host
Guarantee Program applies to alleged losses or damages and the increased submission of fraudulent payment requests could require significant time and financial
resources.

Our community support function is critical to the success of our platform, and any failure to provide high-quality service could affect our ability to retain
our existing hosts and guests and attract new ones.

Our ability to provide high-quality support to our community of hosts and guests is important for the growth of our business and any failure to maintain such standards of
community support, or any perception that we do not provide high-quality service, could affect our ability to retain and attract hosts and guests. Meeting the community
support expectations of our hosts and guests requires significant time and resources from our community support team and significant investment in staffing,
technology, including automation and machine learning to improve efficiency, infrastructure, policies, and community support tools. The failure to develop the
appropriate technology, infrastructure, policies, and community support tools, or to manage or properly train our community support team, could compromise our ability
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to resolve questions and complaints quickly and effectively. The number of our hosts and guests has grown significantly and such growth, as well as any future growth,
will put additional pressure on our community support organization and our technology organization. In addition, as we service a global customer base and continue to
grow outside of North America and Europe, we need to be able to provide effective support that meets our hosts’ and guests’ needs and languages globally at scale. As
part of our reduction in force announced in May 2020, we significantly reduced the number of employees in our community support organization and our technology
organization, which impacted our ability to provide effective support to our hosts and guests. Our service is staffed based on complex algorithms that map to our
business forecasts. Any volatility in those forecasts could lead to staffing gaps that could impact the quality of our service. We have in the past experienced and may in
the future experience backlog incidents that lead to substantial delays or other issues in responding to requests for customer support, which may reduce our ability to
effectively retain hosts and guests.

The vast majority of our community support is performed by a limited number of third-party service providers. We rely on our internal team and these third parties to
provide timely and appropriate responses to the inquiries of hosts and guests that come to us via telephone, email, social media, and chat. Reliance on these third
parties requires that we provide proper guidance and training for their employees, maintain proper controls and procedures for interacting with our community, and
ensure acceptable levels of quality and customer satisfaction are achieved.

We provide community support to hosts and guests and help to mediate disputes between hosts and guests. We rely on information provided by hosts and guests and
are at times limited in our ability to provide adequate support or help hosts and guests resolve disputes due to our lack of information or control. To the extent that hosts
and guests are not satisfied with the quality or timeliness of our community support or third-party support, we may not be able to retain hosts or guests, and our
reputation as well as our business, results of operations, and financial condition could be materially adversely affected.

When a host or guest has a poor experience on our platform, we may issue refunds or coupons for future stays. These refunds and coupons are generally treated as a
reduction to revenue, and we may make payouts for property damage claims under our Host Guarantee Program, which we account for as consideration paid to a
customer and is also generally treated as a reduction in revenue. A robust community support effort is costly, and we expect such cost to continue to rise in the future
as we grow our business. We have historically seen a significant number of community support inquiries from hosts and guests. Our efforts to reduce the number of
community support requests may not be effective, and we could incur increased costs without corresponding revenue, which would materially adversely affect our
business, results of operations, and financial condition.

A significant portion of our bookings and revenue are denominated in foreign currencies, and our financial results are exposed to changes in foreign
exchange rates.

A significant portion of our business is denominated and transacted in foreign currencies, which subjects us to foreign exchange risk. We offer integrated payments to
our hosts and guests in over 40 currencies. Generally speaking, U.S. dollar strength adversely impacts the translation of the portion of our revenue that is generated in
foreign currencies into the U.S. dollar. For the year ended December 31, 2019 and the nine months ended September 30, 2020, approximately 60% and 50% of our
revenue, respectively, was denominated in currencies other than U.S. dollars. Our results of operations could also be negatively impacted by a strengthening of the
U.S. dollar as a large portion of our costs are U.S. dollar-denominated. We also have foreign exchange risk with respect to certain of our assets, principally cash
balances held on behalf of hosts and guests, that are denominated in currencies other than the functional currency of our
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subsidiaries, and our financial results are affected by the remeasurement and translation of these non-U.S. currencies into U.S. dollars, which is reflected in the effect of
exchange rate changes on cash, cash equivalents, and restricted cash on the consolidated statements of cash flows. For the year ended December 31, 2019, the
effects of exchange rates on our cash, cash equivalents, and restricted cash totaled $(25.3) million, due to fluctuations in exchange rates and the strengthening of the
U.S. dollar. For the nine months ended September 30, 2020, the effects of exchange rates on our cash, cash equivalents, and restricted cash totaled $35.2 million due
to fluctuations in exchange rates and the weakening of the U.S. dollar. Furthermore, our platform generally enables guests to make payments in the currency of their
choice to the extent that the currency is supported by Airbnb, which may not match the currency in which the host elects to get paid. In those cases, we bear the
currency risk of both the guest payment as well as the host payment due to timing differences in such payments. For the year ended December 31, 2019 and the nine
months ended September 30, 2020, we recorded net foreign currency losses of $4.8 million and net foreign currency gains of $34.6 million, respectively, in our
consolidated statement of operations. While we have and may choose to enter into transactions to hedge portions of our foreign currency translation and balance sheet
exposure in the future, it is impossible to predict or eliminate the effects of foreign exchange rate exposure. Strengthening of the U.S. dollar could materially adversely
affect our results of operations and financial condition.

The value of our equity investments in private companies could decline, which could materially adversely affect our results of operations and financial
condition.

Our equity investments in private companies where we do not have the ability to exercise significant influence are accounted for using the measurement alternative.
Such investments are carried at cost, less any impairments, and are adjusted for subsequent observable price changes, with such changes in value recognized in other
income (expense), net in our consolidated statements of operations. Additionally, for our equity investments in private companies where we have the ability to exercise
significant influence, but not control, we record our proportionate share of net income or loss in other income (expense), net in our consolidated statements of
operations. The financial statements provided by these companies are often unaudited. Our investments in private companies are inherently risky, including early-stage
companies with limited cash to support their operations and companies whose results are negatively impacted by downturns in the travel industry, such as the one
currently occurring. The companies in which we invest include early-stage companies that may still be developing products and services with limited cash to support the
development, marketing and sales of their products. Further, our ability to liquidate such investments is typically dependent on a liquidity event, such as a public offering
or acquisition, as no public market currently exists for the securities held in the investees. Valuations of privately-held companies are inherently complex and uncertain
due to the lack of a liquid market for the securities of such companies. If we determine that any of our investments in such companies have experienced a decline in
value, we will recognize an expense to adjust the carrying value to its estimated fair value. We recorded impairment charges of $27.8 million for the year ended
December 31, 2019 and $82.1 million for the nine months ended September 30, 2020 relating to investments in private companies, and may experience similar or
greater losses on our investments in the future. Negative changes in the estimated fair value of private companies in which we invest could have a material adverse
effect on our results of operations and financial condition.

We may have exposure to greater than anticipated income tax liabilities.

Our income tax obligations are based in part on our corporate operating structure and intercompany arrangements, including the manner in which we operate our
business, develop, value, manage, protect, and use our intellectual property, and determine the value of our intercompany transactions. The tax laws applicable to our
business, including those of the United States and other jurisdictions, are subject to
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interpretation and certain jurisdictions are aggressively interpreting their laws in new ways in an effort to raise additional tax revenue from companies such as Airbnb.
The taxing authorities of the jurisdictions in which we operate may challenge our methodologies for valuing developed technology or intercompany arrangements, which
could increase our worldwide effective tax rate and materially adversely affect our results of operations and financial condition.

We are subject to regular review and audit by U.S. federal, state, local, and foreign tax authorities. For example, our 2008 to 2019 tax years remain subject to
examination in the United States and California due to tax attributes and statutes of limitations, and our 2015 to 2019 tax years remain subject to examination in Ireland.
We are currently under examination for income taxes by the Internal Revenue Service (“IRS”) for the years 2013 and 2016. We are continuing to respond to inquiries
related to these examinations. While we have not yet received a Revenue Agent’s Report generally issued at the conclusion of an IRS examination, in September 2020,
we received a Draft Notice of Proposed Adjustment from the IRS for the 2013 tax year relating to the valuation of our international intellectual property which was sold
to a subsidiary in 2013. The notice proposes an increase to our U.S. taxable income that could result in additional income tax expense and cash tax liability of $1.35
billion, plus penalties and interest, which exceeds our current reserve recorded in our consolidated financial statements by more than $1.0 billion. A formal Notice of
Proposed Adjustment is expected from the IRS by the end of 2020. We disagree with the proposed adjustment and intend to vigorously contest it. If we are not able to
resolve the proposed adjustment at the IRS examination-level, we plan to pursue all available administrative and, if necessary, judicial remedies which may include:
entering into administrative settlement discussions with the IRS Independent Office of Appeals (“IRS Appeals”) in 2021, and if necessary petitioning the U.S. Tax Court
(“Tax Court”) for redetermination if an acceptable outcome cannot be reached with IRS Appeals, and finally, and if necessary, appealing the Tax Court’s decision to the
appropriate appellate court. If the IRS prevails in the assessment of additional tax due based on its position and such tax and related interest and penalties, if any,
exceeds our current reserves, such outcome could have a material adverse impact on our financial position and results of operations, and any assessment of additional
tax could require a significant cash payment and have a material adverse impact on our cash flow.

In the third quarter of 2020, we approved a restructuring plan to repatriate our intellectual property to the United States to align with our evolving operations in a post
COVID-19 environment. The multiple transactions that comprise the restructuring are expected to be completed in the fourth quarter of 2020. The restructuring plan
involves numerous intercompany arrangements and tax jurisdictions and requires the valuation of multiple intercompany transactions which could be challenged by
respective tax authorities, including as a result of reduced valuations caused by forecast adjustments due to the impact of COVID-19, and any adverse outcome of any
review or audit could materially adversely affect our business, results of operations, and financial condition. We are currently under a multilateral control audit (“MLC”)
where a number of individual European state audits are combined. The MLC audit is focused on VAT characterization and compliance, access to host data, and transfer
pricing. Tax authorities may disagree with certain positions we have taken and any adverse outcome of any review or audit could materially adversely affect our
business, results of operations, and financial condition.

The determination of our worldwide provision for income taxes and other tax liabilities requires significant judgment by management, and there are many transactions
where the ultimate tax determination is uncertain. Our provision for income taxes is also determined by the manner in which we operate our business, and any changes
to such operations or laws applicable to such operations may affect our effective tax rate. Changes in accounting for intercompany transactions may also affect our
effective tax rate. For example, with the adoption of ASU No. 2016-16, effective January 1, 2018, the income tax effects of an intercompany transfer are recognized in
the period in which the transfer occurs, rather than
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amortized over time, which may increase the impact of such transfers on our effective tax rate in a particular period. Although we believe that our provision for income
taxes is reasonable, the ultimate tax outcome may differ from the amounts recorded in our financial statements and could materially affect our financial results in the
period or periods for which such determination is made. In addition, our future tax expense could be adversely affected by earnings being lower than anticipated in
jurisdictions that have lower statutory tax rates and higher than anticipated in jurisdictions that have higher statutory tax rates, by changes in the valuation of our
deferred tax assets and liabilities, or by changes in tax laws, regulations, or accounting principles. For example, we have previously incurred losses in the United States
and certain international subsidiaries that resulted in an effective tax rate that is significantly higher than the statutory tax rate in the United States and this could
continue to happen in the future. We may also be subject to additional tax liability relating to indirect or other non-income taxes, as described in our risk factor titled “—
Uncertainty in the application of taxes to our hosts, guests, or platform could increase our tax liabilities and may discourage hosts and guests from conducting business
on our platform.” Our tax positions or tax returns are subject to change, and therefore we cannot accurately predict whether we may incur material additional tax
liabilities in the future, which would materially adversely affect our results of operations and financial condition.

In addition, in connection with any planned or future acquisitions, we may acquire businesses that have differing licenses and other arrangements that may be
challenged by tax authorities for not being at arm’s-length or that are potentially less tax efficient than our licenses and arrangements. Any subsequent integration or
continued operation of such acquired businesses may result in an increased effective tax rate in certain jurisdictions or potential indirect tax costs, which could result in
us incurring additional tax liabilities or having to establish a reserve in our consolidated financial statements, and materially adversely affect our results of operations
and financial condition.

Changes in tax laws or tax rulings could materially affect our business, results of operations, and financial condition.

The tax regimes we are subject to or operate under, including income and non-income (including indirect) taxes, are unsettled and may be subject to significant change.
Changes in tax laws or tax rulings, or changes in interpretations of existing laws, could materially adversely affect our results of operations and financial condition. For
example, the Ninth Circuit Court of Appeals issued a decision in Altera Corp. v. Commissioner in June of 2019 regarding the treatment of stock-based compensation
expense in a cost sharing arrangement, which had a material effect on our tax obligations and effective tax rate for the quarter in which the decision was issued. In
addition, on December 22, 2017, the legislation commonly referred to as the Tax Cuts and Jobs Act (the “Tax Act’) was enacted, which contains significant changes to
U.S. tax law, including a reduction in the corporate tax rate and a transition to a more territorial system of taxation. The primary impact of this legislation on our provision
for income taxes was a reduction of the future tax benefits of our deferred tax assets as a result of the reduction in the corporate tax rate. Since we have recorded a full
valuation allowance against our U.S. deferred tax assets, these changes did not have a material impact on our consolidated financial statements. However, the impact
of the Tax Act will likely be subject to ongoing technical guidance and accounting interpretation, the issuance of which could materially affect our tax obligations and
effective tax rate in the period issued. On March 27, 2020, the Coronavirus Aid, Relief, and Economic Security Act (the “CARES Act”) was enacted in response to the
COVID-19 pandemic. The CARES Act contains certain tax provisions, including provisions that retroactively and/or temporarily suspend or relax in certain respects the
application of certain provisions in the Tax Act, such as the limitations on the deduction of net operating losses and interest. In addition, many countries in Europe, as
well as a number of other countries and states, have recently proposed or recommended changes to existing tax laws or have enacted new laws that could significantly
increase our tax obligations
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in many countries and states where we do business or require us to change the manner in which we operate our business. For example, in Italy, a 2017 law requires
short-term rental platforms that process payments to collect and remit host income tax and tourist tax, amongst other obligations. Airbnb has challenged this law before
the Italian courts but if we are unsuccessful this will lead to further compliance and potentially significant prior and future tax obligations.

The Organization for Economic Cooperation and Development has been working on a Base Erosion and Profit Shifting Project, and issued a report in 2015 and an
interim report in 2018, and is expected to continue to issue guidelines and proposals that may change various aspects of the existing framework under which our tax
obligations are determined in many of the countries in which we do business. Similarly, the European Commission and several countries have issued proposals that
would change various aspects of the current tax framework under which we are taxed. These proposals include changes to the existing framework to calculate income
tax, as well as proposals to change or impose new types of non-income (including indirect) taxes, including taxes based on a percentage of revenue. For example,
France, Italy, Spain, and the United Kingdom, among others, have each proposed or enacted taxes applicable to digital services, which includes business activities on
digital platforms and would likely apply to our business.

The European Commission has conducted investigations in multiple countries focusing on whether local country tax rulings or tax law provide preferential tax treatment
that violates European Union state aid rules and concluded that certain countries, including Ireland, have provided illegal state aid in certain cases. These investigations
may result in changes to the tax treatment of our foreign operations. Due to the large and increasing scale of our international business activities, many of these types
of changes to the taxation of our activities described above and in our risk factor titled “— Uncertainty in the application of taxes to our hosts, guests, or platform could
increase our tax liabilities and may discourage hosts and guests from conducting business on our platform” could increase our worldwide effective tax rate, increase the
amount of non-income (including indirect) taxes imposed on our business, and materially adversely affect our business, results of operations, and financial condition.
Such changes may also apply retroactively to our historical operations and result in taxes greater than the amounts estimated and recorded in our financial statements.

Our ability to use our net operating loss carryforwards and certain other tax attributes may be limited.

As of December 31, 2019, we had net operating loss carryforwards for U.S. federal income tax purposes of $116.7 million available to offset future taxable income. If
not utilized, the federal net operating loss carryforwards will begin to expire in 2034. As of December 31, 2019, we had net operating loss carryforwards for state
income tax purposes of $167.6 million, which will expire, if not utilized, beginning in 2033. While federal net operating loss carryforwards generated on or after
January 1, 2018 are not subject to expiration, the deductibility of such net operating loss carryforwards is limited to 80% of our taxable income for taxable years
beginning on or after January 1, 2021. In addition, we expect to generate significant stock compensation deductions as a result of this offering starting in ,
which would substantially increase the size of our net operating loss carryforwards. Realization of these net operating loss carryforwards depends on our future taxable
income, and there is a risk that our existing carryforwards could expire unused and be unavailable to offset future taxable income, which could materially adversely
affect our results of operations and financial condition. In addition, under Sections 382 and 383 of the Internal Revenue Code of 1986, as amended (the “Code”), if a
corporation undergoes an “ownership change,” generally defined as a greater than 50% change (by value) in its equity ownership by significant stockholders or groups
of stockholders over a three-year period, the corporation’s ability to use its pre-change net operating loss carryforwards and other pre-change tax attributes, such as
research tax credits, to offset its post-change taxable income or tax liabilities may be limited. Similar rules may apply

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 88 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

under state tax laws. We may have undergone ownership changes in the past, and we may experience ownership changes in the future because of shifts in our stock
ownership, many of which are outside of our control. Our ability to use our pre-change net operating loss carryforwards and other tax attributes to offset future U.S.
federal taxable income may be subject to limitations, which could result in increased future tax liability to us.

Our business depends on attracting and retaining capable management and employees, and the loss of any key personnel could materially adversely affect
our business, results of operations, and financial condition.

Our success depends in large part on our ability to attract and retain high-quality management and employees. Brian Chesky, Joe Gebbia, and Nathan Blecharczyk
founded our company and have been instrumental in devising and implementing our strategies for growth and scaling our business. Our founders and other members
of our senior management team, as well as other employees, may terminate their employment with us at any time, which could materially adversely affect our business,
results of operations, and financial condition.

As we continue to grow, we cannot guarantee that we will be able to attract and retain the personnel we need. Our business requires highly skilled technical,
engineering, design, product, data analytics, marketing, business development, and community support personnel, including executive-level employees, who are in
high demand and are often subject to competing offers. Competition for qualified employees and executive-level employees is intense in our industry and particularly in
San Francisco where we have our headquarters and other jurisdictions where we operate. The loss of qualified employees, or an inability to attract, retain, and motivate
employees required for the planned expansion of our business would materially adversely affect our business, results of operations, and financial condition and impair
our ability to grow.

To attract and retain key personnel, we use various measures, including an equity incentive program. As we continue to mature, the incentives to attract, retain, and
motivate employees provided by our programs or by future arrangements may not be as effective as in the past. We have a number of current employees, including our
founders, who hold equity in our company or whose equity awards are or will become substantially vested upon the completion of this offering. As a result, it may be
difficult for us to continue to retain and motivate these employees, and the value of their holdings could affect their decisions about whether or not they continue to work
for us. Our ability to attract, retain, and motivate employees may be adversely affected by declines in our stock price. If we issue significant equity to attract employees
or to retain our existing employees, we would incur substantial additional stock-based compensation expense and the ownership of our existing stockholders would be
further diluted.

In response to the economic challenges and uncertainty resulting from the COVID-19 pandemic and its impact on our business, in May 2020, we announced a
reduction in force of approximately 1,800 employees. This has led to increased attrition and could lead to reduced employee morale and productivity and problems
retaining existing and recruiting future employees, which could have a material adverse impact on our business, results of operations, and financial condition.

Consumer use of devices and platforms other than desktop computers creates challenges. If we are unable to operate effectively on these platforms, our
business, results of operations, and financial condition could be materially adversely affected.

People regularly access the Internet through mobile phones, tablets, handheld computers, voice-assisted speakers, television set-top devices, smart televisions,
wearables, and automobile in-dash systems. These
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devices enable new modalities of interaction, such as conversational user interfaces, and new intermediaries, such as “super-apps” like WeChat, where consumers can
use many online services without leaving a particular app. We anticipate that the use of these means of access will continue to grow and that usage through desktop
computers will continue to decline, especially in certain regions of the world experiencing the highest rate of Internet adoption. The functionality and user experiences
associated with these alternative devices, such as a smaller screen size or lack of a screen, may make the use of our platform through such devices more difficult than
through a desktop computer, lower the use of our platform, and make it more difficult for our hosts to upload content to our platform. In addition, consumer purchasing
patterns can differ on alternative devices, and it is uncertain how the proliferation of mobile devices will impact the use of our platform and services. Mobile consumers
may also be unwilling to download multiple apps from multiple companies providing similar services meaning that such consumers may opt to use one of our
competitors’ services instead of ours. As a result, brand recognition and the consumer experience with our mobile app will likely become increasingly important to our
business. In addition, these new modalities create opportunities for device or systems companies, such as Amazon, Apple, and Google, to control the interaction with
our consumers and disintermediate existing platforms such as ours.

We need to provide solutions for consumers who are limited in the size of the app they can support on their mobile devices and address latency issues in countries with
lower bandwidth for both desktop and mobile devices. Because our platform contains data-intensive media, these issues are exacerbated. As new devices, operating
systems, and platforms continue to be released, it is difficult to predict the problems we may encounter in adapting our offerings and features to them, and we may need
to devote significant resources to the creation, support, and maintenance of our offerings and features.

Our success will also depend on the interoperability of our offerings with a range of third-party technologies, systems, networks, operating systems, and standards,
including iOS and Android; the availability of our mobile apps in app stores and in “super-app” environments; and the creation, maintenance, and development of
relationships with key participants in related industries, some of which may also be our competitors. In addition, if accessibility of various apps is limited by executive
order or other government actions, the full functionality of devices may not be available to our customers. Moreover, third-party platforms, services and offerings are
constantly evolving, and we may not be able to modify our platform to assure its compatibility with those of third parties. If we lose such interoperability, we experience
difficulties or increased costs in integrating our offerings into alternative devices or systems, or manufacturers or operating systems elect not to include our offerings,
make changes that degrade the functionality of our offerings, or give preferential treatment to competitive products, the growth of our community and our business,
results of operations, and financial condition could be materially adversely affected. This risk may be exacerbated by the frequency with which consumers change or
upgrade their devices. In the event consumers choose devices that do not already include or support our platform or do not install our mobile apps when they change or
upgrade their devices, our traffic and host and guest engagement may be harmed.

If we are unable to adapt to changes in technology and the evolving demands of hosts and guests, our business, results of operations, and financial
condition could be materially adversely affected.

The industries in which we compete are characterized by rapidly changing technology, evolving industry standards, consolidation, frequent new offering
announcements, introductions, and enhancements, and changing consumer demands and preferences. In 2018, we began making incremental investments in
upgrading our technology platform to a service-oriented architecture, improving data management, and increasing our service reliability, and we invested heavily in our
technology in 2019. Our future success will
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depend on our ability to adapt our platform and services to evolving industry standards and local preferences and to continually innovate and improve the performance,
features, and reliability of our platform and services in response to competitive offerings and the evolving demands of hosts and guests. Our future success will also
depend on our ability to adapt to emerging technologies such as tokenization, cryptocurrencies, new authentication technologies, such as biometrics, distributed ledger
and blockchain technologies, artificial intelligence, virtual and augmented reality, and cloud technologies. As a result, we intend to continue to spend significant
resources maintaining, developing, and enhancing our technologies and platform; however, these efforts may be more costly than expected and may not be successful.
For example, we may not make the appropriate investments in new technologies, which could materially adversely affect our business, results of operations, and
financial condition. Further, technological innovation often results in unintended consequences such as bugs, vulnerabilities, and other system failures. Any such bug,
vulnerability, or failure, especially in connection with a significant technical implementation or change, could result in lost business, harm to our brand or reputation,
consumer complaints, and other adverse consequences, any of which could materially adversely affect our business, results of operations, and financial condition.

Another critical component to our future success will be our ability to integrate new or emerging payment methods into our platform to offer alternative payment
solutions to consumers. Alternate payment providers such as Alipay, Paytm, and WeChat Pay operate closed-loop payments systems with direct connections to both
consumers and merchants. In many regions, particularly in Asia where credit cards are not readily available and/or e-commerce is largely carried out through mobile
devices, these and other emerging alternate payment methods are the exclusive or preferred means of payment for many consumers.

We are subject to payment-related fraud and an increase in or failure to deal effectively with fraud, fraudulent activities, fictitious transactions, or illegal
transactions would materially adversely affect our business, results of operations, and financial condition.

We process a significant volume and dollar value of transactions on a daily basis. When hosts do not fulfill their obligations to guests, there are fictitious listings on our
platform, or there are host account takeovers, we have incurred and will continue to incur losses from claims by hosts and guests, and these losses may be substantial.
Such instances have and can lead to the reversal of payments received by us for such bookings, referred to as a “chargeback.” For the year ended December 31, 2019
and the nine months ended September 30, 2020, total chargeback expense was $92.2 million and $95.1 million, respectively. Our ability to detect and combat
fraudulent schemes, which have become increasingly common and sophisticated, could be adversely impacted by the adoption of new payment methods, the
emergence and innovation of new technology platforms, including mobile and other devices, and our growth in certain regions, including in regions with a history of
elevated fraudulent activity. We expect that technically-knowledgeable criminals will continue to attempt to circumvent our anti-fraud systems. In addition, the payment
card networks have rules around acceptable chargeback ratios. If we are unable to effectively combat fictitious listings and fraudulent bookings on our platform, combat
the use of fraudulent credit cards, or otherwise maintain or lower our current levels of charge-backs, we may be subject to fines and higher transaction fees or be
unable to continue to accept card payments because payment card networks have revoked our access to their networks, any of which would materially adversely
impact our business, results of operations, and financial condition.

Our payments platform is susceptible to potentially illegal or improper uses, including money laundering, transactions in violation of economic and trade sanctions,
terrorist financing, fraudulent listings, host account takeovers, or the facilitation of other illegal activity. Use of our payments platform for illegal or
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improper uses has subjected us, and may subject us in the future, to claims, lawsuits, and government and regulatory investigations, inquiries, or requests, which could
result in liability and reputational harm for us. We have taken measures to detect and reduce fraud and illegal activities, but these measures need to be continually
improved and may add friction to our booking process. These measures may also not be effective against fraud and illegal activities, particularly new and continually
evolving forms of circumvention. If these measures do not succeed in reducing fraud, our business, results of operations, and financial condition would be materially
adversely affected.

Our payments platform is subject to extensive government regulation and oversight. Our failure to comply with extensive, complex, overlapping, and
frequently changing laws, rules, regulations, policies, legal interpretations, and regulatory guidance could materially adversely affect our business, results
of operations, and financial condition.

Our payments platform is subject to various laws, rules, regulations, policies, legal interpretations, and regulatory guidance, including those governing: cross-border and
domestic money transmission and funds transfers; stored value and prepaid access; foreign exchange; privacy, data protection, and cybersecurity; banking secrecy;
payment services (including payment processing and settlement services); consumer protection; economic and trade sanctions; and anti-money laundering and
counter-terrorist financing. As we expand and localize our international activities, we have and will become increasingly subject to the laws of additional countries or
geographies. In addition, because we facilitate bookings on our platform worldwide, one or more jurisdictions may claim that we or our customers are required to
comply with their laws. Laws regulating our payments platform outside of the United States often impose different, more specific, or even conflicting obligations on us,
as well as broader liability. For example, certain transactions that may be permissible in a local jurisdiction may be prohibited by regulations of the U.S. Department of
the Treasury’s Office of Foreign Assets Control (“OFAC”) or U.S. anti-money laundering or counter-terrorist financing regulations.

We have assessed, and will continue to assess, the adequacy of our policies, procedures, and internal controls for ensuring compliance with applicable laws, rules,
regulations, policies, legal interpretations, and regulatory guidance, including the ones described below. Through these assessments, we have identified, and may in
the future identify, certain gaps or weaknesses in our existing compliance programs, including in our policies, procedures, or internal controls. As a result of findings
from these assessments, we have, are, and may in the future take certain actions, such as implementing enhancements to our compliance measures and amending,
updating, or revising our policies, procedures, and internal controls, and other operational frameworks, designed to monitor for and ensure compliance with existing and
new laws, rules, regulations, policies, legal interpretations, and regulatory guidance. Implementing appropriate measures to fully remediate or address findings from
assessments of our compliance programs may require us to incur significant costs.

Any failure or perceived failure to comply with existing or new laws and regulations, including the ones described in this risk factor, or orders of any governmental
authority, including changes to or expansion of their interpretations, may subject us to significant fines, penalties, criminal and civil lawsuits, forfeiture of significant
assets, enforcement actions in one or more jurisdictions, result in additional compliance and licensure requirements, and increased regulatory scrutiny of our business.
In addition, we may be forced to restrict or change our operations or business practices, make product changes, or delay planned product launches or improvements.
Any of the foregoing could materially adversely affect our brand, reputation, business, results of operations, and financial condition. The complexity of global regulatory
and enforcement regimes, coupled with the global scope of our operations and the evolving global regulatory environment, could result in a single event giving rise to a
large number of overlapping investigations and
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legal and regulatory proceedings by multiple government authorities in different jurisdictions, and have an adverse impact on, or result in the termination of, our
relationships with financial institutions and other service providers on whom we rely for payment processing services. Our ability to track and verify transactions to
comply with these regulations, including the ones described in this risk factor, require a high level of internal controls. As our business continues to grow and regulations
change, we must continue to strengthen our associated internal controls. Any failure to maintain the necessary controls could result in reputational harm and result in
significant penalties and fines from regulators.

Payments Regulation

In the United States, our wholly-owned subsidiary, Airbnb Payments, Inc. (“Airbnb Payments”), is registered as a “Money Services Business” with the U.S. Department
of Treasury’s Financial Crimes Enforcement Network (“FinCEN”), and subject to regulatory oversight and enforcement by FinCEN under the Bank Secrecy Act, as
amended by the USA PATRIOT Act of 2001 (the “BSA”). Airbnb Payments has also obtained licenses to operate as a money transmitter (or its equivalent) in various
states and territories where such licenses are required. As a licensed money transmitter, Airbnb Payments is subject to obligations and restrictions with respect to the
handling and investment of customer funds, record keeping and reporting requirements, bonding requirements, and inspection by state regulatory agencies. In U.S.
states and territories in which Airbnb Payments has not obtained a license to operate as a money transmitter (or its equivalent), we may be required to apply for
licenses or regulatory approvals, including due to changes in applicable laws and regulations or their interpretations.

We issue gift cards in the United States for use on our platform and are subject to consumer protection and disclosure regulations relating to those services. If we seek
to expand our gift cards or other stored value card products and services, or as a result of regulatory changes, we may be subject to additional regulation and may be
required to obtain additional licenses and registrations, which we may not be able to obtain.

We principally provide our payment services to hosts and guests in the EEA through Airbnb Payments Luxembourg SA (“APLux”), our wholly-owned subsidiary that is
licensed and subject to regulation as a payments institution in Luxembourg. EEA laws and regulations are typically subject to different and potentially inconsistent
interpretations by the countries that are members of the EEA, which can make compliance more costly and operationally difficult to manage. For example, countries
that are EEA members may each have different and potentially inconsistent domestic regulations implementing European Directives, including the European Union
Payment Services Directive, the Revised Payment Services Directive (‘PSD2”), the E-Money Directive, and the Fourth and Fifth Anti-Money Laundering Directives.
Further, we provide our payments services to hosts and guests in the United Kingdom and other geographies outside the United States and the EEA through Airbnb
Payments UK Limited (“APUK”), our wholly-owned subsidiary that is licensed and subject to regulation as an electronic money institution (“EMI”) in the United Kingdom.

PSD2 imposes new standards for payment security and strong customer authentication that may make it more difficult and time consuming to carry out a payment
transaction. These authentication requirements were originally scheduled to commence in September 2019, but European national supervisory authorities have
decided to delay enforcing them until January 1, 2021, and they will go into force in the United Kingdom on September 14, 2021. In many cases, strong customer
authentication will require our European guests to engage in additional steps to authenticate payment transactions and European hosts to perform authentication upon
access to their payout account or modification of their payout account information. These additional authentication requirements may make our platform experience for
hosts and guests in the European Economic Area substantially less convenient, and such loss of convenience could meaningfully reduce the frequency with which our
customers use our platform or could cause some hosts
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and guests to stop using our platform entirely, which could materially adversely affect our business, results of operations, and financial condition.

In geographies outside the United States and the EEA, we provide our payment services to hosts and guests through APUK and our other wholly-owned payment
entities. In many countries or geographies, it is and may not be clear whether we are required to be licensed as a payment services provider, electronic money
institution, financial institution, or otherwise. In such instances, we partner with local banks and licensed payment processors to process payments and conduct foreign
exchange transactions in local currency. Local regulators may slow or halt payments to hosts conducted through local banks and licensed payment processors or
otherwise prohibit or impede us from doing business in a jurisdiction. We may be required to apply for various additional licenses, certifications, and regulatory
approvals, including due to changes in applicable laws and regulations or their interpretations. There can be no assurance that we will be able to (or decide to) obtain
any such licenses, certifications, and approvals.

There are substantial costs and potential changes to our offerings involved in obtaining, maintaining, and renewing licenses, certifications, and approvals globally. Our
payments entities are subject to inspections, examinations, supervision, and regulation by each relevant regulating authority, including, within the United States, by
each state in which Airbnb Payments is licensed. We could be subject to significant fines or other enforcement actions if we are found to violate disclosure, reporting,
anti-money laundering, economic and trade sanctions, capitalization, fund management, corporate governance and internal controls, risk management, privacy, data
protection and data localization, information security, banking secrecy, taxation, sanctions, or other laws and requirements, including those imposed on United Kingdom
EMIs and Luxembourg payments institutions. These factors could involve considerable delay to the development or provision of our offerings or services, require
significant and costly operational changes, impose restrictions, limitations, or additional requirements on our business, or prevent us from providing our offerings or
services in a given geography.

Consumer Protection

We are subject to consumer protection laws and regulations in the U.S. states and countries from which we provide payment services. In the United States, the Dodd-
Frank Act established the Consumer Financial Protection Bureau (the “CFPB”), which is empowered to conduct rulemaking and supervision related to, and enforcement
of, federal consumer financial protection laws. We are subject to a number of such federal consumer financial protection laws and regulations, as well as related state
consumer protection laws and regulations, including the Electronic Fund Transfer Act and Regulation E as implemented by the CFPB. Money transmitters such as
Airbnb Payments are subject to direct supervision and periodic examination by the CFPB and are required to provide advance disclosure of changes to our services,
follow specified error resolution procedures, and reimburse consumers for losses from certain transactions not authorized by the consumer, among other requirements.
In addition, the CFPB may adopt other regulations governing consumer financial services, including regulations defining unfair, deceptive, or abusive acts or practices,
and new model disclosures.

We could be subject to fines or other penalties if we are found to have violated the Dodd-Frank Act’s prohibition against unfair, deceptive, or abusive acts or practices or
other consumer financial protection laws enforced by the CFPB or other agencies. The CFPB’s authority to change regulations adopted in the past by other regulators
could increase our compliance costs and litigation exposure. Additionally, technical violations of consumer protection laws could result in the assessment of actual
damages or statutory damages or penalties, including plaintiffs’ attorneys’ fees. The Dodd-Frank Act also empowers state attorneys general and other state officials to
enforce federal consumer protection laws under specified conditions. Various government offices and agencies, including various state agencies and state
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attorneys general (as well as the CFPB and the U.S. Department of Justice), have the authority to conduct reviews, investigations, and proceedings (both formal and
informal) involving us or our subsidiaries. These examinations, inquiries and proceedings could result in, among other things, substantial fines, penalties or changes in
business practices that may require us to incur substantial costs.

We provide payment services that may be subject to various U.S. state and federal privacy laws and regulations. Relevant federal privacy laws include the GLBA,
which (along with its implementing regulations) restricts certain collection, processing, storage, use, and disclosure of personal information, requires notice to
individuals of privacy practices, and provides individuals with certain rights to prevent the use and disclosure of certain nonpublic or otherwise legally protected
information. These rules also impose requirements for the safeguarding and proper destruction of personal information through the issuance of data security standards
or guidelines. See our risk factor titled “— If we fail to comply with federal, state, and foreign laws relating to privacy and data protection, we may face potentially
significant liability, negative publicity, an erosion of trust, and increased regulation could materially adversely affect our business, results of operations, and financial
condition.”

In addition to United Kingdom and Luxembourg payments-related consumer protection laws that are applicable to our business, regulators in European Union member
states could notify APUK and APLux of local consumer protection laws that apply to our businesses, and could also seek to persuade the United Kingdom and
Luxembourg regulators to order APUK or APLux to conduct their activities in the local country directly or through a branch office. These or similar actions by these
regulators could increase the cost of, or delay, our plans to expand our business in European Union countries.

Anti-Money Laundering and Counter-Terrorist Financing

We are subject to various anti-money laundering and counter-terrorist financing laws and regulations around the world, including the BSA. Among other things, the BSA
requires money services businesses (including money transmitters such as Airbnb Payments) to develop and implement risk-based anti-money laundering programs,
report large cash transactions and suspicious activity, and maintain transaction records. The BSA prohibits, among other things, our involvement in transferring the
proceeds of criminal activities. In connection with and when required by regulatory requirements, we make information available to certain U.S. federal and state, as
well as certain foreign, government agencies to assist in the prevention of money laundering, terrorist financing, and other illegal activities and pursuant to legal
obligations and authorizations. In certain circumstances, we may be required by government agencies to deny transactions that may be related to persons suspected of
money laundering, terrorist financing, or other illegal activities, and it is possible that we may inadvertently deny transactions from customers who are making legal
money transfers. Regulators in the United States and globally may require us to further revise or expand our compliance program, including the procedures we use to
verify the identity of our customers and to monitor international and domestic transactions. In the European Union, the implementation of the Fourth Anti-Money
Laundering Directive (“MLD4”) may make compliance more costly and operationally difficult to manage, lead to increased friction for customers, and result in a
decrease in business. Penalties for non-compliance with MLD4 could include fines of up to 10% of APUK’s or APLux’s total annual turnover. In April 2018, the
European Parliament adopted the European Commission’s proposal for a Fifth Anti-Money Laundering Directive (“MLD5”), containing more stringent provisions in
certain areas, which will increase compliance costs. In July 2019, the UK Financial Conduct Authority (“FCA”) called on UK electronic money institutions to review their
compliance with the requirements on safeguarding of customer funds and to notify the FCA in the event they identified any material non-compliance. APUK notified the
FCA that it had identified gaps in its compliance and was undertaking remedial action. The FCA, in turn, appointed a third-party skilled person to perform a review of
APUK’s safeguarding systems and controls, in accordance with Section 166 of the Financial Services and Markets
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Act 2000 (as amended) and all required actions identified by the skilled person have now been completed. As part of its review, the skilled person also identified certain
issues with APUK’s anti-money laundering and counter-terrorist financing systems and controls. In August 2020, APUK submitted a gap analysis to the FCA of its
compliance with the UK’s implementation of MLD4 and MLD5, which identified in-progress remedial action. To date, APUK has received no correspondence related to
this gap analysis from the FCA.

We are subject to governmental economic and trade sanctions laws and regulations that limit the scope of our offering. Additionally, failure to comply with
applicable economic and trade sanctions laws and regulations could subject us to liability and negatively affect our business, results of operations and
financial condition.

We are required to comply with economic and trade sanctions administered by governments where we operate, including the U.S. government (including without
limitation regulations administered and enforced by OFAC and the U.S. Department of State), the Council of the European Union, the Office of Financial Sanctions
Implementation of Her Majesty’s Treasury in the United Kingdom (“OFS1”) and the Ministry of Finance and Commission de Surveillance du Secteur Financier of
Luxembourg. These economic and trade sanctions prohibit or restrict transactions to or from or dealings with certain specified countries, regions, their governments
and, in certain circumstances, their nationals, and with individuals and entities that are specially-designated, such as individuals and entities included on OFAC’s List of
Specially Designated Nationals (“SDN List”), subject to EU/UK asset freezes, or other sanctions measures. Any future economic and trade sanctions imposed in
jurisdictions where we have significant business could materially adversely impact our business, results of operations, and financial condition. Our ability to track and
verify transactions and otherwise to comply with these regulations require a high level of internal controls. We maintain policies and procedures to implement these
internal controls, which we periodically assess and update to the extent we identify compliance gaps. We routinely report to OFAC on payments we have rejected or
blocked pursuant to OFAC sanctions regulations and on any possible violations of those regulations. We have also reported to OFSI on dealings with persons subject
to EU/UK sanctions. There is a risk that, despite the internal controls that we have in place, we have engaged in dealings with persons sanctioned under applicable
sanctions laws. Any non-compliance with economic and trade sanctions laws and regulations or related investigations could result in claims or actions against us and
materially adversely affect our business, results of operations, and financial condition. As our business continues to grow and regulations change, we may be required
to make additional investments in our internal controls or modify our business.

Since July 2019, we conducted an internal review and have been holding related discussions with OFAC regarding certain user activity on our platform that may have
been inconsistent with our policies and the requirements of U.S. sanctions laws. The scope of this review included activity by users in certain countries and territories
that were or are the target of U.S. sanctions laws. In July 2020, OFAC issued to us a cautionary letter and no administrative penalty with respect to certain aspects of
that review concerning the Crimea region of Ukraine. The internal review also covered certain other issues concerning our compliance with OFAC’s sanctions program,
focusing in particular on our business in Cuba, and as to our compliance with restrictions on transactions with specially designated nationals. We submitted the results
of that internal review in final Voluntary Self Disclosures to OFAC in September 2020. In October 2020, OFAC issued to us cautionary letters and a no action letter, and
no administrative penalties, with respect to the disclosed matters involving specially designated nationals. OFAC’s review of our voluntary self disclosure regarding
Cuba is ongoing and we remain in close contact with OFAC. Depending upon OFAC’s assessment of the Cuba review, we could be subject to potentially significant
monetary civil penalties and litigation, and our brand and reputation could be materially adversely affected.
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We are subject to payment network rules and any material modification of our payment card acceptance privileges could have a material adverse effect on
our business, results of operations, and financial condition.

The loss of our credit and debit card acceptance privileges or the significant modification of the terms under which we obtain card acceptance privileges would
significantly limit our business model since a vast majority of our guests pay using credit or debit cards. We are required by our payment processors to comply with
payment card network operating rules, including the Payment Card Industry Data Security Standards (the “PCI DSS”). Under the PCI DSS, we are required to adopt
and implement internal controls over the use, storage, and transmission of card data to help prevent credit card fraud. If we fail to comply with the rules and regulations
adopted by the payment card networks, including the PCI DSS, we would be in breach of our contractual obligations to payment processors and merchant banks. Such
failure to comply may damage our relationship with payment card networks, subject us to restrictions, fines, penalties, damages, and civil liability, and could eventually
prevent us from processing or accepting payment cards, which would have a material adverse effect on our business, results of operations, and financial condition.
Moreover, the payment card networks could adopt new operating rules or interpret or reinterpret existing rules that we or our payment processors might find difficult or
even impossible to comply with, or costly to implement. As a result, we could lose our ability to give consumers the option of using payment cards to make their
payments or the choice of currency in which they would like their payment card to be charged. Further, there is no guarantee that, even if we comply with the rules and
regulations adopted by the payment card networks, we will be able to maintain our payment card acceptance privileges. We also cannot guarantee that our compliance
with network rules or the PCI DSS will prevent illegal or improper use of our payments platform or the theft, loss, or misuse of the credit card data of customers or
participants, or a security breach. We are also required to submit to periodic audits, self-assessments, and other assessments of our compliance with the PCI DSS. If
an audit, self-assessment, or other assessment indicates that we need to take steps to remediate any deficiencies, such remediation efforts may distract our
management team and require us to undertake costly and time-consuming remediation efforts, and we could lose our payment card acceptance privileges.

We are also subject to network operating rules and guidelines promulgated by the National Automated Clearing House Association (“NACHA”) relating to payment
transactions we process using the Automated Clearing House (“ACH”) Network. Like the payment networks, NACHA may update its operating rules and guidelines at
any time, which can require us to take more costly compliance measures or to develop more complex monitoring systems.

We rely on third-party payment service providers to process payments made by guests and payments made to hosts on our platform. If these third-party
payment service providers become unavailable or we are subject to increased fees, our business, results of operations, and financial condition could be
materially adversely affected.

We rely on a number of third-party payment service providers, including payment card networks, banks, payment processors, and payment gateways, to link us to
payment card and bank clearing networks to process payments made by our guests and to remit payments to hosts on our platform. We have agreements with these
providers, some of whom are the sole providers of their particular service.

If these companies become unwilling or unable to provide these services to us on acceptable terms or at all, our business may be disrupted, we would need to find an
alternate payment service provider, and we may not be able to secure similar terms or replace such payment service provider in an acceptable time frame. If we are
forced to migrate to other third-party payment service providers for any reason, the transition would require significant time and management resources, and may not
be as effective,
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efficient, or well-received by our hosts and guests. Any of the foregoing could cause us to incur significant losses and, in certain cases, require us to make payments to
hosts out of our funds, which could materially adversely affect our business, results of operations, and financial condition.

In addition, the software and services provided by our third-party payment service providers may fail to meet our expectations, contain errors or vulnerabilities, be
compromised, or experience outages. Any of these risks could cause us to lose our ability to accept online payments or other payment transactions or make timely
payments to hosts on our platform, which could make our platform less convenient and desirable to customers and adversely affect our ability to attract and retain hosts
and guests.

Moreover, our agreements with payment service providers may allow these companies, under certain conditions, to hold an amount of our cash as a reserve. They may
be entitled to a reserve or suspension of processing services upon the occurrence of specified events, including material adverse changes in our business, results of
operations, and financial condition. An imposition of a reserve or suspension of processing services by one or more of our processing companies, could have a material
adverse effect on our business, results of operations, and financial condition.

If we fail to invest adequate resources into the payment processing infrastructure on our platform, or if our investment efforts are unsuccessful or unreliable, our
payments activities may not function properly or keep pace with competitive offerings, which could adversely impact their usage. Further, our ability to expand our
payments activities into additional countries is dependent upon the third-party providers we use to support these activities. As we expand the availability of our
payments activities to additional geographies or offer new payment methods to our hosts and guests in the future, we may become subject to additional regulations and
compliance requirements, and exposed to heightened fraud risk, which could lead to an increase in our operating expenses.

For certain payment methods, including credit and debit cards, we pay interchange and other fees, and such fees result in significant costs. Payment card network
costs have increased, and may continue to increase in the future, the interchange fees and assessments that they charge for each transaction that accesses their
networks, and may impose special fees or assessments on any such transaction. Our payment card processors have the right to pass any increases in interchange
fees and assessments on to us. Credit card transactions result in higher fees to us than transactions made through debit cards. Any material increase in interchange
fees in the United States or other geographies, including as a result of changes in interchange fee limitations imposed by law in some geographies, or other network
fees or assessments, or a shift from payment with debit cards to credit cards could increase our operating costs and materially adversely affect our business, results of
operations, and financial condition.

Our failure to properly manage funds held on behalf of customers could materially adversely affect our business, results of operations, and financial
condition.

We offer integrated payments in over 40 currencies to allow access to guest demand from more than 220 countries and regions and the ability for many hosts to be
paid in their local currency or payment method of choice. When a guest books and pays for a stay or experience on our platform, we hold the total amount the guest
has paid until check-in, at which time we recognize our service fee as revenue and initiate the process to remit the payment to the host, which generally occurs 24
hours after the scheduled check-in, barring any alterations or cancellations, which may result in funds being returned to the guest. Accordingly, at any given time, we
hold on behalf of our hosts and guests a substantial amount of funds, which are generally held in bank deposit accounts and in U.S. treasury bills and recorded on our
consolidated balance sheets as funds receivable and amounts held on behalf of customers. In certain jurisdictions, we are required to either safeguard customer funds
in bankruptcy-remote bank accounts, or
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hold such funds in eligible liquid assets, as defined by the relevant regulators in such jurisdictions, equal to at least 100% of the aggregate amount held on behalf of
customers. Our ability to manage and account accurately for the cash underlying our customer funds requires a high level of internal controls. As our business
continues to grow and we expand our offerings and tiers, we must continue to strengthen our associated internal controls. Our success requires significant public
confidence in our ability to handle large and growing transaction volumes and amounts of customer funds. Any failure to maintain the necessary controls or to manage
the assets underlying our customer funds accurately could result in reputational harm, lead customers to discontinue or reduce their use of our platform and services,
and result in significant penalties and fines from regulators, each of which could materially adversely affect our business, results of operations, and financial condition.

If one or more of our counterparty financial institutions default on their financial or performance obligations to us or fail, we may incur significant losses or
be unable to process payment transactions.

We have significant amounts of cash, cash equivalents, and other investments, including certificates of deposit, highly-liquid debt instruments of the U.S. government
and its agencies, commercial paper, corporate debt securities, asset-backed securities, mutual funds, and bank loan funds, with banks or other financial institutions in
the United States and abroad for both our corporate balances and for funds held on behalf of our hosts and guests. We also rely on such banks and financial
institutions to help process payments transactions. We have both significant funds flows from and to various financial institutions as a result of our processing of
payments from guests to hosts. As part of our currency hedging activities on these balances, we enter into transactions involving derivative financial instruments with
various financial institutions. We regularly monitor our exposure to counterparty credit risk and manage this exposure in an attempt to mitigate the associated risk.
Despite these efforts, we may be exposed to the risk of default by, or deteriorating operating results or financial condition, or service interruptions at, or failure of, these
counterparty financial institutions. If one of our counterparties were to become insolvent or file for bankruptcy, our ability to recover losses or to access or recover our
assets may be limited by the counterparty’s liquidity or the applicable laws governing the insolvency or bankruptcy proceedings. Furthermore, our ability to process
payment transactions via such counterparties would be severely limited or cease. In the event of default or failure of one or more of our counterparties, we could incur
significant losses and be required to make payments to hosts and/or refunds to guests out of our own funds, which could materially adversely affect our results of
operations and financial condition.

The failure to successfully execute and integrate acquisitions could materially adversely affect our business, results of operations, and financial condition.

We have acquired multiple businesses, including our April 2019 acquisition of Hotel Tonight, Inc. and our August 2019 acquisition of UrbanDoor Inc., and we regularly
evaluate potential acquisitions. We may expend significant cash or incur substantial debt to finance such acquisitions, which indebtedness could result in restrictions on
our business and significant use of available cash to make payments of interest and principal. In addition, we may finance acquisitions by issuing equity or convertible
debt securities, which could result in further dilution to our existing stockholders. We may enter into negotiations for acquisitions that are not ultimately consummated.
Those negotiations could result in diversion of management time and significant out-of-pocket costs. If we fail to evaluate and execute acquisitions successfully, our
business, results of operations, and financial condition could be materially adversely affected.

In addition, we may not be successful in integrating acquisitions or the businesses we acquire may not perform as well as we expect. While our acquisitions to date
have not caused major disruptions in our business, any future failure to manage and successfully integrate acquired businesses could materially
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adversely affect our business, results of operations, and financial condition. Acquisitions involve numerous risks, including the following:

« difficulties in integrating and managing the combined operations, technology platforms, or offerings of the acquired companies and realizing the anticipated
economic, operational, and other benefits in a timely manner, which could result in substantial costs and delays, and failure to execute on the intended strategy
and synergies;

« failure of the acquired businesses to achieve anticipated revenue, earnings, or cash flow;

« diversion of management’s attention or other resources from our existing business;

« our inability to maintain the key customers, business relationships, suppliers, and brand potential of acquired businesses;

« uncertainty of entry into businesses or geographies in which we have limited or no prior experience or in which competitors have stronger positions;

« unanticipated costs associated with pursuing acquisitions or greater than expected costs in integrating the acquired businesses;

« responsibility for the liabilities of acquired businesses, including those that were not disclosed to us or exceed our estimates, such as liabilities arising out of the
failure to maintain effective data protection and privacy controls, and liabilities arising out of the failure to comply with applicable laws and regulations, including

tax laws;

 difficulties in or costs associated with assigning or transferring to us or our subsidiaries the acquired companies’ intellectual property or its licenses to third-party
intellectual property;

« inability to maintain our culture and values, ethical standards, controls, procedures, and policies;
« challenges in integrating the workforce of acquired companies and the potential loss of key employees of the acquired companies;

« challenges in integrating and auditing the financial statements of acquired companies that have not historically prepared financial statements in accordance with
GAAP; and

« potential accounting charges to the extent goodwill and intangible assets recorded in connection with an acquisition, such as trademarks, customer relationships,
or intellectual property, are later determined to be impaired and written down in value.

Because we recognize revenue upon check-in and not at booking, upticks or downturns in bookings are not immediately reflected in our results of
operations.

We experience a difference in timing between when a booking is made and when we recognize revenue, which occurs upon check-in. The effect of significant
downturns in bookings in a particular quarter may not be fully reflected in our results of operations until future periods because of this timing in revenue recognition. In
response to the COVID-19 pandemic, we are making certain payments to hosts and issuing guest cancellation coupons to guests, which we account for as
consideration paid to a customer and result in a reduction to revenue.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 100 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

If we do not adequately protect our intellectual property and our data, our business, results of operations, and financial condition could be materially
adversely affected.

We hold a broad collection of intellectual property rights related to our brand; certain content and design elements on our platform; inventions related to our platform,
services, and research and development efforts; an extensive repository of wholly-owned audio and visual assets; marketing and promotional concepts and materials; a
collection of editorial content; and certain entertainment-related assets. This includes registered domain names, registered and unregistered trademarks, service marks,
and copyrights, patents and patent applications, trade secrets, licenses of intellectual property rights of various kinds, and other forms of intellectual property rights in
the United States and in a number of countries around the world. In addition, to further protect our proprietary rights, from time to time we have purchased trademarks,
domain name registrations, patents, and copyrights from third parties. In the future we may acquire or license additional patents or patent portfolios, or other intellectual
property assets and rights from third parties, which could require significant cash expenditures.

We rely on a combination of trademark, patent, copyright, and trade secret laws, international treaties, our terms of service, other contractual provisions, user policies,
restrictions on disclosure, technological measures, and confidentiality and inventions assignment agreements with our employees and consultants to protect our
intellectual property assets from infringement and misappropriation. Our pending and future trademark, patent, and copyright applications may not be approved.
Furthermore, effective intellectual property protection may not be available in every country in which we operate or intend to operate our business. There can be no
assurance that others will not offer technologies, products, services, features, or concepts that are substantially similar to ours and compete with our business, or copy
or otherwise obtain, disclose and/or use our brand, content, design elements, creative, editorial, and entertainment assets, or other proprietary information without
authorization. We may be unable to prevent third parties from seeking to register, acquire, or otherwise obtain trademarks, service marks, domain names, or social
media handles that are similar to, infringe upon or diminish the value of our trademarks, service marks, copyrights, and our other proprietary rights. Third parties have
also obtained or misappropriated certain of our data through website scraping, robots, or other means to launch copycat sites, aggregate our data for their internal use,
or to feature or provide our data through their respective websites, and/or launch businesses monetizing this data. While we routinely employ technological and legal
measures in an attempt to divert, halt, or mitigate such operations, we may not always be able to detect or halt the underlying activities as technologies used to
accomplish these operations continue to rapidly evolve.

Our intellectual property assets and rights are essential to our business. If the protection of our proprietary rights and data is inadequate to prevent unauthorized use or
misappropriation by third parties, the value of our brand and other intangible assets may be diminished and competitors may be able to more effectively mimic our
technologies, offerings, or features or methods of operations. Even if we do detect violations or misappropriations and decide to enforce our rights, litigation may be
necessary to enforce our rights, and any enforcement efforts we undertake could be time-consuming and expensive, could divert our management'’s attention, and may
result in a court determining that certain of our intellectual property rights are unenforceable. If we fail to protect our intellectual property and data in a cost-effective and
meaningful manner, our competitive standing could be harmed; our hosts, guests, other consumers, and corporate and community partners could devalue the content
of our platform; and our brand, reputation, business, results of operations, and financial condition could be materially adversely affected.
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We have been, and may in the future be, subject to claims that we or others violated certain third-party intellectual property rights, which, even where
meritless, can be costly to defend and could materially adversely affect our business, results of operations, and financial condition.

The Internet and technology industries are characterized by significant creation and protection of intellectual property rights and by frequent litigation based on
allegations of infringement, misappropriation, or other violations of such intellectual property rights. There may be intellectual property rights held by others, including
issued or pending patents, trademarks, and copyrights, and applications of the foregoing, that they allege cover significant aspects of our platform, technologies,
content, branding, or business methods. Moreover, companies in the Internet and technology industries are frequent targets of practicing and non-practicing entities
seeking to profit from royalties in connection with grants of licenses. Like many other companies in the Internet and technology industries, we sometimes enter into
agreements which include indemnification provisions related to intellectual property which can subject us to costs and damages in the event of a claim against an
indemnified third party.

We have received in the past, and may receive in the future, communications from third parties, including practicing and non-practicing entities, claiming that we have
infringed, misused, or otherwise misappropriated their intellectual property rights, including alleged patent infringement. Additionally, we have been, and may in the
future be, involved in claims, suits, regulatory proceedings, and other proceedings involving alleged infringement, misuse, or misappropriation of third-party intellectual
property rights, or relating to our intellectual property holdings and rights. While a number of the infringement claims raised against us have been based on our use or
implementation of third-party technologies for which those third parties have been required to defend against the claims on our behalf and indemnify us from liability,
intellectual property claims against us, regardless of merit, could be time consuming and expensive to litigate or settle and could divert our management’s attention and
other resources.

Claims involving intellectual property could subject us to significant liability for damages and could result in our having to stop using certain technologies, content,
branding, or business methods found to be in violation of another party’s rights. We might be required or may opt to seek a license for rights to intellectual property held
by others, which may not be available on commercially reasonable terms, or at all. Even if a license is available, we could be required to pay significant royalties, which
would increase our operating expenses. We may also be required to develop alternative non-infringing technology, content, branding, or business methods, which could
require significant effort and expense and make us less competitive. Any of these results could materially adversely affect our ability to compete and our business,
results of operations, and financial condition.

We may introduce new offerings or changes to existing offerings or make other business changes, including in areas where we currently do not compete, which could
increase our exposure to patent, copyright, trademark, and other intellectual property rights claims from competitors, other practicing entities, and non-practicing
entities. Similarly, our exposure to risks associated with various intellectual property claims may increase as a result of acquisitions of other companies. Third parties
may make infringement and similar or related claims after we have acquired a company or technology that had not been asserted prior to the acquisition.

Our use of “open source” software could adversely affect our ability to offer our platform and services and subject us to costly litigation and other
disputes.

We have in the past incorporated and may in the future incorporate certain “open source” software into our code base as we continue to develop our platform and
services. Open source software is generally
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licensed by its authors or other third parties under open source licenses, which in some instances may subject us to certain unfavorable conditions, including
requirements that we offer our products that incorporate the open source software for no cost, that we make publicly available the source code for any modifications or
derivative works we create based upon, incorporating or using the open source software, or that we license such modifications or derivative works under the terms of
the particular open source license. In addition to using open source software, we also license to others some of our software through open source projects. Open
sourcing our own software requires us to make the source code publicly available, and therefore can limit our ability to protect our intellectual property rights with
respect to that software. From time to time, companies that use open source software have faced claims challenging the use of open source software or compliance
with open source license terms. Furthermore, there is an increasing number of open-source software license types, almost none of which have been tested in a court of
law, resulting in a dearth of guidance regarding the proper legal interpretation of such licenses. We could be subject to suits by parties claiming ownership of what we
believe to be open source software or claiming noncompliance with open source licensing terms.

While we employ practices designed to monitor our compliance with the licenses of third-party open source software and protect our proprietary source code,
inadvertent use of open source software is fairly common in software development in the Internet and technology industries. Such inadvertent use of open source
software could expose us to claims of non-compliance with the applicable terms of the underlying licenses, which could lead to unforeseen business disruptions,
including being restricted from offering parts of our product which incorporate the software, being required to publicly release proprietary source code, being required to
re-engineer parts of our code base to comply with license terms, or being required to extract the open source software at issue. Our exposure to these risks may be
increased as a result of evolving our core source code base, introducing new offerings, integrating acquired-company technologies, or making other business changes,
including in areas where we do not currently compete. Any of the foregoing could adversely impact the value or enforceability of our intellectual property, and materially
adversely affect our business, results of operations, and financial condition.

We have operations in countries known to experience high levels of corruption and any violation of anti-corruption laws could subject us to penalties and
other adverse consequences.

We are subject to the U.S. Foreign Corrupt Practices Act (“FCPA”) and other laws in the United States and elsewhere that prohibit improper payments or offers of
payments to foreign governments and their officials, political parties, state-owned or controlled enterprises, and/or private entities and individuals for the purpose of
obtaining or retaining business. We have operations in and deal with countries known to experience corruption. Our activities in these countries create the risk of
unauthorized payments or offers of payments by one of our employees, contractors, agents, or users that could be in violation of various laws, including the FCPA and
anti-bribery laws in these countries. We have implemented policies, procedures, systems, and controls designed to ensure compliance with applicable laws and to
discourage corrupt practices by our employees, consultants, and agents, and to identify and address potentially impermissible transactions under such laws and
regulations; however, our existing and future safeguards, including training and compliance programs to discourage corrupt practices by such parties, may not prove
effective, and we cannot ensure that all such parties, including those that may be based in or from countries where practices that violate U.S. or other laws may be
customary, will not take actions in violation of our policies, for which we may be ultimately responsible. Additional compliance requirements may require us to revise or
expand our compliance programs, including the procedures we use to monitor international and domestic transactions. Failure to comply with any of these laws and
regulations may result in extensive internal or external investigations as well as significant financial penalties and reputational harm, which could materially adversely
affect our business, results of operations, and financial condition.
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Our focus on the long-term best interests of our company and our consideration of all of our stakeholders, including our shareholders, hosts, guests,
employees, the communities in which we operate, and other stakeholders that we may identify from time to time, may conflict with short- or medium-term
financial interests and business performance, which may negatively impact the value of our Class A common stock.

We believe that focusing on the long-term best interests of our company and our consideration of all of our stakeholders, including our shareholders, hosts, guests,
employees, the communities in which we operate, and other stakeholders we may identify from time to time, is essential to the long-term success of our company and
to long-term shareholder value. Therefore, we have made decisions, and may in the future make decisions, that we believe are in the long-term best interests of our
company and our shareholders, even if such decisions may negatively impact the short- or medium-term performance of our business, results of operations, and
financial condition or the short- or medium-term performance of our Class A common stock. Our commitment to pursuing long-term value for the company and its
shareholders, potentially at the expense of short- or medium-term performance, may materially adversely affect the trading price of our Class A common stock,
including by making owning our Class A common stock less appealing to investors who are focused on returns over a shorter time horizon. Our decisions and actions in
pursuit of long-term success and long-term shareholder value, which may include changes to our platform to enhance the experience of our hosts, guests, and the
communities in which we operate, including by improving the trust and safety of our platform, changes in the manner in which we deliver community support, investing
in our relationships with our hosts, guests, and employees, investing in and introducing new products and services, or changes in our approach to working with local or
national jurisdictions on laws and regulations governing our business, may not result in the long-term benefits that we expect, in which case our business, results of
operations, and financial condition, as well as the trading price of our Class A common stock, could be materially adversely affected.

Risks Related to this Offering and Ownership of Our Class A Common Stock
No public market for our Class A common stock currently exists, and an active trading market may not develop or be sustained following this offering.
Prior to this offering, there has been no public market for our Class A common stock. Although we have applied to have our Class A common stock listed on the Nasdaq
Global Select Market, an active trading market may not develop following the closing of this offering or, if developed, may not be sustained. The lack of an active market
may impair your ability to sell your shares at the time you wish to sell them or at a price that you consider reasonable. The lack of an active market may also reduce the
fair market value of your shares. An inactive market may also impair our ability to raise capital to continue to fund operations by selling shares and may impair our
ability to acquire other companies or technologies by using our shares as consideration. The initial public offering price was determined by negotiations between us and
the underwriters and may not be indicative of the future prices of our Class A common stock.
Our share price may be volatile, and you may be unable to sell your shares at or above the offering price.
The market price of our Class A common stock is likely to be volatile and could be subject to wide fluctuations in response to the risk factors described in this
prospectus, and others beyond our control, including:

« the COVID-19 pandemic and its impact on the travel and accommodations industries;

« actual or anticipated fluctuations in our revenue or other operating metrics;

« our actual or anticipated operating performance and the operating performance of our competitors;
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« changes in the financial projections we provide to the public or our failure to meet these projections;

« failure of securities analysts to initiate or maintain coverage of us, changes in financial estimates by any securities analysts who follow our company, or our
failure to meet the estimates or the expectations of investors;

« any major change in our board of directors, management, or key personnel;
« the economy as a whole and market conditions in our industry;
* rumors and market speculation involving us or other companies in our industry;

* announcements by us or our competitors of significant innovations, new products, services, features, integrations, or capabilities, acquisitions, strategic
investments, partnerships, joint ventures, or capital commitments;

» the legal and regulatory landscape and changes in the application of existing laws or adoption of new laws that impact our business, hosts, and/or guests,
including changes in short-term occupancy and tax laws;

« legal and regulatory claims, litigation, or pre-litigation disputes and other proceedings;
« other events or factors, including those resulting from war, incidents of terrorism, or responses to these events; and

« sales or expected sales of our Class A common stock by us, our officers, directors, principal stockholders, and employees.

If the market price of our Class A common stock after this offering does not exceed the initial public offering price, you will not realize any return on your investment in
us and will lose some or all of your investment. In addition, stock markets, and the trading of travel companies’ and technology companies’ stocks in particular, have
experienced significant price and volume fluctuations that have affected and continue to affect the market prices of equity securities of many companies. Stock prices of
many companies, including technology companies, have fluctuated in a manner often unrelated to the operating performance of those companies. These fluctuations
may be even more pronounced in the trading market for our Class A common stock shortly following the listing of our Class A common stock on the Nasdaqg Global
Select Market as a result of the supply and demand forces described above. In the past, stockholders have instituted securities class action litigation following periods
of stock volatility. If we were to become involved in securities litigation, it could subject us to substantial costs, divert resources and the attention of management from
our business, and materially adversely affect our business, results of operations, and financial condition.

The multi-series structure of our common stock has the effect of concentrating voting control with those stockholders who held our capital stock prior to
the listing of our Class A common stock on the Nasdaq Global Select Market, including our directors, executive officers, and their respective affiliates, who
will hold in the aggregate % of the voting power of our capital stock following the offering. This ownership will limit or preclude your ability to influence
corporate matters, including the election of directors, amendments of our organizational documents, and any merger, consolidation, sale of all or
substantially all of our assets, or other major corporate transaction requiring stockholder approval.

Our Class A common stock, which is the stock that is being sold in this offering, has one vote per share, our Class B common stock has 20 votes per share, our Class
C common stock has no votes per share, and our
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Class H common stock has no votes per share. Following this offering, the holders of our outstanding Class B common stock will beneficially own % of our
outstanding capital stock and hold % of the voting power of our outstanding capital stock (assuming no exercise of the underwriters’ option to purchase additional
shares), with our directors, executive officers, and holders of more than 5% of our common stock, and their respective affiliates, beneficially owning % of our
outstanding capital stock and holding % of the voting power of our outstanding capital stock (assuming no exercise of the underwriters’ option to purchase additional
shares). See the section titled “Description of Capital Stock” for additional information. Because of the 20-to-one voting ratio between our Class B and Class A common
stock, the holders of our Class B common stock collectively will continue to control a significant percentage of the combined voting power of our common stock and
therefore will be able to control all matters submitted to our stockholders for approval until all such outstanding shares of Class A and Class B common stock have
converted into shares of a single series of common stock. Furthermore, our founders, who collectively hold % of the voting power of our outstanding capital stock
following this offering, will be party to a Voting Agreement under which each founder will agree to vote all his shares for the election of each individual founder to our
board of directors. We and each of our founders will also be party to a Nominating Agreement under which we and the founders are required to take certain actions to
include the founders in the slate of nominees nominated by our board of directors for the applicable class of directors, include them in our proxy statement, and solicit
proxies or consents in favor of electing each founder to our board of directors. This concentrated control will limit or preclude your ability to influence corporate matters
for the foreseeable future, including the election of directors, amendments of our organizational documents, and any merger, consolidation, sale of all or substantially all
of our assets, or other major corporate transaction requiring stockholder approval. In addition, this may prevent or discourage unsolicited acquisition proposals or offers
for our capital stock that you may believe are in your best interest as one of our stockholders.

Future transfers by holders of Class B common stock will generally result in those shares converting to Class A common stock, subject to limited exceptions, such as
certain transfers effected for estate planning purposes. Each share of our Class B common stock is convertible at any time at the option of the Class B holder into one
share of Class A common stock. The conversion of Class B common stock to Class A common stock will have the effect, over time, of increasing the relative voting
power of those holders of Class B common stock who retain their shares in the long term. As a result, it is possible that one or more of the persons or entities holding
our Class B common stock could gain significant voting control as other holders of Class B common stock sell or otherwise convert their shares into Class A common
stock. In addition, the conversion of Class B common stock to Class A common stock would dilute holders of Class A common stock, including holders of shares
purchased in this offering, in terms of voting power within the Class A common stock. In addition, any future issuances of common stock would be dilutive to holders of
Class A common stock. For example, because our Class C common stock carries no voting rights (except as otherwise required by law), if we issue Class C common
stock in the future, the holders of Class B common stock may be able to elect all of our directors and to determine the outcome of most matters submitted to a vote of
our stockholders for a longer period of time than would be the case if we issued Class A common stock rather than Class C common stock in such transactions.
Further, each outstanding share of Class H common stock will convert into a share of Class A common stock on a share-for-share basis upon the sale of such share of
Class H common stock to any person or entity that is not our subsidiary, which would dilute holders of Class A common stock, including holders of shares purchased in
this offering, in terms of voting power within the Class A common stock.
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We cannot predict the effect our multi-series structure may have on the market price of our Class A common stock.

We cannot predict whether our multi-series structure will result in a lower or more volatile market price of our Class A common stock, in adverse publicity, or other
adverse consequences. For example, certain index providers, such as S&P Dow Jones, have announced restrictions on including companies with multiple-class share
structures in certain of their indices, including the S&P 500. Accordingly, the multi-series structure of our common stock would make us ineligible for inclusion in certain
indices and, as a result, mutual funds, exchange-traded funds, and other investment vehicles that attempt to passively track those indices may not invest in our Class A
common stock. These policies are relatively new and it is unclear what effect, if any, they will have on the valuations of publicly-traded companies excluded from such
indices, but it is possible that they may depress valuations, as compared to similar companies that are included. Because of the multi-class structure of our common
stock, we will likely be excluded from certain indices and we cannot assure that other stock indices will not take similar actions. Given the sustained flow of investment
funds into passive strategies that seek to track certain indices, exclusion from certain stock indices would likely preclude investment by many of these funds and could
make our Class A common stock less attractive to other investors. As a result, the market price of our Class A common stock could be adversely affected.

Future sales of our common stock in the public market could cause our share price to fall.

Sales of a substantial number of shares of our common stock in the public market after this offering, or the perception that these sales might occur in large quantities,
could cause the market price of our Class A common stock to decline and could impair our ability to raise capital through the sale of additional equity securities. Upon
the closing of this offering, we will have shares of Class A common stock outstanding, shares of Class B common stock outstanding, no shares of
Class C common stock outstanding, and 9,200,000 shares of Class H common stock outstanding.

All of the Class A common stock sold in this offering will be freely tradable without restrictions or further registration under the Securities Act of 1933, as amended, or
the Securities Act, except for any shares held by our affiliates as defined in Rule 144 under the Securities Act (“Rule 144”).

Following this offering, assuming the selling stockholders sell shares and there is no exercise of the underwriters’ option to purchase additional shares, the
holders of up to shares of our Class B common stock will have rights, subject to some conditions, to require us to file registration statements for the public
resale of the Class A common stock issuable upon conversion of such shares or to include such shares in registration statements that we may file for us or other
stockholders. Any registration statement we file to register additional shares, whether as a result of registration rights or otherwise, could cause the market price of our
Class A common stock to decline or be volatile.

Further, as of , 2020, we had options outstanding that, if fully exercised, would result in the issuance of shares of Class A common
stock and shares of Class B common stock, as well as shares of Class A common stock issuable upon vesting of outstanding RSUs. We intend to
file a registration statement on Form S-8 under the Securities Act to register the shares of our common stock subject to outstanding stock options and RSUs as of the
date of this prospectus and shares that will be issuable pursuant to future awards granted under our equity incentive plan. Once we register these shares, they can be
freely sold in the public market upon issuance, subject to applicable vesting requirements, compliance by affiliates with Rule 144, and other restrictions provided under
the terms of the applicable plan and/or the award agreements entered into with participants.

We and all of our directors, executive officers, and certain other record holders that together represent approximately % of our outstanding Class A common stock
and securities directly or indirectly convertible
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into or exchangeable or exercisable for our Class A common stock are subject to lock-up agreements with the underwriters or market standoff agreements with us that
restrict their ability to transfer such shares of Class A common stock and such securities, including any hedging transactions, during the period ending on the later of (i)
the opening of trading on the second trading day immediately following our public release of earnings for the second quarter following the most recent period for which
financial statements are included in this prospectus and (ii) the 1215t day after the date of this prospectus (assuming that as of such date we have publicly released our
earnings for the second quarter following the most recent period for which financial statements are included in this prospectus), as further described in the section titled
“Shares Eligible for Future Sale.” In addition to the above, an additional approximately =~ % of our outstanding Class A common stock and securities directly or indirectly
convertible into or exchangeable or exercisable for our Class A common stock is subject to market standoff provisions applicable to equity awards issued under our
equity incentive plans that restrict the holders of such securities from transferring any of our equity securities during the restricted period; provided that such restrictions
do not apply to hedging transactions. In addition, as further described in the section titled “Shares Eligible for Future Sale,” (A) up to approximately shares
of our Class A common stock may be sold for a 7-trading day period beginning at the commencement of trading on the first trading day on which our Class A common
stock is traded on Nasdaq, and (B) up to approximately shares of our outstanding Class A common stock and securities directly or indirectly convertible
into or exchangeable or exercisable for our Class A common stock, plus, in the case of Employee Stockholders (as defined in the section titled “Shares Eligible for
Future Sale”), any shares eligible for sale during the window described in clause (A) above that were not previously sold, may be sold beginning at the opening of
trading on the second trading day immediately following our public release of earnings for the first quarter following the most recent period for which financial
statements are included in this prospectus, provided that our Class A common stock meets certain closing price targets described in the section titled “Underwriting.”
Upon the expiration of the restricted period described above, substantially all of the securities subject to such lock-up and market standoff restrictions will become
eligible for sale, subject to compliance with applicable securities laws. Furthermore, Morgan Stanley & Co. LLC may waive the lock-up agreements and market standoff
agreements entered into by our executive officers, directors, and record holders of our securities before they expire.

In addition to the shares eligible for sale described above, pursuant to certain exceptions to our stockholders’ obligations under the lock-up agreements and market
standoff agreements, based upon an assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of
this prospectus, an estimated shares will be eligible for sale in the public market in order to satisfy tax obligations in connection with the settlement of RSUs
outstanding as of , 2020 that fully vest in connection with this offering, and an estimated shares will be eligible for sale in the public market in
order to satisfy tax obligations in connection with the settlement of additional RSUs that are expected to vest on February 25, 2021, in each case, based on an
assumed a personal tax rate of  %. The actual number of shares eligible for sale in the public market in connection with tax obligations may differ based on our
stockholders’ personal tax rates.

Sales, short sales, or hedging transactions involving our equity securities, whether before or after this offering and whether or not we believe them to be prohibited,
could adversely affect the price of our Class A common stock.

Record holders of our securities are typically the parties to the lock-up agreements with the underwriters and to the market standoff agreements with us referred to
above, while holders of beneficial interests in our shares who are not also record holders in respect of such shares are not typically subject to any such agreements or
other similar restrictions. Accordingly, we believe that holders of beneficial interests who are not record holders and are not bound by market standoff or lock-up
agreements could enter into
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transactions with respect to those beneficial interests that negatively impact our stock price. In addition, an equityholder who is neither subject to a market standoff
agreement with us nor a lock-up agreement with the underwriters may be able to sell, short sell, transfer, hedge, pledge, or otherwise dispose of or attempt to sell, short
sell, transfer, hedge, pledge, or otherwise dispose of their equity interests at any time.

Recently, we issued 9,200,000 shares of our Class H common stock to our Host Endowment Fund and we have announced our intention to donate 400,000 shares of
our Class A common stock to a charitable foundation, each of which has resulted or will result in substantial dilution to our existing stockholders. We may issue our
shares of common stock or securities convertible into our common stock from time to time in connection with financings, acquisitions, investments, or otherwise. Any
such issuance and any issuance of Class A common stock upon the conversion of Class B or Class H common stock could result in substantial dilution to our existing
stockholders and cause the trading price of our Class A common stock to decline. See also our risk factor titled “ — Future sales and issuances of our Class A common
stock or rights to purchase our Class A common stock, including pursuant to our equity incentive plans, or other equity securities or securities convertible into our Class
A common stock, could result in additional dilution of the percentage ownership of our stockholders and could cause the stock price of our Class A common stock to
decline.”

Our management has broad discretion in the use of the net proceeds from this offering and may not use the net proceeds effectively.

Our management will have broad discretion in the application of the net proceeds of this offering, which may include working capital, operating expenses, and capital
expenditures. We intend to use a portion of the net proceeds we receive from this offering to satisfy a portion of the anticipated tax withholding and remittance
obligations of $ million related to the RSU Settlement based upon the assumed initial public offering price per share of $ , which is the midpoint of the price
range set forth on the cover page of this prospectus. We may also use a portion of the net proceeds to acquire or make investments in businesses, products, offerings,
and technologies, although we do not have agreements or commitments for any material acquisitions or investments at this time. We cannot specify with certainty the
uses to which we will apply these net proceeds. We may also spend or invest these proceeds in a way with which our stockholders disagree. The failure by our
management to apply these funds effectively could adversely affect our ability to pursue our growth strategies and expand our business. Pending their use, the net
proceeds from our initial public offering may be invested in a way that does not produce income or that loses value.

If securities or industry analysts do not publish research or publish unfavorable research about our business, our stock price and trading volume could
decline.

The trading market for our Class A common stock will be influenced by the research and reports that industry or securities analysts publish about us or our business. If
one or more of these analysts ceases coverage of our company or fails to publish reports on us regularly, we could lose visibility in the financial markets, which in turn

could cause our stock price or trading volume to decline. Moreover, if our operating results do not meet the expectations of the investor community, one or more of the
analysts who cover our company may change their recommendations regarding our company, and our stock price could decline.

If you purchase shares of our Class A common stock in this offering, you will incur immediate and substantial dilution.

The offering price of our Class A common stock is substantially higher than the net tangible book value per share of our Class A common stock, which on a pro forma
basis was $ per share of our Class A
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common stock as of September 30, 2020. As a result, you will incur immediate and substantial dilution in net tangible book value when you buy our Class A common
stock in this offering. This means that you will pay a higher price per share than the amount of our total tangible assets, less our total liabilities, divided by the number of
shares of all of our common stock outstanding. In addition, you may also experience additional dilution if options, RSUs, or other rights to purchase our common stock
that are outstanding or that we may issue in the future are exercised, vest, or are converted or we issue additional shares of our common stock at prices lower than our
net tangible book value at such time. See “Dilution.”

Future sales and issuances of our Class A common stock or rights to purchase our Class A common stock, including pursuant to our equity incentive
plans, or other equity securities or securities convertible into our Class A common stock, could result in additional dilution of the percentage ownership of
our stockholders and could cause the stock price of our Class A common stock to decline.

We may issue additional securities following the closing of this offering. In the future, we may sell Class A common stock, other series of common stock, convertible
securities, or other equity securities, including preferred securities, in one or more transactions at prices and in a manner we determine from time to time. We also
expect to issue Class A common stock to employees, consultants, and directors pursuant to our equity incentive plans. If we sell Class A common stock, other series of
common stock, convertible securities, or other equity securities in subsequent transactions, or Class A common stock or Class B common stock is issued pursuant to
equity incentive plans, investors may be materially diluted. New investors in subsequent transactions could gain rights, preferences, and privileges senior to those of
holders of our Class A common stock.

In addition, we made an initial contribution of 9,200,000 newly-issued shares of Class H common stock to the Host Endowment Fund in November 2020 and may in our
discretion make additional contributions of Class H common stock in the future, and any future issuances of Class H common stock would be dilutive to holders of
Class A common stock. However, it is our current intent that the total number of shares contributed to the Host Endowment Fund by us, when aggregated with any prior
contributions, will not exceed 2% of our total shares outstanding at the time of any future contribution. We have also announced our intention to donate 400,000 shares
of our Class A common stock to a charitable foundation.

We do not intend to pay dividends for the foreseeable future. Consequently, any gains from an investment in our Class A common stock will likely depend
on whether the price of our Class A common stock increases.

We have only paid one dividend in our history and do not intend to pay any dividends on our Class A common stock in the foreseeable future. We anticipate that we will
retain all of our future earnings for use in the operation and growth of our business and for general corporate purposes. Any determination to pay dividends in the future
will be at the discretion of our board of directors. Accordingly, investors must rely on sales of their Class A common stock after price appreciation, which may never
occur, as the only way to realize any future gains on their investments. Furthermore, our Credit Agreements contain negative covenants that limit our ability to pay
dividends. For more information, see the section titled “Management’s Discussion and Analysis of Financial Condition and Results of Operations — Liquidity and
Capital Resources.”

Anti-takeover provisions contained in our restated certificate of incorporation and amended and restated bylaws, as well as provisions of Delaware law,
could impair a takeover attempt.

Our restated certificate of incorporation and amended and restated bylaws, which will become effective immediately prior to the completion of this offering, contain and
Delaware law contains provisions which
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could have the effect of rendering more difficult, delaying or preventing an acquisition deemed undesirable by our board of directors. These provisions will provide for
the following:

* a multi-series structure which provides our holders of Class B common stock with the ability to significantly influence the outcome of matters requiring
stockholder approval, even if they own significantly less than a majority of the shares of our outstanding Class A common stock, Class B common stock, Class C
common stock, and Class H common stock;

» aclassified board of directors with three-year staggered terms, who can only be removed for cause, which may delay the ability of stockholders to change the
membership of a majority of our board of directors;

* no cumulative voting in the election of directors, which limits the ability of minority stockholders to elect director candidates;

» the exclusive right of our board of directors to set the size of the board of directors and to elect a director to fill a vacancy, however occurring, including by an
expansion of the board of directors, which prevents stockholders from being able to fill vacancies on our board of directors;

« the ability of our board of directors to authorize the issuance of shares of preferred stock and to determine the price and other terms of those shares, including
voting or other rights or preferences, without stockholder approval, which could be used to significantly dilute the ownership of a hostile acquiror;

« the ability of our board of directors to alter our amended and restated bylaws without obtaining stockholder approval;

» in addition to our board of director’s ability to adopt, amend, or repeal our amended and restated bylaws, our stockholders may adopt, amend, or repeal our
amended and restated bylaws only with the affirmative vote of the holders of at least 66 2/3% of the voting power of all our then-outstanding shares of capital
stock;

» the required approval of (i) at least 66 2/3% of the voting power of the outstanding shares of capital stock entitled to vote generally in the election of directors,
voting together as a single class, to adopt, amend, or repeal certain provisions of our restated certificate of incorporation and (ii) for so long as any shares of
Class B common stock are outstanding, the holders of at least eighty percent (80%) of the shares of Class B common stock outstanding at the time of such vote,
voting as a separate series, to adopt, amend, or repeal certain provisions of our restated certificate of incorporation;

+ the ability of stockholders to act by written consent only as long as holders of our Class B common stock hold at least 50% of the voting power of our capital
stock;

« the requirement that a special meeting of stockholders may be called only by an officer of our company pursuant to a resolution adopted by a majority of our
board of directors then in office or the chairperson of our board;

« advance notice procedures that stockholders must comply with in order to nominate candidates to our board of directors or to propose matters to be acted upon
at a stockholders’ meeting, which may discourage or deter a potential acquiror from conducting a solicitation of proxies to elect the acquiror’s own slate of
directors or otherwise attempting to obtain control of us; and

« the limitation of liability of, and provision of indemnification to, our directors and officers.

These provisions, alone or together, could delay or prevent hostile takeovers and changes in control or changes in our management.
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As a Delaware corporation, we are also subject to provisions of Delaware law, including Section 203 of the General Corporation Law of the State of Delaware (the
“Delaware General Corporation Law”), which prevents some stockholders holding more than 15% of our outstanding common stock from engaging in certain business
combinations without approval of the holders of substantially all of our outstanding common stock.

Any provision of our certificate of incorporation, bylaws or Delaware law that has the effect of delaying or deterring a change in control could limit the opportunity for our
stockholders to receive a premium for their shares of our common stock, and could also affect the price that some investors are willing to pay for our common stock.

Claims for indemnification by our directors and officers may reduce our available funds to satisfy successful third-party claims against us and may reduce
the amount of money available to us.
Our restated certificate of incorporation and amended and restated bylaws, which will become effective immediately prior to the completion of this offering, provide that

we will indemnify our directors and officers, in each case to the fullest extent permitted by Delaware law.

In addition, as permitted by Section 145 of the Delaware General Corporation Law, our amended and restated bylaws to be effective immediately prior to the completion
of this offering and our indemnification agreements that we have entered or intend to enter into with our directors and officers provide that:

« we will indemnify our directors and officers to the fullest extent permitted by Delaware law. Delaware law provides that a corporation may indemnify such person
if such person acted in good faith and in a manner such person reasonably believed to be in or not opposed to the best interests of the registrant and, with
respect to any criminal proceeding, had no reasonable cause to believe such person’s conduct was unlawful;

* we may, in our discretion, indemnify employees and agents in those circumstances where indemnification is permitted by applicable law;

* we are required to advance expenses, as incurred, to our directors and officers in connection with defending a proceeding, except that such directors or officers
will undertake to repay such advances if it is ultimately determined that such person is not entitled to indemnification;

» the rights conferred in our amended and restated bylaws are not exclusive, and we are authorized to enter into indemnification agreements with our directors,
officers, employees and agents and to obtain insurance to indemnify such persons; and

* we may not retroactively amend our amended and restated bylaw provisions to reduce our indemnification obligations to directors, officers, employees, and
agents.

While we have procured directors’ and officers’ liability insurance policies, such insurance policies may not be available to us in the future at a reasonable rate, may not
cover all potential claims for indemnification, and may not be adequate to indemnify us for all liability that may be imposed.

Our restated certificate of incorporation and amended and restated bylaws provide for an exclusive forum in the Court of Chancery of the State of Delaware
for certain disputes between us and our stockholders, and that the federal district courts of the United States of America will be the exclusive forum for the
resolution of any complaint asserting a cause of action under the Securities Act of 1933.
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Our certificate of incorporation and bylaws currently provide, and our restated certificate of incorporation and amended and restated bylaws, which will become effective
immediately prior to the completion of this offering, will provide, that: (i) unless we consent in writing to the selection of an alternative forum, the Court of Chancery of
the State of Delaware (or, if such court does not have subject matter jurisdiction thereof, the federal district court of the State of Delaware) will, to the fullest extent
permitted by law, be the sole and exclusive forum for: (A) any derivative action or proceeding brought on behalf of the company, (B) any action asserting a claim for or
based on a breach of a fiduciary duty owed by any of our current or former director, officer, other employee, agent or stockholder to the company or our stockholders,
including without limitation a claim alleging the aiding and abetting of such a breach of fiduciary duty, (C) any action asserting a claim against the company or any of our
current or former director, officer, employee, agent or stockholder arising pursuant to any provision of the Delaware General Corporation Law or our certificate of
incorporation or bylaws or as to which the Delaware General Corporation Law confers jurisdiction on the Court of Chancery of the State of Delaware, or (D) any action
asserting a claim related to or involving the company that is governed by the internal affairs doctrine; (ii) unless we consent in writing to the selection of an alternative
forum, the federal district courts of the United States of America will, to the fullest extent permitted by law, be the sole and exclusive forum for the resolution of any
complaint asserting a cause of action arising under the Securities Act of 1933, as amended, and the rules and regulations promulgated thereunder; (iii) any person or
entity purchasing or otherwise acquiring or holding any interest in shares of capital stock of the company will be deemed to have notice of and consented to these
provisions; and (iv) failure to enforce the foregoing provisions would cause us irreparable harm, and we will be entitled to equitable relief, including injunctive relief and
specific performance, to enforce the foregoing provisions. Nothing in our current certificate of incorporation or bylaws or our restated certificate of incorporation or
amended and restated bylaws precludes stockholders that assert claims under the Securities Exchange Act of 1934, as amended (the “Exchange Act”), from bringing
such claims in federal court to the extent that the Exchange Act confers exclusive federal jurisdiction over such claims, subject to applicable law.

We believe these provisions may benefit us by providing increased consistency in the application of Delaware law and federal securities laws by chancellors and
judges, as applicable, particularly experienced in resolving corporate disputes, efficient administration of cases on a more expedited schedule relative to other forums
and protection against the burdens of multi-forum litigation. If a court were to find the choice of forum provision that will be contained in our restated certificate of
incorporation or amended and restated bylaws to be inapplicable or unenforceable in an action, we may incur additional costs associated with resolving such action in
other jurisdictions, which could materially adversely affect our business, results of operations, and financial condition.

General Risk Factors

The value of our marketable securities could decline, which could adversely affect our results of operations and financial condition.

Our marketable securities portfolio includes various holdings, types, and maturities. Market values of these investments can be adversely impacted by various factors,
including liquidity in the underlying security, credit deterioration, the financial condition of the credit issuer, foreign exchange rates, and changes in interest rates. Our
marketable securities, which we consider highly-liquid investments, are classified as available-for-sale and are recorded on our consolidated balance sheets at their
estimated fair value. Unrealized gains and losses on available-for-sale debt securities are reported as a component of accumulated other comprehensive income (loss)
in stockholders’ deficit. Realized gains and losses and
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other than-temporary impairments are reported within other income (expense), net in the consolidated statements of operations. Our marketable equity securities with
readily determinable fair values are measured at fair value on a recurring basis with changes in fair value recognized within other income (expense), net in the
consolidated statements of operations.

If the fair value of our marketable equity securities declines, our earnings will be reduced or losses will be increased. Furthermore, our interest income from cash, cash
equivalents, and our marketable securities are impacted by changes in interest rates, and a decline in interest rates would adversely impact our interest income.

We will incur significant expenses as a result of being a public company, which could materially adversely affect our business, results of operations, and financial
condition.

As a public company, we will incur significant legal, accounting, and other expenses that we have not incurred as a private company. We will be subject to the reporting
requirements of the Exchange Act, the applicable requirements of the Sarbanes-Oxley Act, the Dodd-Frank Act, the rules and regulations of the SEC, and the Listing
Rules of The Nasdaq Stock Market LLC (“Nasdaq”). Stockholder activism and the level of government intervention and regulatory reform may lead to substantial new
regulations and disclosure obligations, which may lead to additional significant compliance costs and impact the manner in which we operate our business in ways we
cannot currently anticipate. The increased costs will increase our net loss or decrease our net income, and may require us to reduce costs in other areas of our
business or increase our service fees which could result in a reduction in bookings. For example, we expect these rules and regulations to make it more difficult and
more expensive for us to obtain director and officer liability insurance. The impact of these requirements could also make it more difficult for us to attract and retain
qualified persons to serve on our board of directors, on our board committees, or as executive officers. Furthermore, if we are unable to satisfy our obligations as a
public company, we could be subject to delisting of our Class A common stock, fines, sanctions, and other regulatory action and potentially civil litigation.

Further, the majority of our management team, including our Chief Executive Officer and Chief Financial Officer, have either no or limited experience in managing
publicly-traded companies. Our management team may not successfully or efficiently manage our transition to being a public company and the continuous scrutiny of
securities analysts and investors. These new obligations and constituents will require significant attention from our senior management and could divert their attention
away from the day-to-day management of our business, and could materially adversely affect our business, results of operations, and financial condition.

As a public reporting company, we will be subject to rules and regulations established by the SEC and Nasdaq regarding our internal control over financial reporting.
We may not complete needed improvements to our internal control over financial reporting in a timely manner, or these internal controls may not be determined to be
effective, which may adversely affect investor confidence in our company and, as a result, the value of our Class A common stock and your investment.

As a public reporting company, we will become subject to the rules and regulations established by the SEC and Nasdaq. These rules and regulations will require,
among other things, that we establish and periodically evaluate procedures with respect to our internal control over financial reporting. Reporting obligations as a public
company are likely to place a considerable strain on our financial and management systems, processes and controls, as well as on our personnel, including senior
management. In addition, as a public company, we will be required to document and test our internal control over financial reporting pursuant to
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Section 404 of the Sarbanes-Oxley Act so that our management can certify as to the effectiveness of our internal control over financial reporting. Management’s initial
certification under Section 404 of the Sarbanes-Oxley Act will be required with our annual report on Form 10-K for the year ending December 31, 2021. In support of
such certifications, we will be required to document and make significant changes and enhancements, including potentially hiring additional personnel, to our internal
control over financial reporting. Likewise, our independent registered public accounting firm will be required to provide an attestation report on the effectiveness of our
internal control over financial reporting as of December 31, 2021. As a result, we anticipate investing significant resources to enhance and maintain our financial and
managerial controls, reporting systems, and procedures.

To date, neither our management nor an independent registered public accounting firm has performed an evaluation of our internal control over financial reporting in
accordance with the requirements of Section 404 of the Sarbanes-Oxley Act because no such evaluation has been required. If our management is unable to certify the
effectiveness of our internal controls, our independent registered public accounting firm is unable to express an unqualified opinion on the effectiveness of our internal
control over financial reporting, we identify or fail to remediate material weaknesses in our internal controls, or we do not effectively or accurately report our financial
performance to the appropriate regulators on a timely basis, we could be subject to regulatory scrutiny and a loss of investor confidence, which could significantly harm
our reputation and our stock price, and materially adversely affect our business, results of operations, and financial condition.

We previously identified a material weakness in our internal control over financial reporting in connection with a revision to previously issued financial statements for the
year ended December 31, 2017 relating to the provision for income taxes resulting from the incorrect use of tax attributes. We identified that the cause of the income
tax provision adjustment was a lack of qualified tax personnel with an appropriate level of experience to review the use of tax attributes in accordance with tax ordering
rules. While we remediated this material weakness as of December 31, 2018 through hiring additional experienced personnel, we can give no assurance that additional
material weaknesses will not be identified in the future. A material weakness is a deficiency, or combination of deficiencies, in internal control over financial reporting,
such that there is a reasonable possibility that a material misstatement of our consolidated financial statements will not be prevented or detected on a timely basis. We
cannot assure you that the measures we have taken to date, and actions we may take in the future, will be sufficient to prevent or avoid potential future material
weaknesses. A material weakness in our internal control over financial reporting could result in an increased probability of fraud, the potential loss of customers,
litigation from our stockholders, reduction in our ability to obtain financing, and require additional expenditures to remediate. Our failure to implement and maintain
effective internal control over financial reporting could result in errors in our financial statements that could result in loss of investor confidence in the accuracy and
completeness of our financial reports and a decline in our stock price, and we could be subject to sanctions or investigations by the SEC or other regulatory authorities.

The failure to successfully implement and maintain accounting systems could materially adversely impact our business, results of operations, and financial condition.

In the third quarter of 2019, we implemented a new third-party revenue accounting system in order to automate our revenue accounting and reporting processes.
System implementations of this scale are complex and time-consuming projects that require transformations of business and financial processes. Such transformations
involve risk inherent in the conversion to a new system, including loss of information and potential disruption to normal operations. Additionally, if our revenue and other
accounting or tax systems do not operate as intended or do not scale with anticipated growth in our business, the effectiveness of our internal control over financial
reporting could be adversely affected. Any failure to develop, implement, or maintain effective internal controls related to our revenue and other accounting or
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tax systems and associated reporting could materially adversely affect our business, results of operations, and financial condition or cause us to fail to meet our
reporting obligations. In addition, if we experience interruptions in service or operational difficulties with our revenue and other accounting or tax systems, our business,
results of operations, and financial condition could be materially adversely affected.

Our results of operations and financial condition could be materially adversely affected by changes in accounting principles.

The accounting for our business is subject to change based on the evolution of our business model, interpretations of relevant accounting principles, enforcement of
existing or new regulations, and changes in policies, rules, regulations, and interpretations, of accounting and financial reporting requirements of the SEC or other
regulatory agencies. Adoption of a change in accounting principles or interpretations could have a significant effect on our reported results of operations and could
affect the reporting of transactions completed before the adoption of such change. It is difficult to predict the impact of future changes to accounting principles and
accounting policies over financial reporting, any of which could adversely affect our results of operations and financial condition and could require significant investment
in systems and personnel.

Avoiding regulation under the Investment Company Act may adversely affect our operations.

The Investment Company Act of 1940, as amended (the “Investment Company Act”), contains substantive legal requirements that regulate the manner in which
“investment companies” are permitted to conduct their business activities. We currently conduct, and intend to continue to conduct, our operations so that neither we
nor any of our subsidiaries are required to register as an investment company under the Investment Company Act. We are not engaged primarily, nor do we hold
ourselves out as being engaged primarily, in the business of investing, reinvesting, or trading in securities, and neither do we intend to own investment securities with a
combined value in excess of 40% of the value, as determined by our board of directors, of our total assets, exclusive of U.S. government securities and cash items, on
an unconsolidated basis. We do, however, make minority investments in companies and acquire other financial instruments from time to time that may be deemed
investment securities. We expect to conduct our operations such that the value of those investments will not rise to a level where we might be deemed an investment
company, but there can be no assurances that we will be successful in maintaining the required ratios without taking actions that may adversely affect our operations.
For example, to avoid being deemed an investment company we may be required to sell certain of our assets and pay significant taxes upon the sale or transfer of such
assets, which may have a material adverse effect on our business, results of operations, and financial condition.
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Special Note Regarding Forward-Looking Statements

This prospectus contains forward-looking statements about us and our industry that involve substantial risks and uncertainties. All statements other than statements of
historical facts contained in this prospectus, including statements regarding our strategy, future financial condition, future operations, projected costs, prospects, plans,
objectives of management, and expected market growth, are forward-looking statements. In some cases, you can identify forward-looking statements because they
contain words such as “may,” “will,” “shall,” “should,” “expects,” “plans,” “anticipates,” “could,” “intends,” “target,” “projects,” “contemplates,” “believes,” “estimates,”
“predicts,” “potential,” “goal,” “objective,” “seeks,” or “continue” or the negative of these words or other similar terms or expressions that concern our expectations,
strategy, plans, or intentions. Forward-looking statements contained in this prospectus include, but are not limited to, statements about:

" " "« " "« "«

» o« » o« » o«

» the effects of the COVID-19 pandemic on our business, the travel industry, travel trends, and the global economy generally;

« our expectations regarding our financial performance, including our revenue, costs, Adjusted EBITDA, and Free Cash Flow;

« our expectations regarding future operating performance, including Nights and Experiences Booked, GBV, and GBV per Night and Experience Booked;
« our ability to attract and retain hosts and guests;

« our ability to compete in our industry;

* our expectations regarding the resilience of our model, including in areas such as domestic travel, short-distance travel, travel outside of top cities, and long-term
stays;

« the effects of seasonal trends on our results of operations;
» the sufficiency of our cash, cash equivalents, and investments to meet our liquidity needs;

» our expectations regarding the impact of the reduction in performance marketing spend to focus on brand marketing, and our ability to continue to attract guests
and hosts to our platform through direct and unpaid channels;

» our ability to make required payments under our credit agreements and to comply with the various requirements of our indebtedness,
« our ability to effectively manage our exposure to fluctuations in foreign currency exchange rates;
» the increased expenses associated with being a public company;

» the size of our addressable markets, market share, and market trends, including our ability to grow our business in the countries we have identified as near-term
priorities;

» anticipated trends, developments, and challenges in our industry, business, and the highly competitive markets in which we operate;
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» our ability to anticipate market needs or develop new or enhanced offerings and services to meet those needs;
* our ability to manage expansion into international markets and new industries;

« our ability to stay in compliance with laws and regulations, including tax laws, that currently apply or may become applicable to our business both in the United
States and internationally and our expectations regarding various laws and restrictions that relate to our business;

* our expectations regarding our income tax liabilities and the adequacy of our reserves;
« our ability to effectively manage our growth and expand our infrastructure and maintain our corporate culture;
* our ability to identify, recruit, and retain skilled personnel, including key members of senior management;
« the safety, affordability, and convenience of our platform and our offerings;
» our ability to successfully defend litigation brought against us;
» our ability to successfully identify, manage, and integrate any existing and potential acquisitions;
» our ability to maintain, protect, and enhance our intellectual property;
» our plan to donate 400,000 shares of our Class A common stock to a charitable foundation after the completion of this offering; and
« ourintended use of the net proceeds from this offering.
We caution you that the foregoing list does not contain all of the forward-looking statements made in this prospectus.

You should not rely upon forward-looking statements as predictions of future events. We have based the forward-looking statements contained in this prospectus
primarily on our current expectations, estimates, forecasts, and projections about future events and trends that we believe may affect our business, results of
operations, financial condition, and prospects. Although we believe that we have a reasonable basis for each forward-looking statement contained in this prospectus,
we cannot guarantee that the future results, levels of activity, performance, or events and circumstances reflected in the forward-looking statements will be achieved or
occur at all. The outcome of the events described in these forward-looking statements is subject to risks, uncertainties, and other factors described in the section titled
“Risk Factors” and elsewhere in this prospectus. Moreover, we operate in a very competitive and rapidly changing environment. New risks and uncertainties emerge
from time to time, and it is not possible for us to predict all risks and uncertainties that could have an impact on the forward-looking statements contained in this
prospectus. The results, events, and circumstances reflected in the forward-looking statements may not be achieved or occur, and actual results, events, or
circumstances could differ materially from those described in the forward-looking statements.

The forward-looking statements made in this prospectus relate only to events as of the date on which the statements are made. We undertake no obligation to update
any forward-looking statements made in this prospectus to reflect events or circumstances after the date of this prospectus or to reflect new information or the
occurrence of unanticipated events, except as required by law. We may not actually achieve the plans, intentions, or expectations disclosed in our forward-looking
statements, and you should not place undue reliance on our forward-looking statements. Our forward-looking statements do not reflect the potential impact of any future
acquisitions, mergers, dispositions, joint ventures, or investments we may make.
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In addition, statements that “we believe” and similar statements reflect our beliefs and opinions on the relevant subject. These statements are based upon information
available to us as of the date of this prospectus, and while we believe such information forms a reasonable basis for such statements, such information may be limited
or incomplete, and our statements should not be read to indicate that we have conducted an exhaustive inquiry into, or review of, all potentially available relevant
information. These statements are inherently uncertain, and you are cautioned not to unduly rely upon these statements.

You should read this prospectus and the documents that we reference in this prospectus and have filed as exhibits to the registration statement, of which this
prospectus is a part, completely and with the understanding that our actual future results may be materially different from what we expect. We qualify all of the forward-
looking statements in this prospectus by these cautionary statements.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 119 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

Market and Industry Data

This prospectus contains estimates, projections and other information concerning our industry and our business, as well as data regarding market research, estimates,
and forecasts prepared by our management. Information that is based on estimates, forecasts, projections, market research, or similar methodologies is inherently
subject to uncertainties, and actual events or circumstances may differ materially from events and circumstances that are assumed in this information. The industry in
which we operate is subject to a high degree of uncertainty and risk due to a variety of factors, including those described in the section titled “Risk Factors.” Unless
otherwise expressly stated, we obtained this industry, business, market, and other data from reports, research surveys, studies, and similar data prepared by market
research firms and other third parties, industry and general publications, government data, and similar sources. In some cases, we do not expressly refer to the sources
from which this data is derived. In that regard, when we refer to one or more sources of this type of data in any paragraph, you should assume that other data of this
type appearing in the same paragraph is derived from sources which we paid for, sponsored, or conducted, unless otherwise expressly stated or the context otherwise
requires. While we have compiled, extracted, and reproduced industry data from these sources, we have not independently verified the data. Forecasts and other
forward-looking information with respect to industry, business, market, and other data are subject to the same qualifications and additional uncertainties regarding the
other forward-looking statements in this prospectus. See “Special Note Regarding Forward-Looking Statements.”

Among others, we refer to estimates compiled by the following industry sources:
«  World Travel & Tourism Council (“‘WTTC”), an organization that represents the travel and tourism private sector globally;
« Euromonitor International (“Euromonitor”), a company that provides strategic market research;
» United Nations Department of Economic and Social Affairs, the United Nations agency responsible for sustainable global development;

« United Nations World Tourism Organization (“UNWTQ”), the United Nations agency responsible for the promotion of responsible, sustainable, and universally
accessible tourism;

» Smith Travel Research, Inc. (“STR”), a company that provides data benchmarking, analytics, and marketplace insights for global hospitality sectors;
* The Business Research Company, a market research and intelligence company;
* OAG Aviation Worldwide Limited (“OAG Aviation”), a global data provider; and

* The Apartment Service Worldwide, a serviced apartment company that provides detailed reports on temporary housing programs for corporate clients.
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Use of Proceeds

We estimate that we will receive net proceeds from this offering of approximately $ million (or $ million if the underwriters exercise their option to
purchase additional shares of Class A common stock in full), based upon an assumed initial public offering price of $ per share, which is the midpoint of the
price range set forth on the cover page of this prospectus, and after deducting estimated underwriting discounts and commissions and estimated offering expenses
payable by us. We will not receive proceeds from the sale of Class A common stock in this offering by the selling stockholders.

Each $1.00 increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page
of this prospectus, would increase or decrease the net proceeds to us from this offering by approximately $ million, assuming the number of shares of Class A
common stock offered by us, as set forth on the cover page of this prospectus, remains the same and after deducting estimated underwriting discounts and
commissions and estimated offering expenses payable by us. Similarly, each 1.0 million share increase or decrease in the number of shares of Class A common stock
offered in this offering would increase or decrease the net proceeds to us from this offering by approximately $ million, assuming that the initial public offering
price per share remains at $ , which is the midpoint of the price range set forth on the cover page of this prospectus, and after deducting estimated underwriting
discounts and commissions and estimated offering expenses payable by us.

The principal purposes of this offering are to increase our capitalization and financial flexibility and to create a public market for our common stock.

We currently intend to use the net proceeds from this offering for general corporate purposes, including working capital, operating expenses, and capital expenditures.
We may also use a portion of the net proceeds to acquire or make investments in businesses, products, offerings, and technologies, although we do not have
agreements or commitments for any material acquisitions or investments at this time.

We intend to use a portion of the net proceeds we receive from this offering to satisfy a portion of the anticipated tax withholding and remittance obligations of $

million related to the RSU Settlement based upon the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the
cover page of this prospectus. Each $1.00 increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price
range set forth on the cover page of this prospectus, would increase or decrease the amount we would be required to pay to satisfy our tax withholding and remittance
obligations related to the RSU Settlement by $ million.

The expected use of net proceeds from this offering represents our intentions based upon our present plans and business conditions. We cannot predict with certainty
all of the particular uses for the proceeds of this offering or the amounts that we will actually spend on the uses set forth above. Accordingly, our management will have
broad discretion in applying the net proceeds of this offering. The timing and amount of our actual expenditures will be based on many factors, including cash flows
from operations and the anticipated growth of our business. Pending their use, we intend to invest the net proceeds of this offering in a variety of capital-preservation
investments, including short- and intermediate-term investments, interest-bearing investments, investment-grade securities, government securities, and money market
funds.
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Dividend Policy

We intend to retain any future earnings and do not anticipate declaring or paying any cash dividends in the foreseeable future. The terms of certain of our outstanding
debt instruments restrict our ability to pay dividends or make distributions, and we may enter into credit agreements or other borrowing arrangements in the future that
may restrict our ability to declare or pay cash dividends or make distributions. Any future determination to declare cash dividends will be made at the discretion of our
board of directors, subject to applicable laws and will depend on a number of factors, including our financial condition, results of operations, capital requirements,
contractual restrictions, general business conditions, and other factors our board of directors may deem relevant.
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Capitalization

The following table sets forth cash, cash equivalents, and marketable securities, as well as our capitalization, as of September 30, 2020 as follows:
« on an actual basis;

« on a pro forma basis, giving effect to (i) the conversion of all outstanding shares of our redeemable convertible preferred stock, of which 239,623,894 shares are
outstanding as of September 30, 2020, into an aggregate of 240,910,588 shares of Class B common stock as if such conversion had occurred on September 30,
2020, including 1,286,694 shares of common stock issuable pursuant to the anti-dilution adjustment provisions relating to our Series C redeemable convertible
preferred stock (the “Preferred Stock Conversion”), (ii) the net issuance of shares of our Class A common stock upon the vesting and settlement of RSUs,
for which the service-based vesting condition was satisfied as of September 30, 2020 and for which we expect the liquidity-based vesting condition to be satisfied
in connection with this offering, after withholding an aggregate of shares to satisfy associated estimated income tax obligations (based on the assumed
initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax
withholding rate) (the “RSU Settlement”), (iii) the related increase in liabilities and corresponding decrease in additional paid-in capital for the associated tax
liabilities related to the net settlement of the RSUSs, (iv) stock-based compensation expense of $ related to RSUs for which the service-based vesting
condition was satisfied or partially satisfied as of September 30, 2020 for which we expect the liquidity-based vesting condition to be satisfied in connection with
this offering, reflected as an increase to additional paid-in capital and accumulated deficit, (v) the issuance of 9,200,000 shares of our Class H common stock to
our wholly-owned Host Endowment Fund subsidiary in November 2020, and (vi) the filing and effectiveness of our restated certificate of incorporation in
Delaware, which will occur immediately prior to the completion of this offering; and

* on a pro forma as adjusted basis, giving effect to (i) the pro forma adjustments set forth above, (ii) the sale and issuance of shares of our Class A
common stock in this offering at an assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page
of this prospectus, after deducting estimated underwriting discounts and commissions and estimated offering expenses payable by us, and (iii) the issuance of
400,000 shares of our Class A common stock that we plan to donate to a charitable foundation after the completion of this offering and an associated non-cash
expense of approximately $ million, estimated based on an assumed initial public offering price of $ per share, which is the midpoint of the price
range set forth on the cover page of this prospectus.
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The information below is illustrative only, and our cash, cash equivalents, and marketable securities, additional paid-in capital, accumulated deficit, total stockholders’
equity (deficit), and total capitalization following the closing of this offering will be adjusted based on the actual initial public offering price and other terms of the offering
determined at the pricing of this offering. You should read this table together with our consolidated financial statements and related notes, and the sections titled
“Selected Consolidated Financial and Other Data” and “Management’s Discussion and Analysis of Financial Condition and Results of Operations” that are included
elsewhere in this prospectus.

As of September 30, 2020

Pro Forma As
Actual Pro Forma Adjusted(1)

(unaudited)
(in thousands, except share and per share data)

Cash, cash equivalents, and marketable securities $ 4,495211  $ $

Long-term debt(2) $ 1,821,302 $ $

Redeemable convertible preferred stock, $0.0001 par value; 247,217,042 shares authorized, 239,623,894 shares issued and outstanding, actual;
no shares authorized, issued, and outstanding, pro forma and pro forma as adjusted 3,231,502

Stockholders’ equity (deficit):

Preferred stock, $0.0001 par value; no shares authorized, issued and outstanding, actual; 10,000,000 shares authorized, no shares issued and
outstanding, pro forma and pro forma as adjusted —

Class A common stock, $0.0001 par value; 710,000,000 shares authorized, 17,455,568 shares issued and outstanding, actual; 2,000,000,000

shares authorized, shares issued and outstanding, pro forma; 2,000,000,000 shares authorized, shares issued and

outstanding, pro forma as adjusted 1
Class B common stock, $0.0001 par value; 710,000,000 shares authorized, 249,978,646 shares issued and outstanding, actual; 710,000,000

shares authorized, shares issued and outstanding, pro forma; 710,000,000 shares authorized, shares issued and outstanding,

pro forma as adjusted 25

Class C common stock, $0.0001 par value; no shares authorized, issued and outstanding, actual; 2,000,000,000 shares authorized, no shares
issued and outstanding, pro forma; 2,000,000,000 shares authorized, no shares issued and outstanding, pro forma as adjusted —

Class H common stock, $0.0001 par value; no shares authorized, issued and outstanding, actual; 26,000,000 shares authorized, 9,200,000
shares issued, pro forma; 26,000,000 shares authorized, 9,200,000 shares issued, pro forma as adjusted —

Additional paid-in capital 744,413
Accumulated other comprehensive loss (2,867)
Accumulated deficit (2,117,856)
Total stockholders’ equity (deficit) $ (1,376,284) $ $
Total capitalization $ 3,676,520 $ $
(1) Each $1.00 increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of this prospectus, would

increase or decrease each of cash, cash equivalents, and marketable securities, additional paid-in capital, total stockholders’ equity, and total capitalization on a pro forma as adjusted basis by
approximately $ million, assuming the number of shares offered, as set forth on the cover page of this prospectus, remains the same and after deducting estimated underwriting discounts and
commissions and estimated offering expenses payable by us. Similarly, each 1.0 million share increase or decrease in the number of shares offered in this offering would increase or decrease each of
cash, cash equivalents, and marketable securities, additional paid-in capital, total stockholders’ equity, and total capitalization on a pro forma as adjusted basis by approximately $ million,
assuming that the initial public offering price per share remains at $ , which is the midpoint of the price range set forth on the cover page of this prospectus, and after deducting estimated

underwriting discounts and commissions and estimated offering expenses payable by us.

(2) Consists of $1,997.5 million of principal, net of unamortized debt discount and issuance costs of $176.2 million.
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The pro forma and pro forma as adjusted columns in the table above are based on shares of Class A common stock and shares of Class B common
stock (after giving effect to the Preferred Stock Conversion and the RSU Settlement) outstanding as of September 30, 2020, no shares of Class C common stock
outstanding, and 9,200,000 shares of Class H common stock issued to our wholly-owned Host Endowment Fund subsidiary in November 2020, and exclude:

* 24,460,092 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding
as of September 30, 2020, with a weighted-average exercise price of $5.96 per share, pursuant to our 2008 Plan;

» 13,788,876 shares of our Class B common stock issuable upon the exercise of options to purchase shares of our Class B common stock that were outstanding
as of September 30, 2020, with a weighted-average exercise price of $3.18 per share, pursuant to our 2008 Plan;

* 6,408,714 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding as
of September 30, 2020, with a weighted-average exercise price of $49.77 per share, pursuant to our 2018 Plan;

* 181,782 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding as of
September 30, 2020, with a weighted-average exercise price of $22.65 per share, pursuant to our Hotel Tonight Plan;

« 1,265,344 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2008 Plan (we

expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an

assumed % tax withholding rate));

» 30,762,460 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan (we

expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an

assumed % tax withholding rate));

* 16,344 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our Hotel Tonight Plan
(we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an
assumed % tax withholding rate));
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« 5,465,264 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition outstanding as of
September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan (we expect that vesting of
certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock, after withholding shares
of Class A common stock to satisfy associated estimated income tax obligations (based on the assumed initial public offering price of $ per share, which
is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate));

. shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were granted after
September 30, 2020, with a weighted-average exercise price of $ per share, pursuant to our 2018 Plan;

. RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition that were granted after
September 30, 2020, pursuant to our 2018 Plan (we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of
shares of our Class A common stock, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations
(based on the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus,
and an assumed % tax withholding rate));

* 7,934,794 shares of Class A common stock issuable upon the exercise of warrants to purchase shares of Class A common stock outstanding as of
September 30, 2020, with a weighted-average exercise price of $28.355 per share;

. shares of our Class A common stock reserved for future issuance under our 2020 Plan, which will become effective on the date immediately prior to the
date our registration statement of which this prospectus forms a part becomes effective; and

* 4,000,000 shares of our Class A common stock reserved for future issuance under our ESPP, which will become effective on the date immediately prior to the
date our registration statement of which this prospectus forms a part becomes effective.

Our 2020 Plan and ESPP each provides for annual automatic increases in the number of shares reserved thereunder, and our 2020 Plan also provides for increases to
the number of shares of Class A common stock that may be granted thereunder based on shares underlying any awards under our 2008 Plan and 2018 Plan that
expire, are forfeited or are otherwise terminated, as more fully described in the section titled “Compensation Discussion and Analysis—Executive Compensation Tables
—Equity Plans—2020 Incentive Award Plan.”
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Dilution

If you invest in our Class A common stock in this offering, your interest will be diluted to the extent of the difference between the initial public offering price per share of
Class A common stock and the pro forma as adjusted net tangible book value per share of our Class A, Class B, and Class H common stock immediately after this
offering.

Our historical net tangible book value as of September 30, 2020 was $ million, or $ per share. Net tangible book value per share represents the amount
of our total tangible assets less our total liabilities and redeemable convertible preferred stock, divided by the number of shares of our Class A and Class B common
stock outstanding as of September 30, 2020.

Our pro forma net tangible book value as of September 30, 2020 was $ million, or $ per share. Pro forma net tangible book value per share represents
the amount of our total tangible assets less our total liabilities, divided by the number of our shares of Class A, Class B, and Class H common stock outstanding as of
September 30, 2020, after giving effect to (i) the conversion of all outstanding shares of our redeemable convertible preferred stock, of which 239,623,894 shares are
outstanding as of September 30, 2020, into an aggregate of 240,910,588 shares of Class B common stock as if such conversion had occurred on September 30, 2020,
including 1,286,694 shares of common stock issuable pursuant to the anti-dilution adjustment provisions relating to our Series C redeemable convertible preferred stock
(the “Preferred Stock Conversion”), (i) the net issuance of shares of our Class A common stock upon the vesting and settlement of RSUs, for which the service-
based vesting condition was satisfied as of September 30, 2020 and for which we expect the liquidity-based vesting condition to be satisfied in connection with this
offering, after withholding an aggregate of shares to satisfy associated estimated income tax obligations (based on the assumed initial public offering price of

$ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate) (the “RSU
Settlement”), (iii) the related increase in liabilities and corresponding decrease in additional paid-in capital for the associated tax liabilities related to the net settlement of
the RSUs, (iv) stock-based compensation expense of $ related to RSUs for which the service-based vesting condition was satisfied or partially satisfied as of
September 30, 2020 for which we expect the liquidity-based vesting condition to be satisfied in connection with this offering, reflected as an increase to additional
paid-in capital and accumulated deficit, (v) the issuance of 9,200,000 shares of our Class H common stock to our wholly-owned Host Endowment Fund subsidiary in
November 2020, and (vi) the filing and effectiveness of our restated certificate of incorporation in Delaware, which will occur immediately prior to the completion of this
offering.

After giving effect to the sale and issuance by us of shares of Class A common stock in this offering at an assumed initial public offering price per share of

$ , which is the midpoint of the price range set forth on the cover page of this prospectus, and after deducting estimated underwriting discounts and
commissions and estimated offering expenses, and the issuance of 400,000 shares of our Class A common stock that we plan to donate to a charitable foundation after
the completion of this offering and an associated non-cash expense of approximately $ million, estimated based on an assumed initial public offering price of

$ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, our pro forma as adjusted net tangible book value as of
September 30, 2020 would have been $ million, or $ per share. This amount represents an immediate increase in pro forma as adjusted net tangible
book value of $ per share to our existing stockholders and an immediate dilution in pro forma as adjusted net tangible book value of $ per share to new
investors purchasing Class A common stock in this offering.
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We determine dilution by subtracting the pro forma as adjusted net tangible book value per share after this offering from the initial public offering price per share paid by
new investors for a share of Class A common stock. The following table illustrates this dilution on a per share basis:

Assumed initial public offering price per share $
Historical net tangible book value per share as of September 30, 2020 $
Increase per share attributable to the pro forma adjustments described above
Pro forma net tangible book value per share as of September 30, 2020
Increase in pro forma net tangible book value per share attributable to new investors purchasing shares of Class A common stock in this offering

Decrease in pro forma net tangible book value per share attributable to the 400,000 shares of our Class A common stock we plan to donate to a charitable
foundation

Pro forma as adjusted net tangible book value per share immediately after this offering

Dilution in pro forma as adjusted net tangible book value per share to new investors in this offering $

The dilution information discussed above is illustrative only and may change based on the actual initial public offering price and other terms of this offering. Each $1.00
increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of this
prospectus, would increase or decrease, as applicable, our pro forma as adjusted net tangible book value per share after this offering by $ per share and the
dilution per share to new investors participating in this offering by $ per share, assuming that the number of shares of Class A common stock offered by us, as
set forth on the cover page of this prospectus, remains the same and after deducting estimated underwriting discounts and commissions and estimated offering
expenses payable by us. Similarly, a 1.0 million share increase in the number of shares of Class A common stock offered by us would increase the pro forma as
adjusted net tangible book value after this offering by $ per share and decrease the dilution per share to new investors participating in this offering by

$ per share, and a share decrease in the number of shares of Class A common stock offered by us would decrease the pro forma as adjusted net
tangible book value by $ per share, and increase the dilution per share to new investors in this offering by $ per share, assuming that the assumed
initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of this prospectus, remains the same and after
deducting estimated underwriting discounts and commissions and estimated offering expenses payable by us.

If the underwriters exercise in full their option to purchase additional shares of Class A common stock from us, the pro forma as adjusted net tangible book value per
share after giving effect to this offering would be $ per share, and the dilution to investors participating in this offering would be $ per share.

The following table summarizes on the pro forma as adjusted basis described above (but not including the 400,000 shares of our Class A common stock that we plan to
donate to a charitable foundation described above), the differences between the number of shares purchased from us, the total consideration paid and the average
price per share paid to us by existing stockholders and by investors purchasing shares of Class A common stock in this offering at the assumed initial public offering
price per share of $ , which is the midpoint of the price range set forth on the cover page on this prospectus, before deducting estimated underwriting
discounts and commissions and estimated offering expenses payable by us:

Shares Purchased Total Consideration Weighted-
Average
Amount Price Per
Number Percent (in thousands)  Percent Share
Existing stockholders % $ % $
New investors $
Total 100% $ 100%
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A $1.00 increase or decrease in the assumed initial public offering price per share of $ , which is the midpoint of the price range set forth on the cover page of
this prospectus, would increase or decrease, as applicable, the total consideration paid by new investors by $ million and, in the case of an increase, would

increase the percentage of total consideration paid by new investors to % and, in the case of a decrease, would decrease the percentage of total consideration paid
by new investors to %, assuming that the number of shares offered by us, as set forth on the cover page of this prospectus, remains the same. Similarly, a 1.0 million
share increase or decrease in the number of shares offered by us would increase or decrease, as applicable, the total consideration paid by new investors by

$ million and, in the case of an increase, would increase the percentage of total consideration paid by new investors to % and, in the case of a decrease,
would decrease the percentage of total consideration paid by new investors to %, assuming that the assumed initial public offering price per share of $ ,
which is the midpoint of the price range set forth on the cover page of this prospectus, remains the same.

If the underwriters exercise their option to purchase additional shares of Class A common stock in full, our existing stockholders would own % and our new investors
would own % of the total number of shares of our common stock outstanding upon the completion of this offering.

The pro forma and pro forma as adjusted columns in the table above are based on shares of Class A common stock and shares of Class B common stock (after giving
effect to the Preferred Stock Conversion and the RSU Settlement) outstanding as of September 30, 2020, no shares of Class C common stock outstanding, and
9,200,000 shares of Class H common stock issued to our wholly-owned Host Endowment Fund subsidiary in November 2020, and exclude:

* 24,460,092 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding
as of September 30, 2020, with a weighted-average exercise price of $5.96 per share, pursuant to our 2008 Plan;

* 13,788,876 shares of our Class B common stock issuable upon the exercise of options to purchase shares of our Class B common stock that were outstanding
as of September 30, 2020, with a weighted-average exercise price of $3.18 per share, pursuant to our 2008 Plan;

* 6,408,714 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding as
of September 30, 2020, with a weighted-average exercise price of $49.77 per share, pursuant to our 2018 Plan;

* 181,782 shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were outstanding as of
September 30, 2020, with a weighted-average exercise price of $22.65 per share, pursuant to our Hotel Tonight Plan;

* 1,265,344 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2008 Plan (we

expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an

assumed % tax withholding rate));
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« 30,762,460 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan (we

expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an

assumed % tax withholding rate));

* 16,344 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of service-based and liquidity-based vesting conditions
outstanding as of September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our Hotel Tonight Plan
(we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock in
connection with this offering, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations (based on the
assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus, and an
assumed % tax withholding rate));

» 5,465,264 RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition outstanding as of
September 30, 2020, for which the service-based condition was not yet satisfied as of September 30, 2020, pursuant to our 2018 Plan (we expect that vesting of
certain of these RSUs through , 2020 will result in the net issuance of shares of our Class A common stock, after withholding shares
of Class A common stock to satisfy associated estimated income tax obligations (based on the assumed initial public offering price of $ per share, which
is the midpoint of the price range set forth on the cover page of this prospectus, and an assumed % tax withholding rate));

. shares of our Class A common stock issuable upon the exercise of options to purchase shares of our Class A common stock that were granted after
September 30, 2020, with a weighted-average exercise price of $ per share, pursuant to our 2018 Plan;

. RSUs covering shares of our Class A common stock that are issuable upon satisfaction of a service-based vesting condition that were granted after
September 30, 2020, pursuant to our 2018 Plan (we expect that vesting of certain of these RSUs through , 2020 will result in the net issuance of
shares of our Class A common stock, after withholding shares of Class A common stock to satisfy associated estimated income tax obligations
(based on the assumed initial public offering price of $ per share, which is the midpoint of the price range set forth on the cover page of this prospectus,
and an assumed % tax withholding rate));

* 7,934,794 shares of Class A common stock issuable upon the exercise of warrants to purchase shares of Class A common stock outstanding as of
September 30, 2020, with a weighted-average exercise price of $28.355 per share; and

. shares of our Class A common stock reserved for future issuance under our 2020 Plan, which will become effective on the date immediately prior to the
date our registration statement of which this prospectus forms a part becomes effective.
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Our 2020 Plan and ESPP each provides for annual automatic increases in the number of shares reserved thereunder, and our 2020 Plan also provides for increases to
the number of shares of Class A common stock that may be granted thereunder based on shares underlying any awards under our 2008 Plan and 2018 Plan that
expire, are forfeited or are otherwise terminated, as more fully described in the section titled “Compensation Discussion and Analysis—Executive Compensation Tables
—Equity Plans—2020 Incentive Award Plan.”

To the extent that any outstanding options to purchase our common stock are exercised, RSUs are settled, or new awards are granted under our equity compensation
plans, warrants to purchase our Class A common stock are exercised, or additional shares of our Class A common stock, our Class B common stock, or our Class H
common stock (or Class A common stock issuable upon the conversion of our Class B common stock or our Class H common stock), or shares of our Class C common
stock are issued, there will be further dilution to investors participating in this offering.
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Selected Consolidated Financial And Other Data

The following selected consolidated statements of operations data for the years ended December 31, 2017, 2018, and 2019 and consolidated balance sheet data as of
December 31, 2018 and 2019 have been derived from our audited consolidated financial statements included elsewhere in this prospectus. The consolidated balance
sheet data as of December 31, 2017 has been derived from our audited consolidated financial statements not included in this prospectus. The following selected
consolidated statements of operations data for the years ended December 31, 2015 and 2016 and consolidated balance sheet data as of December 31, 2015 and 2016
have been derived from our accounting records and have been prepared on the same basis as the audited consolidated financial statements included elsewhere in this
prospectus, except that such data has not been recast to conform to Accounting Standards Codification (“ASC”) 606, Revenue from Contracts with Customers (“ASC
606"), as discussed in footnote (1) below. The selected consolidated statements of operations data for the nine months ended September 30, 2019 and 2020 and the
consolidated balance sheet data as of September 30, 2020 have been derived from our unaudited interim consolidated financial statements included elsewhere in this
prospectus. The unaudited consolidated financial data set forth below have been prepared on the same basis as our audited consolidated financial statements and, in
the opinion of management, reflect all adjustments, consisting only of normal recurring adjustments, that are necessary for the fair statement of such data. Our
historical results are not necessarily indicative of the results that may be expected in the future. You should read the following selected consolidated financial and other
data below in conjunction with the section titled “Management’s Discussion and Analysis of Financial Condition and Results of Operations” and our consolidated
financial statements and related notes included elsewhere in this prospectus. The selected consolidated financial data included in this section are not intended to

replace the consolidated financial statements and are qualified in their entirety by the consolidated financial statements and related notes included elsewhere in this
prospectus.

Nine Months Ended
Year Ended December 31, September 30,

2015(1) 2016(1) 2017 2018 2019 2019 2020

(in thousands, except per share data)
Consolidated Statements of Operations Data:

Revenue $ 919041 $ 1655576 $ 2,561,721 $ 3,651,985 $ 4,805239 $ 3,698,443 $ 2,518,935

Costs and expenses:
Cost of revenue 226,397 412,748 647,690 864,032 1,196,313 902,695 666,295
Operations and support(2) 181,285 270,292 395,739 609,202 815,074 600,788 548,369
Product development(2) 99,685 228,061 400,749 579,193 976,695 693,796 690,677
Sales and marketing(2) 397,238 663,057 871,749 1,101,327 1,621,519 1,184,506 545,510
General and administrative(2) 138,133 214,411 327,156 479,487 697,181 490,262 421,082
Restructuring charges(2) — — — — — — 136,969
Total costs and expenses 1,042,738 1,788,569 2,643,083 3,633,241 5,306,782 3,872,047 3,008,902
Income (loss) from operations (123,697) (132,993) (81,362) 18,744 (501,543) (173,604) (489,967)
Interest income 3,961 11,530 32,102 66,793 85,902 68,661 23,830
Interest expense (7,902) (12,254) (16,403) (26,143) (9,968) (6,801) (107,548)
Other income (expense), net (3,160) (2,630) 6,564 (12,361) 13,906 42,130 (115,751)
Income (loss) before income taxes (130,798) (136,347) (59,099) 47,033 (411,703) (69,614) (689,436)
Provision for income taxes 4,648 11,003 10,947 63,893 262,636 253,187 7,429
Net loss $ (135446) $ (147,350) $  (70,046) $  (16,860) $ (674,339) $ (322,801) $  (696,865)
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Less: Deemed dividends to preferred stockholders(3)

Net loss attributable to Class A and Class B common stockholders

Net loss per share attributable to Class A and Class B common stockholders, basic and diluted(4)
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Nine Months
Ended
Year Ended December 31, September 30,
2015(1) 2016(1) 2017 2018 2019 2019 2020

(in thousands, except per share data)

—  (92468)

$(135,446) $(239,818) §$ (70,046)

$(16,860) $

(674,339) $(322,801) $(696,865)

$ (054) $ (095 $

(027) $ (0.07)$

(259) $ (1.24) $ (2.64)

Weighted-average shares used in computing net loss per share attributable to Class A and Class B common stockholders, basic and

diluted(3)

248,528 251,344

255,006

256,326

260,556 259,946 263,726

Pro forma net loss per share attributable to Class A and Class B common stockholders, basic and diluted (unaudited)(4)

Weighted-average shares used in computing pro forma net loss per share attributable to Class A and Class B common stockholders,

basic and diluted (unaudited)(4)

(1) The Company adopted ASC 606 effective January 1, 2018, using the full retrospective transition method. Accordingly, our audited consolidated financial statements for 2017 were recast to conform to
ASC 606. Comparative information for 2015 and 2016, as presented above, continues to be reported under ASC 605, Revenue Recognition.

(2) Includes stock-based compensation expense as follows:

Operations and support
Product development
Sales and marketing
General and administrative
Restructuring charges

Total stock-based compensation expense

(3) Deemed dividends to preferred stockholders represent the premium paid over carrying value on the repurchase of certain redeemable convertible preferred stock.

Nine Months Ended

Year Ended December 31, September 30,
2015 2016 2017 2018 2019 2019 2020
(in thousands)
365 $ 353 §$ 1,841 $ 1,968 $ 817 283 $ 2,869
4,812 7,732 20,309 33,895 56,632 44,991 64,088
3,031 9,369 5,997 12,465 23,919 17,074 11,979
14,583 16,420 10,210 5,565 16,179 9,962 31,689
— — — — — — (1,849)
22791 $ 33874 $ 38,357 $ 53,893 $ 97,547 72,310 $ 108,776

(4) See Notes 2 and 15 to our consolidated financial statements included elsewhere in this prospectus for an explanation of the method used to calculate basic and diluted net loss per share attributable to

common stockholders for 2017, 2018, 2019, and the nine months ended September 30, 2019 and 2020 and pro forma basic and diluted net loss per share attributable to common stockholders and the

weighted-average number of shares used in the computation of the per share amounts.
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As of December 31, September 30,
2015(1) 2016(1) 2017 2018 2019 2020
(in thousands)
Consolidated Balance Sheet Data:
Cash, cash equivalents, and marketable securities $ 2,024,988 $ 2,842,470 $ 2,887,808 $ 3,329,308 $ 3,074,273 $  4,495211
Restricted cash — — — — 115 55,628
Funds receivable and amounts held on behalf of customers 881,385 1,492,492 2,323,405 2,305,011 3,145,457 2,354,450
Working capital(2) 1,770,474 2,379,989 2,121,733 2,138,522 1,327,679 2,828,152
Total assets 3,108,279 4,706,075 6,050,830 6,613,089 8,310,119 8,728,479
Funds payable and amounts payable to customers 881,385 1,492,492 2,323,405 2,305,011 3,145,457 2,354,450
Total liabilities 1,248,555 2,144,942 3,386,403 3,898,895 5,886,302 6,873,261
Redeemable convertible preferred stock 2,283,308 3,181,637 3,231,502 3,231,502 3,231,502 3,231,502
Additional paid-in capital 113,895 64,492 184,943 259,466 617,690 744,413
Accumulated deficit (535,595) (682,945) (753,888) (768,888)  (1,420,991) (2,117,856)
Total stockholders’ deficit (423,584) (620,504) (567,075) (517,308) (807,685) (1,376,284)

(1) The Company adopted ASC 606 effective January 1, 2018, using the full retrospective transition method. Accordingly, our audited consolidated financial statements for 2017 were recast to conform to

ASC 606. Comparative information for 2015 and 2016, as presented above, continues to be reported under ASC 605, Revenue Recognition.

(2) We define working capital as current assets less current liabilities. See our consolidated financial statements and related notes included elsewhere in this prospectus for further details regarding our

current assets and current liabilities as of December 31, 2018 and 2019.

Key Business Metrics

We review the following key business metrics to measure our performance, identify trends, formulate financial projections, and make strategic decisions. We are not
aware of any uniform standards for calculating these key metrics, which may hinder comparability with other companies that may calculate similarly titled metrics in a
different way.

Nine Months Ended

Year Ended December 31, September 30,
2015 2016 2017 2018 2019 2019 2020
(in millions)
Nights and Experiences Booked 724 125.7 185.8 250.3 326.9 2511 146.9
Gross Booking Value $ 8,057.7 $ 13,9248 $ 20,9753 $ 29,440.7 $ 37,9626 $ 29,4242 $ 17,991.2

Nights and Experiences Booked

Nights and Experiences Booked is a key measure of the scale of our platform, which in turn drives our financial performance. Nights and Experiences Booked on our
platform in a period represents the sum of
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the total number of nights booked for stays and the total number of seats booked for experiences, net of cancellations and alterations that occurred in that period. For
example, a booking made on February 15 would be reflected in Nights and Experiences Booked for our quarter ended March 31. If, in the example, the booking were
canceled on May 15, Nights and Experiences Booked would be reduced by the cancellation for our quarter ended June 30. A night can include one or more guests and
can be for a listing with one or more bedrooms. A seat is booked for each participant in an experience. Substantially all of the bookings on our platform to date have
come from nights. We believe Nights and Experiences Booked is a key business metric to help investors and others understand and evaluate our results of operations
in the same manner as our management team, as it represents a single unit of transaction on our platform.

Gross Booking Value

GBYV represents the dollar value of bookings on our platform in a period and is inclusive of host earnings, service fees, cleaning fees, and taxes, net of cancellations
and alterations that occurred during that period. The timing of recording GBV and any related cancellations is similar to that described in the subsection titled “—Key
Business Metrics—Nights and Experiences Booked” above. Revenue from the booking is recognized upon check-in; accordingly, GBV is a leading indicator of revenue.
The entire amount of a booking is reflected in GBV during the quarter in which booking occurs, whether the guest pays the entire amount of the booking upfront or
elects to use our Pay Less Upfront program.

For additional information about our key business metrics, see the section titled “Management’s Discussion and Analysis of Financial Condition and Results of
Operations—Key Business Metrics and Non-GAAP Financial Measures.”

Non-GAAP Financial Measures

In addition to our results determined in accordance with GAAP, we believe the following non-GAAP measures are useful in evaluating our operating performance. We
use the following non-GAAP financial information, collectively, to evaluate our ongoing operations and for internal planning and forecasting purposes. We believe that
non-GAAP financial information, when taken collectively, may be helpful to investors because it provides consistency and comparability with past financial performance,
and assists in comparisons with other companies, some of which use similar non-GAAP financial information to supplement their GAAP results. The non-GAAP
financial information is presented for supplemental informational purposes only, should not be considered a substitute for financial information presented in accordance
with GAAP, and may be different from similarly titled non-GAAP measures used by other companies. A reconciliation of each non-GAAP financial measure to the most
directly comparable financial measure stated in accordance with GAAP is provided below. Investors are encouraged to review the related GAAP financial measures and
the reconciliation of these non-GAAP financial measures to their most directly comparable GAAP financial measures. Adjusted EBITDA also excludes certain items
related to transactional tax matters, for which management believes it is probable that we may be held jointly liable with hosts in certain jurisdictions, and we urge
investors to review the detailed disclosure regarding these matters included in the subsection titled “Management’s Discussion and Analysis of Financial Condition and
Results of Operations—Critical Accounting Policies and Estimates—Lodging Tax Obligations,” as well as the notes to our consolidated financial statements included
elsewhere in this prospectus.
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The following table summarizes our non-GAAP financial measures, along with the most directly comparable GAAP measure, for each period presented below.

Nine Months Ended

Year Ended December 31, September 30,
2015 2016 2017 2018 2019 2019 2020
(in millions)
Net loss $ (1354) $ (1474) $ (700) $  (169)$  (6743) $  (3228) $  (696.9)
Adjusted EBITDA $  (940) $ (527) $ 600 $ 1706 $  (2533) $ 231§  (230.2)
Net cash provided by (used in) operating activities $ (734) $ 1150 §$ 2512 § 5956 $ 2227 $ 4191  § (490.6)
Free Cash Flow $ (1236) $ 211 $ 151.0 $ 5049 $ 973 § 3198 $ (520.1)

Adjusted EBITDA

Adjusted EBITDA is defined as net income or loss adjusted for (i) provision for income taxes; (i) interest income, interest expense, and other income (expense), net;
(iii) depreciation and amortization; (iv) stock-based compensation expense; (v) net changes to the reserves for lodging taxes for which management believes it is
probable that we may be held jointly liable with hosts for collecting and remitting such taxes; and (vi) restructuring charges.

The above items are excluded from our Adjusted EBITDA measure because these items are non-cash in nature, or because the amount and timing of these items is
unpredictable, not driven by core results of operations and renders comparisons with prior periods and competitors less meaningful. We believe Adjusted EBITDA
provides useful information to investors and others in understanding and evaluating our results of operations, as well as provides a useful measure for period-to-period
comparisons of our business performance. Moreover, we have included Adjusted EBITDA in this prospectus because it is a key measurement used by our
management internally to make operating decisions, including those related to operating expenses, evaluate performance, and perform strategic planning and annual
budgeting.

Adjusted EBITDA has limitations as a financial measure, should be considered as supplemental in nature, and is not meant as a substitute for the related financial
information prepared in accordance with GAAP. These limitations include the following:

» Adjusted EBITDA does not reflect interest income (expense) and other income (expense), net, which include unrealized and realized gains and losses on foreign
currency exchange, investments, and financial instruments;

» Adjusted EBITDA excludes certain recurring, non-cash charges, such as depreciation of property and equipment and amortization of intangible assets, and
although these are non-cash charges, the assets being depreciated and amortized may have to be replaced in the future, and Adjusted EBITDA does not reflect
all cash requirements for such replacements or for new capital expenditure requirements;

« Adjusted EBITDA excludes stock-based compensation expense, which has been, and will continue to be for the foreseeable future, a significant recurring
expense in our business and an important part of our compensation strategy;

» Adjusted EBITDA does not reflect net changes to the reserves for lodging taxes for which management believes it is probable that we may be held jointly liable
with hosts for collecting and remitting such taxes; and
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» Adjusted EBITDA does not reflect restructuring charges, which include severance and other employee costs, lease impairments, and contract amendments and
terminations.

Because of these limitations, you should consider Adjusted EBITDA alongside other financial performance measures, including net loss and our other GAAP results.

The following is a reconciliation of Adjusted EBITDA to the most comparable GAAP measure, net loss:

Nine Months Ended
Year Ended December 31, September 30,

2015 2016 2017 2018 2019 2019 2020

(in thousands, except percentages)

Revenue $ 919,041 $ 1,655,576 $2,561,721  $3,651,985 $ 4,805239 $ 3,698,443 $ 2,518,935
Net loss $ (135446) $ (147,350) $ (70,046) $ (16,860) $ (674,339) $ (322,801) $ (696,865)
Adjusted to exclude the following:

Provision for income taxes 4,648 11,003 10,947 63,893 262,636 253,187 7,429
Other (income) expense, net 3,160 2,630 (6,564) 12,361 (13,906) (42,130) 115,751
Interest expense 7,902 12,254 16,403 26,143 9,968 6,801 107,548
Interest income (3,961) (11,530) (32,102) (66,793) (85,902) (68,661) (23,830)
Depreciation and amortization 11,481 23,404 79,342 82,401 114,162 76,332 93,438
Stock-based compensation expense(1) 22,791 33,874 38,357 53,893 97,547 72,310 110,625
Net changes in lodging tax reserves (4,553) 23,038 23,682 15,587 36,574 48,088 (81,219)
Restructuring charges — — — — — — 136,969
Adjusted EBITDA $ (93978) $ (52677) $ 60,019 $ 170,625 $ (253,260) $ 23,126 $ (230,154)
Adjusted EBITDA as a percentage of revenue (10)% (3)% 2% 5% (5)% 1% (9)%

(1) Excludes stock-based compensation related to restructuring, which is included in restructuring charges in the table above.

Free Cash Flow

Free Cash Flow is a non-GAAP financial measure that is calculated by reducing purchases of property and equipment from net cash provided by (used in) operating
activities. We believe that Free Cash Flow is a meaningful indicator of liquidity that provides information to management and investors about the amount of cash
generated from operations that, after purchases of property and equipment, can be used for strategic initiatives, including continuous investment in our business,
growth through acquisitions, and strengthening our balance sheet. Our Free Cash Flow is impacted by the timing of GBV because we collect our service fees at the
time of booking, which is generally before a stay or experience occurs. Funds held on behalf of our hosts and guests and amounts payable to our hosts and guests do
not impact Free Cash Flow, except interest earned on these funds. Free Cash Flow has limitations as an analytical tool and should not be considered in isolation or as
substitutes for analysis of other GAAP financial measures, such as net
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cash provided by operating activities. Free Cash Flow does not reflect our ability to meet future contractual commitments and may be calculated differently by other
companies in our industry, limiting its usefulness as a comparative measure.

The following is a reconciliation of Free Cash Flow to the most comparable GAAP cash flow measure, net cash provided by (used in) operating activities:

Nine Months Ended
Year Ended December 31, September 30,

2015 2016 2017 2018 2019 2019 2020

(in thousands, except percentages)

Revenue $ 919,041 $ 1655576 $ 2,561,721 $§ 3,651,985 $ 4,805239 $ 3698443 $ 2,518,935
Net cash provided by (used in) operating activities $ (73422) $ 115,024 $ 251,225 § 595,557 $ 222,727 % 419,101 $  (490,622)
Purchases of property and equipment (50,138) (93,894) (100,204) (90,624) (125,452) (99,278) (29,489)
Free Cash Flow $ (123,560) $ 21,130 $ 151,021  § 504,933 $ 97,275 $ 319,823 $§  (520,111)
Free Cash Flow as a percentage of revenue (13)% 1% 6% 14% 2% 9% 21)%

Other cash flow components:
Net cash provided by (used in) investing activities $ (68,662) $ 23194 § (788944) $ (668,171) $ (347,155) § (50,089) $ (816,104)
Net cash provided by financing activities $1,504,800 $ 814898 § 672954 § 140,516 $ 854,579 $ 684,198 $ 1,174,207

For additional information about these non-GAAP financial measures, see the section titled “Management’s Discussion and Analysis of Financial Condition and Results
of Operations—Key Business Metrics and Non-GAAP Financial Measures.”

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 138 of 489



11/16/20, 3:09 PM

Table of Contents

The Growth of
Our Community

Guests have booked more than 1 billion nights and experiences
since 2007. Here are some year-by-year highlights.

2007

Brian and Joe host three guests—
Kat, Amol, and Michael—who've
traveled to San Francisco for a
design conference.

2008

A host in Washington, D.C. lists
the first private room on Airbnb.
Over the next decade, they
host hundreds of guests in their
Victorian row house.

2009

Airbnb launches the Superhost
program to recognize the
highest standards of hosting
on the platform.

2010

A host in Connecticut lists a
five-acre private island.
Today, there are more than
1,600 private islands available
to book on Airbnb.

20M

We enhance our platform
to empower hosts, including
a $50,000 guarantee for
property damage, and a

2012

Airbnb enables hosts to offer
free accommodations to those
impacted by Hurricane Sandy
in New York City, and the Open
Homes program is born.

2013

In a moment of informal
international cooperation,
Japanese host Megumi restores
an old farmhouse, and raises her
daughter Akari with help from
guests from all over the world.

2014

1,000 hosts congregate in San
Francisco to share hospitality tips
during the second Airbnb Open
conference, including hosts from as
far away as Europe and Australia.

2015

Some 1,000 new Airbnb hosts in
Cuba open the doors to their
Casas Particulares, as US-Cuban
travel flourishes.

2016

Airbnb and the Self-Employed
Women’s Association of India initiate

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm

2017

In a company-wide commitment to
growth in China, Airbnb announces
its new Chinese name—Aibiying—
which means “welcome each other
with love.”

2018

The Experiences program gets its
first superstar—beloved grandma
Nonna Nerina is interviewed on
Italian national television about her
pasta-making experience.

2019

As a growing number of unusual
properties join the platform, Kristie
lists the first potato on Airbnb.
Hundreds of guests will stay in the
6-ton Idaho spud.

2020

Hosts sign up to welcome
COVID-19 first responders at
200,000 listings, as part of the
new Frontline Stays program.
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24-hour customer hotline. a program enabling hosts to offer

homestays, bringing new livelihood
opportunities to rural India.
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Glossary of Terms

Term
Active booker

Active listing

Adjusted EBITDA

Available listing

Check-ins

Free Cash Flow

Gross Booking Value

Guest arrivals

Hosts

Individual host

Nights and Experiences Booked

Professional host

Revenue

11/16/20, 3:09 PM

Definition
An active booker is a unique guest who has booked a stay or experience in a given period.

We consider a listing of a home or an experience to be an “active listing” if it is viewable on Airbnb and has
been previously booked at least once on Airbnb (excluding Hotel Tonight).

Adjusted EBITDA is defined as net income or loss adjusted for (i) provision for income taxes; (ii) interest
income, interest expense, and other income (expense), net; (iii) depreciation and amortization; (iv) stock-
based compensation expense; (v) net changes to the reserves for lodging taxes for which management
believes it is probable that we may be held jointly liable with hosts for collecting and remitting such taxes;
and (vi) restructuring charges.

Available listings are accommodations and experiences that are viewable on a certain date on our platform
(excluding Hotel Tonight).

Check-ins represent individual stays or experiences that occur during a period that have not been canceled.

Free Cash Flow represents net cash provided by (used in) operating activities less purchases of property
and equipment.

Gross Booking Value (“GBV”) represents the dollar value of bookings on our platform in a period and is
inclusive of host earnings, service fees, cleaning fees, and taxes, net of cancellations and alterations that
occurred during that period.

Guest arrivals represent an individual and all co-travelers included on a reservation for a stay for completed
check-ins during a given period.

We count the number of hosts on our platform based on the number of users with available listings as of a
certain date.

Individual hosts are individual entrepreneurs who list their spaces, including private rooms, primary homes,
or vacation homes on Airbnb. We define individual hosts as those hosts who onboard and activate their
spaces on Airbnb directly through our website or mobile apps.

Nights and Experiences Booked on our platform in a period represents the sum of the total number of nights
booked for stays and the total number of seats booked for experiences, net of cancellations and alterations
that occurred in that period.

Professional hosts are all hosts who are not individual hosts. Professional hosts are often property managers
or traditional hospitality operators (i.e. hotels, traditional bed and breakfasts, hostels, or serviced
apartments). A professional host generally utilizes our professional hosting tools such as our application
programming interfaces to list on Airbnb.

Revenue consists of service fees, net of incentives and refunds, charged to our customers.
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Management’s Discussion and Analysis of Financial Condition and
Results of Operations

You should read the following discussion and analysis of our financial condition and results of operations together with the “Selected Consolidated Financial and Other
Data” and our consolidated financial statements and related notes included elsewhere in this prospectus. This discussion contains forward-looking statements based
upon current expectations that involve risks and uncertainties. Our actual results may differ materially from those anticipated in these forward-looking statements as a
result of various factors, including those set forth under the section titled “Risk Factors” or in other parts of this prospectus. Our historical results are not necessarily
indicative of the results that may be expected for any period in the future. Except as otherwise noted, all references to 2019 refer to the year ended December 31, 2019,
references to 2018 refer to the year ended December 31, 2018, and references to 2017 refer to the year ended December 31, 2017.

Overview

Airbnb started with two designers trying to solve a problem: how to pay their rent.

The year was 2007. Brian and Joe — two of our founders and friends from design school — were looking for a way to cover the cost of their San Francisco apartment.
That week, they saw an opportunity. An international design conference was coming to town, and every hotel was sold out. They quickly created a website,
AirBedandBreakfast.com, with the hope of renting airbeds in their apartment to attendees of the conference. Three designers, Michael, Kat, and Amol, took them up on
their offer and became the first guests of Brian and Joe, our first hosts.

When Brian and Joe told people what they were doing, they thought the idea sounded crazy. “Strangers will never stay in each other’s homes,” they said. But
something unexpected happened that first weekend. Brian and Joe treated their guests like old friends from out of town, connecting them to a unique slice of San
Francisco that they could never have experienced on their own. Michael, Kat, and Amol came as outsiders, but left feeling like locals. The experience left Brian and Joe
feeling something special too — the excitement of sharing the city they loved and seeing their guests form a deep connection to it.

Brian and Joe started thinking: maybe there were more people like Michael, Kat, and Amol who would like to travel this way and more people who would like to host this
way. These are the ideas that Airbnb was founded on.

In 2008, Nate, a software engineer, joined Brian and Joe, and together the three founders took on a bigger design problem: how do you make strangers feel
comfortable enough to stay in each other’s homes? The key was trust. The solution they designed combined host and guest profiles, integrated messaging, two-way
reviews, and secure payments built on a technology platform that unlocked trust, and eventually led to hosting at a global scale that was unimaginable at the time.

Today, the idea does not seem so crazy after all. Our more than 4 million hosts now offer everything from a private room in their home to luxury villas, from one night to
several months at a time. Hosting has expanded from homes to now include experiences that can be taken in cities all over the world, or even online. In more than 220
countries and regions around the world, our hosts have welcomed over 825 million guest arrivals and have cumulatively earned over $110 billion. “Airbnb” has become
synonymous with one-of-a-kind travel on a global scale.
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Our Business Model

We operate a global marketplace, where hosts offer guests stays and experiences on our platform. As of September 30, 2020, our more than 4 million hosts had

7.4 million available listings of homes and experiences, of which 5.6 million were active listings. Our listings include private rooms, entire homes, luxury villas,
treehouses, igloos, and experiences, in approximately 100,000 cities across more than 220 countries and regions. In 2019, 63% of our revenue was generated from
listings outside of the United States. We believe that we have the largest collection of unique listings available for guests. Available listings are accommodations and
experiences that are viewable on a certain date on our platform (excluding Hotel Tonight). We count the number of hosts on our platform based on the number of users
with available listings as of a certain date; some individuals may have more than one account. Active listings are available listings that have been previously booked at
least once at any time since inception. We believe this definition of active listings is appropriate given recent booking activity of listings that are defined as active
listings. Approximately 76% of active listings had been booked in the twelve months ended September 30, 2020 and 90% had been booked in the 24-month period
ended September 30, 2020.

During 2019, we had 54 million active bookers and 247 million guest arrivals. An active booker is a unique guest who has booked a stay or experience in a given
period. Guest arrivals represent an individual and all co-travelers included on a reservation for a stay for completed check-ins during a given period. Because an
individual guest may take more than one trip in a measurement period for guest arrivals, such guest will be counted separately for each check-in when calculating total
guest arrivals for a period. In comparison, a check-in represents a check-in event for a single reservation for a stay or experience, regardless of the number of travelers
or experience participants.

Our business model relies on the success of hosts and guests who join our community and generate consistent bookings over time. As hosts become more successful
on our platform and as guests return over time, we benefit from the recurring activity of our community. For example, in 2019, 84% of our revenue resulted from stays
with existing hosts who had completed at least one guest check-in on or before December 31, 2018, up from 82% in 2018 and 77% in 2017. In addition, 69% of our
revenue in 2019 was generated from stays in that year by repeat guests, defined as guests with at least one prior booking, up from 66% in 2018 and 62% in 2017. We
track revenue from existing hosts and guests based on revenue before adjustments for incentives and refunds, as we do not track contra-revenue adjustments by host
and guest cohort. Incentives include our referral programs and marketing promotions to encourage the use of our platform and attract new customers, while our refunds
to customers are part of our customer support activities. We believe such revenue generated from stays is the best available indicator of host and guest retention.

We experienced rapid growth since our founding through 2019. In 2019, we generated GBV of $38.0 billion, representing growth of 29% from $29.4 billion in 2018, and
revenue of $4.8 billion, representing growth of 32% from $3.7 billion in 2018. During the nine months ended September 30, 2020, our business was materially impacted
by the COVID-19 pandemic, with GBV of $18.0 billion, down 39% year over year and revenue of $2.5 billion, down 32% year over year.

Our GBV of $38.0 billion in 2019 consisted of $31.3 billion in host earnings, $5.3 billion in service fees for Airbnb, and $1.4 billion in taxes to our communities,
consisting primarily of lodging taxes that we collect and remit to tax authorities. We recognize revenue upon check-in for a stay or experience from service fees charged
to hosts and guests. We calculate Airbnb service fees based on a percentage of the booking value, exclusive of taxes.
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The table below shows an illustrative night booked where we collect and remit lodging taxes. Host and guest service fees vary based on factors specific to the booking,
such as duration, geography, and host type. GBV and revenue in the table below exclude reductions in revenue resulting from payments made to hosts and guests,
such as incentives and refunds.

lllustrative Night Booked on Airbnb

Host:

Price per night set by host $ 100.00
Less: Host fees (illustrative) 3.00
Total paid to host $ 97.00
Guest:

Price per night set by host $ 100.00
Guest fees (illustrative) 12.00
Lodging taxes (pass through and remitted to local authorities; illustrative) 4.00
Total collected from guest (GBV) $ 116.00
Airbnb:

Total service fees (collected at booking and recognized as revenue upon check-in) $ 15.00

For the majority of bookings, we collect the full amount of GBV at the time of booking. For the remainder of bookings, guests choose to pay in two installments with our
Pay Less Upfront program. In either case, we collect our service fees at the time of booking, which contributes to Free Cash Flow before we recognize revenue upon
check-in. Funds held on behalf of our hosts and guests and amounts payable to our hosts and guests do not impact Free Cash Flow, except interest earned on these
funds.

Our business model is capital efficient. We have generated $1.0 billion of net cash provided by operating activities and incurred $507.0 million of purchases of property
and equipment cumulatively from January 1, 2011 through December 31, 2019, resulting in cumulative positive Free Cash Flow of $520.1 million in the same period.
We believe that we are still early in the global shift in consumer preferences toward one-of-a-kind stays and experiences, which provides an opportunity to further grow
our community and business. As a result, we have consistently reinvested the Free Cash Flow that we have generated to meet our business needs and expand our
operations. During 2019, net cash provided by operating activities was $222.7 million and Free Cash Flow was $97.3 million, compared to net cash provided by
operating activities of $595.6 million and Free Cash Flow of $504.9 million in 2018. In addition, during 2019, we had a net loss of $674.3 million and Adjusted EBITDA
of $(253.3) million, compared to a net loss of $16.9 million and Adjusted EBITDA of $170.6 million in 2018. During the nine months ended September 30, 2020, our
business was materially impacted by COVID-19, with net cash used in operating activities of $490.6 million, a decrease of $909.7 million year over year; Free Cash
Flow of $(520.1) million, a decrease of $839.9 million year over year; net loss of $696.9 million, a decrease of $374.1 million year over year; and Adjusted EBITDA of
$(230.2) million, a decrease of $253.3 million year over year.

Adjusted EBITDA and Free Cash Flow are supplemental metrics that are not calculated and presented in accordance with GAAP. See the section titled “Selected
Consolidated Financial and Other Data — Non-GAAP Financial Measures” for additional information.

While our business has been severely impacted by COVID-19 in 2020, we believe that travel will rebound and people will increasingly choose the one-of-a-kind stays
and experiences offered by our hosts. Against
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an otherwise highly negative travel backdrop, our listing count has remained stable. Our active listings were 5.7 million as of December 31, 2019 and 5.6 million as of
September 30, 2020. In addition, several areas of our business have shown resilience, notably, domestic travel, short-distance travel, travel outside of our top 20 cities,
and long-term stays. While we believe that travel will change as a result of COVID-19, the adaptability of our business suggests that we are well-positioned to serve this
dynamic market. Further detail is presented in the subsection titled “— Recent Developments” below.

Key Business Metrics and Non-GAAP Financial Measures

We track the following key business metrics and non-GAAP financial measures to evaluate our performance, identify trends, formulate financial projections, and make
strategic decisions. Accordingly, we believe that these key business metrics and non-GAAP financial measures provide useful information to investors and others in
understanding and evaluating our results of operations in the same manner as our management team. These key business metrics and non-GAAP financial measures
are presented for supplemental informational purposes only, should not be considered a substitute for financial information presented in accordance with GAAP, and
may be different from similarly titled metrics or measures presented by other companies. A reconciliation of each non-GAAP financial measure to the most directly
comparable financial measure stated in accordance with GAAP is provided in the section titled “Selected Consolidated Financial and Other Data — Non-GAAP
Financial Measures.”

Nights and Experiences Booked

Nights and Experiences Booked is a key measure of the scale of our platform, which in turn drives our financial performance. Nights and Experiences Booked on our
platform in a period represents the sum of the total number of nights booked for stays and the total number of seats booked for experiences, net of cancellations and
alterations that occurred in that period. For example, a booking made on February 15 would be reflected in Nights and Experiences Booked for our quarter ended
March 31. If, in the example, the booking were canceled on May 15, Nights and Experiences Booked would be reduced by the cancellation for our quarter ended June
30. A night can include one or more guests and can be for a listing with one or more bedrooms. A seat is booked for each participant in an experience. Substantially all
of the bookings on our platform to date have come from nights.

Annval Nights and Experiences Booked (MM)
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In 2019, we had 326.9 million Nights and Experiences Booked, a 31% increase from 250.3 million Nights and Experiences Booked in 2018, which grew 35% from
185.8 million in 2017. Nights and Experiences Booked grows as we attract new hosts and guests to our platform and as repeat guests increase their activity on our
platform.

Quarterly Nights and Experiences Booked (MM)
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We experience seasonality in the number of Nights and Experiences Booked. Typically, the first, second, and third quarters of the year each have higher Nights and
Experiences Booked than the fourth quarter, as guests plan for travel during the peak travel season, which is in the third quarter for North America and EMEA. Our
bookings can also be impacted by the timing of holidays and other events as described in the subsection titled “— Key Factors Affecting Our Performance —
Seasonality” below.

In 2020, our Nights and Experiences Booked declined from prior levels as a result of the COVID-19 pandemic. For the nine months ended September 30, 2020, we had
146.9 million Nights and Experiences Booked, a 41% decrease from 251.1 million Nights and Experiences Booked for the comparative prior year period. The decline
was most severe in the second quarter, with Nights and Experiences Booked declining 67% from the prior year period, and our business improved in the third quarter
with a decline of 28% from the prior year period. This improvement was driven by stronger results in North America and Europe, in particular with resilience in domestic
and short-distance travel, with more people gravitating toward Airbnb stays within driving distance of their homes. Further detail is presented in the subsection titled “—
Recent Developments” below.

Gross Booking Value

GBYV represents the dollar value of bookings on our platform in a period and is inclusive of host earnings, service fees, cleaning fees, and taxes, net of cancellations
and alterations that occurred during that period. The timing of recording GBV and any related cancellations is similar to that described in the subsection titled “— Key
Business Metrics and Non-GAAP Financial Measures — Nights and Experiences Booked” above. Revenue from the booking is recognized upon check-in; accordingly,
GBYV is a leading indicator of revenue. The entire amount of a booking is reflected in GBV during the quarter in which booking occurs, whether the guest pays the entire
amount of the booking upfront or elects to use our Pay Less Upfront program.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 150 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

Annual Gross Booking Value ($Bn)
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Growth in GBV reflects our ability to attract and retain hosts and guests and reflects growth in Nights and Experiences Booked. In 2019, our GBV was $38.0 billion, a
29% increase from $29.4 billion in 2018, which grew 40% from $21.0 billion in 2017. On a constant currency basis, growth in GBV was 33% in 2019 and 38% in 2018.

Quarterly Gross Booking Value ($Bn)
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We experience seasonality in our GBV that is consistent with the seasonality of Nights and Experiences Booked. In 2019, guests booked stays on average 37 days
before check-in although there is variability based on seasonality and geography. The average number of days between a booking and check-in tends to be shortest in
the third quarter as this represents the peak travel period in North America and EMEA and longest in the first quarter. In comparison, for the nine months ended
September 30, 2020, guests booked stays on average 35 days before check-in. This number was 28 days and 23 days for the second and third quarters of 2020,
respectively, due to guests booking closer to their travel dates as a result of COVID-19.

The decrease in our GBV in the first nine months of 2020 was due to the reduction in Nights and Experiences Booked due to the COVID-19 pandemic, as described
above. For the nine months ended September 30, 2020, our GBV was $18.0 billion, a 39% decrease from $29.4 billion for the comparative prior-year period. On a
constant currency basis, the reduction in GBV was 39%. The decline was most severe in the second quarter, with GBV declining 67% from the prior year. We
experienced an increase in GBV in the third quarter of 2020 as domestic travel rebounded on our platform, but below third quarter 2019 levels by 17%. In the third
quarter of 2020, GBV declined less than Nights and Experiences Booked as a result of increased GBV per Night and Experience Booked driven by a shift towards
North America compared to other regions and entire home bookings. Further detail is presented in the subsection titled “—Recent Developments” below.

Prior to 2020, we have historically experienced significant growth in the number of hosts listing on our platform and number of guests, resulting in strong year-over-year
growth rates in both Nights and Experiences Booked and associated GBV. As we have achieved greater scale in our operations, particularly in 2018 and 2019, the
annual growth rates for Nights and Experiences Booked and GBV have stabilized, although, as discussed in further detail in the subsection titled “— Recent
Developments” below, COVID-19 has had and is continuing to have a negative impact in 2020.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 151 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

Adjusted EBITDA

We define Adjusted EBITDA as net income or loss adjusted for (i) provision for income taxes; (ii) interest income, interest expense, and other income (expense), net;
(iii) depreciation and amortization; (iv) stock-based compensation expense; (v) net changes to the reserves for lodging taxes for which management believes it is
probable that we may be held jointly liable with hosts for collecting and remitting such taxes; and (vi) restructuring charges.

The above items are excluded from our Adjusted EBITDA measure because these items are non-cash in nature, or because the amount and timing of these items is
unpredictable, not driven by core results of operations and renders comparisons with prior periods and competitors less meaningful. We believe Adjusted EBITDA
provides useful information to investors and others in understanding and evaluating our results of operations, as well as provides a useful measure for period-to-period
comparisons of our business performance. Moreover, we have included Adjusted EBITDA in this prospectus because it is a key measurement used by our
management internally to make operating decisions, including those related to analyzing operating expenses, evaluating performance, and performing strategic
planning and annual budgeting.

Annval Adjusted EBITDA ($MM)
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In 2019, Adjusted EBITDA decreased to $(253.3) million primarily due to significant investments in growth initiatives and investments in our technical infrastructure. In
2018 and 2017, Adjusted EBITDA was $170.6 million, representing 5% of revenue, and $60.0 million, representing 2% of revenue, respectively. In 2018, Adjusted
EBITDA increased as our annual revenue grew 43%, offset by ongoing growth initiatives.
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Seasonal trends in our check-ins impact Adjusted EBITDA for any given quarter. We track our trailing twelve months (“TTM”) Adjusted EBITDA as a percentage of
revenue to account for seasonal fluctuations in our revenue and associated profitability. TTM Adjusted EBITDA as a percentage of revenue provides a longer-term view
of our profitability that is not impacted by seasonality. See the section titled “Selected Consolidated Financial and Other Data — Non-GAAP Financial Measures” for a
reconciliation of Adjusted EBITDA to the most relevant GAAP measure and the subsection titled “— Quarterly Reconciliations of Non-GAAP Financial Measures” below
for a reconciliation of TTM Adjusted EBITDA to the most relevant GAAP measure.

For the nine months ended September 30, 2020, Adjusted EBITDA was $(230.2) million, compared to Adjusted EBITDA of $23.1 million in the prior year period. The
decrease was due to the reduction in Nights and Experiences Booked and GBV due to the COVID-19 pandemic, as described above, offset by cost reductions. In the
third quarter of 2020, typically our strongest seasonal quarter for check-ins, Adjusted EBITDA was $501.4 million, compared to $313.6 million in the prior year, reflecting
a decrease in total costs and expenses of 35%, partially offset by a decrease in revenue of 18%.

Free Cash Flow

We define Free Cash Flow as net cash provided by (used in) operating activities less purchases of property and equipment. We believe that Free Cash Flow is a
meaningful indicator of liquidity that provides information to our management and investors about the amount of cash generated from operations, after purchases of
property and equipment, that can be used for investment in our business and for acquisitions as well as to strengthen our balance sheet. Our Free Cash Flow is
impacted by the timing of GBV because we collect our service fees at the time of booking, which is generally before a stay or experience occurs. Funds held on behalf
of our hosts and guests and amounts payable to our hosts and guests do not impact Free Cash Flow, except interest earned on these funds.

Annval Free Cash Flow (SMM)

$504.9

$151.0

$97.3
-
—

$(123.6)

2015 2006 2007 208 2019

e
&
>
o
b’
=
#
»
p

% of Revere:

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 153 of 489



Table of Contents

11/16/20, 3:09 PM

In 2019, Free Cash Flow was $97.3 million, representing 2% of revenue, compared to $504.9 million in 2018, representing 14% of revenue, and $151.0 million in 2017,
representing 6% of revenue. Free Cash Flow decreased in 2019 largely due to higher operating expenses, while it increased in 2018 primarily due to higher operating

income and to a lesser extent, lower capital expenditures.

Quarterly Free Cash Flow (SMM)
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Seasonal trends in our GBV impact Free Cash Flow for any given quarter. We track our TTM Free Cash Flow to account for the timing difference in when we receive
cash from service fees, which is at the time of booking. TTM Free Cash Flow provides a longer-term view of our business that is not impacted by seasonality. Our costs
are relatively fixed across quarters or vary in line with the volume of transactions, and we historically achieve our highest GBV in the first and second quarters of the
year with comparatively lower check-ins. As a result, increases in unearned fees make our Free Cash Flow and Free Cash Flow as a percentage of revenue the highest
in the first two quarters of the year. We typically see a slight decline in GBV and a peak in check-ins in the third quarter, which results in a decrease in unearned fees
and lower sequential level of Free Cash Flow, and a greater decline in GBV in the fourth quarter, where Free Cash Flow is typically negative. For additional information
regarding seasonality, see the subsection titled “— Key Factors Affecting Our Performance — Seasonality” below. See the section titled “Selected Consolidated
Financial and Other Data — Non-GAAP Financial Measures” for a reconciliation of Free Cash Flow to the most relevant GAAP measure. For additional information
regarding the reconciliation of TTM Free Cash Flow to the most relevant GAAP measure, see the subsection titled “— Quarterly Reconciliations of Non-GAAP Financial
Measures.”

For the nine months ended September 30, 2020, Free Cash Flow was $(520.1) million, compared to Free Cash Flow of $319.8 million in the prior year period. The
decrease was due to the reduction in Nights and Experiences Booked and GBV due to the COVID-19 pandemic, as described above, offset by cost reductions. In the
third quarter of 2020, Free Cash Flow was $328.0 million, compared to $(78.4) million in the prior year, reflecting an increase in accrued expenses and other liabilities
and a lower decrease in unearned fees.

Recent Developments
COVID-19 Has Had a Disproportionately Negative Effect on the Travel Industry

In December 2019, a novel strain of coronavirus disease was first reported. Only three months later, in March 2020, the World Health Organization characterized
COVID-19 as a global pandemic. The COVID-19
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pandemic has forced international, federal, state, and local governments to enforce prohibitions of non-essential activities. The outbreak will have a continued adverse
impact on economic and market conditions and has already triggered a period of global economic slowdown, the depth and breadth of which are yet to be determined.

The COVID-19 pandemic has resulted in global travel restrictions and a corresponding significant reduction in travel. While many industries have been adversely
impacted, travel has been disproportionately affected, as governments have implemented travel restrictions and as people have become reluctant to travel irrespective
of such restrictions. As a result, global scheduled flights began to decline in February 2020, and by May 2020 were down 69% relative to May 2019. By September
2020, flights had slightly rebounded, down 48% compared to September 2019, according to OAG Aviation. In addition, global hotel occupancy rates have significantly
declined in 2020 according to STR, with 48% occupancy in the United States and 39% in Europe in September 2020, down from 67% and 81% in September 2019,
respectively.

Prior to the outbreak, we had seen strong year-over-year growth in Nights and Experiences Booked in the first three weeks of 2020. We first saw the impact of
COVID-19 in China in the last week of January, which when contained to China, had a minor impact on the entire business. The outbreak spread throughout Asia, and
then through Europe, North America, and the rest of the world by the end of the first quarter of 2020. In order to protect our business from these near-term market
disruptions and the prospect of a prolonged business impact, we raised $2.0 billion in the form of term loans in April 2020 and took action to dramatically reduce our
operating expenses as described below. We believe these incremental funds and our rapid management of expenses, in addition to our existing cash position, will help
us to prudently manage our business through the effects of the COVID-19 pandemic.

As of the date of this prospectus, the full impact of the COVID-19 pandemic on the global economy and the extent to which the COVID-19 pandemic will continue to
adversely impact our financial condition, results of operations, and cash flows remains uncertain. Our financial results for the first nine months of 2020 were materially
adversely affected, and we expect that COVID-19 will continue to materially adversely impact our bookings, revenue, and business operations in future periods. While
we experienced an increase in GBV and revenue in the third quarter of 2020 compared to the second quarter of 2020 as domestic travel rebounded, both were down
for the first nine months of 2020 compared to the same period in 2019 by 39% and 32%, respectively; and both were down for the third quarter of 2020 compared to the
third quarter of 2019 by 17% and 18%, respectively. The extent and duration of the impact of the COVID-19 pandemic over the longer term remain uncertain and
dependent on future developments that cannot be accurately predicted at this time, such as the severity and transmission rate of COVID-19, the extent and
effectiveness of containment actions taken, including mobility restrictions, the timing, availability, and effectiveness of vaccines, and the impact of these and other
factors on travel behavior in general, and on our business in particular.

During the fourth quarter of 2020, another wave of COVID-19 infections emerged. As a result, countries imposed strict lockdowns, in particular in Europe. Similar to the
impact of the initial COVID-19 wave in March 2020, we are seeing a decrease in bookings in the most affected regions. As a result, we expect greater year-over-year
decline in Nights and Experiences Booked and GBV in the fourth quarter of 2020 than in the third quarter of 2020 and greater year-over-year increases in cancellations
and alterations in the fourth quarter of 2020 than in the third quarter of 2020.
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To provide additional information on the impact of the COVID-19 pandemic on our business, we have included below the year-over-year comparisons of monthly

booking and cancellation trends in the fourth quarter of 2019 and the first nine months of 2020.

Monthly Nights and Experiences Booked Trends

2019 2020
Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept
(in millions, except percentages)

Gross nights and experiences booked 30.5 28.3 284 38.3 32.8 19.0 8.7 16.4 26.0 28.3 26.0 239

% YoY Change 31% 30% 35% 25% 17% (42)% (72)% (50)% (21)% (19)% (21)% (23)%
(-) Cancellations and alterations 3.9 3.6 3.9 5.0 4.9 23.1 9.4 7.2 6.5 6.6 5.4 4.4

Cancellations and alterations as a % of gross nights

and experiences booked 13% 13% 14% 13% 15% 122% 108% 44% 25% 23% 21% 18%
Nights and Experiences Booked* 26.6 24.7 24.5 33.3 27.9 (4.1) (0.7) 9.2 19.5 21.7 20.6 19.5

% YoY Change 31% 30% 35% 22% 12% (114)% (103)% (68)% (31)% (28)% (28)% (28)%
* We define Nights and Experiences Booked as net of cancellations and alterations.

* Gross nights and experiences booked materially contracted on a year-over-year basis, with a low in April 2020, down 72% year over year. From April through
June 2020, we saw a steady rebound in gross nights and experiences booked before cancellations and alterations, which were down 21% in June relative to the
same period in the prior year. From July through September 2020, gross nights and experiences booked have been stable, down approximately 20% relative to

the same period in the prior year.

» Cancellations and alterations of previously booked trips increased dramatically after the COVID-19 outbreak, as guests were either unable to travel or
uncomfortable doing so. While the number of nights and experiences canceled in January 2020 was 13% of the gross nights and experiences booked that
month, the number of nights and experiences canceled in March and April 2020 exceeded the number of gross nights and experiences booked during those
months. From April to September 2020, cancellations and alterations as a percentage of gross nights and experiences booked initially declined significantly and

then have remained relatively stable for the past several months.
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» Nights and Experiences Booked was negative in March and April 2020. By May 2020, gross nights and experiences booked had begun to recover, while
cancellations and alterations began to fall, resulting in a return to positive Nights and Experiences Booked from May through September 2020. From July through
September 2020, Nights and Experiences Booked were stable, down 28% relative to the same period in the prior year.

Monthly Gross Booking Value Trends

2019 2020

Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept

($ in billions, except percentages and gross daily rate)

Gross daily rate $110.20 $110.23 $110.36 $12251 $122.63 $ 10435 $ 91.69 $13573 $14572 $133.84 $132.24 $127.84
% YoY Change (1)% (1)% 0% 0% 1% (12)% (21)% 18% 27% 19% 21% 18%
Gross Booking Value before cancellations and alterations 3.4 3.1 3.1 4.7 4.0 2.0 0.8 2.2 3.8 3.8 3.4 3.1
% YoY Change 29% 28% 35% 26% 19% (49)% (78)% (41)% 1% 4)% (4)% (9)%
Gross Booking Value* 3.0 2.8 2.8 4.2 3.5 (0.9) (0.6) 1.1 2.7 2.8 2.7 25
% YoY Change 30% 29% 35% 24% 15% (127)% (119)% (69)% (17)% (19)% (149)%  (17)%

*

We define Gross Booking Value as net of cancellations and alterations.

« Gross daily rate represents GBV per Night and Experience Booked, all before cancellations and alterations. This measure is a useful proxy for the ADR trend
over this period; because the net metrics reflect elevated cancellations and were negative in March and April 2020, the net daily rate was not meaningful for
those periods. The year-over-year increase in gross daily rate from May to September 2020 was driven by faster recovery in North America and EMEA during
this period, which have historically higher daily rates than Latin America and Asia Pacific. The gross daily rate was also impacted by a mix shift toward entire
home listings in non-urban destinations, which have higher daily rates.

* Gross Booking Value before cancellations and alterations followed a similar trend to gross nights and experiences booked, materially declining on a year-
over-year basis between March and May 2020. GBV before cancellations and alterations recovered in June 2020, growing 1% year-over-year, driven by the
increase in gross daily rate. From July through September 2020, GBV before cancellations and alterations has been stable, down less than 10% compared to the
same periods in the prior year.

* Gross Booking Value declined and rebounded as a result of the trends described above. In September 2020, GBV was down 17% on a year-over-year basis,
less than the 28% decline in Nights and Experiences Booked due to the growth in gross daily rate. GBV reflects bookings made in a period for future nights or
experiences and is a leading indicator for revenue, which is recognized during the period that stays and experiences occur.

We expect continued volatility in these trends and fluctuations from month to month as the continued impact from COVID-19 is not linear across geographies, as some
countries and cities have recently enacted new lockdowns and prohibitions on travel, and as COVID-19 is continuing to materially adversely affect our business and
financial results.
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Multiple Resilient Categories Were Less Impacted and Showed Strong Recovery

We believe that the recovery in the second and third quarters of 2020 is attributable to the renewed ability and willingness for guests to travel, the resilience of our
hosts, and relative strength of our business model. From December 31, 2019 through September 30, 2020, active listings remained stable at approximately 5.6 million
despite the decline in booking activity on our platform due to COVID-19. Against an otherwise highly negative travel backdrop, there are several areas of our business
that have shown resilience, notably, domestic travel, short-distance travel, travel outside of our top 20 cities, and long-term stays. While we believe that travel will
change as a result of COVID-19, the adaptability of our business suggests that we are well-positioned to serve this dynamic market as it continues to evolve and
recover.

To provide additional information on the impact of the COVID-19 pandemic on our business, we have included below year-over-year comparisons of monthly booking
trends in the fourth quarter of 2019 and the first nine months of 2020.

+ Domestic travel represents travel within the same country, when the guest’s origin country is the same as the destination country. Our business historically has
been weighted toward cross-border travel, which accounted for 49% of nights in 2019 relative to our estimate for the travel industry that 20% of total overnight
paid trips come from cross-border travel. While air and cross-border international travel has been significantly impacted by COVID-19, domestic travel around the
world has been extremely resilient. In September 2020, global domestic nights and experiences booked were 77% of our gross nights and experiences booked
compared to 52% in January 2020, and domestic nights and experiences grew 14% year-over-year. Taking into account the higher daily rate during this period,
domestic Gross Booking Value before cancellations and alterations grew 35% year over year in September 2020.

Monthly Booking Trends by Travel Corridor

Gross Nights and Experiences Booked Gross Booking Value
{inmilions) tions and alterations)

Domestic ® International — Ya¥ Change in Domestic

150 152

164 274
2058 19.8 18.4
123 a7
g 139
133 70
= o dom
- mam XN
Oct Nov Dec Jan Fab Mar Apr May Jun Nl Aug Sep
2019 2020
% YoY Change
Domestic 42% 40% 4% 35% 26% (24)% {(55)% (167% 2T% 17% 6% 14%
nternational 20% 21% 26% 17% 9% (60)% (89)% (85)% (66)% (59)% S1)% (63)%
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« Short-distance travel within 50 miles of guest origin has been highly resilient, even at the peak of the business interruption in April. Short-distance stays were
one of the fastest growing categories prior to the COVID-19 pandemic. This growth was further bolstered by the COVID-19 pandemic, as many guests chose
short-distance trips instead of long-distance travel. From May through September 2020, this category grew year over year. We have also seen stays between 50
miles and 500 miles from guest origin recover and return to year-over-year growth since June 2020. Taking into account the higher gross daily rate during this
period, Gross Booking Value before cancellations and alterations for travel distance under 500 miles grew 38% year over year in September 2020.

Monthly Booking Trends by Travel Distance

Gross Nights and Experiences Booked Gross Booking Value
(Inmillionsk (befora cancellations and alterations)
<50 Miles 50-500 Miles @ >500 Miles = YoY Change in <500 Miles
66%
53% 50%
38% 38%

305
3.6 !
s . 43 239
0.7 4.0 42
9.6 19.0 4.0
86 85 164
36 . e 124
o2 36 137 106
87
_ H i?;l - ﬂ H ﬂ H
Oct Nav Dec Jan Feb Mar Apr May Jun Jul Aug Sep
2019 2020
% YoY Change
<50, 52% 50% 56% 44% 3% 9% 7)% 14% 29% 3% 24% 175
S50-500: 36% 35% 39% 33% 26% (38% (700% (27)% 25% 2% 15% 9%
=500 25% 24% 29% 19% 10% (53/% (83% (73)% (56)% (52)% (50)% (48)%
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» Travel outside of our top 20 cities (based on 2019 GBV) has been more resilient than those booked in our top 20 cities. While gross nights and experiences
booked in our top 20 cities by 2019 GBV were down 52% in September 2020 compared to September 2019, those booked outside of our top 20 cities based on
2019 GBV were down only 19%. Taking into account the higher gross daily rate during this period, Gross Booking Value before cancellations and alterations for
travel booked outside of our top 20 cities was flat year over year in September 2020. During a period of travel restrictions, community lockdowns and social
distancing, smaller destinations have seen relative strength, as guests seek more remote destinations outside crowded urban centers. We believe this
demonstrates the strength of our global network and the diversification of our business.

Monthly Booking Trends by Top Cities vs. Other Cities

Gross Nights and Experiences Booked

{in millions)x

Top 20 Cities

@ A Other Cities

Gross Booking Value
(before cancellations and alterations)

— Yo¥ Change in All Other Cities

Oct
% YoY Change
Top 20 Cities: 8%
AN Others: 33%

Top 20 Citles as X of  13%
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* Long-term stays are stays on our platform of at least 28 nights. Long-term stays were one of our fastest growing categories in 2019 as guests increasingly
chose Airbnb listings to meet their need for stays of greater length. We believe the long-term stays category represents a different use case than leisure travel,
and as a result, was not as impacted as dramatically by COVID-19. While the category of one to 27 nights (short-term stays) was down 81% year over year in
April, long-term stays were down only 13% year over year and saw year-over-year growth from May through September 2020. Taking into account the higher
gross daily rate during this period, Gross Booking Value before cancellations and alterations for long-term stays was up 50% year over year in September 2020.

Monthly Booking Trends by Trip Length

Gross Nights and Experiences Booked Gross Booking Value
{inmilions) (pefore cancellations and alterations)
28 Nights or More @ 1-27 Nights — Ya¥ Changein Long-Term Stays

(28 Nights or More)

a4% 45% 49% A8% 43% 50% 50%

305
283 84 5.0 283
46 26,0 26.0
42 45 51 239
47 55
19.0 54
64
45
46
a7
a" ﬂ
Oct Nov Dec Jan Fab Mar Apr May Jun Ml Aug Sep
2019 2020
% Yo¥ Change
28 Nights or Move 46% 45% 47% 45% 1% 9% (13)% 9% 19% 18% 20% 23%
1-27 Nights: 29% 28% 33 229 4% (50r% (81)% (59)% (27)% (25)% (28)% (31)%

Recent Developments Note: Table totals may not properly sum from components due to rounding
Overall, the historical mix of gross nights and experiences booked by travel distance, corridor, and top 20 cities is similar to the historical mix of revenue by those

categories. Because long-term stays have lower GBV per night and lower service fees, the revenue by trip length is weighted more toward short-term stays.

COVID-19 Cost Reductions Position Our Business for Improved Financial Performance

In response to the spread of COVID-19 and the resulting material decrease in GBV, we undertook an internal review of our cost structure, ultimately making changes to
improve the strength of our business in the long term. Specifically, we significantly reduced our fixed and variable costs, which we believe will result in improved
operating leverage as we emerge from COVID-19. We rapidly made changes to manage our expenses in a period of material business interruption, which included the
following, among others:

« Suspending substantially all discretionary marketing program spend;

* Reducing full-time employee headcount by approximately 25%;
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» Setting expectation for the potential of no employee bonuses for 2020 and reducing executive team member salaries for six months;
« Significantly reducing all discretionary spend;
» Suspending all facilities build-outs and significantly reducing capital expenditures; and

« Significantly reducing our contingent workforce.

These headcount reductions and other restructuring actions are expected to result in charges for 2020 ranging between $135 million and $150 million. In conjunction
with these actions, we have realigned our organizational priorities to further increase our focus on individual hosts and brand marketing, while pausing our investments
in newer areas such as transportation and content and reducing performance marketing. We have done this to sharpen our focus on investments that directly
strengthen our community and to increase the efficiency of our operations as the travel industry begins to recover from the COVID-19 pandemic. We believe these
changes should allow us to more effectively manage our business and improve our financial operating results.

Key Factors Affecting Our Performance

Ability to Attract and Retain Hosts

Two of our founders, Brian and Joe, were our first hosts, and hosts are the foundation of our community. We are focused on continuing to grow and retain the number of
hosts who choose to list their spaces and experiences on our platform, which is critical to our long-term success. We believe that we have the largest collection of
unique listings available for guests to book, based on our host surveys and our analysis of public information of listings available on other platforms.

We grow our GBV by attracting new hosts who add listings to our platform and by increasing the number of nights and experiences that are available to book. As of
December 31, 2019, we had 4.0 million hosts on our platform and 5.7 million active listings, compared to 3.3 million hosts and 4.4 million active listings as of
December 31, 2018 and 2.7 million hosts and 3.3 million active listings as of December 31, 2017. This represents a 20% increase in hosts and 29% increase in active
listings in 2019 as compared to 2018 and a 23% increase in hosts and 32% increase in active listings in 2018 as compared to 2017. From December 31, 2019 through
September 30, 2020, active listings remained stable at approximately 5.6 million despite the decline in booking activity on our platform due to the global COVID-19
pandemic. We believe this stability in active listings highlights the high retention of our host community and the resilience of our business model, which does not require
us to make significant investments in fixed assets and physical real estate.

In particular, our platform unlocks the potential for individual hosts to share their unique spaces and earn income in a way that was previously not possible and for
guests to visit places and book unique spaces that were difficult to access before Airbnb. We have designed our platform to specifically serve individual hosts who list
their spaces, including private rooms, primary homes, or vacation homes on Airbnb. As of December 31, 2019, 90% of our hosts were individual hosts, and 79% of
those hosts had just a single listing. Additionally, as of December 31, 2019, 72% of our nights booked were with individual hosts. For individual hosts who had at least
one listing in 2019, the average number of listings was 1.3. To calculate these statistics, we count individual hosts as those who onboard and activate their spaces on
Airbnb directly through our List Your Space flow, which takes hosts through the process of creating a listing.

We attract new individual hosts predominantly through organic channels such as word of mouth and our strong brand recognition. We focus on describing the benefits
of hosting to existing and potential
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individual hosts and making onboarding of their listings as seamless as possible. We enable individual hosts to increase bookings by empowering them with information
and tools to optimize their listings, including scheduling, merchandising, integrated payments, community support, host protection programs, pricing recommendations,
and reviews.

We also attract listings from professional hosts, including property management companies, serviced apartment providers, and boutique hotels that leverage our
platform and tools to run their hospitality businesses. These hosts expand the types of listings available to our guests. We provide professional hosts with information
and tools to optimize their listings, including scheduling, merchandising, integrated payments, community support, host protection programs, pricing recommendations,
and reviews. We onboard these hosts through application programming interfaces and third-party channel managers.

We attract new hosts to our platform every year and track their success on Airbnb and the associated revenue that we earn from their hosting activity on our platform.
We define a host cohort as a group of hosts whose first guest check-in occurs in a specific calendar year. We calculate the revenue associated with those hosts in Year
1 based on revenue recognized during the subsequent one-year period. We then calculate revenue associated with those hosts based on revenue generated in each
subsequent one-year period to compare against Year 1. The table below displays the revenue retention of each calendar year cohort and demonstrates our strong host
revenue retention.

Host Cohort Revenue Retention

Year 1 Year 2 Year 3 Year 4 Year 5
2014 Cohort 100% 93% 95% 98% 100%
2015 Cohort 100% 95% 93% 93%
2016 Cohort 100% 90% 88%
2017 Cohort 100% 90%
2018 Cohort 100%

Our host retention has been consistent across cohorts. This loyal host behavior strengthens our community. In 2019, 84% of our revenue resulted from stays with
existing hosts who had completed at least one guest check-in on or before December 31, 2018, up from 82% in 2018. We track revenue from existing hosts based on
revenue before adjustments for incentives and refunds, as we do not track contra-revenue adjustments by host cohort. We believe such revenue generated from stays
is the best available indicator of host retention. The size of each host cohort has also grown every year, and our 2018 cohort was nearly four times larger than our 2014
cohort.

While active listings remained stable between December 31, 2019 and September 30, 2020, host revenue retention will deteriorate across all host cohorts in 2020 due
to the decline in revenue resulting from COVID-19. However, as the travel industry recovers, we believe the historic strength of our host revenue retention should
return.

Ability to Attract and Retain Guests

Our first-ever guests, Michael, Kat, and Amol, traveled to San Francisco looking for a place to stay during a design conference in 2007. Today, guests from almost
every country in the world are welcomed by our hosts. We have demonstrated an ability to continue to grow the number of guests who are active on our platform;
during 2019, we had 54 million active bookers, which represented 30% growth compared to 41 million active bookers in 2018, which represented 40% growth
compared to 30 million active bookers in 2017. During 2019, we also had 247 million guest arrivals, which represented 33% growth compared to 185 million guest
arrivals in 2018, which represented 43% growth compared to 129 million guest arrivals in 2017.
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We grow GBV by attracting new guests to book stays and experiences on our platform and through past guests who return to our platform to make new bookings. We
attract most guests to Airbnb directly or through unpaid channels. During the nine months ended September 30, 2020, approximately 91% of all traffic to Airbnb came
organically through direct or unpaid channels, reflecting the strength of our brand. We have also used paid performance marketing, for example on search terms
including “Airbnb,” to attract guests. Our strategy is to increase brand marketing and use the strength of our brand to attract more guests via direct or unpaid channels
and to decrease our performance marketing spend relative to 2019.

We attract new guests to our platform every year and track their activity on Airbnb and the associated revenue that we earn from their activity on our platform. We
define a guest cohort as a group of unique bookers whose first check-in occurs in a specific calendar year. We calculate the revenue associated with those guests in
Year 1 based on revenue recognized during the subsequent one-year period. We then calculate revenue associated with those guests based on revenue generated in
each subsequent one-year period to compare against Year 1. The table below displays the revenue retention of each calendar year cohort and demonstrates our strong
guest revenue retention.

Guest Cohort Revenue Retention

Year 1 Year 2 Year 3 Year 4 Year 5
2014 Cohort 100% 36% 41% 45% 47%
2015 Cohort 100% 40% 44% 45%
2016 Cohort 100% 39% 41%
2017 Cohort 100% 36%
2018 Cohort 100%

Because travel purchases are not typically made with high frequency but instead are often episodic, we see lower guest cohort revenue retention in year 2, compared
to year 1. As guests return to Airbnb and use our platform more often, their retention increases in Year 3 and beyond. In addition, growth in our global network and
continued product innovation attracts guests back to Airbnb for travel. As a result, for each annual guest cohort, revenue retention has increased every year following
Year 2. We believe the guest revenue retention of our community is higher than the customer retention of OTA distribution platforms in the United States, based on
available third-party credit card data.

As a result of strong guest loyalty, we have a growing number of repeat guests on Airbnb. Guest revenue retention and increasing repeat guests have grown due to our
brand and community. As a result, 69% of our revenue in 2019 was generated from stays in that year by repeat guests, defined as guests with at least one prior
booking, up from 66% in 2018. We track revenue from guests based on revenue before adjustments for incentives and refunds, as we do not track contra-revenue
adjustments by guest cohort. We believe such revenue generated from stays is the best available indicator of guest retention.

Guest revenue retention will deteriorate across all cohorts in 2020 due to the decline in travel from COVID-19. However, as the travel industry recovers, we believe the
historic strength of our guest revenue retention should return. Although we suspended substantially all discretionary marketing program spend at the end of the first
quarter of 2020 in response to the business impact of COVID-19, we have seen both direct and unpaid traffic, as well as Gross Booking Value, meaningfully rebound in
the third quarter of 2020. We believe the strength of our brand and resilience of our guest demand powered this rebound. Even during the first nine months of 2020, we
attracted over 14 million new active bookers to our platform.
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Investments in Technology

We are investing significant resources in our technology architecture and infrastructure. These improvements enable our engineers to use the latest tools and
technologies to build new products and features. Beginning in 2019, we made significant investments to enhance the underlying architecture and scalability of our
platform by upgrading our systems and moving to a new service-oriented architecture. Our continued improvement of our technology platform and product experience
is paramount to our user experience, driving our ability to attract and retain hosts and guests, improve the rate of booking for new and returning guests, and generate
revenue. As such, we will continue to invest in our technology platform.

Geographic Mix

Our operations are global, and certain trends in our business, such as Nights and Experiences Booked, Gross Booking Value, revenue, Gross Booking Value per Night
and Experience Booked, and Nights per Booking vary by geography.

We measure Nights and Experiences Booked by region based on the location of the listing. EMEA and North America represented our largest regions by Nights and
Experiences Booked, GBV, and revenue in 2019, followed by Asia Pacific and Latin America.

2019 Nights and Experiences 2019 Gross Booking Value 2019 Revenue by Region
Booked by Region (in MM and %) by Region (in $Bn and %) (in $Bn and %)
® EMEA North America Asla Pacific Latin America

339 139.0 $27 $146 $0.2 $1.9

10% 43% ™ sk 7% 40%

58.2 958 349 3158 $06 $2.0

8% 29% 3% 4% 2% a%
* Noindividual country except for the United States represented 10% or more of our total revenue for the periods presented

As a result of COVID-19, the geographic mix of Nights and Experiences Booked, GBV, and revenue during the first nine months of 2020 reflected a shift toward North
America, where we have seen the strongest recovery. For the first nine months of 2020, Nights and Experiences Booked were 56.4 million, or 38% of the total, in North
America compared to 55.3 million, or 38%, in EMEA, 20.2 million, or 14%, in Asia Pacific, and 15.0 million, or 10%, in Latin America. For the first nine months of 2020,
GBV was $9.7 billion, or 54% of the total, in North America compared to $5.6 billion, or 31%, in EMEA, $1.6 billion, or 9%, in Asia Pacific, and $1.1 billion, or 6%, in
Latin America. Similarly, for the first nine months of 2020, revenue was $1.3 billion, or 50% of the total, in North America compared to $0.9 billion, or 34%, in EMEA,
$0.2 billion, or 9%, in Asia Pacific, and $0.1 billion, or 7%, in Latin America.
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GBYV per Night and Experience Booked is highest in North America, followed by EMEA, Asia Pacific, and Latin America. Length of stay, or the number of nights
attributable to a given booking, is highest in Latin America, followed by North America, EMEA, and Asia Pacific, and we expect that our blended global average nights
per booking will fluctuate based on our geographic mix and changes in traveler behaviors.

2019 Gross Booking Value per Night 2019 Average Nights per Booking by Region
and Experience Booked ($) (Excludes Experiences)
$164.86 37 37 41 95
$116.14 28
104,97
si $8483 37312 .
North EMEA Asia atin Total EMEA Asia Total
America P America Pacific

Additionally, we saw an increase in GBV per Night and Experience Booked in the first nine months of 2020 compared to 2019, in part because our geographic mix has
shifted to these higher GBV per Night and Experience Booked regions. North America saw an increase in GBV per Night and Experience Booked as larger entire
homes have been in greater demand. The average nights per booking also increased globally in the first nine months of 2020, reflecting demand for longer stays.
Specifically, GBV per Night and Experience Booked in the first nine months of 2020 was $172.97 for North America compared to $100.80 for EMEA, $78.98 for Asia
Pacific, and $71.00 for Latin America, with a total global GBV per Night and Experience Booked of $122.47. Average nights per booking, excluding experiences, for the
first nine months of 2020 were 4.3 for both North America and EMEA, 2.9 for Asia Pacific, and 4.4 for Latin America, with a total average of 4.0.

Seasonality

Our business is seasonal, reflecting typical travel behavior patterns over the course of the calendar year. In a typical year, the first, second, and third quarters have
higher Nights and Experiences Booked than the fourth quarter, as guests plan for travel during the peak travel season, which is in the third quarter for North America
and EMEA. Our GBV and Adjusted EBITDA can also be impacted by the timing of holidays and other events. For example, the Easter holiday was celebrated on

April 1, 2018 and bookings during the quarter ended March 31, 2018 were favorably impacted by this timing relative to the first quarters of 2017 and 2019 when Easter
was celebrated in the second half of April, resulting in more bookings in the second quarter. We experience seasonality in our GBV that is consistent with the
seasonality of Nights and Experiences Booked. Revenue and Adjusted EBITDA have historically been, and are expected to continue to be, highest in the third quarter
when we have the most check-ins, which is the point at which we recognize revenue. Seasonal trends in our GBV impact Free Cash Flow for any given quarter. We
track our TTM Adjusted EBITDA (total dollars and as a percentage of revenue) to account for the seasonality of our revenue, and TTM Free Cash Flow (total dollars
and as a percentage of revenue) to account for the timing difference in when we receive cash from service fees, which is at the time of booking. TTM Adjusted EBITDA
and Free Cash Flow provide a view of our business that is not impacted by seasonality.

Our costs are relatively fixed across quarters or vary in line with the volume of transactions, and we historically achieve our highest GBV in the first and second quarters
of the year with comparatively lower check-ins. As a result, increases in unearned fees make our Free Cash Flow and Free Cash Flow as a percentage of revenue the
highest in the first two quarters of the year. We typically see a slight decline in GBV and a peak in check-ins in the third quarter, which results in a decrease in unearned
fees and lower sequential level of Free Cash Flow, and a greater decline in GBV in the fourth quarter, where Free Cash
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Flow is typically negative. As our business matures, other seasonal trends may develop, or these existing seasonal trends may become more extreme.

The effect of seasonality, among other factors, on our quarterly key business metrics and non-GAAP financial measures in a typical year is illustrated by our results in
2019 as follows:

2019 Quarterly Gross Booking Value ($MM) 2019 Quarterly Revenue ($MM)
$9.9451 $98278 $9.6512 $1,6458
$1,2127 $1,106.8
I [} B . .
< Q2 Q3 Q4 (*]] Q2 Q3 Q4
% Attrbutable % Attrbutable
to Each Quarter. 26% 26% 25% 23% toEach Quartes: 18% 25% 4% 23%
2019 Quarterly Adjusted EBITDA ($MM) 2019 Quarterly Free Cash Flow (SMM)
$3136 $27171
. $1211
] i
$(42.6) $(78.4)
$(247.9) $(276.4) $(222.5)
[#]] Q2 Q3 Q4 ™| Q2 Q3 Q4
% of Revenue: (30)% (4)% 19% (25)% % of Revenue 3% 10% (B)% (200%

In 2020, we have seen COVID-19 overwhelm the historical patterns of seasonality in our GBV, revenue, Adjusted EBITDA, and Free Cash Flow as a result of travel
restrictions and changing travel preferences relating to the COVID-19 pandemic. We expect this impact on seasonality to continue as long as COVID-19 is impacting
travel patterns globally.

Regulations Permitting or Limiting Our Offerings

Regulations that permit or limit our hosts’ ability to provide their listings impact our growth and penetration in certain geographies. In particular, among other regulations
governing our short-term rentals, many large cities have placed night caps on short-term rentals of certain types of properties, limited short-term rentals to primary
residences, or limited the length of a stay. A discussion of short-term rental regulations in our top 10 cities by revenue in 2019 is included in the section titled “Business
—Regulatory Considerations in Our Largest Cities.” None of our top 10 cities represented more than 2.5% of our revenue before adjustments for incentives and refunds
or 1.5% of our active listings during 2019 and the nine months ended September 30, 2020. An increase in short-term rental regulations could harm our business and
negatively impact our financial performance. See the section titled “Risk Factors—Laws, regulations, and rules that affect the short-term rental and home sharing
business may limit the ability or willingness of hosts to share their spaces over our platform and expose our hosts or us to significant penalties, which could have a
material adverse effect on our business, results of operations, and financial condition.”
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Components of Results of Operations
Revenue

Our revenue consists of service fees, net of incentives and refunds, charged to our customers. We consider both hosts and guests to be our customers. For stays,
service fees, which are charged to customers as a percentage of the value of the booking, excluding taxes, vary based on factors specific to the booking, such as
booking value, the duration of the booking, geography, and host type. For experiences, we only earn a host fee. Substantially all of our revenue comes from stays
booked on our platform. Incentives include our referral programs and marketing promotions to encourage the use of our platform and attract new customers, while our
refunds to customers are part of our customer support activities.

We experience a difference in timing between when a booking is made and when we recognize revenue, which occurs upon check-in. We record the service fees that
we collect from customers prior to check-in on our balance sheet as unearned fees. Revenue is net of incentives and refunds provided to customers totaling

$138.0 million, $221.5 million, $274.5 million, $209.7 million, and $347.2 million in 2017, 2018, 2019, and the nine months ended September 30, 2019 and 2020,
respectively, representing 5%, 6%, 6%, 6%, and 14% of revenue, respectively. The elevated level of incentives and refunds provided to customers during the nine
months ended September 30, 2020 is related to payments made to support hosts impacted by increased guest cancellations and COVID-19 related guest cancellation
coupons.

Cost of Revenue

Cost of revenue includes payment processing costs, including merchant fees and chargebacks, costs associated with third-party data centers used to host our platform,
and amortization of internally developed software and acquired technology. Because we act as the merchant of record, we incur all payment processing costs
associated with our bookings, and we have chargebacks, which arise from account takeovers and other fraudulent activities. We expect our cost of revenue will
continue to increase on an absolute dollar basis for the foreseeable future to the extent that we continue to see growth on our platform. Cost of revenue may vary as a
percentage of revenue from year to year based on activity on our platform and may also vary from quarter to quarter as a percentage of revenue based on the
seasonality of our business and the difference in the timing of when bookings are made and when we recognize revenue.

Operations and Support

Operations and support expense primarily consists of personnel-related expenses and third-party service provider fees associated with community support provided via
phone, email, and chat to hosts and guests; customer relations costs, which include refunds and credits related to customer satisfaction and expenses associated with
our host protection programs; and allocated costs for facilities and information technology. We expect that operations and support expense will continue to increase on
an absolute dollar basis for the foreseeable future to the extent that we continue to see growth on our platform. We also expect operations and support to increase in
the near-term as a percentage of revenue, as we continue to invest in trust and safety programs. We are also investing in the near-term in initiatives to reduce customer
contact rates and improve the operational efficiency of our operations and support organization, which we expect will decrease operations and support expense as a
percentage of revenue over the longer term. We anticipate additional operations and support expense during the year in which we complete our initial public offering as
a result of the stock-based compensation expense associated with our RSUs as described in the subsection titled “— Critical Accounting Policies and Estimates —
Stock-Based Compensation — Restricted Stock Units,” as well as additional stock-based compensation expense going forward.
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Product Development

Product development expense primarily consists of personnel-related expenses and third-party service provider fees incurred in connection with the development of our
platform, and allocated costs for facilities and information technology. We expect that our product development expense will increase on an absolute dollar basis and
will vary from period to period as a percentage of revenue for the foreseeable future as we continue to invest in product development activities relating to ongoing
improvements to and maintenance of our technology platform and other programs, including the hiring of personnel to support these efforts. In addition, we anticipate
additional product development expense during the year in which we complete our initial public offering as a result of the stock-based compensation expense
associated with our RSUs as described in the subsection titled “— Critical Accounting Policies and Estimates — Stock-Based Compensation — Restricted Stock Units,”
as well as additional stock-based compensation expense going forward.

Sales and Marketing

Sales and marketing expense primarily consists of brand and performance marketing, personnel-related expenses, including those related to our field operations, policy
and communications, portions of referral incentives and coupons, and allocated costs for facilities and information technology.

We expect our sales and marketing expense will vary from period to period as a percentage of revenue for the foreseeable future, and over the long term, we expect it
will decline as a percentage of revenue relative to 2019. We anticipate additional sales and marketing expense during the year in which we complete our initial public
offering as a result of the stock-based compensation expense associated with our RSUs as described in the subsection titled “— Critical Accounting Policies and
Estimates — Stock-Based Compensation — Restricted Stock Units,” as well as additional stock-based compensation expense going forward.

General and Administrative

General and administrative expense primarily consists of personnel-related expenses for management and administrative functions, including finance and accounting,
legal, and human resources. General and administrative expense also includes certain professional services fees, general corporate and director and officer insurance,
allocated costs for facilities and information technology, indirect taxes, including lodging tax reserves for which we may be held jointly liable with hosts for collecting and
remitting such taxes, and bad debt expense. We expect to incur additional general and administrative expense as a result of operating as a public company, including
expenses to comply with the rules and regulations of the SEC and Listing Rules of Nasdaq, as well as higher expenses for corporate insurance, director and officer
insurance, investor relations, and professional services. Overall, we expect our general and administrative expense will vary from period to period as a percentage of
revenue for the foreseeable future. We anticipate additional general and administrative expense during the year in which we complete our initial public offering as a
result of the stock-based compensation expense associated with our RSUs as described in the subsection titled “— Critical Accounting Policies and Estimates —
Stock-Based Compensation — Restricted Stock Units,” as well as additional stock-based compensation expense going forward.

Restructuring Charges

Restructuring charges primarily consist of costs associated with a global workforce reduction in May 2020, lease impairments, and costs associated with amendments
and terminations of contracts, including commercial agreements with service providers.

Interest Income

Interest income consists primarily of interest earned on our cash, cash equivalents, marketable securities, and amounts held on behalf of customers.
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Interest Expense

Interest expense consists primarily of expense related to financing lease obligations in 2017 and 2018 before the adoption of Accounting Standards Codification 842,
Leases (“ASC 842"), interest associated with various indirect tax reserves, amortization of debt issuance costs associated with our $1.0 billion five-year unsecured
revolving Credit and Guarantee Agreement (the “Credit Facility”), as well as interest expense and amortization of debt issuance costs associated with our term loan
agreements entered into in April 2020.

Other Income (Expense), Net

Other income (expense), net consists primarily of realized and unrealized gains and losses on foreign currency transactions and balances, the change in fair value of
investments and financial instruments, including the warrants issued in connection with a term loan agreement entered into in April 2020, and our share of income or
loss from our equity method investments.

Our platform generally enables guests to make payments in the currency of their choice to the extent that the currency is supported by Airbnb, which may not match the
currency in which the host elects to be paid. As a result, in those cases, we bear the currency risk of both the guest payment as well as the host payment due to timing
differences in such payments. In 2019, we began entering into derivative contracts to offset a portion of our exposure to the impact of movements in currency exchange
rates on our transactional balances denominated in currencies other than the U.S. dollar. The effects of these derivative contracts are reflected in other income
(expense), net.

Provision for Income Taxes

We are subject to income taxes in the United States and foreign jurisdictions in which we do business. Foreign jurisdictions have different statutory tax rates than those
in the United States. Additionally, certain of our foreign earnings may also be taxable in the United States. Accordingly, our effective tax rate is subject to significant
variation due to several factors, including variability in our pre-tax and taxable income and loss and the mix of jurisdictions to which they relate, intercompany
transactions, changes in how we do business, acquisitions, investments, tax audit developments, changes in our deferred tax assets and liabilities and their valuation,
foreign currency gains and losses, changes in statutes, regulations, case law, and administrative practices, principles, and interpretations related to tax, including
changes to the global tax framework, competition, and other laws and accounting rules in various jurisdictions, and relative changes of expenses or losses for which tax
benefits are not recognized. Additionally, our effective tax rate can vary based on the amount of pre-tax income or loss. For example, the impact of discrete items and
non-deductible expenses on our effective tax rate is greater when our pre-tax income is lower.

We have a valuation allowance for our net deferred tax assets, including federal and state net operating loss carryforwards and intangible assets. We expect to
maintain these valuation allowances until it becomes more likely than not that the benefit of our deferred tax assets will be realized by way of expected future taxable
income in the United States and Ireland. We recognize accrued interest and penalties related to unrecognized tax benefits in the provision for income taxes.

As of December 31, 2018 and 2019, we had net operating loss carryforwards for federal income tax purposes of $15.9 million and $116.7 million, respectively. These
federal net operating loss carryforwards will expire, if not utilized, beginning in 2034. As of December 31, 2018 and 2019, we had net operating loss carryforwards for
state income tax purposes of $136.3 million and $167.6 million, respectively. These state net operating loss carryforwards will expire, if not utilized, beginning in 2033.

In the event that we experience an ownership change within the meaning of Section 382 of the Internal Revenue Code, our ability to utilize net operating losses, tax
credits, and other tax attributes may be

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 170 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

limited. The most recent analysis of our historical ownership changes was completed through December 31, 2019. Based on the analysis, we do not anticipate a
permanent limitation on the existing tax attributes under Section 382, although subsequent changes in our ownership structure as a result of this offering or otherwise
may create such a limitation.

We are currently under examination for income taxes by the Internal Revenue Service (“IRS”) for the years 2013 and 2016. We are continuing to respond to inquiries
related to these examinations. While we have not yet received a Revenue Agent’s Report generally issued at the conclusion of an IRS examination, in September 2020,
we received a Draft Notice of Proposed Adjustment from the IRS for the 2013 tax year relating to the valuation of our international intellectual property which was sold
to a subsidiary in 2013. The notice proposes an increase to our U.S. taxable income that could result in additional income tax expense and cash tax liability of

$1.35 billion, plus penalties and interest, which exceeds our current reserve recorded in our consolidated financial statements by more than $1.0 billion. A formal Notice
of Proposed Adjustment is expected from the IRS by the end of 2020. Following formal receipt of the Revenue Agent’s adjustment which is anticipated late in the fourth
quarter of 2020, we intend to vigorously contest the IRS’s proposed adjustment, including through all administrative and, if necessary, judicial remedies which may
include: entering into administrative settlement discussions with the IRS Independent Office of Appeals (“IRS Appeals”) in 2021, and if necessary petitioning the U.S.
Tax Court (“Tax Court”) for redetermination if an acceptable outcome cannot be reached with IRS Appeals, and finally, and if necessary, appealing the Tax Court’s
decision to the appropriate appellate court. If the IRS prevails in the assessment of additional tax due based on its position and such tax and related interest and
penalties, if any, exceeds our current reserves, such outcome could have a material adverse impact on our financial position and results of operations, and any
assessment of additional tax could require a significant cash payment and have a material adverse impact on our cash flow.
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Results of Operations
The following table sets forth our results of operations for the periods presented:

Nine Months Ended

Year Ended December 31, September 30,

2017 2018 2019 2019 2020

(in thousands)

Revenue $ 2,561,721 $ 3,651,985 $ 4,805,239 $ 3,698,443 $ 2,518,935
Costs and expenses:

Cost of revenue 647,690 864,032 1,196,313 902,695 666,295
Operations and support(1) 395,739 609,202 815,074 600,788 548,369
Product development(1) 400,749 579,193 976,695 693,796 690,677
Sales and marketing(1) 871,749 1,101,327 1,621,519 1,184,506 545,510
General and administrative(1) 327,156 479,487 697,181 490,262 421,082
Restructuring charges(1) — — — — 136,969
Total costs and expenses 2,643,083 3,633,241 5,306,782 3,872,047 3,008,902
Income (loss) from operations (81,362) 18,744 (501,543) (173,604) (489,967)
Interest income 32,102 66,793 85,902 68,661 23,830
Interest expense (16,403) (26,143) (9,968) (6,801) (107,548)
Other income (expense), net 6,564 (12,361) 13,906 42,130 (115,751)
Income (loss) before income taxes (59,099) 47,033 (411,703) (69,614) (689,436)
Provision for income taxes 10,947 63,893 262,636 253,187 7,429
Net loss $ (70,046) $ (16,860) $ (674,339) $ (322,801) $ (696,865)

(1) Includes stock-based compensation expense as follows:

Nine Months Ended

Year Ended December 31, September 30,
2017 2018 2019 2019 2020
(in thousands)
Operations and support $ 1,841  § 1,968 §$ 817  $ 283 $ 2,869
Product development 20,309 33,895 56,632 44,991 64,088
Sales and marketing 5,997 12,465 23,919 17,074 11,979
General and administrative 10,210 5,565 16,179 9,962 31,689
Restructuring charges — — — — (1,849)
Total stock-based compensation expense $ 38,357 $ 53,893 $ 97,547  $ 72310 $ 108,776
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The following table sets forth the components of our consolidated statements of operations for each of the periods presented as a percentage of revenue:

Nine Months Ended

Year Ended December 31, September 30,
2017 2018 2019 2019 2020
Revenue 100% 100% 100% 100% 100%
Costs and expenses:
Cost of revenue 25 24 25 25 26
Operations and support 15 17 17 16 22
Product development 16 16 20 19 27
Sales and marketing 34 30 34 32 22
General and administrative 13 12 14 13 17
Restructuring charges — — — — 5
Total costs and expenses 103 99 110 105 119
Income (loss) from operations (3) 1 (10) (5) (19)
Interest income 1 2 2 2 1
Interest expense (1) 1) 1) 0 (4)
Other income (expense), net 0 0 0 1 (5)
Income (loss) before income taxes (3) 2 9) ) 27)
Provision for income taxes 0 2 5 7 1
Net loss (3)% 0% (14)% 9)% (28)%

Comparison of the Nine Months Ended September 30, 2019 and 2020

Revenue
Nine Months Ended September 30,
2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Revenue $ 3,698,443 $ 2,518,935 (32)%

Revenue decreased $1.2 billion, or 32%, for the nine months ended September 30, 2020 compared to the nine months ended September 30, 2019, primarily due to a
42% decrease in the number of check-ins related to Nights and Experiences Booked on our platform due to the COVID-19 pandemic, partially offset by a 4% increase
in GBV per Night and Experience Booked. Service fees as a percentage of booking value, exclusive of taxes, remained relatively flat compared to the same prior year
period. Also, contributing to the change was a $137.5 million increase in the reduction to revenue recorded primarily due to payments to hosts and coupons issued to

guests resulting from elevated cancellations related to COVID-19. On a constant currency basis, revenue decreased 32% compared to the nine months ended
September 30, 2019.
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Cost of Revenue

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)

Cost of revenue $ 902,695 $ 666,295 (26)%
Percentage of revenue 25% 26%

Cost of revenue decreased $236.4 million, or 26%, for the nine months ended September 30, 2020 compared to the nine months ended September 30, 2019. The
decrease was primarily due to a $185.6 million reduction in payment processing costs, consisting of merchant fees and chargebacks, and a $63.5 million decrease in
the cost of data hosting services, partially offset by a $12.7 million increase in amortization expense for internally developed software and acquired technology. For the
nine months ended September 30, 2019 and 2020, payment processing costs totaled $640.3 million and $454.7 million, respectively, which represented 2% and 3% of
GBYV, respectively. The decrease in payment processing costs resulted from the decreased dollar value of payments processed through our platform associated with the
reduction in GBV, while decreases in data hosting resulted from better contract management and utilization of our third-party cloud services.

Operations and Support

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Operations and support $ 600,788 $ 548,369 (9)%

Percentage of revenue 16% 22%

Operations and support expense decreased $52.4 million, or 9%, for the nine months ended September 30, 2020 compared to the nine months ended September 30,
2019. The decrease was primarily due to a $40.8 million decrease in customer relations costs and a $37.6 million decrease in spending on third-party community
support personnel, partially offset by a $23.8 million increase in insurance-related costs. The decrease in spending on third-party community support personnel and
customer relations costs was largely the result of the reduction in GBV and associated check-ins in the period.

Product Development
Nine Months Ended September 30,
2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Product development $ 693,796 $ 690,677 0%
Percentage of revenue 19% 27%

Product development expense decreased $3.1 million, or less than 1%, for the nine months ended September 30, 2020 compared to the nine months ended
September 30, 2019. The decrease was primarily due to an $11.7 million decrease in allocated costs for facilities and information technology, an $11.5 million
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decrease in spend for consultants and service providers, and a $10.4 million decrease in travel-related expenses, partially offset by a $35.4 million increase in
personnel-related expenses to support our underlying architecture and scalability of our platform by upgrading our systems and moving to a new service-oriented
architecture.

Sales and Marketing
Nine Months Ended September 30,
2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Brand and performance marketing $ 842,241 $ 294,753 (65)%
Field operations and policy 342,265 250,757 (27)%
Total sales and marketing $ 1,184,506 $ 545,510 (54)%
Percentage of revenue 32% 22%

Sales and marketing expense decreased $639.0 million, or 54%, for the nine months ended September 30, 2020 compared to the nine months ended September 30,
2019. The decrease was primarily due to a $530.3 million decrease in marketing spend, a $44.1 million decrease in expense related to coupons issued to customers, a
$30.5 million decrease in expenses for third-party service providers, an $18.2 million decrease in travel and entertainment-related expenses, and a $17.1 million
decrease in personnel-related expenses. The overall decrease in sales and marketing expense described above was driven by our response to COVID-19, which
included suspending substantially all discretionary marketing program spend starting late in the first quarter of 2020.

General and Administrative

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
General and administrative $ 490,262 $ 421,082 (14)%

Percentage of revenue 13% 17%

General and administrative expense decreased $69.2 million, or 14%, for the nine months ended September 30, 2020 compared to the nine months ended

September 30, 2019. The decrease was primarily due to a $100.1 million decrease in lodging and business tax expense and a $40.9 million decrease in spend for
consultants and service providers, partially offset by a $37.9 million increase in bad debt expense largely driven by the impact of COVID-19, a $26.1 million increase in
allocated costs for facilities and information technology, and a $20.4 million increase in payroll-related expenses resulting from an increase in headcount. The decrease
in lodging and business tax expense resulted largely from a $81.7 million reduction in our reserve for lodging taxes in jurisdictions in which management no longer
believed a liability was probable following a favorable outcome in a related legal proceeding.
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Restructuring Charges

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change

(in thousands, except percentages)
Restructuring charges — $ 136,969
Percentage of revenue — 5%

*  Not meaningful

Restructuring charges totaled $137.0 million for the nine months ended September 30, 2020. In May 2020, we announced a reduction in force of approximately 25% of
employees, and the resulting restructuring charges primarily included severance and other employee-related costs, lease impairments, and contract amendments and
terminations.

Interest Income and Expense

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Interest income $ 68,661 $ 23,830 (65)%
Percentage of revenue 2% 1%
Interest expense $ (6,801) $ (107,548) *
Percentage of revenue 0% (4)%

*

Not meaningful

Interest income decreased $44.8 million, or 65%, for the nine months ended September 30, 2020 compared to the nine months ended September 30, 2019. The
decrease was primarily due to lower average interest rates. Interest expense increased $100.7 million for the nine months ended September 30, 2020 compared to the
nine months ended September 30, 2019. The increase was primarily related to the interest expense associated with the $2.0 billion in term loans we entered into in
April 2020.

Other Income (Expense), Net

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Other income (expense), net $ 42,130 $ (115,751) (375)%

Percentage of revenue 1% (5)%

Other expense, net was $115.8 million for the nine months ended September 30, 2020 compared to other income, net of $42.1 million for the nine months ended
September 30, 2019. The change was primarily driven by $82.1 million of impairment charges related to non-marketable equity investments in privately-held
companies, $42.8 million of net realized and unrealized losses on our investments, and a $41.2 million loss on the fair value remeasurement of our warrants issued in
connection with our second lien loan. In
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addition, a $24.6 million gain related to an equity method investment that was acquired by a third party was recorded during the nine months ended September 30,
2019. Partially offsetting these items was an increase of $28.9 million in net realized and unrealized foreign exchange gains.

Provision for Income Taxes

Nine Months Ended September 30,

2019 to 2020 %
2019 2020 Change
(in thousands, except percentages)
Provision for income taxes $ 253,187 $ 7,429 (97)%

The provision for income taxes decreased $245.8 million, or 97%, for the nine months ended September 30, 2020 compared to the nine months ended September 30,
2019. The decrease was primarily due to a remeasurement of uncertain tax positions relating to the valuation of our international intellectual property that was
previously sold to a subsidiary during the nine months ended September 30, 2019. See Note 14 to our consolidated financial statements included elsewhere in this
prospectus for further details.

Comparison of the Years Ended December 31, 2017, 2018, and 2019

Revenue
Year Ended December 31,
2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Revenue $ 2,561,721 $ 3,651,985 $ 4,805,239 43% 32%

2019 Compared to 2018. Revenue increased $1.2 billion, or 32%, in 2019 compared to 2018, almost entirely due to a 33% increase in the number of check-ins related
to Nights and Experiences Booked on our platform. GBV per Night and Experience Booked and service fees as a percentage of booking value, exclusive of taxes,
remained relatively flat compared to the prior year. On a constant currency basis, revenue increased 35% compared to 2018.

2018 Compared to 2017. Revenue increased $1.1 billion, or 43%, in 2018 compared to 2017, primarily due to a 42% increase in the number of check-ins related to
Nights and Experiences Booked on our platform, and to a lesser extent, a 4% increase in GBV per Night and Experience Booked. Service fees as a percentage of
booking value, exclusive of taxes, remained relatively flat compared to the prior year. On a constant currency basis, revenue increased 41% compared to 2017.

Cost of Revenue
Year Ended December 31,
2017 to 2018 % 2018 t0 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Cost of revenue $ 647,690 $ 864,032 $ 1,196,313 33% 38%
Percentage of revenue 25% 24% 25%
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2019 Compared to 2018. Cost of revenue increased $332.3 million, or 38%, in 2019 compared to 2018. The increase was primarily due to a $193.0 million increase in
payment processing costs, consisting of merchant fees and chargebacks, a $90.2 million increase in the cost of data hosting services, and a $29.4 million increase in
spend with other third-party service providers and technologies to support our platform. In 2019 and 2018, payment processing costs totaled $837.0 million and
$644.0 million, respectively, which represented 2% of GBV for both periods. The increase in payment processing costs resulted from the increased dollar value of
payments processed through our platform associated with the growth in GBV, while increases in data hosting and third-party service providers resulted from the
associated growth in traffic on our platform. A portion of our increase in data hosting services was related to costs associated with our migration to a service-oriented
architecture.

2018 Compared to 2017. Cost of revenue increased $216.3 million, or 33%, in 2018 compared to 2017. The increase was primarily due to a $140.5 million increase in
payment processing costs, a $64.4 million increase in the cost of data hosting services, and a $10.6 million increase in spend with other third-party service providers
and technologies to support our platform. In 2018 and 2017, payment processing costs totaled $644.0 million and $503.5 million, which represented 2% of GBV for both
periods. The increase in payment processing costs resulted from the increased dollar value of payments processed through our platform associated with the growth in
GBYV, while increases in data hosting and third-party service provider costs resulted from the associated growth in traffic on our platform.

Operations and Support

Year Ended December 31,

2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Operations and support $ 395,739 $ 609,202 $ 815,074 54% 34%

Percentage of revenue 15% 17% 17%

2019 Compared to 2018. Operations and support expense increased $205.9 million, or 34%, in 2019 compared to 2018. The increase was primarily due to a

$125.8 million increase in spending on third-party community support personnel, a $33.0 million increase in customer relations costs, a $21.7 million increase in
personnel-related expenses, and a $15.9 million increase in allocated costs for facilities and information technology, which are allocated based on headcount. The
increase in spending on third-party community support personnel and customer relations costs was largely the result of growth in GBV and associated check-ins in the
period.

2018 Compared to 2017. Operations and support expense increased $213.5 million, or 54%, in 2018 compared to 2017. The increase was primarily due to a
$119.2 million increase in spending on third-party community support personnel, a $49.9 million increase in customer relations costs, a $20.0 million increase in
personnel-related expenses, and an $11.6 million increase in allocated costs for facilities and information technology. The increase in spending on third-party
community support personnel and customer relations costs was largely the result of growth in GBV and associated check-ins in the period.
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Product Development
Year Ended December 31,
2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Product development $ 400,749 $ 579,193 $ 976,695 45% 69%
Percentage of revenue 16% 16% 20%

2019 Compared to 2018. Product development expense increased $397.5 million, or 69%, in 2019 compared to 2018. The increase was primarily due to a $271.7
million increase in personnel-related expenses driven by an increase in product development headcount as we invested in existing offerings, new initiatives, including
our China offering, Airbnb Experiences, Airbnb Plus, hotels, and Airbnb Luxe, and platform enhancements, a $58.1 million increase in allocated costs for facilities and
information technology, a $26.1 million increase in spend for consultants and service providers, and a $23.0 million increase in spend for software, maintenance, and
equipment. The growth in employee headcount supported our efforts to enhance the underlying architecture and scalability of our platform by upgrading our systems
and moving to a new service-oriented architecture.

2018 Compared to 2017. Product development expense increased $178.4 million, or 45%, in 2018 compared to 2017. The increase was primarily due to a

$134.6 million increase in personnel-related expenses driven by an increase in product development headcount as we invested in new offerings and our technology
infrastructure, a $25.9 million increase in allocated costs for facilities and information technology, and a $12.8 million increase in software, maintenance and equipment.
The growth in employee headcount in engineering, design, product management, and other technical functions supported our efforts to continue development of our
platform, new offerings, and improvements to existing offerings.

Sales and Marketing
Year Ended December 31,
2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)

Brand and performance marketing $ 584,303 $ 666,455 $ 1,140,366 14% 1%
Field operations and policy 287,446 434,872 481,153 51% 1%

Total sales and marketing $ 871,749 $ 1,101,327 $ 1,621,519 26% 47%

Percentage of revenue 34% 30% 34%

2019 Compared to 2018. Sales and marketing expense increased $520.2 million, or 47%, in 2019 compared to 2018. The increase was primarily due to a

$358.8 million increase in marketing activities, a $77.8 million increase in personnel-related expenses, a $49.2 million increase in expenses for third-party service
providers, and a $15.4 million increase in allocated costs for facilities and information technology. Total brand and performance marketing increased $473.9 million, of
which $314.2 million was related to performance marketing, and $159.7 million was related to brand marketing. These increases were primarily due to our efforts to
optimize our performance marketing bidding and to support the expansion of our China offering, Airbnb Experiences, Airbnb Plus, hotels, and Airbnb Luxe. In 2020, we
reduced our investments in these initiatives as well as reduced our overall performance marketing spend.
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2018 Compared to 2017. Sales and marketing expense increased $229.6 million, or 26%, in 2018 compared to 2017. The increase was primarily due to a

$154.6 million increase in marketing activities, a $47.6 million increase in personnel-related expenses, and an $18.2 million increase in expenses for third-party service
providers. Total brand and performance marketing increased $82.2 million driven by increased costs related to performance marketing bidding and search engine
marketing for key terms.

General and Administrative

Year Ended December 31,

2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
General and administrative $ 327,156 $ 479,487 $ 697,181 47% 45%

Percentage of revenue 13% 12% 14%

2019 Compared to 2018. General and administrative expense increased $217.7 million, or 45%, in 2019 compared to 2018. The increase was primarily due to a
$116.4 million increase in payroll-related expenses resulting from an increase in headcount as we prepared to become a public company, a $29.9 million increase in
lease expense related to our build-to-suit leases due to the adoption of ASC 842 in 2019 whereby lease expense is reported as a component of costs and expenses
rather than interest expense, a $28.0 million increase in bad debt expense, and a net $17.5 million increase in lodging and business tax expense.

2018 Compared to 2017. General and administrative expense increased $152.3 million, or 47%, in 2018 compared to 2017. The increase was primarily due to a
$44.7 million increase in professional and consulting fees, a $32.2 million increase in reserves for withholding tax liabilities, a $26.3 million increase in legal settlements,
a $23.4 million increase in personnel-related expenses resulting from increased headcount, and an $18.2 million increase in bad debt expense.

Interest Income and Expense

Year Ended December 31,

2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Interest income $ 32,102 $ 66,793 $ 85,902 108% 29%
Percentage of revenue 1% 2% 2%
Interest expense $ (16,403) $ (26,143) $ (9,968) 59% (62)%
Percentage of revenue (1)% (1% 1%

2019 Compared to 2018. Interest income increased $19.1 million, or 29%, in 2019 compared to 2018. The increase was primarily due to higher invested balances and
average interest rates. Interest expense decreased $16.2 million, or 62%, in 2019 compared to 2018. The decrease was primarily due to the adoption of ASC 842 in
2019 whereby a component of lease expense for build-to-suit leases was no longer recorded in interest expense, but rather, as a component of general and
administrative expense. In 2018, we recorded $13.5 million of lease expense related to certain build-to-suit leases within interest expense.
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2018 Compared to 2017. Interest income increased $34.7 million, or 108%, in 2018 compared to 2017. The increase was primarily due to higher invested balances and
interest rates. Interest expense increased $9.7 million, or 59%, in 2018 compared to 2017. The increase was primarily due to interest associated with various indirect
tax reserves and certain financing lease obligations.

Other Income (Expense), Net

Year Ended December 31,

2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Other income (expense), net $ 6,564 $ (12,361) $ 13,906 * *

Percentage of revenue 0% 0% 0%

*  Not meaningful

2019 Compared to 2018. Other income, net was $13.9 million in 2019 compared to other expense, net of $12.4 million in 2018. The change was primarily driven by
$28.3 million of net realized and unrealized gains on our investments and other income and expense, including our share of income or loss from our equity method
investments, as well as a $24.6 million gain related to an equity method investment that was acquired by a third party in 2019. Partially offsetting these amounts were
impairment charges of $27.8 million recorded during 2019.

2018 Compared to 2017. Other expense, net was $12.4 million in 2018 compared to other income, net of $6.6 million in 2017. During 2018, other expense, net primarily
consisted of foreign currency exchange losses largely related to the strengthening of the U.S. dollar. During 2017, other income, net primarily consisted of foreign
currency gains largely related to the weakening of the U.S. dollar.

Provision for Income Taxes

Year Ended December 31,

2017 to 2018 % 2018 to 2019 %
2017 2018 2019 Change Change
(in thousands, except percentages)
Provision for income taxes $ 10,947 $ 63,893 $ 262,636 484% 311%

Effective tax rate (19)% 136% (64)%

2019 Compared to 2018. The provision for income taxes increased $198.7 million, or 311%, in 2019 compared to 2018. The increase was primarily due to a
remeasurement of uncertain tax positions relating to the valuation of our international intellectual property that was previously sold to a subsidiary. See Note 14 to our
consolidated financial statements included elsewhere in this prospectus for further details.

2018 Compared to 2017. The provision for income taxes increased $52.9 million, or 484%, in 2018 compared to 2017. The increase was primarily due to increased
income taxes for our international subsidiaries.
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Quarterly Results of Operations

The following table sets forth our unaudited quarterly consolidated results of operations for each of the quarterly periods for the years ended December 31, 2018 and
2019 and nine months ended September 30, 2020. These unaudited quarterly results of operations have been prepared on the same basis as our audited consolidated
financial statements included elsewhere in this prospectus. In the opinion of management, the financial information set forth in the table below reflects all normal
recurring adjustments necessary for the fair statement of results of operations for these periods. Our historical results are not necessarily indicative of the results that
may be expected in the future, and the results of a particular quarter or other interim period are not necessarily indicative of the results for a full year. You should read
the following unaudited quarterly consolidated results of operations in conjunction with our consolidated financial statements and related notes included elsewhere in
this prospectus.
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Quarterly Consolidated Statements of Operations

Three Months Ended

11/16/20, 3:09 PM

Mar 31,

Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
(in thousands)
Revenue $ 642,840 $ 903,431 $ 1265127 $ 840,587 § 839,004 $ 1,213,678 § 1,645,761 $ 1,106,796 $ 841,830 $ 334,774 $ 1,342,331
Costs and expenses:
Cost of revenue 202,845 218,252 227,283 215,652 280,568 313,460 308,667 293,618 277,772 161,198 227,325
Operations and support(1) 127,789 153,877 170,037 157,499 166,755 210,569 223,464 214,286 221,787 160,476 166,106
Product development(1) 122,893 154,397 141,978 159,925 185,101 232,327 276,368 282,899 258,819 217,938 213,920
Sales and marketing(1) 231,977 263,860 306,374 299,116 366,546 388,246 429,714 437,013 317,179 114,837 113,494
General and administrative(1) 92,809 101,680 98,177 186,821 146,013 169,231 175,018 206,919 91,762 149,299 180,021
Restructuring charges — — — — — — — — — 114,241 22,728
Total costs and expenses 778,313 892,066 943,849 1,019,013 1,144,983 1,313,833 1,413,231 1,434,735 1,167,319 917,989 923,594
Income (loss) from operations (135,473) 11,365 321,278 (178,426) (305,979) (100,155) 232,530 (327,939) (325,489) (583,215) 418,737
Interest income 10,013 16,029 19,711 21,040 22,304 24,367 21,990 17,241 13,649 5,856 4,325
Interest expense (5,083) (5,653) (4,948) (10,459) (1,818) (2,450) (2,533) (3,167) 1,510 (49,191) (59,867)
Other income (expense), net (1,651) 166 (5,724) (5,152) 6,531 6,284 29,315 (28,224) (46,760) (12,848) (56,143)
Income (loss) before income
taxes (132,194) 21,907 330,317 (172,997) (278,962) (71,954) 281,302 (342,089) (357,090) (639,398) 307,052
Provision for (benefit from) income
taxes 14,036 11,693 (7,579) 45,743 13,065 225,470 14,652 9,449 (16,485) (63,810) 87,724
Net income (loss) $ (146,230) $ 10214 $ 337,896 $  (218,740) $ (292,027) $ (297,424) $ 266,650 $ (351,538) $ (340,605) $ (575,588) $ 219,328
(1) Includes stock-based compensation expense as follows:
Three Months Ended
Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
(in thousands)
Operations and support $ 1,084 § 25 $ 29 $ 830 $ 31§ 124§ 128 $ 534 § 949 $ 855 § 1,065
Product development 9,934 7,894 7,927 8,140 6,711 7,995 30,285 11,641 22,436 20,716 20,936
Sales and marketing 2,958 3,085 3,059 3,363 4,793 6,197 6,084 6,845 6,048 4,387 1,644
General and administrative (1,548) 2,357 2,385 2,371 2,528 3,733 3,701 6,217 12,193 13,608 5,888
Restructuring charges — — — — — — — — — (1,776) (73)
Total stock-based compensation expense $ 12,428  $ 13,361 $ 13,400 $ 14,704  $ 14,063 $ 18,049 $ 40,198 $ 25237 $ 41,626 $ 37,790 $ 29,360
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Quarterly Consolidated Statements of Operations, as a Percentage of Revenue

Revenue
Costs and expenses:
Cost of revenue
Operations and support
Product development
Sales and marketing
General and administrative
Restructuring charges
Total costs and expenses
Income (loss) from operations
Interest income
Interest expense
Other income (expense), net
Income (loss) before income taxes
Provision for (benefit from) income taxes

Net income (loss)

Quarterly Trends

Revenue

Three Months Ended

11/16/20, 3:09 PM

Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
32 24 18 26 33 26 19 27 33 48 17
20 17 13 19 20 17 14 19 26 48 12
19 17 1 19 22 19 17 26 31 65 16
36 29 24 36 44 32 26 39 38 34 9
14 12 9 21 17 14 10 19 1" 45 13
— — — — — — — — — 34 2
121 99 75 121 136 108 86 130 139 274 69
(21) 1 25 (21) (36) (8) 14 (30) (39) (174) 31
2 2 2 3 3 2 1 2 2 2 0
1) (1) 0 (1) 0 0 0 0 0 (15) 4)
() 0 M () 0 0 2 ®) ®) ) )
(21) 2 26 21) (33) (6) 17 (31) (42) (191) 23
2 1 (1) 5 2 19 1 1 (2) (19) 7
(23)% 1% 27% (26)% (35)% (25)% 16% (32)% (40)% (172)% 16%

Revenue in each of the quarters in 2019 was higher than revenue in the same quarter of the prior year primarily from an increase in the number of check-ins related to

Nights and Experiences Booked on our platform. However, as revenue is recorded upon check-in, revenue is impacted significantly by seasonality. Revenue is typically
lowest in the first quarter as guests plan for travel later in the year, and revenue is highest in the third quarter, or when we have the most check-ins, as the third quarter
is the peak travel season for North America and EMEA. Revenue in the second quarter of 2020 significantly decreased as COVID-19 disrupted travel across the world

and resulted in materially higher cancellations and fewer bookings. Revenue in the third quarter of 2020 improved as domestic travel rebounded, but was below

revenue for the same period in 2019.

Cost of Revenue

On a quarterly basis, cost of revenue generally increased in 2019 compared to the corresponding quarterly periods of 2018 primarily due to the growth in GBV resulting
in higher payment processing costs, with a slight seasonal decrease in the first and fourth quarters. Cost of revenue as a percentage of revenue for each quarter of
2019 remained relatively consistent when compared to the same quarter of the prior year. Cost of revenue decreased in each quarter of 2020 compared to the same

period in 2019 as a result of a
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decline in payment processing costs driven by fewer transactions on our platform due to the COVID-19 pandemic. As a percentage of revenue, cost of revenue in the
second quarter of 2020 increased from the second quarter of 2019 primarily because costs represented a greater proportion of lower revenue recorded in the period
due to the COVID-19 pandemic. In the third quarter of 2020, cost of revenue as a percentage of revenue was 17% compared to 19% in the third quarter of 2019
reflecting lower payment processing fees and a decrease in data center hosting costs.

Operations and Support

On a quarterly basis, operations and support expense generally increased in 2019 compared to the corresponding quarterly periods of 2018 primarily due to the growth
in our business as we provided support to new products and markets, as well as enhanced the support experience for our hosts and guests, with a slight seasonal
decrease in the first quarter. Operations and support as a percentage of revenue for each quarter of 2019 remained relatively consistent when compared to the same
quarter of the prior year. Operations and support expense decreased in the second and third quarters of 2020 compared to the same periods in 2019 primarily due to a
reduction in personnel-related expenses and third-party service provider fees associated with community support and lower costs resulting from fewer transactions on
our platform due to the COVID-19 pandemic. As a percentage of revenue, operations and support expense in the first and second quarters of 2020 increased relative to
the corresponding periods in 2019 primarily because many of our costs are relatively fixed across quarters, and for the second quarter of 2020, represented a greater
proportion of lower revenue recorded in the period due to the COVID-19 pandemic. In the third quarter of 2020, operations and support expense represented 12% of
revenue compared to 14% in the third quarter of 2019 reflecting cost reductions implemented in the second quarter of 2020.

Product Development

On a quarterly basis, product development expense generally increased in 2019 compared to the corresponding quarterly periods of 2018 primarily as a result of higher
headcount to migrate our technical stack to a service-oriented architecture, improve our platform performance, and support new product initiatives. Product
development expense as a percentage of revenue on a quarterly basis trended higher in 2019 compared to the same quarters from the prior year due to the increased
personnel-related costs. Product development expense decreased in the second and third quarters of 2020 compared to the same periods in 2019 primarily due to a
reduction in personnel-related expenses. As a percentage of revenue, product development expense in the first and second quarters of 2020 increased relative to the
corresponding periods in the prior year primarily because many of our costs are relatively fixed across quarters, and for the second quarter, represented a greater
proportion of lower revenue recorded in the period due to the COVID-19 pandemic. In the third quarter of 2020, product development expense represented 16% of
revenue compared to 17% in the third quarter of 2019 reflecting cost reductions implemented in the second quarter of 2020.

Sales and Marketing

On a quarterly basis, sales and marketing expense generally increased in 2019 compared to the corresponding quarterly periods of 2018 due to higher performance
and brand marketing spend. Sales and marketing expense as a percentage of revenue on a quarterly basis trended higher in 2019 compared to the same quarters from
the prior year due to increased marketing costs and varied on a quarterly basis depending on the season and timing of initiatives. Sales and marketing expense
decreased significantly in
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the second and third quarters of 2020 as we suspended substantially all performance marketing efforts in response to the COVID-19 pandemic. As a percentage of
revenue, sales and marketing expense decreased in the first quarter of 2020 compared to the first quarter of 2019 due to lower marketing expenses, while sales and
marketing expense as a percentage of revenue in the second quarter of 2020 increased from 32% in the second quarter of 2019 to 34% as fixed costs represented a
greater proportion of lower revenue recorded in the period due to the COVID-19 pandemic. In the third quarter of 2020, sales and marketing expense represented 9%
of revenue compared to 26% in the third quarter of 2019 reflecting reduced spending on performance marketing and cost reductions implemented in the second quarter
of 2020.

General and Administrative

On a quarterly basis, general and administrative expense increased for all quarters in 2019 compared to the corresponding quarterly periods of 2018 and fluctuated
throughout 2018, primarily due to increases in personnel-related costs and other professional services. General and administrative expenses as a percentage of
revenue varied on a quarterly basis with the fourth quarter of 2018 being higher primarily as a result of costs associated with legal settlements and certain tax reserves.
General and administrative expense decreased in the first quarter of 2020 and as a percentage of revenue compared to the first quarter of 2019 primarily due to a
reduction in our reserve for lodging taxes in jurisdictions in which management no longer believed a liability was probable following favorable outcomes in a related
legal proceeding. General and administrative expense as a percentage of revenue increased in the second quarter of 2020 compared to the second quarter of 2019
because many of our costs are relatively fixed across quarters, and represented a greater proportion of lower revenue recorded in the period due to the COVID-19
pandemic. In the third quarter of 2020, general and administrative expense represented 13% of revenue compared to 10% in the third quarter of 2019 reflecting
relatively fixed costs across quarters and an increase in reserves for withholding tax liabilities.

Restructuring Charges

Restructuring charges were recorded beginning in the second quarter of 2020 in connection with cost reduction actions created in response to the COVID-19 pandemic.
Specifically, restructuring charges included those associated with a global workforce reduction in May 2020, lease impairments, and costs associated with amendments
and terminations of contracts, including commercial agreements with service providers.

Provision for (Benefit from) Income Taxes

On a quarterly basis, provision for income taxes has remained relatively consistent as a percentage of revenue in 2018 and 2019, with the exception of the second
quarter of 2019 during which a reserve was remeasured for uncertain tax positions relating to the valuation of our international intellectual property that was previously
sold to a subsidiary. In the third quarter of 2020, we approved a restructuring plan to repatriate our intellectual property to the United States resulting in a reversal of tax
benefits accrued in the first two quarters of 2020 (see Note 14 to our consolidated financial statements included elsewhere in this prospectus for additional information).
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Non-GAAP Financial Measures

Three Months Ended

11/16/20, 3:09 PM

Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020
(in thousands)

Net income (loss) $  (146,230) 10,214 $ 337,896 (218,740) (292,027) $ (297,424) 266,650 $ (351,538) $ (340,605) $ (575,588) $ 219,328
Adjusted EBITDA $  (95,083) 49,457 $ 360,005 (143,754) (247,865) $  (42,592) 313,583 $ (276,386) $ (334,271) $ (397,326) $ 501,443
Net cash provided by (used in)

operating activities $ 319,233 282,253 $§ 96,229 (102,158) 314,024 $ 151,634 (46,557) $ (196,374) $ (569,830) $ (256,462) $ 335,670
Free Cash Flow $ 287,269 268,111 § 74915 (125,362) 277,086 $ 121,107 (78,370) $ (222,548) $ (585497) $ (262,648) $ 328,034

Quarterly Trends in Non-GAAP Financial Measures

Our Adjusted EBITDA and Free Cash Flow have fluctuated based on our level of investment in new product and growth initiatives, as well as seasonality. We expect to
incur Adjusted EBITDA loss and comparatively lower Free Cash Flow in the near term largely due to global economic pressures primarily driven by COVID-19. For
additional information regarding seasonality, see the subsection titled “— Key Factors Affecting Our Performance — Seasonality” above.
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Quarterly Reconciliations of Non-GAAP Financial Measures

We use Adjusted EBITDA and Free Cash Flow to measure our performance and to identify trends, to formulate financial projections, and to make strategic decisions.
The following table presents the reconciliations from the GAAP measure to the non-GAAP measure:

Adjusted EBITDA Reconciliation

Three Months Ended

Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020

(in thousands, except percentages)

TTM Revenue $3,651,985  $3,848,149  $4,158,396 $4,539,030 $4,805,239 $4,808,065 $3,929,161  $3,625,731

Net income (loss) $(146,230) $ 10,214 $337,896 $ (218,740) $ (292,027) $ (297,424) $ 266,650 $ (351,538) $ (340,605) $ (575,588) $ 219,328
Adjusted to exclude the following:

Provision for (benefit from) income

taxes 14,036 11,693 (7,579) 45,743 13,065 225,470 14,652 9,449 (16,485) (63,810) 87,724
Other (income) expense, net 1,651 (166) 5724 5,152 (6,531) (6,284) (29,315) 28,224 46,760 12,848 56,143
Interest expense 5,083 5,653 4,948 10,459 1,818 2,450 2,533 3,167 (1,510) 49,191 59,867
Interest income (10,013)  (16,029)  (19,711) (21,040) (22,304) (24,367) (21,990) (17,241) (13,649) (5,856) (4,325)
Depreciation and amortization 21,831 19,933 20,186 20,451 21,026 24,108 31,198 37,830 33,872 29,928 29,638
Stock-based compensation

expense(1) 12,428 13,361 13,400 14,704 14,063 18,049 40,198 25,237 41,626 39,566 29,433
Net changes in lodging tax reserves 6,131 4,798 5,141 (483) 23,025 15,406 9,657 (11,514) (84,280) 2,154 907
Restructuring charges — —_ —_ —_ —_ —_ —_ —_ —_ 114,241 22,728
Adjusted EBITDA $ (95,083) $49,457 $360,005 $ (143,754) $ (247,865) $ (42,592) $ 313,583  § (276,386) $ (334,271) $ (397,326) $ 501,443
TTM Adjusted EBITDA $ 170,625 $ 17,843 $ (74,206) $ (120,628) $ (253,260) $ (339,666) $ (694,400) $ (506,540)

TTM Adjusted EBITDA as a
percentage of TTM Revenue 5% 0% (2)% (3)% (5)% (7)% (18)% (14)%

(1) Excludes stock-based compensation related to restructuring, which is included in restructuring charges in the table above.
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Free Cash Flow Reconciliation

Three Months Ended

Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30, Dec 31, Mar 31, Jun 30, Sept 30,
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020

(in thousands, except percentages)

TTM Revenue $3,651,985 $3,848,149 $4,158,396 $ 4,539,030 $ 4,805,239 $4,808,065 $ 3,929,161 $ 3,625,731

Net cash provided by (used
in) operating activities $ 319,233 $282253 § 96,229 §$ (102,158) $ 314,024 $ 151,634 $ (46,557) $ (196,374) $ (569,830) $ (256,462) $ 335,670

Purchases of property and

equipment (31,964) (14,142) (21,314) (23,204) (36,938) (30,527) (31,813) (26,174) (15,667) (6,186) (7,636)
Free Cash Flow $ 287,269 $ 268111 $ 74915 $ (125362) $ 277,086 $ 121,107 $ (78,370) $ (222,548) $ (585,497) $ (262,648) $ 328,034
TTM Free Cash Flow $ 504,933 $ 494,750 $ 347,746 $ 194,461 $ 97,275 $ (765,308) $(1,149,063) $ (742,659)
TTM Free Cash Flow as a

percentage of TTM

Revenue 14% 13% 8% 4% 2% (16)% (29)% (20)%

Other cash flow
components:

Net cash provided by (used
in) investing activities $ (193,965) $(255,062) $ (42,835) $ (176,309) $ 41,645 $ (109,654) $ 17,920 $ (297,066) $ 2,259 $ (581,070) $ (237,293)

Net cash provided by (used
in) financing activities $1,5638,053 $ 547,050 $(1,755,023) $ (189,564)  $1,479,831 $ 624,885 $(1,420,518) $ 170,381 $ (339,202) $2,543,390  $(1,029,981)

Liquidity and Capital Resources

As of September 30, 2020, our principal sources of liquidity were cash and cash equivalents of $2.7 billion and marketable securities of $1.8 billion, which included
$1.2 billion and $0.2 billion, respectively, held by foreign subsidiaries. Cash and cash equivalents consist of checking and interest-bearing accounts and highly-liquid
securities with an original maturity of 90 days or less. Marketable securities consist of corporate debt securities, mutual funds, highly-liquid debt instruments of the U.S.
government and its agencies, and certificates of deposit. These amounts do not include cash of $2.4 billion as of September 30, 2020 that we held for bookings in
advance of guests completing check-ins that we record separately on our balance sheet in funds receivable and amounts held on behalf of customers with a
corresponding liability in funds payable and amounts payable to customers.

Cash, cash equivalents, and marketable securities held outside the United States may be repatriated, subject to certain limitations, and would be available to be used to
fund our domestic operations.
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However, repatriation of such funds may result in additional tax liabilities. We believe that our existing cash, cash equivalents, and marketable securities balances in the
United States are sufficient to fund our working capital needs in the United States.

Loan Agreements

In April 2020, we entered into a $1.0 billion First Lien Credit and Guaranty Agreement (the “First Lien Credit Agreement,” and the loans thereunder, the “First Lien
Loan”), resulting in proceeds of $961.4 million, net of debt discount and issuance costs. The loan is due and payable in April 2025. The underlying loan can be repaid in
whole or in part prior to April 2025 at our option, subject to applicable prepayment premiums and make-whole premiums. Beginning in September 2020, we are
required to repay the First Lien Loan in quarterly installments equal to 0.25% of the $1.0 billion aggregate principal amount of the First Lien Loan, with the remaining
principal amount payable on the maturity date. Interest on the First Lien Loan is payable monthly or quarterly in arrears at our option depending on the chosen per
annum interest rate equal to (i) in the case of LIBOR borrowings, 7.5% plus the London interbank offered rate (customarily defined, with LIBOR replacement provisions
consistent with the April 2019 Alternative Reference Rates Commission recommended fallback language for syndicated loans, “LIBOR”), subject to a floor of 1%, or

(ii) in the case of base rate borrowings, 6.5% plus the greatest of (a) the prime rate, (b) the federal funds effective rate plus 0.5%, and (c) LIBOR for a one-month period
plus 1%, subject to a floor of 2%.

In April 2020, we entered into a $1.0 billion Second Lien Credit and Guaranty Agreement (the “Second Lien Credit Agreement,” and the loans thereunder, the “Second
Lien Loan”), resulting in proceeds of $967.5 million, net of debt discount and issuance costs. The loan is due and payable in July 2025. The underlying loan can be
repaid in whole or in part prior to July 2025 at our option, subject to applicable prepayment premiums and make-whole premiums and the priority of lenders under the
First Lien Credit Agreement over any proceeds we receive from the sale of collateral. Interest on the Second Lien Loan is payable monthly or quarterly in arrears at our
option depending on the chosen per annum interest rate equal to (i) in the case of LIBOR borrowings, 10% plus LIBOR, subject to a floor of 1%, or (ii) in the case of
base rate borrowings, 9% plus the greatest of (a) the prime rate, (b) the federal funds effective rate plus 0.5%, and (c) LIBOR for a one-month period plus 1%, subject
to a floor of 3%. In addition, at our election, payment-in-kind interest up to 5.5% per annum may be paid by increasing the principal amount of the Second Lien Loan by
such amount.

In connection with the Second Lien Loan, we issued warrants to purchase 7,934,794 shares of Class A common stock with an initial exercise price of $28.355 per
share, subject to adjustments upon the occurrence of certain specified events, to the Second Lien Loan lenders. The warrants expire on April 17, 2030 and the exercise
price can be settled in cash or in net shares at the holder’s option. The fair value of the warrants of $116.6 million at issuance was recorded as a liability on the
consolidated balance sheet, and the warrant liability will be subsequently remeasured to fair value at each reporting date as long as the warrants remain outstanding
and unexercised with changes in fair value recorded in other income (expense), net in the consolidated statements of operations.

The First Lien Credit Agreement and Second Lien Credit Agreement include customary conditions to borrowing, events of default, and covenants, including those that
restrict our and our subsidiaries’ ability to, among other things, incur additional indebtedness, create or incur liens, merge or consolidate with other companies, liquidate
or dissolve, sell or transfer assets, pay dividends or make distributions, make acquisitions, investments, loans or advances, or payments and prepayments of junior or
unsecured indebtedness, subject to certain exceptions. As of September 30, 2020, we were in compliance with all covenants of these loan agreements.
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As of September 30, 2020, the principal amount of the borrowings outstanding under the First Lien Loan and Second Lien Loan totaled $1,997.5 million. For additional
information about the First Lien Loan and Second Lien Loan, see the section titled “Description of Certain Indebtedness.”

Credit Facility

In April 2020, we terminated our Credit Facility, which provided an initial borrowing commitment by a group of lenders led by Bank of America, N.A. of $1.0 billion. The
Credit Facility also provided a $100.0 million sub-limit for the issuance of letters of credit. The Credit Facility had a commitment fee of 0.125% per annum on any
undrawn amounts. Outstanding borrowings bore interest at a fluctuating rate per annum equal to the highest of (i) the federal funds effective rate plus one-half of
1.00%, (i) the rate of interest in effect for such day by Bank of America as its “prime rate,” or (iii) the eurocurrency rate for one month plus 1.00%.

As of December 31, 2019, there were no borrowings outstanding on the Credit Facility and outstanding letters of credit totaled $53.0 million. The Credit Facility
contained customary affirmative and negative covenants, including restrictions on our and certain of our subsidiaries’ ability to incur debt and liens, undergo
fundamental changes, and pay dividends or other distributions, as well as certain financial covenants. We were in compliance with all covenants as of December 31,
2019. On April 17, 2020, we terminated the Credit Facility. Letters of credit under the Credit Facility were transferred to new issuers upon the termination of the Credit
Facility. As of September 30, 2020, letters of credit totaled $55.6 million and were collateralized by $55.6 million of restricted cash on the consolidated balance sheet.

We believe that our current available cash, cash equivalents, and marketable securities will be sufficient to meet our operational cash needs for the foreseeable future.
Our future capital requirements, however, will depend on many factors, including, but not limited to our growth, headcount, ability to attract and retain hosts and guests
on our platform, capital expenditures, acquisitions, introduction of new products and offerings, timing and extent of spending to support our efforts to develop our
platform, and expansion of sales and marketing activities. Additionally, we may in the future raise additional capital or incur additional indebtedness to continue to fund
our strategic initiatives. In the event that additional financing is required from outside sources, we may seek to raise additional funds at any time through equity, equity-
linked arrangements, and/or debt, which may not be available on favorable terms, or at all. If we are unable to raise additional capital when desired and at reasonable
rates, our business, results of operations, and financial condition could be materially adversely affected. We expect our capital expenditures for the next twelve months
to range between $85 million to $100 million.

Vesting of Restricted Stock Units

In connection with our RSUs as described in the subsection titled “— Critical Accounting Policies and Estimates — Stock-Based Compensation — Restricted Stock
Units,” we are required to withhold taxes on the fair value at applicable minimum statutory rates. Accordingly, to satisfy these tax withholding obligations, we will
withhold the number of shares necessary to satisfy the tax obligations based on the initial public offering price. We currently expect that the average of these
withholding tax rates will be approximately %. We intend to use a portion of the net proceeds we receive from this offering to satisfy a portion of the anticipated tax
withholding and remittance obligations of $ million during the quarter of related to the RSU Settlement based upon the assumed initial public offering
price per share of $ , Which is the midpoint of the price range set forth on the cover page of this prospectus. The amount of these obligations could be higher or
lower, depending on the price of shares of our Class A
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common stock in this offering, and the actual number of pre-offering RSUs outstanding for which the service-based vesting condition has been satisfied on the initial
settlement date.

Cash Flows

The following table summarizes our cash flows for the periods indicated:

Nine Months Ended
Year Ended December 31, September 30,

2017 2018 2019 2019 2020

(in thousands)

Net cash provided by (used in) operating activities $ 251,225 $ 595557 $ 222,727 $ 419,101 $  (490,622)
Net cash used in investing activities (788,944) (668,171) (347,155) (50,089) (816,104)
Net cash provided by financing activities 672,954 140,516 854,579 684,198 1,174,207
Effect of exchange rate changes on cash, cash equivalents and restricted cash 227,172 (158,919) (25,284) (77,021) 35,210

Net increase (decrease) in cash, cash equivalents and restricted cash $ 362,407 $ (91,017) $ 704,867 $ 976,189 $  (97,309)

Cash Provided by (Used in) Operating Activities

Net cash used in operating activities for the nine months ended September 30, 2020 was $490.6 million. Our net loss for the nine months ended September 30, 2020
was $696.9 million, adjusted for non-cash charges, primarily consisting of $108.8 million of stock-based compensation expense, $93.4 million of depreciation and
amortization, $85.5 million of bad debt expense, and $82.1 million of impairment charges of investments. Additional uses of cash resulted from changes in working
capital, including a $215.1 million decrease in unearned fees resulting from fewer bookings on our platform due to COVID-19 and a $106.1 million decrease in accounts
payable due to lower spending, partially offset by a $90.2 million increase in accrued expenses and other liabilities primarily due to the coupons issued to guests related
to COVID-19 cancellations.

Net cash provided by operating activities for the nine months ended September 30, 2019 was $419.1 million. Our net loss for the nine months ended September 30,
2019 was $322.8 million, adjusted for non-cash charges, primarily consisting of $76.3 million of depreciation and amortization, $72.3 million of stock-based
compensation expense, and $47.9 million of bad debt expense. Additional sources of cash flows resulted from changes in working capital, including a $547.5 million
increase in accrued expenses and other liabilities resulting from increased spending and headcount growth, and a $166.9 million increase in unearned fees resulting
from increased bookings on our platform. The primary use of operating cash was a $155.6 million increase in prepaids and other assets.

Net cash provided by operating activities in 2019 was $222.7 million. Our net loss for 2019 was $674.3 million, adjusted for non-cash charges, primarily consisting of
$114.2 million of depreciation and amortization, $97.5 million of stock-based compensation expense, and $77.1 million of bad debt expense. Additional sources of cash
flows resulted from changes in working capital, including a $547.7 million increase in accrued expenses and other liabilities resulting from increased spending and
headcount growth, as well as a $176.3 million increase in unearned fees resulting from increased bookings on our platform. The primary use of operating cash was a
$186.4 million increase in prepaids and other assets associated with the growth in our operations.
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Net cash provided by operating activities in 2018 was $595.6 million. Our net loss for 2018 was $16.9 million, adjusted for non-cash charges, primarily consisting of
$82.4 million of depreciation and amortization, $53.9 million of stock-based compensation expense, and $49.0 million of bad debt expense. Additional sources of cash
flows resulted from changes in working capital, including a $348.1 million increase in accrued expenses and other liabilities resulting from increased spending and
headcount growth, as well as a $145.9 million increase in unearned fees resulting from increased bookings on our platform. The primary use of operating cash was a
$102.8 million increase in prepaids and other assets associated with the growth in our operations.

Net cash provided by operating activities in 2017 was $251.2 million. Our net loss for 2017 was $70.0 million, adjusted for non-cash charges, primarily consisting of
$79.3 million of depreciation and amortization, $38.4 million of stock-based compensation expense, and $30.9 million of bad debt. Additional sources of cash flows
resulted from changes in working capital, including a $174.8 million increase in accrued expenses and other liabilities resulting from increased spending and headcount
growth, as well as a $135.4 million increase in unearned fees resulting from increased bookings on our platform. The primary use of operating cash was a

$138.8 million increase in prepaids and other assets associated with the growth in our operations.

Cash Used in Investing Activities

Net cash used in investing activities for the nine months ended September 30, 2020 was $816.1 million, which was primarily used to purchase marketable securities of
$2.0 billion and property and equipment of $29.5 million. These uses were partially offset by proceeds resulting from sales and maturities of marketable securities of
$206.7 million and $1.0 billion, respectively.

Net cash used in investing activities for the nine months ended September 30, 2019 was $50.1 million, which was primarily used to purchase marketable securities of
$561.7 million and property and equipment of $99.3 million, to fund acquisitions of $192.1 million, and to make equity investments in privately-held companies of
$161.0 million. These uses were partially offset by proceeds resulting from sales and maturities of marketable securities of $535.9 million and $394.4 million,
respectively.

Net cash used in investing activities in 2019 was $347.2 million, which was primarily used to purchase marketable securities of $1.0 billion and property and equipment
of $125.5 million, to fund acquisitions of $192.1 million, and to make equity investments in privately-held companies of $208.2 million. These uses were partially offset
by proceeds resulting from sales and maturities of marketable securities of $609.4 million and $551.6 million, respectively.

Net cash used in investing activities in 2018 was $668.2 million, which was primarily used to purchase marketable securities of $1.3 billion and property and equipment
of $90.6 million, to fund acquisitions of $31.3 million, and to make equity investments in privately-held companies of $28.9 million. These uses were partially offset by
proceeds resulting from sales and maturities of marketable securities of $555.2 million and $201.3 million, respectively.

Net cash used in investing activities in 2017 was $788.9 million, which was primarily used to purchase marketable securities of $1.0 billion, to acquire property and
equipment of $100.2 million, and to fund acquisitions of $172.6 million. These uses were partially offset by proceeds from the sales and maturities of marketable
securities of $472.9 million and $55.3 million, respectively.
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Cash Provided by Financing Activities

Net cash provided by financing activities for the nine months ended September 30, 2020 was $1.2 billion, primarily reflecting proceeds of $1.9 billion from the issuance
of debt and warrants, net of issuance costs, partially offset by a decrease of $769.0 million in funds payable and amounts payable to customers.

Net cash provided by financing activities for the nine months ended September 30, 2019 was $684.2 million, reflecting the change in funds payable and amounts
payable to customers of $678.5 million and proceeds from the exercise of stock options of $5.7 million.

Net cash provided by financing activities in 2019 was $854.6 million, reflecting the change in funds payable and amounts payable to customers of $848.7 million and
proceeds from the exercise of stock options of $5.9 million.

Net cash provided by financing activities in 2018 was $140.5 million, primarily reflecting the change in funds payable and amounts payable to customers of $117.6
million, proceeds from the exercise of stock options of $16.0 million, and reimbursements for improvements we made at leased office facilities of $6.9 million.

Net cash provided by financing activities in 2017 was $673.0 million, primarily reflecting the change in funds payable and amounts payable to customers of $617.2
million and issuance of redeemable convertible preferred stock of $49.9 million.

Effect of Exchange Rates

The effect of exchange rate changes on cash, cash equivalents, and restricted cash on our consolidated statements of cash flows relates to certain of our assets,
principally cash balances held on behalf of hosts and guests, that are denominated in currencies other than the functional currency of certain of our subsidiaries. During
2019 and 2018, we recorded a $25.3 million and a $158.9 million reduction in cash, cash equivalents, and restricted cash, respectively, primarily due to the
strengthening of the U.S. dollar. During 2017, we recorded a $227.2 million increase in cash, cash equivalents, and restricted cash primarily due to the weakening of
the U.S. dollar. During the nine months ended September 30, 2019 and 2020, we recorded a $77.0 million reduction in cash, cash equivalents, and restricted cash
primarily due to the strengthening of the U.S. dollar and a $35.2 million increase in cash, cash equivalents, and restricted cash primarily due to the weakening of the
U.S. dollar, respectively.

Off-Balance Sheet Arrangements

As of September 30, 2020, we did not have any off-balance sheet arrangements, as defined in Regulation S-K, that have or are reasonably likely to have a current or
future effect on our financial condition, results of operations, or cash flows.

Indemnification Agreements

In the ordinary course of business, we include limited indemnification provisions under certain agreements with parties with whom we have commercial relations of
varying scope and terms. Under these contracts, we may indemnify, hold harmless and agree to reimburse the indemnified party for losses suffered or incurred by the
indemnified party in connection with breach of the agreements, or intellectual property infringement claims made by a third party, including claims by a third party with
respect to our domain names, trademarks, logos and other branding elements to the extent that such marks are applicable to its performance under the subject
agreement. It is not possible to determine the maximum potential loss
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under these indemnification provisions due to the limited history of prior indemnification claims and the unique facts and circumstances involved in each particular
provision. To date, no significant costs have been incurred, either individually or collectively, in connection with our indemnification provisions.

In addition, we have entered into indemnification agreements with our directors, executive officers and certain other employees that require us, among other things, to

indemnify them against certain liabilities that may arise by reason of their status or service as directors, executive officers, or employees.

Contractual Obligations and Commitments

The following table summarizes our contractual obligations and commitments as of December 31, 2019:

Payments Due by Period(1)

Less than More than
Total 1 Year 1-3 Years 3-5 Years 5 Years

(in thousands)

Operating lease commitments(2) $ 539,445 $ 57,220 $ 139,028 $ 135,763 $ 207,434
Noncancelable purchase commitments(3) 1,200,000 175,000 440,000 585,000 —
Other commitments 318,000 14,000 72,000 74,000 158,000

Total contractual obligations $ 2,057,445 $ 246,220 $ 651,028 $ 794,763 $ 365,434

(1) Excludes income tax matters as we are not able to reasonably estimate the timing of future cash flows related to uncertain tax positions. For further discussion of income taxes, see Note 14 to our

consolidated financial statements included elsewhere in this prospectus for additional information.

(2) Consists of future non-cancelable minimum rental payments under operating lease obligations, excluding short-term leases. See Note 9 to our consolidated financial statements included elsewhere in

this prospectus for additional information.

(3) Noncancelable purchase commitments include amounts related to our commercial agreement with a data hosting services provider, pursuant to which we committed to spend an aggregate of at least

$1.2 billion for vendor services through 2024.

In April 2020, we entered into two separate loan agreements due in 2025 totaling an aggregate of $2.0 billion as described in the subsection titled “— Liquidity and
Capital Resources — Term Loan Agreements.” Obligations under these loans are not included in the table above.

During the nine months ended September 30, 2020, we entered into an agreement to extend our commercial agreement with a data hosting services provider from
2024 to 2027, with the aggregate commitment unchanged. Obligations under this new timeline are not included in the table above.

Critical Accounting Policies and Estimates

Our consolidated financial statements are prepared in accordance with accounting principles generally accepted in the United States. The preparation of these
consolidated financial statements requires us to make estimates and assumptions that affect the reported amounts of assets, liabilities, revenue, costs, and expenses,
and related disclosures. On an ongoing basis, we evaluate our estimates and assumptions. Our actual results may differ from these estimates under different
assumptions or conditions.

We believe that of our significant accounting policies, which are described in Note 2 to our consolidated financial statements included elsewhere in this prospectus, the
following accounting policies involve a greater degree of judgment and complexity. Accordingly, these are the policies we believe are the most critical to aid in fully
understanding and evaluating our consolidated financial condition, results of operations, and cash flows.
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Revenue Recognition

We recognize revenue in accordance with ASC Topic 606, which we adopted as of January 1, 2018 on a full retrospective basis. We generate substantially all of our
revenue from facilitating guest stays at accommodations offered by hosts on the Airbnb platform. We consider both hosts and guests to be our customers. Our revenue
is comprised of service fees from our customers. Our single performance obligation is identified as the facilitation of a stay, which occurs upon the completion of a
check-in event. Revenue is recognized at a point in time when the performance obligation is satisfied upon check-in.

We evaluate the presentation of revenue on a gross versus net basis based on whether or not we are the principal in the transaction (gross) or whether we arrange for
other parties to provide the service to guests and are the agent (net) in the transaction. We determined that we do not control the right to use the accommodations
provided by us either before or after completion of our service. Accordingly, we concluded that we are acting in an agent capacity and revenue is presented net
reflecting the service fees received from our customers to facilitate a stay.

Revenue is presented net of certain payments we make to customers as part of our referral programs and marketing promotions, collectively referred to as our
incentive programs, and refund activities. The payments are generally in the form of coupon credits to be applied toward future bookings or as cash refunds. We
encourage the use of our platform and attract new customers through our incentive programs. Under the referral program, the referring party (“referrer”) earns a coupon
when the new host or guest (“referee”) completes their first stay on our platform. We record the incentive as a liability at the time the incentive is earned by the referrer
with the corresponding charge recorded to sales and marketing expense. Any amounts paid in excess of the fair value of the referral service received are recorded as a
reduction of revenue. Through marketing promotions, we issue customer coupon credits to encourage the use of our platform. After a customer redeems such
incentives, we record a reduction to revenue at the date we record the corresponding revenue transaction. From time to time, we issue refunds to customers in the form
of cash or credits to be applied toward a future booking. We reduce the transaction price by the estimated amount of the payments by applying the most likely outcome
method based on known facts and circumstances and historical experience. These refunds are recorded as a reduction to revenue.

We evaluate whether the cumulative amount of payments made to customers that are not in exchange for a distinct good or service received from a customer exceeds
the cumulative revenue earned since inception of the customer relationship. Any cumulative payments in excess of cumulative revenue are presented as operating
expenses in our consolidated statements of operations.

Stock-Based Compensation

We have granted stock-based awards consisting primarily of stock options, restricted common stock, and RSUs to employees, members of our board of directors, and
non-employees. We estimate the fair value of stock options granted using the Black-Scholes option-pricing model. The Black-Scholes option-pricing model requires
certain subjective inputs and assumptions, including the fair value of our common stock, the expected term, risk-free interest rates, expected stock price volatility, and
expected dividend yield of our common stock. The fair value of stock options is recognized as stock-based compensation expense on a straight-line basis over the
requisite service period. We account for forfeitures as they occur.

These assumptions used in the Black-Scholes option-pricing model, other than the fair value of our common stock (see the subsection titled “— Common Stock
Valuations” below), are estimated as follows:

* Expected term. We estimate the expected term based on the simplified method.

https://www.sec.gov/Archives/edgar/data/1559720/000119312520294801/d81668ds1.htm Page 196 of 489



S-1 11/16/20, 3:09 PM

Table of Contents

* Risk-free interest rate. The risk-free interest rate is based on the U.S. Treasury yield curve in effect at the time of grant.

* Expected volatility. We estimate the volatility of our common stock on the date of grant based on the average historical stock price volatility of comparable
publicly-traded companies as there has been no public market for our shares to date.

« Expected dividend yield. Expected dividend yield is zero, as we have not paid and do not anticipate paying dividends on our common stock.

We continue to use judgment in evaluating the expected volatility and expected term utilized in our stock-based compensation expense calculation on a prospective
basis. As we continue to accumulate additional data related to our common stock, we may refine our estimates of expected volatility and expected term, which could
materially impact our future stock-based compensation expense.

Restricted Stock Units

The fair value of RSUs is estimated based on the fair value of our common stock on the date of grant. Substantially all of our RSUs vest upon the satisfaction of both a
service-based vesting condition and a liquidity-based vesting condition. The service-based vesting condition for the majority of these awards is satisfied over four years.
The liquidity-based vesting condition is satisfied upon the occurrence of a qualifying liquidity event.

We measure and recognize compensation expense for all stock-based awards based on the estimated fair value of the award. As of December 31, 2017, 2018, and
2019, no stock-based compensation expense had been recognized for RSUs because the liquidity-based vesting condition had not been probable of being satisfied. In
the period in which our liquidity-based vesting condition becomes probable, we will begin recording stock-based compensation expense for these RSUs with a liquidity-
based vesting condition using the accelerated attribution method, net of forfeitures, based on the grant-date fair value of the RSUs. As of September 30, 2020,

84.0 million RSUs with both service-based and liquidity-based vesting conditions were outstanding, of which 52.0 million had met their service-based vesting condition.
If the liquidity-based vesting condition had become probable as of September 30, 2020, we would have recognized $2.7 billion of cumulative stock-based compensation
expense related to RSUs then outstanding with both vesting conditions, for which the service-based vesting condition has been satisfied or partially satisfied. The
remaining unrecognized stock-based compensation expense relating to these RSUs was $0.8 billion as of September 30, 2020, representing the remaining expense
expected to be recognized had the liquidity-based and service-based vesting conditions been met on September 30, 2020. At the time of the offering, we expect to
recognize stock-based compensation expense of approximately $ for which the service-based vesting condition was satisfied or partially satisfied and for
which we expect the liquidity-based vesting condition to be satisfied in connection with this offering.

After the closing of this offering, we expect that approximately , , and RSUs will vest on , , and , respectively.

In November 2019, we also began granting RSUs with a service-based vesting condition only. As a result, we recorded stock-based compensation expense related to
these awards on a straight-line basis, which totaled $12.0 million in 2019 and $81.6 million for the nine months ended September 30, 2020. As of December 31, 2019
and September 30, 2020, 5.9 million and 6.2 million, respectively, of these RSUs were outstanding.
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Common Stock Valuations

Prior to this offering, given the absence of a public trading market for our common stock, and in accordance with the American Institute of Certified Public Accountants
Accounting and Valuation Guide, Valuation of Privately-Held Company Equity Securities Issued as Compensation, our board of directors exercised its reasonable
judgment and considered numerous objective and subjective factors to determine the best estimate of fair value of our common stock underlying the stock options and
RSUs, including:

* independent third-party valuations of our common stock;

« the prices at which others have purchased our redeemable convertible preferred stock in arm’s-length transactions;

« the rights, preferences and privileges of our redeemable convertible preferred stock relative to those of our common stock;
« our financial condition, results of operations, and capital resources;

« the likelihood and timing of achieving a liquidity event, such as an initial public offering or sale of the company, given prevailing market conditions;
« the lack of marketability of our common stock;

« our estimates of future financial performance;

« valuations of comparable companies;

» the hiring or loss of key personnel;

» the status of our development, product introduction, and sales efforts;

» industry information, such as market growth and volume and macro-economic events; and

« additional objective and subjective factors relating to our business.

To determine the fair value of our common stock, we first determined our enterprise value and then allocated that enterprise value to our common stock and common
stock equivalents. Our enterprise value was estimated using two generally accepted approaches: the income approach and the market approach. The income approach
estimates enterprise value based on the estimated present value of future cash flows the business is expected to generate over its remaining life. The estimated
present value is calculated using a discount rate reflective of the risks associated with an investment in a similar company in a similar industry or having a similar history
of revenue growth. The market approach measures the value of a business through an analysis of recent sales or offerings of comparable investments or assets, and in
our case, focused on comparing us to a group of our peer companies. In applying this method, valuation multiples are derived from historical operating data of the peer
company group. We then apply multiples to our operating data to arrive at a range of indicated values of the company.

For each valuation, we prepared a financial forecast to be used in the computation of the value of invested capital for both the income approach and market approach.
The financial forecast considered our past results and expected future financial performance. The risk associated with achieving this forecast was assessed in selecting
the appropriate discount rate. There is inherent uncertainty in these estimates as the assumptions used are highly subjective and subject to changes as a result of new
operating data and economic and other conditions that impact our business.
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As an additional indicator of fair value, we provided weighting to arm’s-length transactions involving issuances of our securities near the respective valuation dates in
connection with acquisitions.

Following the listing of our Class A common stock on the Nasdaq Global Select Market, it will not be necessary to determine the fair value of our common stock, as our
shares will be traded in the public market.

Lodging Tax Obligations

Some states, cities, and localities in the United States and elsewhere in the world impose transient occupancy or lodging accommodations taxes (“lodging taxes”) on
the use or occupancy of lodging accommodations or other traveler services. We collect and remit lodging taxes in more than 29,500 jurisdictions on behalf of our hosts,
and lodging taxes are primarily collected in the United States. Such lodging taxes are generally remitted to tax jurisdictions within a 30 to 90-day period following the
end of each month.

In jurisdictions where we do not collect and remit lodging taxes, the responsibility for collecting and remitting these taxes, if applicable, generally rests with hosts. We
estimate liabilities for a certain number of jurisdictions with respect to state, city, and local taxes related to lodging where we believe it is probable that Airbnb could be
held jointly liable with hosts for collecting and remitting such taxes and the related amounts can be reasonably estimated. Our accrued obligations related to lodging
taxes, including estimated penalties and taxes, totaled $138.4 million and $51.8 million as of December 31, 2019 and September 30, 2020, respectively, and changes
to this reserve are recorded in general and administrative expense in our consolidated statements of operations.

We are currently involved in a number of lawsuits brought by certain states and localities involving the payment of lodging taxes. These jurisdictions are asserting that
we are liable or jointly liable with hosts to collect and remit lodging taxes. These lawsuits are in various stages and we continue to vigorously defend these claims. We
believe that the statutes at issue impose a lodging tax obligation on the person exercising the taxable privilege of providing accommodations, our hosts. The ultimate
resolution of these lawsuits cannot be determined at this time.

Evaluating potential outcomes for lodging taxes is inherently uncertain and requires us to utilize various judgments, assumptions and estimates in determining our
reserves. A variety of factors could affect our potential obligation for collecting and remitting such taxes which include, but are not limited to, whether we determine, or
any tax authority asserts, that we have a responsibility to collect lodging and related taxes on either historic or future transactions; the introduction of new ordinances
and taxes which subject our operations to such taxes; or the ultimate resolution of any historic claims that may be settled through negotiation. Accordingly, the ultimate
resolution of lodging taxes may be greater or less than reserve amounts we have established.

Income Taxes

We are subject to income taxes in the United States and foreign jurisdictions. We account for income taxes using the asset and liability method. We account for
uncertainty in tax positions by recognizing a tax benefit from uncertain tax positions when it is more likely than not that the position will be sustained upon examination.
Evaluating our uncertain tax positions, determining our provision for income taxes, and evaluating the impact of the Tax Cuts and Jobs Act, are inherently uncertain and
require making judgments, assumptions, and estimates.
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While we believe that we have adequately reserved for our uncertain tax positions, no assurance can be given that the final tax outcome of these matters will not be
different. We adjust these reserves in light of changing facts and circumstances, such as the closing of a tax audit. To the extent that the final tax outcome of these
matters is different than the amounts recorded, such differences will impact the provision for income taxes and the effective tax rate in the period in which such
determination is made.

The provision for income taxes includes the impact of reserve provisions and changes to reserves as well as the related net interest and penalties. In addition, we are
subject to the continuous examination of our income tax returns by the United States Internal Revenue Service and other tax authorities that may assert assessments
against us. We regularly assess the likelihood of adverse outcomes resulting from these examinations and assessments to determine the adequacy of our provision for
income taxes.

Goodwill and Impairment of Long-Lived Assets

Goodwill represents the excess of the purchase price over the fair value of net assets acquired in a business combination. We have one reporting unit. We test goodwill
for impairment at least annually, in the fourth quarter, or whenever events or changes in circumstances indicate that goodwill might be impaired. As a result of the
goodwill impairment assessment, management concluded goodwill was not impaired as of December 31, 2019 and does not believe that its reporting unit is at risk of
failing the impairment test since the fair value of the reporting unit substantially exceeded the carrying value.

Long-lived assets that are held and used by us are reviewed for impairment when events or changes in circumstances indicate that the carrying amount of the asset
may not be recoverable. Determination of recoverability of long-lived assets is based on an estimate of the undiscounted cash flows resulting from the use of the asset
group and its eventual disposition. If the carrying value of the long-lived asset group is not recoverable on an undiscounted cash flow basis, we recognize impairment to
the extent that the carrying value exceeds its fair value. We determine fair value through various valuation techniques including discounted cash flow models, quoted
market values, and third-party independent appraisals.

Any impairments to right-of-use (“ROU”) assets, leasehold improvements, or other assets as a result of a sublease are initially recognized when a decision to sublease
is made and recorded as an operating expense. Similar to other long-lived assets, management tests ROU assets for impairment whenever events or changes in
circumstances occur that could impact the recoverability of these assets. For lease assets, such circumstances would include subleases that do not fully recover the
costs of the associated leases. For the nine months ended September 30, 2020, we recorded $25.3 million of ROU asset impairment charges within restructuring
charges in the consolidated statement of operations.

Significant judgment and estimates are required in assessing impairment of goodwill and long-lived assets, including identifying whether events or changes in
circumstances require an impairment assessment, estimating future cash flows, and determining appropriate discount rates. Our estimates of fair value are based on
assumptions believed to be reasonable, but which are inherently uncertain and unpredictable and, as a result, actual results may differ from estimates.

Recent Accounting Pronouncements

See Note 2 to our consolidated financial statements included elsewhere in this prospectus for a description of recently adopted accounting pronouncements and
recently issued accounting pronouncements not yet adopted.
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Quantitative and Qualitative Disclosures about Market Risk

Our substantial operations around the world expose us to various market risks. These risks primarily include foreign currency risk and investment risk.

Foreign Currency Exchange Risk

We offer the ability to transact business in over 40 currencies worldwide, of which the most significant foreign currencies to our operations in the first nine months of
2020 were the Euro, British Pound, Australian Dollar, Canadian Dollar, Chinese Yuan, and Brazilian Real. Our international revenue, as well as costs and expenses
denominated in foreign currencies, expose us to the risk of fluctuations in foreign currency exchange rates against the U.S. dollar. Accordingly, we are subject to foreign
currency risk, which may adversely impact our financial results.

We have foreign currency exchange risks related primarily to:
* revenue and cost of revenue associated with bookings on our platform denominated in currencies other than the U.S. dollar;
* balances held as funds receivable and amounts held on behalf of customers and funds payable and amounts payable to customers;
* unbilled amounts for confirmed bookings under the terms of our Pay Less Upfront program; and

» intercompany balances primarily related to our payment entities that process customer payments.

For revenue and cost of revenue associated with bookings on our platform outside of the United States, we generally receive net foreign currency amounts and
therefore benefit from a weakening of the U.S. dollar and are adversely affected by a strengthening of the U.S. dollar. Movements in foreign exchange rates are
recorded in other income (expense), net in our consolidated statements of operations. Furthermore, our platform generally enables guests to make payments in the
currency of their choice to the extent that the currency is supported by Airbnb, which may not match the currency in which the host elects to be paid. As a result, in
those cases, we bear the currency risk of both the guest payment as well as the host payment due to timing differences in such payments.

In 2019, we began entering into foreign currency derivative contracts to protect against foreign exchange risks. Presently, these hedges are primarily designed to
manage foreign exchange risk associated with balances held as funds payable and amounts payable to customers. These contracts reduce, but do not entirely
eliminate, the impact of currency exchange rate movements on our assets and liabilities.

We may choose not to hedge the risk associated with our foreign currency exposures, primarily if such exposure acts as a natural hedge for offsetting amounts
denominated in the same currency or if the currency is too difficult or too expensive to hedge.

We have experienced and will continue to experience fluctuations in foreign exchange gains and losses related to changes in exchange rates. If our foreign-currency
denominated assets, liabilities, revenues, or expenses increase, our results of operations may be more significantly impacted by fluctuations in the exchange rates of
the currencies in which we do business.

If an adverse 10% foreign currency exchange rate change was applied to total net monetary assets and liabilities denominated in currencies other than the local
currencies as of September 30, 2020, it would not have had a material impact on our consolidated financial statements.
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Investment and Interest Rate Risk

We are exposed to interest rate risk related primarily to our investment portfolio and outstanding debt. Changes in interest rates affect the interest earned on our total
cash, cash equivalents, and marketable securities and the fair value of those securities, as well as interest paid on our debt.

We had cash and cash equivalents of $2.7 billion and marketable securities of $1.8 billion as of September 30, 2020, which consisted of corporate debt securities,
mutual funds, highly-liquid debt instruments of the U.S. government and its agencies, and certificates of deposit. As of September 30, 2020, we had an additional

$2.4 billion that we held for bookings in advance of guests completing check-ins, which we record separately on our consolidated balance sheets as funds receivable
and amounts held on behalf of customers. The primary objective of our investment activities is to preserve capital and meet liquidity requirements without significantly
increasing risk. We invest primarily in highly-liquid, investment grade debt securities, and we limit the amount of credit exposure to any one issuer. We do not enter into
investments for trading or speculative purposes and have not used any derivative financial instruments to manage our interest rate risk exposure. Because our cash
equivalents and marketable securities generally have short maturities, the fair value of our portfolio is relatively insensitive to interest rate fluctuations. Due to the short-
term nature of our investments, we have not been exposed to, nor do we anticipate being exposed to, material risks due to changes in interest rates. A hypothetical 100
basis points increase or decrease in interest rates would not have had a material impact on our consolidated financial statements as of September 30, 2020.

As of September 30, 2020, we had floating-rate loans of $1,997.5 million, subject to LIBOR floors. As a result, we are exposed to the risk related to fluctuations in
interest rates to the extent LIBOR exceeds the floors. As of September 30, 2020, a hypothetical 100 basis points increase in interest rates would not have had a
material impact on our consolidated financial statements.
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What Makes Airbnb, Airbnb
A letter from Brian, Joe, and Nate

Thirteen years ago, Joe, Nate, and | created a company that was viewed at the time as an unlikely idea to work. Airbnb has always been a little different, and as we
take our company public, we feel compelled to tell you a little more about what makes Airbnb, Airbnb.

We started writing this letter in March. Then the pandemic hit. When borders closed and travel stopped, our business declined by nearly 80%. We had to put our IPO on
hold, and | don’t think many people expected us to go public this year. | know some people questioned if we’d make it at all. What has transpired since then has been
our most defining period since we started Airbnb.

They say that a crisis has a way of revealing your true character. We would like to tell you about what this crisis revealed about who we are.

First, our model is inherently adaptable. Over the summer, after months of being stuck inside their homes, people were yearning to connect with their loved ones in a
safe way. They decided to get in their cars and travel close to home, often staying in small towns and rural communities. Because we have millions of hosts who offer
nearly all types of homes and experiences around the world, we were able to adapt to the new use cases guests wanted — from working remotely from another home,
to taking extended trips with family and friends. Our business rebounded faster than anyone expected, and it showed that as the world changes, our model is able to
adapt.

This crisis reinforced three truths that are even more core to who we are, and how we intend to operate for generations to come. As our prospective investors, we want
to tell you about each.

Connection and belonging

When we started Airbnb, it was about more than just travel. In 2007, Joe and | were roommates in San Francisco, and we were trying to figure out how to pay our rent.
That weekend, a design conference was coming to San Francisco and hotels were sold out, so we inflated three airbeds and turned our apartment into an Airbed &
Breakfast. We hosted three guests — Michael, Kat, and Amol — and in doing so, we became the first hosts on Airbnb. Our guests arrived as strangers, but they left as
our friends. The connections we made that weekend led Joe and | to realize, “Maybe there’s a bigger idea here!” Soon after, Nate joined, and we created a way for
people around the world to be hosts, just like us.

Since then, we've grown from two hosts in San Francisco to a community of over four million hosts all over the world. On the surface, what people come to Airbnb for is
a new way to travel, but below the surface, what they find on Airbnb is connection. They experience a deeper connection to the communities they visit and the people
who live there. This connection is delivered by our hosts, and they provide guests with a deeply personal experience — after all, guests are welcomed in their homes,
and they live in their communities.
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When the pandemic hit, we knew we couldn’t pursue everything that we used to. We chose to focus on what is most unique about Airbnb — our core business of
hosting. We got back to our roots and back to what is truly special about Airbnb — the everyday people who host their homes and offer experiences. We scaled back
investments that did not directly support the core of our host community.

This focus came at the right time. People are feeling increasingly disconnected in the world, and loneliness is pervading our society. The opposite of loneliness is
belonging — the feeling of deep and genuine connection to a person, a place, or community. It's the feeling of being “at home.” The feeling of being known and loved.

We are a community based on connection and belonging, and we will continue to design new ways to provide for it. We believe that we’ve only scratched the surface:

*  We will focus on connection and belonging.
*  We will prioritize the individual hosts who deliver it.

*  We will invest in building our community.

As the world continues to change, people’s fundamental need for connection and belonging will not. This is what we will remain focused on.

Creatively-led

Airbnb was born with a creative spirit, much like the environment at the Rhode Island School of Design where Joe and | went to college together. We brought this
creative spirit to Airbnb, and it's one of the most defining parts of our culture. We use our curiosity and imagination to come up with unconventional solutions. In fact,
starting Airbnb was in itself a creative act — the biggest ideas are often leaps of the imagination.

While we are dreamers, we are also pragmatic. At the center of being creatively-led is our design-driven approach. At Airbnb, design isn’t just how something looks, it's
how it fundamentally works. We sit at the intersection of art and science, a commitment that started when Nate, an engineer, joined Joe and me. We used this approach
to design a system of trust that allows strangers to live together, and a unique business model that allows hosts to share in our success. And it’s this approach that will
continue to enable us to create new products and services that deliver connection, even beyond travel.

It is said that constraints breed creativity, and during the crisis our creatively-led approach was drawn on time and again to come up with unconventional solutions. Here
are just a couple of examples:

With the onset of social distancing, we had to pause our in-person Airbnb Experiences, but in a matter of two weeks, our team pivoted the product to become Online
Experiences — creating a new type of interactive experiences that connect people from all over the world.

Most recently, as we prepared to take Airbnb public, we wanted to find a new way for our hosts to continue sharing in our success. Rather than design a

moment-in-time perk that would have limited impact, we created the Airbnb Host Endowment, an entity that we are seeding with over nine million shares of Airbnb
company stock in order to provide support for hosts for as long as Airbnb exists.
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These are just two examples of the dozens of creative solutions that this crisis brought about. We believe our creativity will allow us to continue designing new
possibilities for people:

*  We will use curiosity and imagination to create unconventional solutions.
*  We will take a unique, design-driven approach.
*  We will ensure creative people always have a seat at the table.

Being creatively-led is core to who we are and how we will run Airbnb.

Responsibility to our stakeholders

Airbnb has always existed as a delicate balance between our five stakeholders — our guests, our hosts, the communities that we operate in, our employees, and our
shareholders. In 2018, we set out to institutionalize our responsibility by defining a series of principles to serve each of our stakeholders. These principles were put to
the ultimate test during the crisis.

When travel stopped and borders closed, our guests needed to cancel their reservations, many of which were non-refundable. In the face of the pandemic, we issued
more than $1 billion in refunds guided by our extenuating circumstances policy. While this helped our guests, it created problems for our hosts — half of whom depend
on their Airbnb income to pay their rent or mortgage. For our hosts, we committed to pay up to $250 million to those impacted by cancellations. To protect our
shareholders’ investments, we significantly reduced our expenses and raised $2 billion in debt. When faced with the difficult decision to let many of our employees go,
we focused on treating every employee with respect and compassion — providing generous severance packages and extensive job search support. And for the
communities that we operate in, we partnered with thousands of hosts who generously offered their homes to nurses, doctors, and many others working on the front
line of the pandemic.

There is an emerging focus in the business world on serving stakeholders. But there’s a false notion that to give to one, you have to take from another. While in the
short run there may be trade-offs, in the long run, and when approached with creativity, we believe that we can design a win-win for all of our stakeholders:

*  We will design for the long-term benefit of all stakeholders.
*  We will measure our progress for serving each of them.

«  We will adjust when we don’t get it right.

Our responsibility to our stakeholders will continue to guide how we operate.

These are the ideas at the core of Airbnb:

*  Our community is based on connection and belonging.
« Our creativity allows us to imagine new possibilities for people.
* Our responsibility is to all of our stakeholders.
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In the end, they all share a common thread — a fundamental belief that people are good and we're in this together.

This is what makes Airbnb, Airbnb.

Thank you

A crisis brings you clarity about what is truly important. You become thankful for not only what you have in your life, but for who you have in your life. We are thankful for
everyone who stuck by us during our darkest hours.

Thank you to our employees — you have worked tirelessly day and night for our community and shareholders, often at great personal sacrifice.

Thank you to our investors — you invested in the seemingly impossible premise that strangers could live together, and you have stuck with us through thick and thin.
Thank you to our hosts and guests — without you, we wouldn’t even exist. You've proven to the world that people can, in fact, trust one another.

And finally, | would like to personally thank you, Joe and Nate, for being the best partners that | could ever ask for.

In the depths of this crisis, some people asked, “Is this the end of Airbnb?” It was not the end of Airbnb. In fact, it was just the beginning. It's still early. We invite you to
come on this journey with us.

Lo 2

Brian, Joe, and Nate
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We are eager to tell you the story of Airbnb. Before we start, we want to acknowledge the serious impact of the COVID-19 pandemic on people’s health, safety, and
economic well-being. Given this backdrop, we feel incredibly fortunate to be able to tell our story. In it, we will explain how we are addressing today’s challenges, as well
as how we are focusing on the opportunities ahead. Our goal is to build an enduring business, and we want to tell you about it, starting at the beginning.

The Beginning

Airbnb started with two designers trying to solve a problem: how to pay their rent.

The year was 2007. Brian and Joe — two of our founders and friends from design school — were looking for a way to cover the cost of their San Francisco apartment.
That week, they saw an opportunity. An international design conference was coming to town, and every hotel was sold out. They quickly created a website,
AirBedandBreakfast.com, with the hope of renting airbeds in their apartment to attendees of the conference. Three designers, Michael, Kat, and Amol, took them up on
their offer and became the first guests of Brian and Joe, our first hosts.

When Brian and Joe told people what they were doing, they thought the idea sounded crazy. “Strangers will never stay in each other's homes,” they said. But
something unexpected happened that first weekend. Brian and Joe treated their guests like old friends from out of town, connecting them to a unique slice of San
Francisco that they could never have experienced on their own. Michael, Kat, and Amol came as outsiders, but left feeling like locals. The experience left Brian and Joe
feeling something special too — the excitement of sharing the city they loved and seeing their guests form a deep connection to it.

Brian and Joe started thinking: maybe there were more people like Michael, Kat, and Amol who would like to travel this way and more people who would like to host this
way. These are the ideas that Airbnb was founded on.

In 2008, Nate, a software engineer, joined Brian and Joe, and together the three founders took on a bigger design problem: how do you make strangers feel
comfortable enough to stay in each other’s homes? The key was trust. The solution they designed combined host and guest profiles, integrated messaging, two-way
reviews, and secure payments built on a technology platform that unlocked trust, and eventually led to hosting at a global scale that was unimaginable at the time.

13 Years Later

Today, the idea does not seem so crazy after all. Our more than 4 million hosts now offer everything from a private room in their home to luxury villas, from one night to
several months at a time. Hosting has expanded from homes to now include experiences that can be taken in cities all over the world, or even online. In more than 220
countries and regions around the world, our hosts have welcomed over 825 million guest arrivals and have cumulatively earned over $110 billion. “Airbnb” has become
synonymous with one-of-a-kind travel on a global scale.

Looking back over the past 13 years, we have done something we hope is even more meaningful: we have helped millions of people satisfy a fundamental human need
for connection. And it is through this connection that people can experience a greater sense of belonging. This is at the root of what brought people to Airbnb and is
what continues to bring people back.
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A New Category

Travel is one of the world’s largest industries, and its approach has become commoditized. The travel industry has scaled by offering standardized accommodations in
crowded hotel districts and frequently-visited landmarks and attractions. This one-size-fits-all approach has limited how much of the world a person can access, and as
a result, guests are often left feeling like outsiders in the places they visit.

Airbnb has enabled home sharing at a global scale and created a new category of travel. Instead of traveling like tourists and feeling like outsiders, guests on Airbnb
can stay in neighborhoods where people live, have authentic experiences, live like locals, and spend time with locals in approximately 100,000 cities around the world.
In our early days, we described this new type of travel with the tagline “Travel like a human.” Today, people simply refer to it with a single word: “Airbnb.”

Hosting is at the Center

Hosting is the foundation of the Airbnb experience. Airbnb enables hosts to provide guests access to a vast world of uniqgue homes and experiences that were
previously inaccessible, or even undiscovered. The role of the host is about more than opening their door. A great host enables guests to find a deeper connection to
the places they visit and the people who live there.

Our community of hosts started by sharing their spare bedrooms on Airbnb in a few large cities. Soon, hosts listed entire homes, cabins, treehouses, boats, castles,
and luxury villas — practically any space that you could think of — in big cities, small towns, and rural communities in nearly every corner of the world.

Once there were millions of homes on Airbnb, we recognized that hosts could share not only their homes but also their interests and talents. From exploring graffiti art
in New York to finding hidden jazz clubs in London, Airbnb Experiences offer authentic activities in over 1,000 cities around the world.

We believe that we have just scratched the surface of the opportunities that hosting provides. There are many more ways people will want to connect with each other
and the world around them, and so we will continue to design and enable new ways to host. No matter what form it takes, hosting will be at the center of Airbnb.

Guests are Members of Our Community

Our hosts have welcomed hundreds of millions of guest arrivals through Airbnb. Our guests are not transactions — they are engaged, contributing members of our
community.

Once they become a part of Airbnb, guests actively participate in our community, return regularly to our platform to book again, and recommend Airbnb to others who
then join themselves. This demand encourages new hosts to join, which in turn attracts even more guests. It is a virtuous cycle — guests attract hosts, and hosts attract
guests.

A Resilient Model

In early 2020, as COVID-19 disrupted travel across the world, Airbnb’s business declined significantly. But within two months, our business model started to rebound
even with limited international travel, demonstrating its resilience. People wanted to get out of their homes and yearned to travel, but they did not want to go far or to be
in crowded hotel lobbies. Domestic travel quickly rebounded on Airbnb around the world as millions of guests took trips closer to home. Stays of longer than a few days
started increasing as work-from-home became work-from-any-home on Airbnb. We believe that the lines between travel and living are blurring, and the global
pandemic has accelerated the ability to live anywhere. Our platform has proven adaptable to serve these new ways of traveling.
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And just as when Airbnb started during the Great Recession of 2008, we believe that people will continue to turn to hosting to earn extra income. In light of the evolving
nature of COVID-19 and the uncertainty it has produced around the world, we do not believe it is possible to predict COVID-19’s cumulative and ultimate impact on our
future business, results of operations, and financial condition. COVID-19 has materially adversely affected our recent operating and financial results and is continuing to
materially adversely impact our long-term operating and financial results. However, we believe that as the world recovers from this pandemic, Airbnb will be a vital
source of economic empowerment for millions of people.

Serving Our Stakeholders

Airbnb has five stakeholders and is designed with all of them in mind. Along with employees and shareholders, we serve hosts, guests, and the communities in which
they live. We intend to make long-term decisions considering all of our stakeholders because their collective success is key for our business to thrive. Below, we will
share more about our hosts, our guests, our communities, and how we serve them.

Our Hosts
Who are our hosts?

Airbnb’s hosts are the foundation of our community and business. It is their individuality that makes Airbnb unique. From schoolteachers to artists, our hosts span more
than 220 countries and regions and approximately 100,000 cities, and 55% of our hosts are women. As of September 30, 2020, we had over 4 million hosts around the
world, with 86% of hosts located outside of the United States.

Our hosts had 7.4 million available listings of homes and experiences as of September 30, 2020, of which 5.6 million were active listings. We consider a listing of a
home or an experience to be an active listing if it is viewable on Airbnb and has been previously booked at least once on Airbnb. In 2019, 84% of our revenue resulted
from stays with existing hosts who had completed at least one guest check-in on or before December 31, 2018. Our hosts largely come to us organically with 79% of
our hosts coming directly to our platform to sign up to host in 2019. In 2019, we added more hosts than any year in our history with 23% of our new hosts first starting
out as guests on Airbnb.

Our hosts generally fall into two categories: individual and professional. Individual hosts are those who activate their listings directly on Airbnb through our website or
mobile apps. Professional hosts are those who run property management or hospitality businesses and generally use application programming interfaces to list their
properties on our platform.

Individual hosts are the core of our host community. They come from all walks of life and list their spaces, including private rooms, primary homes, or vacation homes
on Airbnb. Most could not have hosted easily without the tools we provide. As of December 31, 2019, 90% of our hosts were individual hosts, and 79% of those hosts
had just a single listing. And as of December 31, 2019, 72% of our nights booked were with individual hosts. Professional hosts are property management companies,
serviced apartment providers, and boutique hotels that leverage our platform and tools to run their hospitality businesses. These hosts expand the types of listings
available to our guests. Of the reviews they received in 2019, 83% of ratings for individual hosts and 75% of ratings for professional hosts were 5-star.

Why do they host?

Our hosts have multiple motivations for hosting on Airbnb:

* Hosts can earn extra income. In a 2019 survey of hosts that we conducted, half of our hosts told us that the supplemental income they generated helped them
afford to stay in their homes. For the
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twelve months ended September 30, 2020, the average annual earnings per host with at least one check-in on Airbnb was $7,900. Hosts keep the vast majority
of what they charge guests, and hosts have collectively earned more than $110 billion since our founding in 2008.

* Hosts can connect guests to their communities. In the same survey, of the hosts who made recommendations, 87% said that they recommend local
restaurants and cafes to their guests, and 82% said they recommend businesses that are locally owned. In that same survey, 32% of hosts cited meeting and
connecting with people as one of the reasons that they choose to host on Airbnb. Hosts also connect with each other to share best practices for hosting, and as
of December 31, 2019, hosts had organized 349 host clubs around the world to do so.

* Hosts can share their skills and passions. Airbnb Experiences allow our hosts to not only share their homes with guests, but also their skills and passions by
offering authentic activities in over 1,000 cities around the world.

What do we provide our hosts?

Airbnb is more than just a distribution channel — we are an enablement platform for our more than 4 million hosts. We have designed our platform to empower anyone
to become a host and give them what they need to be successful and deliver a high quality experience.

* Global demand. Because of strong demand from guests around the world, for active listings in 2019 that were new to our platform, 50% received a booking
within 4 days of becoming available, and 75% received a booking within 16 days of becoming available.

« Activation and merchandising. Our product makes it easy for a new host to create, activate, and merchandise their new listing. Through a step-by-step product
flow, we help hosts describe their listing, including providing bedroom and bathroom counts, selecting available amenities, and uploading photos in order to
collect information that allows us to merchandise their listing and attract guests. We also provide recommendations and tools for hosts to attract incremental
demand, for example by suggesting that they offer discounts on longer stays and promoting these discounts to guests.

* Pricing. While hosts set their own prices, we provide hosts with Smart Pricing tools that suggest prices for their listings based on changes in demand for similar
listings. Our Smart Pricing recommendations are based on the type and location of a listing, the season, expected demand, and other factors. In addition, we
provide data insights that include how host occupancy rates compare to other listings on our platform.

» Scheduling. Hosts can easily manage their calendars and accept, track, and manage their upcoming reservations on our website and mobile apps. Availability
preferences allow hosts to have full control of their calendars, including determining the advance notice window required for a booking and preparation time
between bookings. Hosts can select our Instant Book feature to improve their search results and to increase demand, while setting requirements, including an
uploaded government ID and prior reviews from other hosts, for guests to use this feature.

* Payments. We facilitate all payments on our platform: collecting payments from guests and processing payments to hosts. In 2019, we processed approximately
$70 billion of guest and host transactions in over 40 currencies across more than 220 countries and regions. Our platform allows our guests to pay and our hosts
to be paid in their local currency or payment method of choice. Our payments capabilities are unique in our industry in their global reach and critical to enabling
individual hosts to participate on our platform. We also provide tools to hosts to manage and track their earnings,
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including amounts paid and expected to be paid. In certain jurisdictions and where permitted by local governments, we also collect and remit lodging taxes.

« Community support. We have a global community support team that offers 24/7 assistance in English and Mandarin, real time voice support in 11 languages
during business hours, live chat in 8 languages, and text support in over 20 languages to help with issues that arise before, during, or after a stay or experience.

» Host protections. Our Host Guarantee Program provides property damage protection of up to $1 million for every listing. Our Host Protection Insurance and
Experience Protection Insurance provide liability coverage to hosts of up to $1 million per occurrence in the event of third-party claims of personal injury or
property damage. Our Host Protection Insurance covers landlords and homeowner associations when guests stay at their locations. Our Trust and Safety
initiatives also include risk scoring, watchlist and background checks, fraud and scam prevention, secure messaging, secure payments, and minimum age
requirements.

* Reviews and feedback. Guests review hosts following their stays and experiences and provide hosts with feedback to enhance future stays and experiences,
including specific data points like cleanliness, ease of check-in, and host engagement. Our hosts also have the opportunity to review their guests following the
end of a stay or experience. Our platform builds trust by enabling hosts and guests to learn from each other through these reviews.

* Superhost program. Our Superhost program recognizes our most active and high-quality hosts. Superhosts typically enjoy higher occupancy rates because
guests value the hospitality, quality, and reliability they offer. To become a Superhost, a host must have hosted at least 10 stays in the past twelve months or had
3 reservations that total at least 100 nights, responded to 90% of new messages within 24 hours, and maintained a cancellation rate of less than 1% and an
overall guest rating of at least 4.8 out of 5-stars. As of September 30, 2020, approximately 850,000, or 21%, of our 4 million hosts had achieved Superhost
status. Of the reviews our Superhosts received in 2019, 88% were 5-star ratings.

Many of our hosts could not host easily without the tools we provide. We continue to invest in our host community — through the development of new tools, training and
education, reward and recognition programs, and community forums to build host-to-host connections and support.

How did COVID-19 impact our hosts?

Many of our hosts have been severely impacted by COVID-19, with increased cancellations and a drop in bookings. Despite the impact of COVID-19 on host earnings
and our business, as of September 30, 2020, our host and active listing counts are stable since the end of 2019. We believe the stability in our active listings highlights
the resilience of our business model, which does not require investment in fixed assets and real estate. In addition, according to a survey we conducted in May and

June 2020, 9 out of 10 hosts surveyed said that they intend to continue hosting at least as often as before the COVID-19 pandemic when and where it is safe to do so.

Host Endowment Fund

We have established a Host Endowment Fund that is designed to allow our hosts to share in the success of our business. The goal of the Host Endowment Fund is to
support and benefit our host community through a variety of potential programs, initiatives, and grants. We want hosts to share in our success, not merely for a single
moment in time, but for as long as Airbnb exists in the world. We intend the Host Endowment Fund to be a long-term investment in the future of our host community, to
be shaped by hosts for hosts. For additional information, see the section titled “Description of Capital Stock — Host Endowment Fund.”
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Our Guests
Who are our guests?

From young people to retirees, our guests come from a range of cultures and places. They seek everything from budget stays to luxury accommodations in large cities
to remote villages. What they often have in common is a curiosity about the world and open-mindedness to other people and cultures. While Airbnb is popular across
people of all ages, we are particularly strong with younger travelers: as of September 30, 2020, the majority of our guests who have ever made a booking on Airbnb
were between the ages of 18 and 34. Our high level of guest satisfaction is evidenced by 82% of guest reviews during the twelve months ended September 30, 2020
having a 5-star overall rating.

In 2019, 54 million active bookers worldwide booked 327 million nights and experiences on our platform, and since our founding, there have been over 825 million
guest arrivals on Airbnb. Guest arrivals represent an individual and all co-travelers included on a reservation for a stay for completed check-ins during a given period.
Because an individual guest may take more than one trip in a measurement period for guest arrivals, such guest will be counted separately for each check-in when
calculating total guest arrivals for a period. In comparison, a check-in represents a check-in event for a single reservation for a stay or experience, regardless of the
number of travelers or experience participants.

Most of our guests discover Airbnb organically, with approximately 91% of all traffic to Airbnb coming through direct or unpaid channels during the nine months ended
September 30, 2020. Guests are highly engaged and contribute value for hosts and other guests: over 68% of guests left reviews of their stays in 2019, and collectively,
hosts and guests have written more than 430 million cumulative reviews as of September 30, 2020. Many of these guests return to our platform; during 2019, 69% of
our revenue was generated by stays from repeat guests.

Why do guests choose Airbnb?

* Guests can be hosted. Whether guests stay with a host or have a home all to themselves, they can experience the cities they visit the same way locals do,
benefiting from the hospitality and local knowledge that our hosts offer. For guests, this creates a connection to the places they visit and the people they meet.
This can ultimately foster a sense of belonging.

* Guests can visit real neighborhoods. From visiting local neighborhood coffeehouses, shops, grocers, restaurants, bakeries, parks, hikes, and bike paths,
guests can feel like part of a local community and discover a world right outside their door. Having many locations to choose from allows guests to be closer to
where they need to be, whether it is visiting family, being close to a hospital, or near a specific site of interest. In a survey of more than 19,000 guests in the
United States that we conducted in 2019, 74% of guests said that their desire to explore a specific neighborhood was part of their decision to use Airbnb.

* Guests can stay in unique spaces. We believe we offer more unique homes than any other platform and that the majority of our listings, from igloos to
treehouses and castles to boats, are only available on Airbnb.

« Guests can feel at home. Spaces on Airbnb have all the amenities of a place you can call home. Hosts can offer guests homes of all sizes with spacious
backyards, washing machines, comfortable living rooms, fully-stocked kitchens, and even pools and book collections.

* Guests can find superior value. Based on our survey data, a majority of guests tell us they choose Airbnb to save money while traveling. Airbnb listings are
often less expensive relative to average hotel
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prices in the same city. In addition, listings on Airbnb often provide greater value through more space and amenities, such as kitchens, than options like chain
hotels that typically provide only single rooms.

* Guests can take any type of trip. From nearby stays to international vacations, family gatherings to corporate meetings, and weekend getaways to multi-month
stays, Airbnb offers a wide range of accommaodations for all types of trips. In 2019, 39% of nights were from stays of at least 7 nights, and 14% of nights were
from stays of at least 28 nights. In 2019, the average number of guests on an Airbnb stay was 3 people, and 77% of nights were booked for entire homes.

* Guests can stay anywhere. Our hosts offer listings for guests in approximately 100,000 cities, many of which are not served by hotels. As of September 30,
2020, over 1,000 cities had more than 1,000 Airbnb listings. And according to a report that we commissioned in 2018, even in popular destinations, at least
two-thirds of our guest arrivals take place outside of traditional tourist districts.

* Guests can have authentic experiences. From making handmade pasta in Rome to studying music history in Havana, Airbnb Experiences offer tens of
thousands of experiences in communities around the world. Each Airbnb Experience is authentic, unique, and personal, as only a select number of people can
participate at a time — Airbnb Experiences typically host a maximum of 6 to 10 people. Our hosts connect with our guests, sharing their passions, cultures, and
skills. These activities also appeal to guests seeking experiences in their own cities (i.e., while not traveling).

* Guests can rely on a trusted platform. The Airbnb platform allows guests to find the listings that meet their needs and preferences and book with ease. Guests
can leverage our secure global payments platform to pay any host, in all countries in which we operate and in all major currencies. In addition, guests benefit
from our community support team that is available to help with issues arising before, during, or after a stay or experience and our trust innovations that are
designed to protect both hosts and guests on our platform. Guests can rely on reviews to give them confidence about what they are booking as well as our guest
refund policy, which assures guests that Airbnb will rebook or refund a guest if a listing does not meet our hosting standards.

How did COVID-19 impact our guests?

Many of our guests have been unable to travel during the COVID-19 pandemic. Despite this, demand from guests has grown for nearby stays, working remotely, and
long-term stays, and we believe the way people travel will fundamentally change. Since the pandemic started, we have seen guests turn to Airbnb for new use cases,
such as living closer to family, living nomadically, and remote schooling. In a survey that we conducted in March 2020, three out of four guests said they would be more
comfortable staying with their families in an Airbnb listing than in a hotel with other people.

Guests continue to come to Airbnb to search for travel. In September 2020, direct and unpaid traffic increased on an absolute basis relative to September 2019 and
accounted for 93% of our total traffic in the third quarter of 2020 due to our reduced marketing spend.

Our Communities

In 2007, we began with a single listing on Rausch Street in San Francisco’s SOMA district. Today, Airbnb operates in approximately 100,000 cities, ranging from large
cities to small towns and rural communities, in more than 220 countries and regions around the world. Our business is intertwined with these communities, and we are
focused on seeing them thrive.

Airbnb has a presence in nearly every corner of the world, and many of the approximately 100,000 cities where our hosts have listings do not have traditional hotels or
well-known tourist attractions. In 2011, there
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were 12 cities with more than 1,000 Airbnb listings each; as of September 30, 2020, over 1,000 cities had more than 1,000 Airbnb listings each.

Similarly, in 2011, only one city welcomed over 100,000 guest arrivals on Airbnb. In 2019, more than 350 cities each welcomed over 100,000 guest arrivals, including
Bandung, Indonesia; Barcelona, Spain; Cuernavaca, Mexico; Sofia, Bulgaria; Ubatuba, Brazil; Albuquerque, New Mexico; and Johannesburg, South Africa.

How do we serve the communities in which we operate?

We create economic stimulus. Between host income and guest discretionary spending, we believe the majority of the economic activity on Airbnb remains in
the neighborhoods where guests stay. Hosts generally keep up to 97% of what they charge, and according to a 2019 survey of our host and guest community
with more than 84,000 guest responses, 43% of guest spending occurred in the neighborhoods where they stayed. Based on a 2019 survey that we conducted in
30 countries and regions, our direct economic impact in these countries from host earnings and guest spending was in aggregate nearly $117 billion in 2018
alone.

We are committed to being good partners. We are guided by core principles, formalized by the Airbnb Community Compact, to treat each city personally,
promote responsible hosting, and help ensure that our community pays its fair share of taxes. We have invested in creating tools to help cities to more effectively
enforce their regulations, and we have worked with thousands of local regulators, policymakers, and other local leaders to engage with the communities in which
we operate. This engagement typically involves meetings between hosts and their elected representatives. Finally, we have created an Office of Healthy Tourism
within Airbnb that is dedicated to supporting tourism that is more local, diverse, and sustainable than mass tourism.

We offer support in times of crisis. In 2012, a host was inspired to offer her space for free to people needing shelter after Hurricane Sandy. Moved by her
compassion, we created a broader program through which hosts offer their spaces and we waive our service fees. Since then, hosts in 99 countries have housed
more than 75,000 people recovering from natural disasters, international refugees, or more recently, frontline responders during COVID-19. Nonprofit partners
like the International Rescue Committee, United Nations High Commissioner for Refugees, International Federation of Red Cross and Red Crescent, and the
Hebrew Immigrant Aid Society advise the program and support people in need of accommodation. Our initiative will continue to support emergency response. In
addition to annual funding by Airbnb, hosts are able to optionally donate a portion of their earnings to the program, and community members can make donations
through our platform, to help house those in times of crisis.

Our Strengths

We have six core strengths that helped Airbnb create a new category and give us a competitive advantage:

Unique host community. The more than 4 million hosts in our community are as unique as the homes and experiences they share. Hosts come to our platform
organically, offering stays and experiences in nearly every community around the world. We attract new hosts through our community — hosts recruit hosts, and
guests often become hosts. 23% of our new hosts in 2019 were guests on our platform first. We believe they offer more unique homes than any other platform
and that the majority of our listings are only available on Airbnb. These 5.6 million active listings offer spaces for
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every occasion and stay length and include approximately 90,000 cabins, 40,000 farms, 24,000 tiny homes, 5,600 boats, 3,500 castles, 2,800 yurts, 2,600
treehouses, 1,600 private islands, 300 lighthouses, and 140 igloos.

* Engaged guest community. Our hosts have welcomed hundreds of millions of guest arrivals through Airbnb, and guests have become engaged members of
our community. They often come directly to our platform, actively participate in our community, and return regularly to book again. Strong word of mouth helps
drive organic traffic directly to our website and mobile apps. Our guests contribute back to our community, with 68% of them leaving reviews for their stays in
2019. 69% of our revenue in 2019 was generated by stays from repeat guests, compared to 66% in 2018.

* Globally recognized brand. Our brand is recognized globally, and it is one of our most valuable assets. “Airbnb” is used as a noun and a verb in countries all
over the world, and our brand is already deeply embedded in pop culture. According to Google Trends, from January 2016 through September 2020, “Airbnb”
was searched worldwide more often than any other major travel brand. The power of our brand attracts people directly to our website and mobile apps. During
the nine months ended September 30, 2020, approximately 91% of all traffic to Airbnb came organically through direct or unpaid channels.

« Global network. Hosts and guests attract each other to Airbnb, creating a global network across more than 220 countries and regions. Our global network has
allowed us to expand without the need to deploy local operations in each city where we operate. Our early strength in cross-border travel allowed us to enter new
markets, where we were then able to grow domestic travel. As our network grew, new hosts joined, which in turn attracted even more guests. While COVID-19
has diminished cross-border travel, we believe that our global network will remain a key advantage as guests seek to travel closer to home and ultimately return
to international travel.

* Custom-built platform. Our technology platform was built for the unique needs of our hosts and guests. For hosts, we offer global demand, activation and
merchandising, pricing recommendations, scheduling, integrated payments, community support, host protections, reviews and feedback, and a Superhost
program. Our payments capabilities are unique in our industry in their global reach and critical to enabling individual hosts to participate on our platform. For
guests, Airbnb’s website and mobile apps provide an engaging way to explore a vast world of unique homes and experiences and an easy way to book them.
We enable customizable wishlists, in-app messaging, and an easy way to leave reviews. We support 62 languages and dialects to ensure that our platform is
localized for our hosts and guests around the world. Our robust platform supports sophisticated anti-fraud measures, multilingual real-time community safety and
support, and city-specific regulatory requirements. Our platform allows us to more quickly adapt to the needs of our hosts and guests around the world and
delivers deep business intelligence insights to help us manage our marketplace.

« Design-driven approach. Since the beginning, design has been at the core of everything we do. It has enabled us to create a new category, design for trust

between hosts and guests, and create simple interfaces to make our products delightful and easy to use. Our expertise in design has always driven us to
innovate and create something differentiated — product features, expanded possibilities for hosts and guests, and more ways for people to connect.
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Our Long-Term Growth Strategy

Our strategy is to continue to invest in our key strengths:

* Unlock more hosting. In order to have enough selection for guests booking on our platform, we will continue to invest in growing the size and quality of our host
community. We plan to attract more hosts globally and expand new use cases such as long-term stays. We will support emerging travel trends, such as local
travel and remote working, and design new ways to host. Finally, we will continue to increase the support we provide our hosts to deliver high-quality stays and
experiences for guests. We plan to design new tools and services and to offer comprehensive host training and education, partnering with hosts to teach the art
and science of great hosting. We believe that we have just scratched the surface of the opportunities that hosting can provide.

« Grow and engage our guest community. We intend to attract new guests to Airbnb and convert more of them into brand advocates. We will continue to focus
on engaging our existing guests to return to book and to use Airbnb with more frequency. With new behaviors evolving during the COVID-19 pandemic, we
imagine the way that people approach work, living, and travel will fundamentally change. We believe there will be opportunities to create products based on
these new behaviors and attract more guests to our platform. Finally, we plan to develop new ways for our guests to connect with each other and to contribute
back to Airbnb.

* Investin our brand. In 2019, while we had 247 million guest arrivals, we still only accounted for 3.8% of the estimated 6.5 billion overall domestic and
international paid overnight trips that year. We intend to invest more deeply in our brand to educate new hosts and guests on the benefits of Airbnb and the
uniqueness of our offering. We also intend to leverage our brand by creating a cohesive and integrated marketing strategy punctuated by product launches that
introduce new features to our community and prospective hosts and guests.

« Expand our global network. We plan to expand our global network in the countries in which we already have a deep presence, as well as to expand into
markets where our penetration is lower, such as India, China, Latin America, Southeast Asia, and tens of thousands of smaller markets and remote areas around
the world. We will make Airbnb more accessible in more places by further localizing our product, and we will partner with communities to update laws and
regulations for short-term rentals to allow more hosts to participate. As we attract more hosts, even more guests are likely to come to Airbnb, attracting even
more hosts. Finally, we plan to continue to invest in our brand in China, Aibiying ("’Lj,' {30, to better serve our Chinese hosts and guests.

* Innovate on our platform. We will innovate both the online and in-person experiences for our hosts and our guests. Our innovation will be focused on improving
our host and guest experience, making Airbnb more accessible and appealing for new hosts and guests and driving increased engagement and loyalty with our
existing community.

« Design new products and offerings. We will design new opportunities for connection. As the world continues to change, we will continue to bring together new

technologies with our design expertise to expand possibilities for our hosts and offer new experiences for our guests. We will increase the capabilities of our
website and mobile apps while bringing an innovative approach to designing host and guest interfaces in our products.
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Our Strategy for Adapting to COVID-19

We believe that the COVID-19 pandemic reinforced that travel is an enduring human desire, even in the face of challenges. People have increasingly sought travel
options closer to home during COVID-19, and Airbnb’s offerings are well suited to adapt to this changing dynamic. We offer all types of accommodations, allowing
guests to find spaces suited to their individual needs under these circumstances. We have worked closely with our hosts, guests, and communities to prioritize and

support safe and responsible travel during these challenging times and have adapted our offerings for changing trends in travel and experiences:
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Local travel. We have seen increases in domestic and short-distance travel, with more guests gravitating toward Airbnb stays within driving distance of their
homes. Tapping into this demand, we updated our website and mobile apps to actively promote available local and non-urban stays so guests can find
something that fits their unique needs for location and desired length of time.

Supporting hosts and guests. During the COVID-19 pandemic, we applied our extenuating circumstances policy to a significant number of impacted
reservations. This policy allows hosts and guests to cancel reservations that are disrupted by epidemics, natural disasters, and other emergencies. To support

our hosts and lessen the impact of cancellations under this policy, we
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committed up to $250 million for hosts impacted by COVID-19 and an additional $17 million fund for Superhosts, the majority of which was distributed as of
September 30, 2020. The eligible reservations for the $250 million host program were defined as reservations made on or before March 14, 2020 with a check-in
date between March 14, 2020 and May 31, 2020. For these reservations, eligible hosts are entitled to receive 25% of the amount they would have received from

guests under the host’s cancellation policies.

* Cleaning. We have developed enhanced cleaning standards to support hosts and guests looking to travel safely and responsibly. These standards were created
in partnership with leading experts in hospitality and medical hygiene and include a five-step cleaning process and room-by-room checklists.
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« Partnering with communities. \We are working with a variety of destination marketing organizations, which are groups that promote travel in a particular city or
region, to help market their communities to guests and who can in turn help stimulate local economies. We continue to operate the Frontline Stays initiative,
where hosts have opted in to provide over 200,000 places to stay for COVID-19 first responders and healthcare workers.
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* Online experiences. We launched Airbnb Online Experiences in April 2020 to allow our hosts to offer experiences online while in-person activities were paused
due to COVID-19 restrictions. In-person experiences restarted in mid-June, beginning with countries where it was safe to do so based on guidance from health
experts and local governments.
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of us are staying home.

Going forward, we believe new behaviors will emerge from this crisis. After a prolonged period of time working remotely, for some, work-from-home will become
work-from-any-home, and the line between traveling and living will blur. The once-a-year, two-week vacation will be stretched into extended stays, and people will want
to feel connected to the new communities they stay in. And after continued time spent in isolation, people will yearn for human connection and new experiences. We
will be designing for this new world.

Our Market Opportunity

We have a substantial market opportunity in the growing travel market and experience economy. We view our opportunity in terms of a SAM, which we believe we
address today, and a TAM, which we believe we can address over the long term. These numbers correspond to our GBV on which we collect fees that are recognized
as our revenue.
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We estimate our SAM today to be $1.5 trillion, including $1.2 trillion for short-term stays and $239 billion for experiences. To arrive at our short-term stays market size,
we use our own estimates based on available regional data on overnight paid trips, nights per trip, and ADR. We use Euromonitor estimates of tourist spend on
attractions and experiences, including spas but excluding casinos, to estimate the size of our experiences SAM of $239 billion. We define short-term stays as stays on
our platform of fewer than 28 nights and long-term stays as those of at least 28 nights. Although 14% of nights booked in 2019 and 24% for the nine months ended
September 30, 2020 were for long-term stays, we have excluded long-term stays from our SAM to provide a more conservative view of our near-term opportunity.

We estimate our TAM to be $3.4 trillion, including $1.8 trillion for short-term stays, $210 billion for long-term stays, and $1.4 trillion for experiences. For short-term stays,
we assume an increase in trips per capita in line with expected travel market growth. For long-term stays, we calculate that we can address our estimate for the entire
$48 billion global serviced apartment market and 10% of the $1.6 trillion global residential rental market, or $162 billion. For experiences, we add $1.1 trillion of
non-tourist recreational spend, as estimated by Euromonitor, to the $239 billion of experience spending by tourists included in our SAM. Our business and our market
opportunity is global. We estimate that our $3.4 trillion TAM includes $1.5 trillion in the Asia Pacific region, $1.0 trillion in EMEA, $0.7 trillion in North America, and $0.2
trillion in Latin America.

We have estimated key components of our SAM and TAM using 2019 actual figures and believe our market opportunity can grow over the long term at the rate of travel
spending. In a November 2019 report, The World Travel and Tourism Council estimated that travel spend will grow at a 3.5% compounded annual growth rate from
2019 to 2030. We have estimated our TAM using data for 2019, and therefore no statistics and estimates reflect the impact of the COVID-19 pandemic on the travel
market. While the current travel market remains unpredictable, we believe estimates made prior to the COVID-19 pandemic to be the best representation of our long-
term travel opportunity.

Figure 1: SAM and TAM
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Nights SAM and TAM

Our nights opportunity includes short-term and long-term stay accommodations spending for both leisure and business travel in more than 220 countries and regions
around the world. To arrive at our market opportunity size, we use several calculations based on third-party data where available, and where not available, we use our
own estimates based on our experience in the travel market. Estimates for our TAM are based on our belief that new travel behaviors will expand our market
opportunity over time.

To calculate our SAM, we use the Euromonitor estimate of 14.3 billion overnight trips worldwide in 2019. This includes domestic trips with the destination and origin in
the same country and international trips. We
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use Euromonitor’s estimated business and leisure overnight trips, data from the UNWTO, and our own assumption regarding the share of business and leisure trips that
are paid in order to determine paid overnight trips. We estimate that all business trips, 25% of domestic leisure trips, and 69% of international leisure trips involve paid
accommodations. Based on this, we have estimated the number of overnight trips that occur in paid accommodations to be 6.5 billion, 45% of the 14.3 billion overnight
trips.

As illustrated in Table 1, we calculate a nights SAM of $1.2 trillion based on our estimate of 6.5 billion overnight paid trips in 2019. To calculate our nights SAM, we have
assumed 2.5 nights per trip for domestic trips and 4.0 nights per trip for international trips based on historical activity on our platform and using Euromonitor’s estimated
mix of business and leisure trips. We used data from STR reports to derive the regional ADR figures used in our estimates.

Table 1: Nights SAM

(in billions, except ADR)

Overnight Room

Paid Trips Nights ADR SAM
Domestic Stays 5.4 9.1 $ 102 $ 933
International Stays 1.1 2.7 $ 116 $ 315
Total 6.5 11.8 $ 105 $ 1,248

In Table 2, we illustrate the increase in short-term stays from our SAM to our TAM, driven both by the growth in the number of annual trips taken per person over the
next 11 years as well by an increase in the population. We calculate that the average global overnight paid trips per capita was 0.84x in 2019 and will grow to 1.11x by
2030. We estimate this using population data from the United Nations Department of Economic and Social Affairs and forecast travel spend to 2030 according to The
World Travel and Tourism Council. In a 2018 survey of our guests, 74% responded that Airbnb is best for trips to explore new areas, and we believe a portion of nights
on our platform were for trips that guests would not have taken without Airbnb. We believe that trend will continue and that Airbnb will help to grow the broader travel
market as well as the number of trips per capita taken globally. With this increase in trips per capita as well as growth in the population, we arrive at a market size of
$1.8 trillion. To calculate the number of short-term stays used in our TAM calculation, we use the same assumptions as in our SAM calculation for the split between
domestic and international trips, business and leisure trips, and regional ADR estimates.

Table 2: Expansion of Short-Term Stays

(in billions, except per capita information)

Overnight . Trips per

Paid Trips Population Capita Spend
2019 6.5 7.7 0.84x $ 1,248
2030 9.5 8.6 1.11x $ 1,826

In addition to increasing the number of trips in our nights TAM, we believe we can address the broader long-term stay market through our community of hosts. We
believe we can address the global serviced apartments market through our platform, which we value at $48 billion using data on the number of global serviced
apartments from the Apartments Service and our global blended ADR assumption. Additionally, The Business Research Company has estimated that the global real
estate rental expenditure on residential buildings and dwellings will be $1.6 trillion in 2020. In 2018, 13% of nights booked on Airbnb were for stays 28 days or longer. In
2019, 14% of nights booked on Airbnb were for stays 28 days or longer, growing to 24% for the nine months ended September 30, 2020. While there is no third-party
data available
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to estimate the size of the market for long-term stays, we believe that we can address 10% of the global real estate rental market, or $162 billion, with long-term stays
on our platform. With these components, we calculate our incremental long-term stay TAM to be $210 billion. Table 3 illustrates the components of our nights TAM.

Table 3: Nights TAM

(in $ billions)

Short-Term Stays $ 1,826
Serviced Apartments 48
Addressable Rent Spend 162

TAM $ 2,036

Experiences SAM and TAM

We define our experiences SAM as $239 billion of spend by travelers on attractions, including spas but excluding casinos in 2019. We believe we can continue to
expand our platform use cases to enable people to discover and explore their own cities through Airbnb. Accordingly, we define our experiences TAM as our
experiences SAM plus the addition of $1.1 trillion of spend from local residents on recreational and cultural attractions including sporting events, amusement parks,
summer camps, and more. This results in an experiences TAM of $1.4 trillion, based on Euromonitor estimates for 2019 spend.

Our Market Opportunity Note: The figures presented in these tables and chart may not sum from components due to rounding. In addition, a