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Deep Thoughts - . . )

1 Mote peopls than ever are buying art S - ]
for investrment purpeses, 2. That increases :
demand for places to stash.it. 3. Good * -
news for Queens. 4. But not always for axtists,

ARTINRESIDENCE

As ait becomes a popular investment vehicle,
- the market for storage is boomlng.

. .

Bz, WILLIAM ALDEN

You could be forgwen for thmkmg the boxy struc-

ture that opened last November in Long Islandl -
tionofan upstart art-storage company called Uovo.-

City, Queens, with gray-and-white stripes flank-

- ing'a blue frontispiece, was a bold new art use- |
~ um. The modérn-looking facility, built from the.
ground up at a cost of $70 million, is set'to span.

‘280,000 square feet when an adjacent building

opens this spring. The complex will:be packed -

16 -

"with thousands of works of art, from old masters
‘o contempotaryrising stars. Butunlike ata muse-

um, few will ever see the works that live insideit.
That's because the stiucture is the flagshiploca-

Rather than tefurbish an old wareliouse, Uovo built
from scratch, cteating avaultwith “Mission: Impos-

- sible’ —grade security and Bespoke technology for

cataloging artworks that makes iiférmation about

3 fhem readﬂy available to mterested buyers.

“sell now’ .and “liquidate’”

Uovo has already leased a vast majority of it

:[- available space, a-reflection of the incredibl
-1 demand forthese services asthe art market boom:
- Christie’s and Sotheby’s combined sold rough
_$14 billion worth of att last year, in record-settin
_amounts for both auction houses, as a floed ¢
| expensive works moved thiough the market. Mor

“than 2,000 woiks sold fof more than $1 million |

2014, compared with about 460 such sales i
2004, according to data from Artnet. In 201

with the global-art market estimated at $65.
" billion, about $16.8 billion was spent on service
. Thewealthiest Ametricanshave grownwealtlrus
since the Great Recession, and many are investin

théirwealthin art, Espécially with bonds and othe
assets offering rock-bottom yields, the art mark:
—where reports of tecord- ~high $ales now ermerg
regularly — has an obvious appeal. Accordmg 10
survey last year by Deloitte and ArtTactic; a

|, arts sesearch firin, 76 percent of art buyers viewe

their at:quisitions as investments, compare
with 53 percent-in 2012. And with more colle:

" tors viewing art as a financial mvestment storag

can becorne an artwork’s permanent fate.

. Largely hidden from public view, an ecosy
tem of service providers has blossomed as Wz
Street-style investors and other new buyers has
entered the market. These service companie
profiting on the heavy volume of deals whi

{ helping more deals take place, include not on

art Handlers and advisers but also tech start-uy

1 like ArtRank. A sort of Jim Cramer for the fir
“arts, ArtRank ises an algorithm to'place emer,

ing artists into buckets including “buy now
Carlos River
co-founder and public face of the company, sa
that the algorithm, which uses online trends:
well as an old-fashioned network of about 40 a
pprofessionals around the world, was designed |

- afinancial engmeer who still works at a hed;

furid. The service is limited to 10 clients, each-
whorm pays $3,500 a quarter for what they ho;
will be market-beating insights.. It's no surpri
‘that Rivera, 27, who formexly ran a gallery in L

“Angeles, is not popular with artists,

Despﬂ:e the seemingly prosaic hature of i
service, Uovo also encourages speculatxon in

-more subtle way. Everything about the facili

seems desxgned to remove friction from the 2
matket — to turn physical objects mto liqu
assets. Apart from its pnvate Vlewung rooms f

Wzllmm Alden isa reporter far The Ttmes s
DeaglBook.
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’ _deal makmg, whlch dre riow common in the stor- |-
" age business, what really sets Uovo apartisits vast
database. After each artivorkis tagged witha bar
. cade; the company’s technicians useapropnetary
“app to qu1ok1y Tetrieve detaited information .

e aboutthe pleces, mcludmg thelrprecxse locatmn_

. -and récent movements, says Chrlstopher W1se, )
\  executive vice president of operations. :
. 'Wise says the technology is largely in place for
seounty purposes, to keep'track of such Valuable
- investments; (This i ismota hypothetlcal eonceri, -
In 2013, aNorman Rockwell painting worth more |
" than $1 million simply vanished from its Q_ueens-
‘storage facﬂlty, only to be tracked down later in -
"Chio.) But gwmg clients’ and prospectwe buyers’
“remote acces$ 1o so ymuch’ data, while maklng the .
- busmess more- efﬁcuant, also helps niake the art °
more like.a tradable unit, able to change hands .
o w1thout even leavmg awarehouse Buyers cafuge -
" the database in much the same way a hedge' :
- funderusesa Bloomberg tenmnal ‘
“Collectors haveé not always been so wﬂimg to-
o con31gn their new. acqulsltlons to storage Near .
~ the. end“of his life, Henty Clay. Frick, the
: '19th—century 1ndustr1,ahst, ‘built 4.mansion on
Fifth Avenue in: Manhattan to house his art cot-

- lection. He bought more art to fill up the house;
L and afterhis death; 1tbecame the site of the Frick

Coilectlon museum. In 1945, the oil baron J. Paul-
: fGetty boughta seasxde home near Malibuthathe -

', filled with ast, later opening the house peﬂodl— ,

caﬂy tothe pubhc. Tobe sure, these men Weren't
- inviting the masses into their homes whﬂe theyf_

" were alive — but they did hang théir art, which -

was the fruit of their wealth, not its'source.
" Enrigue Liberman, a lawyer who works. with

-funds that buy art on behalf. of wealthy investors,
_says the art market now “has all the trappings of

traditional i investmentmarketsin, the form of the -
- services provided.”” While that may be a sltght \
exaggeranon the art market, after 4ll, remains .
opaque and’ unregulated - places like. Uovo
bring us closer to that reahty D :
" Aliofthistendsto make artists uncomfortable :
One promment artlst, whoinsisted on anonymlty_ ]
to speak fréely about the matter, ‘'says that the -
- growth of' aft-storage. compames like Uovo.
demonstrates “‘something about the way : artis’
functlonmg, whichis less about the artworksay— :
ing something or doing something’ and more'
about the artwork representing avalge”
" "He has reason to be alarmed: Not long ago,
7 ArtRank suggested that anyone Who owned hts
work “liguidate.” & '




