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Innovation and Professor of Marketing and Strategy at Imperial College Busi-
ness School in London. Bruce McKern is a visiting professor at CEIBS, visit-
ing research fellow at Oxford University and INSEAD, and former director of
Stanford University’s Sloan Master’s Program.

“Yip and McKern deliver a comprehensive and insightful study of innovation
in China that should challenge business leaders to think carefully about how
to benefit from China’s growing expertise. As China’s capacity for innova-

GEORGE S. YIP tion continues to develop rapidly, the authors provide an important reminder:
AND China’s market is not just too big to ignore, but now offers companies that are
BRUCE MCKERN willing to engage in the market essential learning that will help them remain

competitive for years to come.”

—LORD BROWNE OF MADINGLEY, EXECUTIVE CHAIRMAN L1 ENERGY AND CHAIR-
MAN HUAWEI TECHNOLOGIES (UK): FORMER GROUP CEO, BP

A BOOK FOR
E V E RY 0 N E W H U “George Yip and Bruce McKern have created a crucial guide for business suc-
cess in China as this world-leading economy executes a once-in-a-generation
economic transition. Their insights mesh well with what Dow has learned
D 0 Es B U S I N ES S over decades of experience in China: that the key to business growth lies in
local collaborative innovation, creating sustainable solutions for the Chinese

w I TH c H I N A 0 R market that can be leveraged around the world.”

IN CHINA —ANDREW N. LIVERIS, CHAIRMAN AND CEOQ, THE DOW CHEMICAL COMPANY

“This book describes the next phase in China’s development as a leading
global country—a phase in which next to manufacturing and export, a model
based more on domestic consumption and services, and strongly driven by in-

PUB DATE: MAY 2016 novation, is emerging: It is a must-read for anyone interested in the challenges
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$29.95 CLOTH this new era of global competition generates.

—FEIKE SIJBESMA, CEO, ROYAL DSM

“Yip and McKern have written an eye-opening book about the startling
growth of innovation in Chinese companies. Using hundreds of cases, they
leave no doubt that China is now a major force in innovation with an increas-
ing global reach. The case that engagement with the Chinese system is essen-
tial for business success in the coming decades is compelling.”

—A. MICHAEL SPENCE, NOBEL LAUREATE IN ECONOMICS, 2001
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