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LinkedIn	and	GoPro	–	The	Rise	and	Fall	
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GoPro’s	Earnings	Report	(2/3/16):	The	
Pricing	Effect	
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GoPro’s	Earnings	Report:	The	Story	Effect	
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GoPro:	The	Post-Earnings	ValuaYon	
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LinkedIn’s	Earnings	Report	(2/3/16):	The	
Pricing	Effect	
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LinkedIn’s	Earnings	Report	(2/3/16):	The	
Story	Effect	
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LinkedIn:	The	Post-Earnings	ValuaYon	
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The	AcquisiYon	Floor?	
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FighYng	my	priors!	

¨  Before	I	valued	the	companies,	I	wanted	LinkedIn	to	
be	my	investment	choice,	because:	
¤ Not	just	in	online	adverYsing	
¤ Manpower	is	a	big	business	
¤  Top	management	more	competent	and	more	understated	

¨  My	bias	did	affect	my	inputs	but	in	spite	of	the	bias,	
GoPro	came	out	as	under	valued	and	LinkedIn	is	at	
best	fairly	valued.	
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