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LinkedIn and GoPro — The Rise and Fall
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GoPro’s Earnings Report (2/3/16): The
Pricing Effect

I .

GoPro beat EPS expectations
substantially in first five quarters
but fell behind in most recent one.
Price changes are big but switch

between positive & negative.

The earnings Megsur ed Prices
The Hist report against et reset
QIO expectations g
Earnings Date | Actual EPS | Expected EPS | % Surprise | Price Change
10/28/15 [$  025[$  029] -1468% | -15.19% 1. GoPro reported EPS
1. Expected EPS to be flat .

72115 [$  035[$ 026 36.19% | -0.58% of -$0.08 on revenues of on revenues of $496 Stock price dropped 19%
4/28/15 [$  024|$ 018 36.36% | 12.63%% $437 million. million on the announcement, a
2/5/15 $ 099§ 070 | 41.83% -13.33% 2. Shipped 2002 units in . i
103014 |5 012[s  008| 463¢% | 129m%% | |40 lastpquarter down 2. Analysts were dropin:valueref
73114 |$  008]$ 007 | 2308% | -1459% from 2385 nits, theoricr expecting a 10-12% drop
51914 [$ - |[$ . NA NA SaFd wnu1 69 ep in units sold.
2/5/14 NA NA b e o 3. Expected guidance of
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3. Guidance of revenues
of $160-180 million for
the next quarter.

revenues of $298 million
for next quarter.




The Story Effect

GoPro’s Earnings Report
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1. Revenues dropped from the same quarter last year, as the company

shipped 16% fewer units than it did last year.
2. The company reported a larger loss than expected, accompanied by

layoffs and cost cutting.
3. There is no near term improvement expected in revenues.

GoPro's Earnings Report on February 3, 2016
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GoPro: The Post-Earnings Valuation

300,000 T sy . Fraguency Vew 96,968 Duplae
Assumptlons I Estimated value /share
100

100
o GoPro Value per share: February 2016 valuation Fm
B Farcertiat Fotrecad! vaiues 0
% $000 10
Yo% $4 64 3
0% $110 £
0% $12 46 lorcd
0% $1173 150
So% $1509 .,
B0% §1675
. .r‘U'- ”UH“ .00
/pes Bo% $2170 120 3
™ Bo% 126 07 s -
2 " 00% §5457 3
& o0 1,000
"0
0
M0
&0
0
-0
GoPro Price = i
$12.81 o)
190
oo 4 o
) "o mmw "nam e nam b » %00
P vieny Cetardy. 100000 X q ey

Aswath Damodaran



LinkedIn’s Earnings Report (2/3/16): The

Pricing Effect
I

LinkedIn has beaten earnings
every quarter for the last eight, but
the market reactions have been

mixed.
The earnings 2’1;3 alzg;ed Prices
i report .
The History P expectations get reset
Earnings Date |Actual EPS | Expected EPS | % Surprise | Price Change

10/29/15 |$ 078|$ _ 045| 71.81% | 11.00% R LA — 1. Expected EPS of $0.78/ Stock price dropped 40%
7/30/15 |$ 055[$ 030 82.72% | -1052% : RO share on revenues of

/30/ EPS of $0.94 on i on the announcement, a
4/30/15 [$ 057[$ 057 | 0.88% -18.61% ) f $862 $858 million. increass inmeketes ’of
2/5/15_|S 0615 053] 1509% | 106o%% | |EVenueso 2. Expected 409.7 million h bl P
10/30/14_|$_052|5 _ o047] 970% | 128a%% | |Million. users at the end of 2015. more than $10 billion.
7/31/14 |$ 051|5  039] 3144% | 11.70%% 2. 414 million users at 3. Expected guidance of

5/1/14 [S  038]S$ 034 11.11% | -8.37% the end of 2015 $868 million for next

2/6/14 |5 0395 0.38| 1.56% -6.20% 3. Guidance of $820 quarter

million for next quarter. '
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The

LinkedIn’s Earnings Report (2/3/16)

Story Effect
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1. Growth continued, with revenues growing at 35% over the prior year

and the user base grew as well.
2. The company took a step back on profitability, reporting losses (at

least on a GAAP basis) after profits in the prior two years.
3. Much of the lower growth in the next quarter can be attributed to

LinkedIn's Earnings Report on February 3, 2016
temporary factors.

‘Buisiuanpe uo puadap oym dnoib tead
s} ul Auew uey) Aysu ssa| pue a|qeyyoid
$S9| 9q ||IIm Auedwod 8y ‘Senuanal

0} Joyoue ue bBuipinoid |spow uonduosgns
SH yum ‘ssauisnq bBupiomiau/iamoduew
8} WOJy SaNUBAaI S}l JO YINq 8y} SOALISP
1ey) Auedwod eipaw |B100S B S| u|payul
aAnjeseN podai-aid

Aswath Damodaran



LinkedIn: The Post-Earnings Valuation
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The Acquisition Floor?
>

Without acquisition floor With acquisition floor

Stassscs Forecas! velues Statstcs Forecast values
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Fighting my priors!
‘o

0 Before | valued the companies, | wanted Linkedln to
be my investment choice, because:

o Not just in online advertising

o Manpower is a big business
O Top management more competent and more understated

0 My bias did affect my inputs but in spite of the bias,
GoPro came out as under valued and LinkedIn is at

best fairly valued.
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